Second  in  America  (cxiaysa  v^k) 

THE  DETROIT  NEWS 
11,327^946  lines 


Again — 

Second  in  America  (7  days  a  week) 

THE  DETROIT  NEWS 

and 

SUNDAY  NEWS  TRIBUNE 

15,617,602  lines 

The  above  figures  refer  to  paid  advertising  carried  during  191 5.  The  Detroit  News  was  exceeded 
jy  only  one  other  paper-  The  Pittsburgh  Press  which  carried  12,153,092  daily  only,  and  15,808,800  lines 
daily  and  Sunday. 


Detroit  is  the  wonder  city  of  America. 

Detroit  has  more  than  doubled  in  population  in  15  years. 

Detroit  is  the  world’s  center  of  the  automobile  industry. 

Detroit  is  covered  by  The  Detroit  News  as  no  other  metropolitan  city  is 
covered  by  one  paper. 

The  Detroit  Sunday  News  Tribune  increased  over  39,000,  or  33%,  between  Jan- 
:  uary  1915  and  1916.  The  Sunday  News  Tribune  has  the  best  Society  Sec¬ 

tion  outside  New  York  City ;  the  best  Sport  Section  in  the  United  States ; 
the  only  Rotogravure  Section  in  Michigan;  elaborate  photo  play  and  auto¬ 
mobile  departments;  and  the  largest  city  net  cash  paid  Sunday  circulation 
in  Detroit  by  over  40%. 

AVERAGE  NET  CASH  PAID  CIRCULATION 

JANUARY,  1916: 

Detroit  News . 176,210 

Sunday  News  Tribune . 156,215 
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A  SWING  AROUND 
THE  CIRCLE 


By  SAMUEL  M.  WILLIAMS 


\Viisliin;4toii,  I’Vb.  J(, 


Many  of  mv  confreres  have 
asked  me  duHii^  llie 
past  few  days  about 
I’resideiil  Wilson's  reeeiit  trip 
lIiioi.;;ili  the  ('eiitral  West;  wliat 
iiapiession  he  made  on  tlie  puhlie 
ami  what  were  the  hapiteninj^s  ami 
v’ews  I.ehiud  the  scenes.  Yon, 
Mr.  Kditorand  IMihlislier,  iiis]dred 
hv  similar  cniiosity  on  helialf  of 
yonr  many  rea<lers,  have  put  to 
me  the  same  (piestioiis  hwanse  I 
flianeed  to  he  one  of  the  twelve 
newspaper  eorrespoiideiits  who 
made  the  swinj;  around  the  eircde. 

That  jihrase,  "swiii};  anniiid  the 
cirele”  was  first  applied  to  a  tour 
made  hy  President  Andrew  John¬ 
son  in  when  he  went  over 

inueh  of  the  same  jironnd,  earn- 
I  ai^nin;;  for  support  of  his  par- 
ticniar  policy  for  reconstruction  of 
the  southern  States  after  the  Civil 
War.  He  went  to  Pittsburgh, 
Cleveland,  Chicaffo  and  St.  Louis, 
as  did  Mr.  Wilson,  hut  between  the 
lours  of  the  two  Presiilents,  just 
fifty  years  apart,  there  was  a  wid¬ 
er  dilference  than  that  of  mere 


rnfortnnate  Andrew  Johnson 
made  an  undifinified  spectacle  of 
himself  and  in  Cleveland  disjday- 
ed  the  outward  attributes  of  a  Samuel 

“ja};,”  somewhat  incoherent  in  \Mr.  iriUioniA  t>  how,  hh  hr  has  been 

,  ,  ,  .  ,  ...  the  New  York  Kveninif  M'orld.  Whenever  a 

speech,  reckless  in  denunciation  mre  to  be  on  the  fob.  l>uru,g  the  admi 
,  ...  , .  ,  aecomponied  thoae  gentlemen  ujx.n  thHr  ape 

and  eiifiaftiii};  in  brawling  contro-  htu  traveled  vnh  on  of  the  t 

.  .  A'ew  York  Vonatitutfonal  Coneentlnn  nnii 

V(‘rsy  with  his  hostile  audience.  when  anything  of  unuaual  importance  uaa  I 
'  (irian.  and  public  men  in  all  parts  of  the 

line  drink,  plus  e.xcitement,  njiset 

Johnson  completely  on  more  than  one  occasion.  That  swing  around 
the  circle  proved  most  emharra.ssiiig  for  General  Grant,  Admiral  Far- 
ragut  and  several  cabinet  memhers  whom  he  took  along  for  political 
exhibition  purposes. 

Markedly  ditfeivnt  was  this  Wilson  tour,  with  its  dignity  of  for¬ 
mality,  its  singleness  of  purpose,  its  perfection  of  details  and  its 
demonstrations  of  combined  respect  for  the  great  ottice  of  President 
and  admiration  for  the  man  who  is  the  President. 

Instead  of  a  court  train  of  high  olTicials,  there  was  a  corp  of  new.s- 
jiajier  correspondents;  instead  of  generals  and  admirals,  there  were 
live  secret-service  men  in  civilian  clothes.  And  more'  than  all 


Samuel  M.  Williams 

{Mr.  iriUkifUA  i>  how,  an  hr  haa  been  for  several  years,  the  star  political  repifrter  of 
the  New  York  Krenin{f  World.  iVhenevrr  and  wherever  somrthinff  biff  happens  he  is  pretty 
trurc  to  be  on  the  fob.  During  the  administratUms  of  Mr,  Hooset'^t  and  Mr.  Taft  ke 
accompanied  those  ffrntlcmen  upttn  their  speaking  tours.  Sinra  Mr.  Wi^tm  breamr  President 
he  ha*  traveled  vHth  him  on  each  of  the  trips.  Mr.  Williams  covered  the  sessUtns  of  the 

New  York  Conetitntitmal  Vonventitm  and  has  acted  as  special  Legislative  offr respondent 

when  anything  of  unusual  impiirtancr  was  before  that  body.  His  a^'fiuaintancr  anwng  poli¬ 
ticians  and  public  men  ali  parts  of  the  country  i«  exceptiitnal. — Ed.] 


these,  there  was  the  unusual,  jter- 
haps  the  unprecedented,  addition 
to  a  |K)litical  touring  party  of  the 
Piesideiit's  wife. 

In  the  eyes  «d'  many  thousands 
of  women  of  the  West,  and  nearly 
as  many  men,  the  most  important 
l  eison  was  .Mrs.  Wilson.  Seldom, 
indeeil,  has  it  fallen  to  the  lot  of 
a  lady  to  have  showered  upon  her 
such  adulation,  such  com|diment, 
such  approval,  even  from  her  own 
ciitical  sex,  as  was  displayed  in 
the  surging,  applauding,  curious 
crowds  that  greeted  her  in  every 
city. 

Mow  did  she  conduct  herself,  1 
hear  your  feminine  readers  ask. 
My  personal  opinion,  being  that  of 
a  mere  man,  is  that  she  made  a 
tremendous  hit  with  all  classes. 
When  you  give  a  very  pretty  wo¬ 
man  a  wonderful  smile  that  sim- 
|dy  di.sarms  ami  captivates  at  a 
glance,  who  is  there  that  can  with¬ 
stand  her  charin''  Then  when  you 
add  cleverness  in  manner,  poise  in 
|/uhlic  and  stunning  costumes 
what  is  there  left  of  compliment  to 
l.estow  on  the  new  mistress  of  the 
White  House'? 

At  every  public  meeting,  .Mrs. 
Wihson  was  beside  the  President 
on  the  platform,  sitting  tpiielly, 
Williams  '  modestly,  refraining  from  even  a 

etcral  years,  the  star  puUtical  reporter  of  wllispCied  WOrd  \\  Idle  lie  W  aS 

ierever  something  big  happens  he  U  pretty  novor  •iitiUoiw1in(r 

ttUms  of  Mr,  Hooset'^t  and  Mr.  Taft  he  IlGVCr  cl|)])J Unil 

tours.  Sinre  Mr.  WiPom  breamr  President  _  -.4^ 

Mr.  Williams  covered  the  sessUms  of  the  ai.parently  unconscious  of  the  at- 

acted  as  special  Legislative  of/rrespondent  .  •aii 

that  body.  His  a^'guaintancr  aowng  poW-  SllG  WAS  OivlUlDg  W'ltli  IlCr 

ry  is  exceptional. — Ed.]  i  •  ^  *  a.i_  i  i  j 

husband.  As  the  tour  reached  re- 
gions  west  of  the  .Missis.sippi  where  the  people  are  more  friendly 
and  demonstrative  than  in  the  Fast,  they  clamored  insistent  de¬ 
mands  for  the  lady  of  the  White  House  to  appear  on  the  rear  plat¬ 
form  of  the  train,  or  in  the  balconies  of  city  hotels,  so  that  the  wait¬ 
ing  throngs  could  see  her  and  cheer  her.  They  cried  compliments 
to  her  beauty,  sometimes  crudely  but  .so  honest  as  to  bring  the  flush 
of  unalloyed  joy  to  her  cheeks.  What  bride  could  have  a  more 
wondrous  wedding  journey? 

I  do  not  intend  to  discuss  any  of  the  purely  political  causes  ami 
effects  of  the  tour.  That  is  more  properly  the  province  of  daily  news¬ 
papers  and  their  clever  correspondents  have  been  writing  many  col- 

{Concluded  on  page  1066) 


Master  French  Journalists 


(Special  to  Thb  Editob  and  Fcbusheb.) 

PARIS,  January  28. — In  making  a 
comparison  between  the  daily  news¬ 
papers  of  Paris  and  those  of  New 
York,  it  may  be  said  that  the  resem- 
l)lance  is  restricted  mainly  to  the  fact 
that  in  l)oth  cases  they  are  printed  with 
ink  on  paper.  Otherwise  they  represent 
two  different  and  distinct  products  of 
their  respective  editorial  and  press 
rooms.  True,  the  Paris  newspaper  plant 
comprises  editors,  reporters,  artists, 
printers,  devils  and  fast  presses,  the 
same  as  its  counterpart  in  New  York, 
Philadelphia  or  Chicago,  and  its  span  of 
life,  likewise,  is  subject  to  the  same  haz¬ 
ards  of  libel  suits,  fires,  strikes,  lack  of 
funds  and  other  vicissitudes,  but  the 
concrete  object  born  of  the  big  effort  is 
quite  another  kind  of  document. 

The  Paris  daily  usually  is  of  four  or 
six  pages — more  frequently  four  than 
.six — which  sometimes  are  increased  to 
eight  on  Sundays  or  special  occasions. 
Now  and  then  one  of  the  leaders  flour¬ 
ishes  an  issue  of  ten  or  twelve  pages  to 
mark  some  extraordinary  manifestation 
of  record  or  of  literature,  but  this  is  a 
rarity,  and  in  these  war  times  the  four- 
page  paper,  increased  to  six  on  “classi¬ 
fied  ad”  days,  is  the  rule.  This  descrip¬ 
tion  applies  to  the  important  papers. 

The  lesser  lights  are  concentrating 
their  rays  to  just  two  pages  during  this 
period  of  high-priced  paper  and  re- 
dticed  per.sonnel,  and  the  advertisement 
department  looks  as  if  it  had  been 
added  accidentally,  to  fill  the  page. 
“How  do  they  live?”  asks  the  inquisi¬ 
tive  person  when  he  glances  at  the 
three  and  seven  eighths  pages  of  text 
and  an  eighth  of  a  page  of  advertising. 

The  answer  resembles  that  frank  ex¬ 
planation  given  by  the  travelling  sales¬ 
man  who  put  the  suit  of  clothes  into 
his  expense  account — it’s  in  there  but 
you  don’t  see  it. 

niSPLAT  ADVERTISINO  UNDEVELOPED. 

There  is  not  as  much  free  and  un¬ 
inspired  text  in  the  Continental  news¬ 
paper  as  in  the  American  newspaper. 
In  this  country  it  is  not  always  neces¬ 
sary  to  place  the  word  “communicated” 
at  the  end  of  all  articles  which  may  be 
drawing  pay  by  the  line.  True  it  Is 
that  the  modern  institution  of  display 
adverti.sing  has  not  been  developed  here 
as  in  the  United  States,  but  it  must  be 
remembered  that  in  addition  to  the  un- 
apparent  source  of  revenue,  the  French 
four-page  journal,  printed  on  paper 
which  is  either  mediocre  or  bad,  can 
make  money  on  its  circulation  alone. 
If  the  Petit  Parlslen,  printing  2,000,000 
a  day,  and  selling  at  6  centimes,  makes 
1  centime  net  on  its  circulation,  it  has 
a  clean  balance  of  20,000  francs  a  day, 
without  counting  advertising.  Ad  rates 
on  French  newspapers  are  high.  That 
may  explain  why  the  ads  are  so  scarce, 
and  the  scarcity  of  the  ads  may  be  due 
to  the  fact  that  the  average  French 
,  tradesman  doesn’t  see  how  he  ever 
could  make  a  hundred  thousand  francs 
by  spending  fifty  thousand  in  advance. 

More  than  half  of  the  Paris  dailies 
are  political,  which  means  that  the 
party  contributes  a  certain  sum  for  pro¬ 
jecting  the  light  of  its  noble  beneficence 
into  the  dark  domain  of  the  erring 
voters. 

A  French  political  paper  is  politically 
excellent.  Its  news  department  may 
look  a  little  like  boiler  plate  or  side 
meat,  but  its  manipulation  of  the  des¬ 
tinies  of  the  nation  is  masterly.  Its 
political  editor  is  not  apt  to  be  a  gra¬ 
duate  from  the  police  assignment,  but 
rather  from  the  academy,  the  law 
school  and  the  course  of  political 
sciences.  In  many  cases,  His  Political 
Kminence  being  an  established  fact,  a 
newspaper  is  built  round  Him,  and  then 
it  proceeds  with  the  music  as  His  organ. 

French  papers  are  “more  literary” 
than  American  papers.  They  are  more 


By  J.  M.  ERWIN 


academic  in  text  and  more  eloquent. 
The  richness  of  the  French  language 
and  the  essence  of  its  wit  are  cleverly 
employed,  whether  for  describing  a  mo¬ 
mentous  session  at  the  Chamber  or  for 
relating  worldly  adventures  in  Mont¬ 
martre.  The  average  newspaper  writer 
in  France  is  a  scholar  first.  He  is  a 
fountain  of  book  lore,  ancient  history, 
town  talk,  sly  humi  r  and  anecdote.  The 
Frenchman  is  a  born  orator  or  writer, 
and  it  is  a  common  proverb,  also,  that 
he  comes  into’  life  charged  with  the 
capacity  of  producing  at  least  one  booK 
or  one  play.  Certain  it  is  that  the 
French  newspaper,  in  spite  of  its  very 
pronounced  defects  in  dress,  is  a  bril¬ 
liant  mirror  of  thought  and  expression. 
It  is  a  bright  gem  in  a  sombre  setting. 

BVERTBODT  WRITES  EDITORIALS. 

There  is  no  so-called  editorial  page 
in  the  French  new.spaper.  There  may 
lie  a  signed  article,  or  even  .several,  re- 
IJectlng  the  opinion  of  the  “boss,”  but 
no  defined  s.oace  In.which-the  first  per¬ 
son  plural  regularly  flies  its  flag.  Any 
article  in  the  paper  can  be  editorial, 
in  a  newspaper  sense,  and  emit  opin¬ 
ion  by  the  yard  on  the  subject  in 
question.  The  reporter,  writing  a  lyrical 
column  about  the  arrest  of  an  alleged 
assassin  (who  is  always  guilty  until  he 
proves  his  innocence)  or  the  troubles  of 
a  demi-mondaine,  can  distribute  line 
after  line  of  opinion,  prejudice,  doubt, 
suspicion  or  conviction,  and  “we”  is 
never  a  taboq, 


The  French  reporter  is  not  hampered 
by  any  Lawson  or  Bennett  rules.  Fur¬ 
thermore,  his  college  education  is  never 
insulted  by  the  city  editor,  so  that  he 
enjoys  a  literary  license  extending  to 
the  very  limits  of  latinity,  human  senti¬ 
ment  or  sunset  impressions.  As  his  city 
editor  is  not  from  (TJhlcago  he  has  never 
felt  the  concussion  of  that  familiar 
.short-arm  order,  “Now  give  us  the 
story  in  plain  words  with  no  embroid¬ 
ery.” 

Typographically,  the  French  daily 
newspaper  is  Inferior  to  the  American. 
With  rare  exceptions,  the  paper  *s 
cheap  and  the  press  work  frequently 
looks  like  a  Gutenberg  original,  and, 
consequently,  the  illustrations  some¬ 
times  are  unintentionally  caricaturistic. 
Punctuation,  in  French  print,  is  not 
considered  to  be  of  vital  Importance. 
I.<e  frangais  est  une  belle  langue  mal 
Imprimde  et  mal  ponctu4e. 

The  make-up  is  as  .simple  as  pasting 
paper  on  a  wall.  It  begins  on  the  first 
page  and  ends  on  the  Isist  page. 

Which  is  the  best  daily  paper  in 
Paris? 

In  Paris,  as  in  New  York,  there  are 
several  best  papers — so  judged  by  their 
respective  editors  and  many  of  their 
readers. 

The  Temps  is  one  of  these  best 
papers,  though  it  may  not  be  the  best 
all-round  newspaper.  In  reputation  for 
reliability  the  Temps  is  similar  to  the 
New  York  Evening  Post.  It  is  semi¬ 


official  and  eminently  respectable.  Its 
diction  is  classic  and  its  tone  is  above 
the  level  of  street  talk.  It  comes  off 
the  press  near  five  o’clock  in  the  even¬ 
ing  and  is  carried  home  by  the  solid 
citizen,  who  reads  it  reverently,  after 
having  said  to  the  family:  “Now,  don’t 
bother  me;  I'm  going  to  read  the 
Temps.”  The  Bulletin  du  Jour,  first 
column  of  first  page  in  the  Temps,  is, 
in  my  opinion,  the  best  daily  analysis 
of  international  politics  to  be  found  in 
any  newspaper. 

ENTERPRISE  AND  DISPLAY  HEADS. 

In  the  category  of  general  news¬ 
papers  you  can  cast  your  preference 
on  the  Matin,  the  Journal  or  the  Petit 
Parlsien.  The  Matin  and  the  Journal 
are  old  enemies  whose  rivalry  has  been 
animosity  or  war  most  of  the  time. 
The  Matin  imitates  American  journal¬ 
ism  to  some  extent  in  news-gathering 
enterprise  and  display  head  styles.  It 
has  a  modern  and  complete  plant  and 
Is  managed  'with  system  and  precision. 
The  Journal  for  many  years  has  been 
the  property  of  the  Letellier  family  and 
is  known  as  a  money  maker.  It  is  a 
favorite  with  the  women,  a  fact  which 
explains  a  big  part  of  its  circulation. 
The  Letelllers  recently  sold  the  Journal 
property  to  Senator  Humbert  for  a 
price  reported  to  be  20,000,000  francs, 
and  thus  It  becomes  the  megaphone  of 
that  political  live  wire  who  has  been 
waging  his  daily  campaign  of  “Muni¬ 
tions,  More  Munitions.” 

Evidently  there  are  some  thousands 
of  readers  who  don’t  for  a  moment 
recognize  the  foregoing  titles  of  sup¬ 
eriority  but  who  affirm  promptly  that 
the  Petit  Parlslen  points  a  better  diver¬ 
sity  and  quality  of  general  news.  There 
is  no  denying  that  the  Petit  Parision 
provides  a  comprehensive  menu,  and  t 
responds  also  to  that  widely  prevalent 
reading  appetite  which  enjoys  accidents, 
family  troubles  and  mysteries.  It  is 
close  to  the  people.  Conciseness  is  the 
characteristic  of  its  articles.  One  of  its 
editors  once  said  to  me: 

“We  print  in  a  quarter  of  a  column 
all  there  Is  in  a  story  which  one  of 
your  American  papers  would  stretch 
over  two  columns.”  On  the  subject  of 
advertising,  he  remarked:  “I  would 
rather  print  two  pages  at  ten  francs  a 
line  than  four  pages  at  five  francs  p 
line.”  The  director  and  chief  owner  of 
the  Petit  Parisien  is  Jean  Dupuy,  for¬ 
mer  Minister  and  now  Senator  of  the 
department  of  the  Hautes-Pyr6n6es. 

The  Petit  Journal,  also  a  power  with 
the  public,  is  similar  to  the  Petit  Pari¬ 
sien  in  style.  Its  chief  editorial  writer 
is  Stephen  Pichon,  who  has  borne 
ministerial  honors  and  whose  last  port¬ 
folio  was  that  of  Foreign  Affairs. 

“Organ  of  all  the  Elites  and  the 
spokesman  of  French  intellect  through¬ 
out  the  world”  is  the  motto  of  the 
Figaro,  that  classy  and  well  edited 
patron  of  literary  and  fashionable  folk 
which.  In  the  quite  proper  and  exact¬ 
ing  world  known  as  Society,  shares 
honors  with  the  aristocratic  Gaulols. 
The  Importance  of  the  literary  pen  in 
French  journalism  may  be  recognized 
in  the  presence  of  two  well-known  play¬ 
wrights,  Alfred  Capus  and  Robert  de 
Flers,  at  the  head  of  the  Figaro  staff. 

TWO  PAPERS  IN  ENGUSH. 

The  Echo  de  Paris,  of  the  Matin  or 
Journal  style,  has  an  excellent  tele¬ 
graph  service.  The  Excelsior,  alone  of 
its  kind  as  a  specialist  In  fully  illus¬ 
trated  pages,  is  Pierre  Lafltte’s  luxud- 
ous  enterprise.  In  form  and  style  it  is 
.similar  to  the  Daily  Mirror. 

The  Journal  des  D^bats,  now  in  its 
128th  year,  and  formerly  known  as  the 
Journal  de  I’Emplre,  competes  with  the 
Temps  on  the  evening  market,  where 
are  also  displayed  the  more  democratic 
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Liliort^,  Patrie,  Presse  and  Intransi- 
gcant. 

The  Information  is  a  noon-day  paper. 
Before  the  war  It  was  entirely  finan¬ 
cial-commercial;  now  it  is  general. 
Paris-Midi  arrives  on  the  street  at 
alKiut  the  same  hour.  It  can  boast  of 
two  strong  leader  writers — the  erudite 
.Maurice  de  Walefffe  and  the  ambitious 
Senator  B^renger.  The  latter,  like 
(Menienceau,  is  a  self-appointed  watch¬ 
dog  of  the  interests  of  the  dear  public. 

The  only  dally  newspapers  printed  in 
Kngli.sh  in  Paris,  are  the  New  York 
Herald  and  the  Daily  Mail.  One  is 
Iiliited  American  and  the  other  is  solid 
Knglish.  Their  confraternal  relations 
are  cordial  without  danger  of  being  fa¬ 
miliar.  The  Herald  conducted  a  very 
patriotic  British  campaign  against  con¬ 
scription.  The  Herald  prints  one  of  its 
pages  entirely  in  French.  Some  Ameri¬ 
cans  wonder  v/hy.  Do  they  think  Ben¬ 
nett  is  running  the  Herald  for  the  ex- 
cliKsive  benefit  of  Americans?  Half  of 
the  Herald’s  readers  are  French,  and 
every  Parisian  family  whose  name  is 
printed  in  Tout-Paris  is  a  subscriber 
to  that  unique  and  exhilarating  quotid¬ 
ian,  which  is  better  printed  on  better 
paper  than  any  other  in  all  Lutetia. 
As  a  champion  of  the  Allies’  cause  the 
Herald  is  plus  royaiiste  que  le  roi — and 
it  didn’t  leave  Paris  when  the  Germans 
came  near. 

If  circulation  stati.stics  were  to  be 
taken  as  the  chief  symbol  of  .superiority, 
the  Petit  Parisien  would  win  the  laurels 
without  much  dispute.  According  to 
the  printed  announcements  of  this  pub¬ 
lication,  its  daily  circulation  reached 
2,055,000  during  the  latter  half  of  1916, 
and  one  of  its  editors  recently  gave  me 
the  figures  as  being  2,250,000.  In  any 
case,  even  its  competitors  accord  it  the 
credit  of  being  first  in  this  particular. 
Therefore  it  is  a  "great  paper,”  great- 


archlsts  and  serves  as  the  letter  box 
and  bulletin  board  of  the  Duke  of 
Orleans.  Without  L4on  Daudet,  the 
Action  Frangalse  would  have  no  one  to 
write  its  violent  diatribes  and  fight  its 
duels. 

’’l'homme  enchaine.” 

To  revert  to  Georges  Clemenceau 
and  his  Enchained  Man,  while  speaking 
of  personal  journalism.  His  is  perhaps 
the  strongest  example  of  the  one-man 
paper  since  the  days  of  Rochefort — 
though  it  is  not  intended  here  to  portray 
any  similarity  between  these  two  pole- 
mists.  (It  will  be  recollected  that  M. 
Clemenceau’s  paper  originally  was  call¬ 
ed  L’Homme  Libre — “The  Free  Man’’ — 
but  the  war  had  not  been  more  than  a 
week  old  before  the  Censor  favored 
him  with  a  quick  succession  of  such 
rude  jolts  that,  with  ironical  submis¬ 
sion,  he  hoisted  the  title  line  with  "En¬ 
chained’’  instead  of  “Free.”  After  the 
war,  probably  his  Man  will  be  “Free” 
again.) 

In  politics,  M.  Clemenceau.  is  known 
as  the  Tiger.  Constitutionally  he  is  of 
the  Opposition,  and  his  specialty  is  that 
of  Cabinet-busting.  He  knows  all  about 
how  it  feels,  too,  as  his  own  departure 
from  the  ministry  on  the  la?t  occasion 
was  dosed  with  the  same  kind  of  vlole.nt 
medicine  he  was  accustomed  to  giving. 
He  is  scholarly  and  eloquent  and,  with 
Barthou  and  -others,  ;he  is  entitled  to 
credit  for  the  passage  of  the-  three- 
years  military  service  law  which  saved 
France. 

He  is  naturally  a  kicker  and  a  fight¬ 
er — Rooseveltian  in  some  particulars — 
and  Iconoclast  witTTout  hesitation.  Did 
he  not  have  the  “nerve”  recently  to 
criticise  General  Joffre?  Nobody  else 
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Title  Headings  op  Paris  Newspapers. 


close  race  and  there  was  a  time  when  whekb  personality  counts, 

the  Journal  was  several  hundred  thou-  ^any  of  the  Paris  dailies  are  per- 
sand  in  the  lead— though  this  cannot  gonal  organs.  Their  circulations  are 
be  confirmed  at  the  Matin  office.  obtained  and  maintained  by  the  per.son- 

Then  comes  perhaps  the  Petit  Journ-  alitles  of  their  chief  writers.  L’Homme 
al,  which  had  the  biggest  circulation  of  Enchaln4  would  be  nothing  without 
all  some  years  ago.  Current  report  ac-  Clemenceau,  and  likewise  Edouard  Dru- 
cords  it  700,000.  Others  whose  circula-  mont  is  the  whole  thing  with  his  Ubre 
tions  run  into  respectable  figrures.  Parole,  the  motto  of  which  is  “France 
though  in  most  cases  far  below  those  for  the  French.”  Gustave  Herv4  could 
quoted  above,  are  the  Figaro,  the  Gau-  keep  himself  before  the  public  with  any 
lols,  the  Echo  de  Paris,  the  Eclair,  the  title,  whether  with  La  Guerre  Sociale 
Temps,  the  Excehsior,  the  Patrie,  the  or  any  other  label,  and  this  is  being 
Intranslgeant,  the  Humanity,  the  proven  by  his  new  sign.  La  Victoire, 

Presse.  adopted  since  the  first  day  of  1916.  M. 

The  voluminous  circulations  of  Paris  Herv4,  always  aji  Independent  Socialist, 
newspapers  may  seem  surprising  to  has  broken  a  few  more  bonds  while 
many  persons,  but  it  will  be  remem-  transforming  his  bellicose  banner  of 
bered  that  the  daily  press  of  Paris  Social  War  and  Internal  strife  into  a 
serves  the  wants  of  a  big  portion  of  red  flag  <Jf  Victory,  and  he  has  said 
France.  In  the  average  French  pro-  good-bye  definitely  to  the  Sozialdemo- 
vlncial  city  there  is  no  daily  paper  kracy,  to  the  Marx  brand  of  Interna- 
stroijg  enough  to  hold  its  head  up  tlonalism,  and  abandons  the  strife  of 
against  the  wave  from  the  Capital,  the  classes.  The  Internationale  is  dead 
France,  after  all,  is  not  tremendous  in  — killed  by  the  Sozialdemokracy — and 
area,  so  that  the  citizen  of  the  country  the  French  mourners*  refuse  to  wear 
town  can  receive  early  each  day  his  crape. 

Paris  paper,  which  was  printed  the  It  was  the  per.sonality  of  Jaurfts  that 
previous  evening  and  dated  ahead,  acquainted  the  public  with  the  fact  that 
Moreover,  the  provincial  cities  and  the  Humanlt4  was  in  daily  existence  as 
towns  of  France,  with  the  exceptions  the  official  Socialist  organ,  and  now  M. 
of  such  places  as  Lyons,  Marseilles,  Renaudel,  as  his  successor,  is  endeavor- 
Bordeaux,  Havre  or  Toulouse,  are  weak  Ing  to  fill  the  large  shoes  left  in  the 
on  dailies  and  .still  weaker  on  weeklies,  office  by  the  late  chief  of  the  Unlteds. 

From  the  standpoint  of  its  independ-  And  the  Humanlt4,  these  days,  seems 
ence,  the  French  provincial  daily  is  to  have  the  only  “direct  wire”  service, 
fortunate  if  it  is  far  from  Paris,  so  that  via  German-Swlss  frontier  and  trusted 
it  can  escape  the  grasp  of  the  octopus,  messenger,  for  reporting  what  the  Ger- 
In  Marseille.s,  the  Petit  Mar.selllals  an-  man  Government  de.sires  to  be  printed 
nounces  a  daily  circulation  of  250,000;  abroad  regarding  the  doings  of  the  him  as 
in  Lyons,  the  Nouv^lliste  announces  Sozlaldemokrats.  tionary 

250,000,  and  the  Progr^.s  200,000.  Likewise  it  is  Ernest  Judet  who  is  The 

An  American  newspaper  man  once  the  Eclair  which  is  the  monitor  of  the  normall 
wrote  of  the  French  newspapers:  “They  clericals,  but  it  is  Judet  himself  who  heads  e 
contain  everything  except  news.”  That  points  and  fires  the  guns.  were,  t 

was  a  long  time  ago,  and  there  have  The  name  and  prominence  of  Arthur  by  the 
been  many  changes,  though  it  may  be  Meyer  are  as  well  known  as  his  paper,  usually 


The  “Temps”  Building,  Pams 


The  “Matin”  Building,  Paris 


<‘.«t  in  the  world  as  regards  circulation, 
without  even  discussing  its  other  merits. 


ALL  IN  ONE  LINE. 

In  the  French  newspaper  the  one- 
line  head  is  a  hard  worker.  Jean  Juar4s, 
leader  of  the  United  Socialists  and  edi¬ 
tor  of  the  Humanit4,  was  shot  and 
killed  by  a  fanatic  (Raoul  Villain)  on 
July  31,  1914.  The  trial  of  the  assassin 
has  been  postponed  successively,  by 
iContinued  on  page  1064) 


1062 


THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 


RANKIN  NOW  HEADS 

MAHIN  AD  AGENCY 


Surreedi)  John  Lee  Mahin  Who  it.  to 
Open  a  New  York  Offire  May  1 — 
Surrestiful  in  Both  ButiineMn  and  Edi¬ 
torial  Newspaper  l)epartment>  W’il« 
bur  D.  Nesbit  becomes  Vice-President. 

Chicago,  February  8. — The  Itin:  event 
of  the  current  week  in  Chi<’a«o  advei- 
tisinpdom  i.s  the  chanRe  of  inanaRC- 
ment  of  the  Mahin  Adverti-sinR  Com¬ 
pany,  one  of  the  pioneers  in  the  local 
field.  Pursuant  to  announcement  in 
last  week's  Kniixm  and  Pcblishkk, 
John  I,ee  Mahin,  president  of  the  com- 


JoHN  I,EE  Mahin 

I»any  since  its  orRaniration  in  ISSX,  re¬ 
tired  on  Monday  to  si'ek  lacRcr  field;- 
of  action  in  New  York.  William  H. 
Itankin,  for  seven  years  vic<‘-president 
of  the  coriipany,  has  hei-ome  its  head 
Wiihur  I).  .N'eslat  is  the  new  vice- 
president  and  Herman  A  tiroth  i-on- 
tinues  as  secretary  and  treasurei'. 

Mr.  Mahin,  who  occupied  a  foremost 


H.  A.  Groth 

position  in  Chicago’s  publicity  indus¬ 
try,  has  not  amplified  his  first  an¬ 
nouncement  of  future  plans.  In  which 
he  said  it  had  been  his  long-cherisheri 
desire  to  do  business  in  New  York.  He 
expects  to  open  an  office  there  in  May. 

His  successor,  Mr.  Rankin,  is  recog¬ 
nized  as  an  advertising  impresario  of 
ability.  He  has  enjoyed  wide  experi¬ 
ence  In  the  publicity  field.  He  began 
as  a  newspaper  man,  familiarizing 
himself  with  the  work  in  both  the 
business  and  editorial  ends.  Heforc 
Joining  the  Mahin  Company  he  also 
was  connected  with  the  advertising 
and  circulation  departments  of  news¬ 
papers  and  magazines. 


His  associate,  Mr.  Nesbit,  has  en¬ 
joyed  an  interesting  and  versatile  ca¬ 
reer.  For  years  he  was  a  feature 
writer  on  various  newspapers  He  is 
the  author  of  many  short  stories,  sev¬ 
eral  Itooks  of  poems,  and  the  musical 
comedy  “The  Girl  of  My  Dreams.” 

While  Mr.  Nesbit  still  finds  time  for 
an  occasional  story  or  bit  of  verse, 
the  advertising  field  claims  his  larger 
attentions.  He  joined  the  Mahin 
company  staff  in  1912  as  copy  director 
and  supervisor. 

Mr.  Mahin  may  be  said  to  have  in¬ 
herited  his  talents  for  publicity  work. 
He  graduated  into  the  advertising  Held 
proper  from  the  newspaper  school,  and 
the  country  newspaper  school  at  that. 
Refore  he  was  wearing  long  pants  he 
was  holding  down  his  first  job  in  a 
print  shop. 

His  father,  John  Mahin,  Sr.,  was  ed¬ 
itor  of  the  Mu.sr-atine  (la.)  Journal  in 
th<-  days  when  Iowa  was  .still  .some 
thing  of  a  frontier  State.  .Mr.  .Muhin 
was  Ikh'ii  in  Mti.scatine,  Decemlier  14. 
1  St>9.  ami  was  eriucated  in  its  public 
SI  bools  and  at  Wayland  Academy. 
Htaver  Dam,  Wis.  In  1887  young 
.Mahin  l>ORan  his  business  career  as  a 
r<'i>orter  on  his  father’s  j)aper  ani 
worktsl  Ids  way  uj)  like  any  other  eni 
ploy(  e.  He  heianie  city  editor  an 


WiuiuR  D.  Nesbit 

then,  addressing  his  energies  to  the 
biasiness  office,  was  made  manager  of 
the  Journal. 

In  1891  he  left  Muscatine  for  Chi¬ 
cago  where  he  joined  the  advertising 
department  of  the  Daily  News.  He  left 
Mr.  I.Awson’s  paper  to  Itecome  adver¬ 
tising  manager  of  the  Interior,  a  local 
publication,  and  continued  in  this  ca¬ 
pacity  until  in  December,  1898,  he  or¬ 
ganized  the  Mahin  Advertising  Com¬ 
pany. 

Mr.  Mahin  was  one  of  the  few  men 
who,  fifteen  years  ago,  foresaw  the 
great  part  advertising  was  destined  to 
play  in  modern  industry.  His  views 
on  the  subject  attracted  attention  and 
he  has  been  repeatedly  called  upon  to 
lecture  on  advertising  at  Northwestern 
University,  the  University  of  Chicago, 
University  of  Michigan,  University  of 
Wisconsin  and  commercial  bodies 
throughout  the  West. 

William  H.  Rankin,  the  new  presi¬ 
dent  has  been  vice-president  of  the 
Mahin  agency  during  the  past  seven 
years.  He  came  to  Chicago  in  1907  to 
assume  the  Western  management  of 
the  Street  Railways  Advertising  Co. 
under  Thomas  Balmer,  who  is  now  in 
England.  He  has  a  wide  reputation  as 
an  advertising  man  of  progressive 
ideas  and  unusual  exiierience. 

Mr.  Rankin  has  had  a  thorough 
training,  not  only  in  newspaper,  farm 
paper,  magazine  and  street  car  adver¬ 
tising,  but  as  a  circulation  manager  of 
the  Star  Deague  of  newspapers,  adver¬ 
tising  manager  of  a  farm  paper  and 
as  business  manager  of  the  Bobbs- 
Merrill  magazines  in  Indianapolis.  He 


possesses  unusual  merchandizing  and 
advertising  ability  of  a  high  order. 

Under  his  direction  the  Mahin  Ad¬ 
vertising  Company  will  undoubtedly 
maintain  its  position  as  one  of  the 
most  prominent  and  successful  agen¬ 
cies  in  America. 

The  Mahin  organization  will  remain 
intact.  No  changes  will  be  made  in 
any  of  the  various  departments. 

In  retiring  from  the  presidency  of 
the  Mahin  Advertising  Company  John 


WibLiA.M  H.  Rankin 

I  ce  Mahin  in  speaking  of  the  men  who 
l.i,  ve  succeeded  him  in  the  manage- 
1  ent  said: 

"As  I  picked  all  these  men  for  the 
work  they  are  now  doing,  there  can  Ix' 
no  question  of  my  sincerity  when  I 
say  the  customers  of  the  Mahin  Adver¬ 
tising  Company  cannot  suffer  by  this 
change.” 


Deutsches  Journal  is  Twenty-five 

The  Deutsches  Journal,  of  New  York, 
a  Hear.st  newspaper  and  a  power  witti 
a  great  army  of  German  readers,  con¬ 
tinues  to  receive  a  flood  of  congratu¬ 
lations  upon  having  reached  its  twenty- 
fifth  birthday.  Many  of  the  most  em¬ 
inent  Germans  of  this  country  and  Eu¬ 
rope  have  extended  felicitations.  The 
paper  celebrated  its  natal  anniversary 
by  issuing  a  highly  creditable  eighty- 
page  issue. 


New  Members  of  the  A.  B.  C. 

The  following  newspapers  have  been 
admitted  to  membership  In  the  Audit 
Bureau  of  Circulations:  New  York 
Press,  Brooklyn  (N.  Y.)  Standard- 

Union,  Rochester  (N.  Y.)  Democrat  and 
Chronicle,  Toronto  Globe,  Toronto  Mail 
and  Empire,  Edmonton  (Can.)  Bulletin. 
Colorado  Springs  Gazette,  Anderson 
(Ind.)  Herald,  Helena  (Mont.)  Record, 
Xenia  (O.)  Republican  and  Zanesville 
(O.)  Signal. 

N.  Y.  Mail  and  Express  Building  Sold 

The  Mail  and  Express  Building,  at 
203  Broadway,  New  York  city,  and  the 
small  building  adjoining  at  201  Broad¬ 
way,  are  to  be  taken  over  by  the  19.'j 
Broadway  Corporation,  representing  in¬ 
terests  identified  with  the  American 
Telephone  and  Telegraph  Company.  The 
buildings  are  owned  by  Colonel  Shepard, 
who  has  been  holding  them  for  a  sum 
between  $2,000,000  and  $2,500,000.  The 
Evening  Mail  occupies  several  floors  un¬ 
der  lease  in  the  Mail  and  Express  Build¬ 
ing.  It  is  not  the  intention  of  the  buy¬ 
ers  at  this  time  to  make  any  changes  or 
alterations  In  the  buildings.  The  pur¬ 
chase  was  made  to  provide  protection, 
especially  in  the  matter  of  light  and  air, 
for  the  new  building  now  nearing  com¬ 
pletion  on  the  site  of  the  old  Western 
Union  Building  at  Broadway  and  Dey 
Street  and  for  an  addition  to  the  new 
structure  at  any  future  time. 


HUMOR  IN  THE  NEWSPAPERS 

Little  Things  that  Escape  Even  the 
Watchful  Editor’s  Eyes. 

Sometimes  a  bit  of  unconscious  hu¬ 
mor  survives  even  the  watchful  eye.s 
of  the  editors.  Recently  an  account  of 
an  unusually  fierce  fight  came  into  the 
-Atlanta  (Ga.)  office  of  a  great  news¬ 
gathering  organization.  After  the  or¬ 
deal  of  the  blue  pencil  it  was  sent  out 
over  the  wires  to  the  various  news¬ 
papers  on  the  “Southern  division”  of 
the  Associated  Press. 

The  item  recounted  the  details  of  a 
fight  lietween  two  persons  in  a  rural 
community.  Their  weapons,  according 
to  the  story,  were  a  scythe,  a  corn 
knife,  a  shovel  and  a  butcher  knife. 

After  enumerating  the  details  of  the 
encounter  the  dispatch  concluded:  “It 
is  thought  that  the  two  men  had  some 
.sort  of  inisundcr.standing.” 

That  was  quite  as  convincing  as  the 
comment  made  by  the  editor  of  a  rural 
l»aper  in  Maine  on  the  arrest  of  a 
young  man  who  was  caught  climbing 
out  of  the  cellar  window  of  a  certain 
house  with  a  valise  filled  with  silver¬ 
ware,  jewelry  and  other  articles  of 
value. 

“It  is  believed,”  said  the  newspaper 
account  of  his  arrest,  “that  evidence 
may  be  found  that  will  lead  to  his  con¬ 
viction.” 


Fight  for  Control  of  La  Presi-e 
Montreal,  February  8. — On  Thursday 
last  the  private  bill  by  means  of  which 
control  of  Montreal  La  Presse  is  sought 
to  be  altered  was  .  introduced  in  the 
I.^gislative  As.sembly  of  Quebec.  It  is 
entitled,  “An  act  to  change  the  trustees 
of  part  of  the  capital  stock  of  the  La 
Presse  Publishing  Company,  Limited," 
and  is  very  brief.  It  asks  that  the  deed 
drawn  on  December  26th,  1914,  by 

which  the  late  proprietor  of  La  Presse, 
Hon.  Treffle  Berthiaume,  appointed  his 
son,  Arthur  Berthiaume;  J.  R.  Main- 
ville,  notary;  and  Zenon  Fontaine, 
solicitor,  trustees  to  hold  7,400  shares 
of  the  capital  stock  of  La  Presse  Pub¬ 
lishing  Company  for  the  benefit  and 
advantage  of  his  children,  be  changed 
.so  as  to  make  his  heir.s,  who  are  his 
three  sons  and  three  daughters,  the 
trustees  of  the  7,400  shares.  The  bill, 
it  is  said,  will  be  stubbornly  fought  by 
the  present  trustees 


Injunction  Against  Tribune  Article 

On  Friday  of  last  week  the  New  York 
Tribune  announced  that  on  the  follow¬ 
ing  Sunday  it  would  print  an  article  by 
Samuel  Hopkins  Adams  regarding  the 
business  and  advertising  methods  of  the 
Greenhut  department  store.  The  ar¬ 
ticle  was  withheld,  however,  by  reason 
of  an  injunction  obtained  by  the  Green- 
hut  people.  The  matter  will  be  threshed 
out  in  court  next  Wednesday.  Mean¬ 
while  the  article  is  in  abeyance. 


Booklovers'  Case  Continued 

There  has  lieen  granted  a  postpone¬ 
ment  until  Tue.sday  next  of  the  court 
proceedings  relative  to  the  action  lately 
brought — as  detailed  in  last  week's 
Editor  and  Publisher — by  District  At¬ 
torney  Swann,  of  New  York  city, 
against  the  Booklovers’  Sales  Company. 
Inc.,  the  charge  being  that  the  latter 
concern  had  published  a  false  and  de¬ 
ceptive  advertisement. 


Paper  Wins  Libel  Suit 

Verdict  in  favor  of  the  Richmond 
(Va.)  Times-Dispatch  Publishing  Com¬ 
pany,  sued  by  James  A.  Lefew  for 
$2,500  for  alleged  mi.spublication  of  the 
findings  of  a  military  court,  which 
court-martialed  Lefew  for  disobedience, 
was  returned  by  a  iury  in  the  Henrico 
Circuit  Court.  Motion  to  set  aside  the 
verdict  as  contrary'  to  the  law  and  evi¬ 
dence  was  overruled  by  Judge  R.  Carter 
Scott  and  judgment  entered  for  the  d<'- 
fendant. 


Two  Friends  of  Chamberlain 


WHEN  SAMUEL  SELWYN  CHAMHEKLAIN  died,  it  was  but  natural  that  hundreds  of  pens  should  write  in  tribute  to  his 
lueiuory.  Respect  and  affection  mingled.  Some  of  those  who  sorrowed  knew  him  chiefly  by  his  work.  Others  had  had 
the  rare  pleasure  of  close  personal  as.sociation  with  him. 

Of  these  latter,  Winifred  Black  seemed  to  The  Editor  and  Publisher  to  sound  the  highest,  clearest,  most  enduring  note;  and 
.so  we  gladly  opened  our  columns,  last  wtH*k  to  this  lady’s  noble  tribute  to  him  who  had  gone. 

It  seemed  fitting  to  us  that,  in  such  a  case,  the  printed  words  should  have  a  ])roper  setting.  On  making  a  suggestion  to  that 
effect  to  Mr.  Oeorge  A.  Grant,  head  of  the  Hearst  art  department  in  this  city,  that  gentleman  expressed  his  cordial  willingness  to 
assist;  and  it  was  his  practical  and  sympathetic  pencil,  therefore,  that  supplied  the  chaste  and  dignitied  symbolic  border  in  which 
it  was  our  jileasure  to  enclose  Winifred  Black’s  noble  words. 

Now,  who  is  Winifred  Black?  And  who  is  George  A.  Grant?  The  answers  to  these  (pieries  are  full  of  interest.  They  are  here: 


WINIFRED  BLACK 


KIO,")  Chestnut  Street, 

San  Francisco, 
February  .5,  If >10. 

Editor  and  Publisher: 

T  hardly  know  what  to  say — T  don't  see 
how  I  can  very  well  write  a  sketch  f»f  my¬ 
self.  I  think  T  have  either  the  ignominy 
or  the  honor  of  being  the  first  “sob  sister,’’ 
as  they  call  the  human  interest  writers  in 
our  part  of  the  country,  but  T  hope  T  didn’t 
sto])  with  being  just  that  and  nolhing  more. 
I  began  the  business  with  .Mr.  llearst's  San 
Francisco  Examiner  when  I  was  twenty-two 
years  old.  The  first  big  story  1  had  a  chance 
to  do  was  an  expose  of  the  receiving  hospital 
here  in  San  Francisco.  It  made  (luite  a  sen¬ 
sation.  After  that  the  i)aper  sent  me  to  .Mo¬ 
lokai,  the  leper  settlement,  where  1  got  some 
interesting  stories.  I  did  police  stories,  in¬ 
terviews,  human  interest  stories,  society,  dra¬ 
matic  criticism,  and  about  every  other  kind 
of  story  on  the  San  Francisco  Examiner. 

When  .Mr.  Hearst  bought  the  New  York 
Journal  he  telegraphed  to  San  Francisco  for 
f'harles  Dryden  (the  baseball  writer), 


Homer  Davenport  (the  cartoonist),  and  me. 
ami  1  have  been,  ever  since  then,  connected 
with  the  entire  Hearst  service.  The  Hearst 
papere  sent  me  to  the  Galveston  flood,  to  the 
St.  Louis  cyclone,  to  the  San  Francisco  dis¬ 
aster. 

They  sent  me  to  El  Paso  for  a  big  human 
interest  story  on  what  was  supposed  to  be 
the  last  prize  fight  in  America;  to  Frankfort, 
Kentucky,  to  find  and  interview  Governor 
Taylor,  who  was  in  hiding  after  the  murder 
of  Senator  Goebel ;  to  England,  to  do  the 
London  suffragettes;  to  Chicago,  to  investi¬ 
gate  the  Juvenile  Court  System  there  and 
try  to  start  some  needed  reforms;  to  New 
York,  to  begin  a  campaign  of  investigation 
of  the  Charity  Organization  Society,  last 
year;  and  so  forth. 

I  write  unsigned  editorials  for  several  pa¬ 
pers.  When  I  do  sign  I  stick  to  my  old  name 
of  “Annie  Laurie”  in  San  Francisco,  and 
keep  “Winifred  Black”  for  the  East. 

I  am  the  daughter  of  General  B.  J.  Sweet 
of  Chicago  and  Wisconsin.  My  sister,  Ada 
C.  Sweet,  who  was  pension  agent  in  Chicago, 
brought  me  up  “by  hand.” 

I  have  three  children — two  boys  and  a 
girl. 

I’d  rather  live  in  California  one  minute 
than  anywhere  else  for  ten  years;  and  if  I 
couldn’t  be  a  newspaper  woimyi  1  wouldn’t 
want  to  live  any  time  anywhere  at  all. 

I  love  everything  alnuit  “the  shoj),”  from 
the  way  the  office  boy  takes  an  interest  in 
your  story  to  the  way  the  press  makes  the 
floor  shake  when  the  paper  begins  to  run; 
but  I  love  home,  and  children,  and  old 
friends,  and  simple  music,  and  fhe  wind,  and 
the  sun,  and  the  rain,  and  everything  that  is 
the  real  part  of  real  life,  too. 

If  William  Randolph  Hearst  asked  me  to 
walk  from  San  Francisco  to  New  York,  I’d 
start  at  a  minute’s  notice  and  1  wouldn’t 
have  to  wait  till  I  got  to  Omaha  to  make  up 
my  mind  that  it  was  worth  while,  or  he 
wouldn’t  be  asking  me  to  do  it. 

S.  S.  Chamberlain  was  the  managing  edi¬ 
tor  of  the  San  Francisco  Examiner  when  I 
started  in  to  learn  the  game.  1  loved  him  as 
everyone  who  knew  him  loved  him,  and  1 
know  he’d  be  glad  if  he  thought  my  little 
story  about  him  was  really  considered  good. 

Faithfully  yours, 
Winifred  Black. 


From  an  eight-dollar-a-week  artist,  just 
out  of  school,  to  art  director  of  one  of  Amer¬ 
ica’s  leading  dailies,  is,  in  brief,  the  story  of 
the  rise  of  George  A.  Grant. 

Mr.  Grant  began  his  newspajter  career  on 
the  Los  Angeles  (Cal.)  Times,  at  the  age  of 
eighteen  years,  and  at  the  princely  salary  of 
the  above-named  figure.  When  William  Ran* 
dolph  Hearst  established  the  Examiner  ii 
Los  Angeles,  Mr.  Grant,  still  in  his  18th  year, 
joined  the  art  staff  of  that  newspaper.  It 
did  not  require  a  lengthy  period  for  Mr. 
Hearst  to  discover  the  abilities  of  the  young 
artist,  and  he  brought  him  to  New  York  to 
become  a  member  of  the  art  staff  of  the  New 
Y'ork  American.  A  year  afterward  Mr.  Grant 
was  elevated  to  the  art  directorship  of  the 
.\uierican,  a  place  he  has  efficiently  filled 
during  the  last  eight  years 

As  is  the  common  custom  of  .Mr.  Hearst  in 
dealing  with  the  members  high  up  in  his  or¬ 
ganization,  .Mr.  Grant  is  often  sent  to  Chi¬ 
cago,  to  Boston,  to  Atlanta,  or  to  other  cities 
in  which  Mr.  Hearst  publishes  newspapers, 
lor  the  i)urpose  of  building  up  and  improving 
the  artistic  work  upon  those  dailies.  Because 
of  his  pronounced  success  on  these  expedi¬ 
tions,  he  has  become  Mr.  Hearst’s  foremost 
adviser  in  mattei-s  pertaining  to  the  artistic 
development  of  the  daily  newspaper. 


GEORGE  A.  GRANT 


Paper’s  Movie  Film  of  Plant 
St.  Louis,  February  10. — Motion  pic¬ 
tures  of  a  modern  newspaper  in  the 
making,  showing  every  department  of 
the  plant  in  detail.  Is  the  latest  accom¬ 
plishment  of  the  Globe-Democrat's  Film 
Weekly.  The  film,  which  is  more  than 
2,000  feet  in  length,  will  be  shown  In 


the  local  high-class  picture  houses. 
Special  apparatus,  a  corps  of  artists  and 
operators,  and  much  preparation  com¬ 
bined  to  effect  a  reel  that  is  a  master¬ 
piece  of  its  kind.  Every  picture  from 
the  business  office,  where  the  “ghost 
walks,”  to  the  habitat  of  the  “printers’ 
devil,”  are  fully  explained. 


Oregon  Daily  Fails 
Eugene,  Ore.,  February  7. — The 
Eugene  Daily  Guard,  which  has  been 
under  the  control  of  E.  J.  Finneran  for 
the  last  three  years,  has  been  placed  in 
the  hands  of  a  receiver  through  an 
action  broiight  by  Hollenbeck  &  Midg- 


ley,  owners  of  the  building  occupied  .'•y 
the  paper,  for  $626.99  for  rent.  E.  J 
Adam.s,  a  local  attorney  and  president 
of  the  Harbor  Sound  Investment  Com¬ 
pany,  was  named  receiver.  The  indebt- 
edne.ss  of  the  concern  is  alleged  to  be 
in  excess  of  $20,000.  No  statement  of 
assets  was  filed. 
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ORDERS  REFERENDUM  ON 
RESALE  PRICES  REPORT 


Board  of  Directors  of  Chamber  of  Com¬ 
merce  of  the  United  States  so  Votes 

After  Receiving  Divided  Opinions  of 

Ten  Members  of  Its  Committee  on  the 

Important  Question. 

(Special  to  The  Editob  and  Pdbubheb.) 

Washington,  D.  C.,  February  7. — ^The 
Board  of  Directors  of  the  Chamber  of 
Commerce  of  the  United  States  have 
voted  that  the  report  of  a  special  com¬ 
mittee  of  the  National  Chamber  on  the 
maintenance  of  resale  prices  shall  be 
submitted  to  referendum.  The  commit¬ 
tee  had  reported  to  the  board  that  it 
was  not  able  to  present  a  unanimous 
report. 

There  are  ten  members  of  the  com¬ 
mittee.  Its  chairman  is  Paul  T.  Cher- 
ington,  a  professor  in  the  Harvard 
Graduate  School  of  Business  Adminis¬ 
tration.  The  reports  of  the  different 
groups  of  the  committee  cover  some¬ 
thing  like  nineteen  printed  pages,  and 
have  seventy-five  pages  of  appendices. 

A  majority  recommendation  favoring 
legislation,  permitting  price  maintenance 
was  signed  by  seven  members,  two  >f 
them,  however,  modifying  their  assent 
by  filing  a  supplementary  report.  With 
the  majority  report  came  the  comment 
that  a  National  Chamber  committee  had 
rendered  a  report  last  February  favor¬ 
able  to  the  principles  of  price  mainte¬ 
nance  and  the  majority  members  saw 
no  reason  in  any  way  to  modify  the 
conclusions  arrived  at  and  given  to  the 
Chamber  at  that  time. 

FOB  AND  AGAINST  PRICB  MAINTENANCE. 

“But  on  the  contrary,”  the  comment 
continued,  "after  additional  exhaustive 
investigation  by  consulting  a  large 
number  of  organizations,  composed  of 
many  thousands  of  members  in  all 
branches  of  trade  and  industry,  as  well 
as  many  individual  producers,  distribu¬ 
ters  and  consumers,  and  after  having 
collected  evidence  from  a  great  naany 
sources,  we  repeat  the  language  of  the 
committee’s  previous  resolutions  of 
February,  1915,  as  our  report  and  con¬ 
clusions,  viz.: 

"  ‘Your  committee  is  convinced  that 
legislation  permitting  the  maintenance 
of  resale  prices,  under  proper  restric¬ 
tions  on  identified  merchandise,  for  vol¬ 
untary  purchase,  made  and  sold  under 
competitive  conditions,  would  be  to  the 
best  interest  of  the  producer,  the  dis¬ 
tributer  and  of  the  purchasing  public, 
or  consumer.’  ” 

The  supplementary  report  signed  by 
two  members  who  also  signed  the  ina- 
jortty  report,  recommended  that  in¬ 
jurious  price  cutting  be  included  with¬ 
in  the  scope  of  the  jurisdiction  of  the 
Federal  Trade  Commission  over  unfoir 
methods  of  competition. 

Three  members  of  the  committee — 
Frank  H.  Armstrong,  of  Chicago,  a 
whole.sale  grocer,  president  of  Reid, 
Murdock  and  Company;  Frederick  H. 
Kike,  of  Dayton,  president  of  the  Uike- 
Kumler  Department  Store  and  presi¬ 
dent  of  the  Greater  Dayton  Associa¬ 
tion;  and  Percy  S.  Straus,  of  New  York, 
of  R.  H.  Macy  and  Company,  and  presi¬ 
dent  of  the  New  York  Retail  Dry  Goods 
Association — presented  a  minority  re¬ 
port  "unable  to  approve  of  the  princi¬ 
ple  of  price  maintenance  as  being  in 
the  public  interest.”  They  recom¬ 
mended,  therefore,  that  no  legislation 
on  the  subject  be  enacted  at  this  time. 

Tho.se  signing  the  majority  report 
were:  George  M.  Courts,  of  Galveston, 
Texas,  formerly  president  of  the  Na¬ 
tional  Association  of  Stationers;  James 
F.  Finneran,  of  Boston,  president  of  the 
Woodward  Drug  Company;  Henry  B. 
Joy,  of  Detroit,  president  of  the  Pack¬ 
ard  Motor  Company;  Paul  H.  Nystrom, 
of  New  York,  a  retailing  expert;  F.  H. 
Whitcher,  of  Boston,  president  of  the 
American  Shoe  Tip  Company;  Edward 
S.  Rogers,  of  Chicago,  a  lawyer  and  a 
copyright  and  trade-mark  authority; 
and  Professor  Cherington. 

ADVANTAGES  OF  PRICE  MAINTENANCE. 

Conclusions  of  the  majority  are  that 


the  advantages  of  price  maintenance 
are  partly  economic  and  partly  social. 

1.  A  properly  regulated  system  of 
price  maintenance  on  identified  mer¬ 
chandise  made  and  sold  under  com¬ 
petitive  conditions  puts  the  emphasis 
in  comiietition  upon  quality  and  service, 
while  at  the  same  time,  it  provides  for 
the  public  adequate  protection  against 
extortion. 

2.  Price  m£untenance  under  these  con¬ 
ditions  preserves  the  social  advantage 
of  an  adequate  incentive  to  invent  and 
devise  new  products. 

3.  Price  maintenance  imder  these 
conditions  serves  to  prevent  monopolis¬ 
tic  control  of  production  processes  by 
powerful  distributers. 

4.  Price  maintenance  under  these 
conditions  preserves  the  social  advan¬ 
tages  of  such  distribution  conveniences 
as  are  represented  by  neighborhood 
stores  and  by  small,  but  skilful  mer¬ 
chants.  In  some  trades,  it  is  the  sole 
guarantee  of  the  preservation  of  the 
accepted  system  of  distribution.  For 
instance,  it  assures  the  preservation  of 
the  book  stores  as  individual  enter¬ 
prises.  If  the  social  value  of  such  fac¬ 
tors  as  these  is  less  than  their  economic 
cost  they  are  not  worth  preserving. 
Hut  who  is  ready  at  this  time  to  en¬ 
courage  their  annihilation?  It  is  note¬ 
worthy  that  the  agitation  in  favor  of 
restoring  to  producers  the  control  of 
resale  prices  originated  with  the  small, 
independent  retailers,  and  that  most  of 
the  opposition  to  it  comes  from  the 
large  and  powerful  retail  concerns. 

5.  The  right  of  the  producer  to  set 
resale  prices  is  an  accepted  principle  of 
business  law.  It  has  been  restricted 
recently  in  this  country  by  close  deci¬ 
sions  of  the  Supreme  Court,  none  of 
which  was  decided  on  the  basis  of  gen¬ 
eral  principle  alone.  The  committee 
lielieves  that  in  the  long  run  the  public 
interest  will  be  best  served  by  legisla¬ 
tion  specifically  permitting  this  method 
of  doing  business  in  identified  articles 
made  and  sold  under  competitive  con¬ 
ditions. 


Women’s  Ad  League  Meeting 
The  February  meeting  of  the  I..eague 
of  Advertising  Women  will  be  held  at 
their  rooms  in  the  Prince  George  Hotel 
next  Tuesday  evening.  The  speakers  of 
the  evening  will  be  Charles  W.  Hoyt,  of 
the  Hoyt  Advertising  Service,  who  will 
talk  on  “Cooperation  with  the  Sales¬ 
man  through  Direct-By-Mail  Advertis¬ 
ing”;  Li.  H.  Crone,  of  the  Binger 
Agency,  who  has  for  his  subject,  “The 
Value  of  Novelties  for  Advertising.”  All 
advertising  men  and  women  are  invited 
to  be  present. 


Booming  Ad  Club  Membership 
The  membership  committee  of  the  Ad¬ 
vertising  Club  of  St.  Louis  is  planning 
for  a  membership  campaign  for  cor- 
’porate  memliership  to  be  launched  at 
once.  There  will  be  no  competition 
among  the  members,  or  prizes  offered, 
as  was  done  in  last  year’s  general  cam¬ 
paign,  but  each  member  is  urged  to  lend 
his  hearty  co-operation  to  the  effort. 
The  mark  set  is  one  hundred  members, 
and  from  the  corporations  and  big  busi¬ 
ness  houses  the  new  membership  is  ex¬ 
pected  to  be  drawn.  Several  weeks  ago 
members  of  the  club  were  requested  to 
give  their  reasons  why  St.  Louis  busi¬ 
ness  houses  should  have  corporate  mem¬ 
berships  in  the  club.  Many  excellent 
reasons  were  given,  and  these  will  be 
incorporated  with  others  as  ammunition 
in  rounding  up  the  prospects. 


Ad  Club  Heads  Resign 
After  having  been  re-elected  presi¬ 
dent  and  secretary,  respectively,  of  the 
Town  Criers’  Ad  Club  of  Waterloo,  la., 
P'rank  Warner,  of  the  Leavitt  &  John¬ 
son  National  Bank,  and  Harry  Shaw, 
advertising  manager  of  the  Tlmes-Tri- 
bune,  resigned  their  positions.  Paul  B. 
Talbot,  business  manager  of  the  Corn 
Belt  P’armer,  is  the  new  president,  while 
the  new  secretary  is  John  Dowlin,  ad¬ 
vertising  manager  of  Davidson’s  store. 
Mr.  Dowlin  was  formerly  employed  by 
the  Des  Moines  Register. 


THEATRICAL  COERCION  ALLEGED 

Claim  That  the  Shoberts  Try  to  Punish 
Papers  for  Printing  Facts. 

Publishers  of  newspapers  all  over  the 
country  are  naturally  interested  in  the 
strenuous  attack,  in  progress  at  this 
time,  upon  the  Shuberts  (leading  the¬ 
atrical  managers  in  New  York  and 
other  cities)  by  Samuel  Hopkins  Adams 
in  the  New  York  Tribune  of  January 
30  and  February  6.  Not  only  is  a  mat¬ 
ter  of  this  kind  rightly  regarded  as  of 
importance  in  an  advertising  way  be¬ 
cause  of  the  fact  that  Shubert  theatres 
are  located  in  a  number  of  cities,  but 
also  because  publishers  everywhere  are 
bound  to  take  notice  of  anything  bear¬ 
ing  upon  the  broad  proposition  of  the 
influence  attempted  to  be  exerted  upon 
the  editorial  columns  by  those  in  a  po¬ 
sition  to  give  out  advertising  or  to  with¬ 
hold  it. 

Mr.  Adams's  articles  are  very  long 
and  circumstantial,  and  it  is  impossible 
to  reproduce  them  here. 

In  a  brief  way,  it  may  be  stated  that 
the  charge  made  by  Mr.  Adams  is  es¬ 
sentially  that  if  a  newspaper  reviewer 
of  plays  deals  unfavorably  with  a  Shu- 
bert  show,  Lee  Shubert  shuts  the  re¬ 
viewer  out  of  his  theatre,  thus  attack¬ 
ing  his  means  of  livelihood;  further¬ 
more,  if  a  newspaper  publishes  such  un¬ 
favorable  matter,  Mr.  Shubert  with¬ 
draws  or  reduces  the  advertising  of  all 
Shubert  productions  in  that  newspaper, 
thus  impairing  its  means  of  livelihood. 

Mr.  Adams  gives  prominence  to  the 
attempt  of  Mr.  Shubert,  recently,  to  bar 
from  the  Shubert  theatres  the  critic  of 
the  New  York  Times.  He  also  men¬ 
tions  the  experiences  of  the  New  York 
Tribune,  the  Chicago  Tribune  and  other 
papers — most  of  which  are  stated  to 
have  met  the  attempt  at  Shubert  co¬ 
ercion  by  promptly  ordering  all  Shubert 
advertising  out  of  their  columns. 

It  is  regarded  as  probable  that  out  of 
the  turmoil  may  come  a  widespread 
feeling  that  while  it  is  undoubtedly  the 
duty  of  newspapers  to  employ  compe¬ 
tent  and  honest  critics,  it  is  also  incum¬ 
bent  upon  the  producers  of  plays  not  to 
attempt  to  punish  newspapers  or  their 
competent  employees  through  the  with¬ 
holding  of  advertising  from  their  col¬ 
umns,  either  wholiy  or  in  part. 


PICKED  FROM  WASTE-BASKET 


Such  Was  the  Case  With  Kipling’s 
Famous  Poem,  “The  Recessional.” 

Professor  Henry  Morse  Stephens  of 
the  University  of  California  lately  gave 
the  members  of  the  Newspaper  Men’s 
Club  of  San  Francisco  an  intimate  pic¬ 
ture  of  Rudyard  Kipling  as  a  news¬ 
paperman. 

The  influence  of  Kipling’s  newspaper 
training.  Professor  Stephens  said,  was 
manifest  in  all  of  his  work,  He  cited 
his  remarkable  ability  to  seize  upon  the 
Important  features  of  a  story  and  em¬ 
phasize  them  at  the  outset.  The  news¬ 
paper  shop,  he  declared,  was  Kipling’s 
university,  as  the  great  writer  had 
never  completed  a  college  course. 

That  “The  Recessional,”  one  of  (he 
most  famous  of  Kipling’s  poems,  had 
been  thrown  into  a  waste  basket  by  the 
poet  after  it  was  completed,  and  that 
the  only  reason  the  world  ever  saw  it 
was  that  his  wife  had  rescued  it  and 
sent  it  to  a  London  newspaper,  was 
one  of  the  interesting  sidelights  of  Pro¬ 
fessor  Stephens’s  reminiscences. 

Professor  Stephens  was  for  twelve 
years  a  newspaperman  and  was  cor¬ 
respondent  for  two  papers  in  India 
while  Kipling  was  in  the  journalistic 
field  there.  Step<hens  and  Kipling  are 
close  friends. 


A  Decoration  for  an  Editor 
Solon  Stylien  I.  Viasto,  editor  of  the 
Atlantis,  a  Greek-.4merican  newspaper 
in  New  York,  has  had  conferred  upon 
him  by  the  King  of  Greece  the  golden 
cross  of  Officer  of  the  Savior,  the  Greek 
Legion  of  Honor,  for  his  “continual  ser¬ 
vices  to  Greece  and  to  the  Greeks-  of 
America,"  numbering  400,000. 


PARIS  PAPERS  TWO 
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consent  of  both  sides.  Now  and  then 
there  is  a  hearing  before  the  court; 
the  subject  is  the  a.ssassin.  Villain,  and 
the  act  of  murder  is  a  year  and  a  half 
old,  but  the  newspapers  continue  to 
print  the  same  headline:  “The  As.sas- 
sination  of  Juar6s.” 

Some  years  ago,  when  aviation  and 
aeronautics  constituted  a  novelty,  and 
an  exciting  one,  too,  one  of  the  first  of 
the  dirigible  airships  collapsed  and  full 
on  a  field  north  of  Paris,  killing  the 
two  occupants.  The  Figaro  gave  it  a 
three-stick  story  under  the  one-line 
head,  “Aerial  Navigation.”  The  New 
York  American  would  have  plastered 
such  a  story  over  the  entire  front  page, 
with  a  red-letter  head  carved  out  with 
an  axe.  As  the  aeroplane  originally 
began  its  evolution  in  the  domain  of 
sports,  it  has  had  great  difficulty  in 
liberating  itself  from  that  rubrique.  In 
fact,  many  of  the  aeroplane  accidents 
still  are  confined  to  that  classification 
in  the  French  newspapers. 

Nearly  all  the  French  newspapers 
continue  to  print  the  continued  story, 
known  as  the  “feuilleton,”  which,  being 
set  across  the  bottom  of  a  page,  is 
known  colloquially  as  the  “rez-de- 
chauss^e,”  or  “ground  floor.”  The  story 
may  be  a  classic,  by  a  well-known 
author,  or  it  may  be  “A  Burglar's 
Honor,”  or  “The  Mysteries  of  New 
York,”  and  it  is  the  section  toward 
which  the  madame  of  the  maison 
hastens  feverishly  each  morning  as 
soon  as  the  paper  arrives. 


THE  AMERICAN’S  BENEFACTIONS 


New  York  Newspaper  Sends  Generous 
Sums  to  Allied  Relief  Organizations. 

When  the  New  York  American  print¬ 
ed  the  advertisements  of  the  Anglo- 
French  war  loan,  a  few  months  ago,  it 
announced  that  it  would  distribute 
the  money  received  for  the  advertising 
equally  between  the  Red  Cross  societies 
in  the  warring  countries — half  to  one 
side,  half  to  the  other. 

When  the  American  subsequently 
procured  and  exhibited  the  French  war 
films,  it  announced  that  the  profits 
would  be  given  to  the  Allied  Relief  As¬ 
sociations,  for  use  in  Belgium,  Poland, 
Servia,  and  the  allied  countries. 

The  receipts  from  the  war-loan  adver¬ 
tising  and  the  profits  from  the  French 
war  moving  pictures  amounted  to  the 
considerable  sum  of  $8,000.  The  profits 
of  the  war  pictures — $4,000 — have  been 
distributed  among  Allied  Relief  Asso¬ 
ciations. 

Last  Monday’s  American  contained 
many  letters  of  appreciation  from  the 
various  organizations  to  which  the 
money  was  sent.  Appended  thereto  wa.s 
the  following  editorial  comment: 

The  American  baa  made  this  distribution  of 
its  war-picture  profits  and  its  war-ioan  adver¬ 
tising  receipts  in  a  manner  strictly  in  accord¬ 
ance  with  tbe  neutral,  friendly,  sympatbetic 
sentiments  wbicb  it  bas  ail  along  felt  and 
will  continue  to  feel  for  ALL  tbe  peoples  at 
war — for  Germans  and  Austrians  as  well  as 
for  Britons  and  Frenchmen,  for  Bulgarians  as 
well  as  for  Servians,  for  Jews  as  well  as  for 
Gentiles. 

Tbe  receipts  of  tbe  war-loan  advertising  will 
be  equally  divided  between  tbe  Allied  Bed  Cross 
and  tbe  Germanic  Red  Cross. 

Each  will  receive  two  thousand  dollars. 

It  is  our  sincere  hope  that  these  dollars  will 
do  something  to  alleviate  human  suffering  in 
each  of  the  war-torn  countries — that  some 
English  lads  in  English  hospitals  will  be  given 
more  comfort ;  that  some  suffering  Belgian  and 
French  families  will  be  fed  and  clothed ;  that 
some  wounded  German  and  Austrian  soldiers 
will  have  their  weary  hours  of  pain  lightened 
a  little  bit ;  that  some  poor  Jews  In  Poland 
will  be  given  the  bread  which  is  to  them  and 
their  famished  children  literally  tbe  bread  of 
life. 

May  a  benison  and  a  blessing  go  with  each 
dollar ! 


The  average  bu.siness  man  deal.*; 
with  five  M’s — Money,  Materials,  Ma¬ 
chinery,  Markets  and  Men.  It  is  not  so 
hard  to  get  money,  materials  and  ma¬ 
chinery.  The  big  thing  is  to  get  men ! 
Men,  then,  are  the  most  Important  fac¬ 
tors  in  the  conduct  of  any  business. 
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F6BRUAff.Y 


Dictate  That  Letter  Now 


Somerville,  Malden,  Newton  and  Waltham  are  vrithin  this 
radius.  They  help  form  Metropolitan  Boston — the  Gate¬ 
way  to  New  Elngland. 

Here  is  a  remaricable  maricet — compact  and  easily 
covered,  populous  and  wealthy.  If  you  could  interview 
the  City  Statistician,  the  Bank  Commissioner,  the  State 
Census  Bureau,  and  then  consult  wholesalers,  distributors 
and  dealers  you  would  be  in  a  position  to  plan  your  cam¬ 
paigns  with  greater  certainty. 

We  .will,  if  you  wish,  do  that  work  for  you.  We  will 
give  you  information  which  will  prove  Boston’s  high  buy¬ 
ing  power.  We  will  supply  data  covering  locsd  trade  con¬ 
ditions  as  related  to  a  product  or  service  similar  to  yours. 

This  co-operative  service  is  yours  for  the  adcing. 
Dictate  your  letter  of  inquiry  now. 


The  important  point  in  choosing  the  logical  territory 
for  your  campaign  is  to  consider  the  buying  power  of  the 
vsuious  sections. 

And  sui  equally  important  point  in  planning  your  mer¬ 
chandising  and  advertising  csunpaigns  is  the  gathering  of 
data  regarding  the  various  territories. 

You  owe  it  to  yourself  to  secure  all  available  data  re¬ 
garding  Boston.  These  data  will  help  you  gain  a  foothold 
in  the  Boston  territory — and  it  is  a  market  worthy  of  your 
best  efforts.  Among  the  Urge  cities  of  the  United  States, 
Boston  is  first  in  vsdue  of  property  per  capita,  first  in 
municipal  sissets  per  capita  and  first  in  banking  power  per 
capita — an  indication  of  high  buying  power. 

Within  13  miles  of  Boston’s  City  HaJl  there  sure  39 
cities  fuid  towns  with  a  totsd  population  of  1,587,093 
(State  Census,  1915).  Such  cities  as  Csmnbridge,  Lynn, 


The  Boaton  American  does  not  accept  advertising  of  whiskey  or  of  habit-forming  tlrugs. 


80-82  Summer  Street,  Boston,  Mass. 

Member  fludil  bureau  of  Circulations 


New  York  Office 
1789  Broadway 


Chicago  Office 
504  Hearst  Building 


You  cannot  cover  Boston  or  New  England  without  the  Boston  American 
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AMERICAN  ENTERPRISE 
SHOWN  AT  OTTAWA  FIRE 

Photographs  of  Burning  Parliament 

Buildings  Bushed  to  Boston  Post  by 

Special  Train  Excellent  Work  Done 

by  Correspondents  Caught  in  Structure 
Jump  from  Windows  to  Snowdrifts. 

iSlMcicl  to  Tjik  Editor  and  Pl'busher.) 

Toi!()Nto,  Fcl)niary  7. — “The  story  of 
the  dt'.st ruction  of  the  Parliament  Build- 
inns  at  Ottawa  last  Thursday  night  was 
written  in  the  newspaper  offices  them- 
•selve.s,”  declares  Harry  Anderson,  the 
Toronto  (;IoIk>’s  press  gallery  represen¬ 
tative.  “Ail  the  correspondents  could 
do  until  well  on  into  the  morning  was 
to  ila.sh  along  a  bulletin  service.  We 
worked  inside  the  cordon  of  soldiers 
that  was  thrown  around  the  blazing 
l)uilding  within  a  very  few  minutes  of 
the  outbreak  of  the  fire.  Copy  boys 
carried  our  bulletins  from  outside  the 
line  of  troops  to  the  city  telegraph  of- 
lice.s — they  weren't  allowed  inside  the 
line — and  we  did  the  best  we  could  to 
get  the  .salient  facts. 

"When  the  fire  broke  out  with  such 
appalling  .suddenne.ss,  there  were  pos- 
.silily  only  six  of  the  forty-nine  mem- 
l»ers  of  the  gallery  in  the  House  of 
Commons.  The  rest  were  either  in  the 
I»re.s.s  room  in  the  west  wing  or  else-, 
where  around  the  building.  I  think  the 
men  in  the  gallery  were  Wallace  Dafoe 
of  the  Montreal  Herald;  Arthur  Ford, 
Winnipeg  Telegram;  W.  A.  Wallis, 
Toronto  Mail  and  Empire;  L.  P.  Letel- 
lier,  Quel)ec  I^e  Soleil;  W.  R.  McCurdy, 
Halifax  Herald;  and  J.  A.  Brousseau, 
.Montreal  l^a  Presse.  The  reason  more 
were  not  there  was  because  the  House 
was  considering  a  subject  of  little  gen¬ 
eral  interest. 

“Cpon  the  alarm  of  fire  and  the 
liur.sting  into  the  chamber  of  the  great 
■.vave  of  dense  black  smoke  that  obliter¬ 
ated  the  lights  and  made  the  place  a 
very  inferno,  the  men  in  the  gallery 
ru.sh«“d  to  the  exit  and  managed  to  make 
tlieir  es<-ape  from  the  building,  minus 
hats  and  coats.  Mr.  Brousseau  attempt¬ 
ed  to  write  a  bulletin  before  he  left  his 
seat  and  was  nearly  caught.  He  had 
to  lower  himself  from  the  gallery  to 
the  floor  and  grope  his  way  to  one  of 
the  exita 

".\s  to  the  men  in  the  pre.ss  room  in 
the  west  wing,  their  escape  by  any  of 
the  various  entrances  to  the  building 
was  cut  off  by  the  thick  smoke  and  the 
rapidl>  approaching  flame,  and  they  had 
to  drop  from  one  of  the  windows  to  the 
snow,  a  distance  of  about  eighteen  feet 
Thf'  telegraiih  operators  in  the  main 
<  orri<lor  were  quickly  driven  from 
their  instruments  and,  realizing  that 
they  would  have  their  hands  full, 
rushed  to  the  city  offices. 

"We  agreed  that  one  of  us  should  go 
at  once  to  the  city  and  send  a  flash, 
announcing  the  fire,  to  every  newspaper 
and  press  service  in  the  country.  This 
was  done  by  Grattan  O'Leary  of  the 
Ottawa  Journal.  We  then  organized  to 
locate  the  meml>ers  of  the  House,  sev¬ 
eral  of  whom  were  reported  as  missing. 
By  team  work  we  were  able  to  do  this 
effectively.  Meanwhile  each  of  us 
dashed  off  bulletins,  covering  the  pro¬ 
gress  of  the  conflagration.  It  was  well 
Into  the  night  before  any  of  us  could 
sit  down  and  write  a  connected  story. 

“One  incident  worth  recording  as 
showing  both  the  interest  and  enter¬ 
prise  of  at  least  one  American  paper,, 
was  the  receipt  by  Grattan  O'Leary 
from  the  Boston  Post,  which  he  repre- 
.sents  in  Ottawa,  of  instructions  to  se¬ 
cure  photographs  at  daybreak,  charter 
a  si>ecial  train  and  rush  them  to  Bos¬ 
ton.  1  understand  this  was  done.” 

.Mr.  Anderson  characterizes  the 
events  of  the  night  as  a  vivid  night¬ 
mare.  During  the  course  of  the  fire  he 
was  deluged  by  a  stream  from  a  branch 
of  hose.  As  the  thermometer  was  two- 
iKdow  zero,  this  soon  froze  on  him  until 
he  looked  like  Old  Father  Winter.  Still 
he  .says  it  made  a  wonderfully  warm 
blanket  and  kept  him  from  catching 
‘  W.  A.  C. 


THE  SWING  AROUND 

THE  CIRCLE 

(.Concluded  from  ponje  1059) 

umns  of  analysis,  comment,  criticism 
and  prediction.  What  you  and  I  are 
concerned  more  particularly  about,  1 
think,  is  the  personal  side  of  the  Presi¬ 
dent  as  displayed  on  the  trip  and  a  bit 
of  shop  talk  about  some  of  our  own 
profession  who  have  done  more  by  their 
dispatches  to  spread  his  fame  and  to 
popularize  him  than  thousands  of  poli¬ 
ticians.  Without  these  able  correspon¬ 
dents,  his  speeches  would  have  reached 
only  the  ears  of  the  small  number  of 
l>ersons  who  could  come  within  sound 
of  his  voice.  With  them,  a  nation  be¬ 
came  his  daily  audience. 

It  was  a  different  Woodrow  Wilson 
who  came  back  to  the  White  House 
after  a  week  of  closer  contact  with  the 
hearts  and  minds  of  the  people  of  the 
Central  West.  I  am  inclined  to  think 
that  the  greatest  result  of  the  whole 
trip  was  the  change  in  the  President 
himself. 

We  are  repeating  only  what  often  has 
been  published  and  said  that  Mr.  Wil¬ 
son  has  had  a  cold  manner,  a  barrier 
of  reserve  around  himself  and  an  atti¬ 
tude  of  detachment  from  the  ordinary 
world.  He  once  told  the  members  of 
the  National  Press  Club  in  Washington 
that  he  wished  he  knew  how  to  be  a 
good  fellow  and  to  be  able  to  mix  free¬ 
ly  with  other  men,  but  somehow  he 
couldn't  succeed  in  doing  it. 

The  cheers  of  the  West  apparently 
stirred  Mr.  Wilson's  red  blood  as  it. 
never  coursed  before.  We  of  his  party 
had  listened  with  admiration  but  not 
exactly  with  enthusiasm  to  his  magni¬ 
ficent  speeches  of  appeal  to  reason  dur¬ 
ing  the  first  part  of  the  tour  and  we 
were  wishing  that  something  would 
happen  to  make  him  put  in  the 
"punch.”  Too  much  of  what  he  was 
saying  was  either  going  over  the  heads 
of  the  audience  or  else  touching  only 
the  brain.  We  waited  for  him  to  reach 
the  hearts  of  the  masses,  to  get  into 
closer  communion  with  the  crowds  who 
wanted  to  cheer  and  raise  the  roof;  to 
talk  to  them  straight  from  the  shoul¬ 
der. 

And  in  the  end,  that  was  what  Presi¬ 
dent  WiLson  did.  The  transformation 
began  at  Topeka,  Kansas,  where  under 
the  spur  of  an  audience  decidedly  hos¬ 
tile  to  preparedness,  he  flushed  and 
winced  at  the  plain  words  of  introduc¬ 
tion  by  Governor  Capper,  and  then 
“went  to  it.”  He  spoke  with  an  ear¬ 
nestness  and  direct  vigor  that  I  never 
before  had  heard  him  use.  Instead  of 
faultless  phrases  of  abstract  idealism, 
there  came  simpler  forms  of  speech, 
masterful  in  simplicity  and  powerful  In 
plainness. 

The  regeneration  of  Woodrow  Wilson 
was  completed  that  same  night  in 
Kansas  City  where  he  faced  fifteen 
thousand  people  and  felt  the  inspiration 
of  their  cheers  and  the  touch  of  their 
red  blooded  humanity.  Again  more  plain 
speaking,  yet  oratorically  wonderful; 
not  .soaring  over  the  heads  but  aimed 
directly  at  the  heart  as  well  as  the 
mind  of  every  man  and  woman  in  the 
vast  audience. 

If  I  were  inclined  to  be  imaginative 
and  poetic  I  might  .say  that  Woodrow 
Wil.son  had  at  last  discovered  how  to 
reach  the  soul  of  the  plain  people  and 
to  inspire  the  true  spirit  of  America 
which  he  has  apostrophized  .so  often  in 
lofty  metaphor  and  brilliant  peroration. 

But  stripped  down  to  bare  facts  the 
result  is  something  like  this: 

He  is  a  more  dangerous  political  an¬ 
tagonist  than  ever  before  because  he 
can  iKjth  draw  and  sway  vast  audiences 
with  his  speeches. 

He  is  a  better  President  because  he 
has  found  the  heart  of  America  and 
come  in  close  contact  with  the  genuine, 
loyal  and  patriotic  people  of  the  great 
Middle  West  who  form  the  sinew  of  the 
nation. 

He  confirmed  from  the  unanimous 
and  loudest  demonstrations  in  every 
■city  that  w’hat  the  people  of  the  Middle 


West  want  most  is  continued  peace  and 
to  keep  out  of  European  war  entangle¬ 
ments.  All  classes,  all  parties  seemed 
to  join  in  apjiroval  of  that  single  senti¬ 
ment. 

\\  nat  other  echoes  of  the  voice  of 
the  people  President  Wilson  brought 
back  with  him,  we  probably  shall  find 
laier  in  his  uinciai  acts  and  public 
speeches. 

..sow,  what  of  the  men  who  accom¬ 
panied  tne  iTesioeni,  wno  spread  his 
speeches  and  recorded  every  little  in¬ 
cident  of  this  tour  that  monopolized 
nrsi  pages  ror  a  week’.'  Lei  me  name 
them; 

M.  B.  Claggett  and  William  P.  Helm, 
of  the  Associated  Press;  Robert  J.  Ben¬ 
der,  of  the  United  Press;  Barry  Faris, 
of  the  International  News  Service;  L. 
Ames  Brown,  New  York  Sun;  Don  Mar¬ 
tin,  New  york  Herald;  David  Law¬ 
rence,  New  York  Evening  Post;  Rod-* 
iiey  Dean,  New  York  Tribune;  Louis 
Semold,  i\ew  York  World;  Den  F.  Al¬ 
len,  Cleveland  Plain  Dealer,  and  Samuel 
Al.  Williams,  New  York  Evening  World. 

Long  experience  in  political  touring 
taught  this  party  how  to  arrange  ac¬ 
commodations  best  adapted  to  working 
facilities  and  comfort  of  travelling,  a 
Pullman  compartment  car  was  charter¬ 
ed  exclusively  for  the  newspaper  cor¬ 
respondents  and  converted  into  a  com¬ 
bined  office  and  home.  All  costs  of 
travel  were  paid  in  advance  and  the 
amount  apportioned  equally  among  the 
newspapers  represented.  Neither  the 
inesident  nor  the  Government  furnish¬ 
ed  anything  free  for  the  press. 

The  special  train  was  made  up  of  a 
private  car  for  the  President,  a  Pull¬ 
man  for  the  secret  service  men  and 
secretaries,  the  newspaper  car  and  an 
extra  combination  coach  and'  baggage 
car  for  convenience  next  to  the  en¬ 
gine.  A  dining  car  was  attached  when¬ 
ever  the  schedule  required  meals  en 
route.  All  travelling  arrangements  were 
made  in  advance  by  the  Pennsylvania 
Railroad  Company  and  telegraph  ser- 
\ice  by  the  Western  Union,  both  com¬ 
panies  sending  representatives  along 
with  the  train. 

Do  not  think  that  the  newspaper  cor¬ 
respondents  were  the  only  ones  who 
enabled  millions  of  people  to  read  about 
the  President's  travelling  and  speech¬ 
making  every  day.  There  were  other 
stars  on  the  train  who  formed  auxiliary 
forces  invaluable.  For  example  there 
was  the  President's  secretary  Joseph  P. 
Tumulty,  intimate  friend  of  Washington 
correspondents  and  source  of  all  news 
from  the  inner  sanctum,  last  to  go  to 
bed  and  almost  flvst  to  get  up  in  the 
morning.  Oh,  a  rare  spirit  is  Tumulty, 
worth  far  more  than  many  a  manag¬ 
ing  editor. 

Then,  there  is  Dr.  Cary  T.  Grayson, 
of  the  Navy,  the  President's  physician, 
his  confidant  and  golf  opponent.  The 
press  car  had  its  alluring  attractions 
for  him  many  a  night  after  the  Presi¬ 
dent  was  safely  in  bed  and  his  voice 
doctored  up  for  the  next  day's  efforts. 

Did  you  ever  hear  of  Swem — Charles 
L.  Swem,  formerly  of  Trenton,  N.  J.? 
The  next  time  you  see  the  President  in 
any  public  place,  look  close  to  him  for 
a  l>oyi.sh  appearing  little  chap,  with  a 
round,  chubby  smiling  face.  That's 
Swem,  Mr.  Wilson's  personal  stenog¬ 
rapher,  the  cleverest  disciple  that  old 
I.saac  or  Bonn  Pitman  ever  had.  With¬ 
out  Swem,  the  newspapers  would  not 
have  the  President's  speeches  turned 
out  in  perfect  manifold  copies  in  in¬ 
credibly  short  time;  without  him,  the 
life  of  a  correspondent  with  the  Presi¬ 
dent  would  be  an  impossible  task.  Any¬ 
where,  everywhere  the  President  speaks 
Swem  is  there,  never  missing  a  word. 
How  he  gets  there  no  one  knows,  un¬ 
less  as  some  of  the  boys  say  he  hides  be¬ 
neath  the  President's  coat  tails.  Nor 
could  the  White  House  train  get  along 
so  smoothly  without  Warren  F.  John¬ 
son,  Swem's  twin,  stenographer  to  Sec¬ 
retary  Tumulty.  The  team  work  of 
these  two  boys,  their  absolute  devotion 
to  their  chiefs  and  their  assistance  to 
the  press,  is  worthy  of  recognition. 

The  movies,  too,  have  become  a  part 


of  the  Presidential  attache.s.  Winfield 
S.  (’line,  of  the  Pathd  New's  and  Louis 
J.  Simons,  of  the  Trlbune-Selig,  were 
taken  in  with  the  correspondent's  party 
and  were  given  many  a  favorable 
chance  to  get  reels  of  stirring  scene.s. 
The  President  is  good  natured  about 
having  snap  pictures  taken,  but  is  not 
much  Inclined  to  posing  alone  or  in 
groups.  Mr.s.  VN'ilson  still  is  shy  of  the 
camera.  Only  one  kind  of  picture  is 
ab.solutely  barred  on  Presidential  tour.s. 
No  flash  lights  are  allowed  by  the 
secret  service  men  under  any  circum¬ 
stances  for  fear  of  fire  or  panic. 

Have  I  given  you  any  clear  impres¬ 
sion  of  the  President's  tour'.'  In  my 
mind  the  high  spots  of  remembrance 
are  confused  crowds,  constant  cheers, 
American  flags  waving  by  the  hun¬ 
dreds  of  thousands,  big  dinners  and 
luncheons  given  by  wonderfully  cordial 
chambers  of  commerce,  quick  dashes  in 
automobiles,  struggles  with  crowds  to 
get  in  and  out  of  meeting  halls,  hasty 
writing  of  long  dispatches  and  a  desire 
some  time  to  catch  up  with  a  week's 
loss  of  sleep. 

Samuel  M.  Williams. 


MIXED  STAFF  WORKED  PRESSES 

As  a  Result  Strike  Did  Not  Delay  Issue.s 
of  Baltimore  Sun. 

Balti.more,  Md.,  February  8. — Owing 
to  a  walk-out  of  the  pressroom  em¬ 
ployees  of  the  Baltimore  Sun  Monday- 
night,  the  press  work  of  the  Tuesday 
edition  was  done  by  members  of  the 
editorial'  .staff,  business  office  and  tlu- 
circulation  and  art  departments. 
These  had  the  assistance  of  only  one 
member  of  the  press-room  force  who 
refused  to  go  out  with  *  the  others. 
The  i)ai)er  was  out  on  time,  morning 
and  evening. 

Manager  Patterson  said  that  the 
Sun  was  confident  of  its  ability  to  con¬ 
tinue  the  publication  of  its  regular 
editions,  morning  and  evening,  on 
schedule  time.  Efforts  were  begun  im¬ 
mediately  to  obtain  a  new  pressroom 
force.  Mr.  Patterson  said  he  was  will¬ 
ing  to  admit  that  the  experience  hail 
done  a  great  deal  to  strengthen  and 
deepen  the  Sun's  belief  in  “prepared¬ 
ness.” 

According  to  the  statement  in  the 
Evening  Sun  no  warning  of  the  im¬ 
pending  strike  was  given  until  10 
o’clock  of  the  night  the  walk -out  took 
place.  With  the  exception  of  the 
pressroom  the  various  mechanical  de¬ 
partments  in  which  skilled  labor  is  ex¬ 
clusively  employed  are  now  and  have 
been  for  many  years  unionized.  The 
pressroom  never  has  been  unionized 
but  many  of  the  men  employed  therein 
have  been  in  the  service  of  the  Sun  for 
a  long  time.  In  its  statement  in  r(‘- 
gard  to  the  strike  the  Evening  Sun 
says  in  part: 

“ft  was  an  efficient  and  .satisfied 
crew,  and  it  would  have  continued  to 
be  but  for  the  advent  of  a  man  nameci 
Henry  J.  Hardy,  who  came  to  Balti¬ 
more  in  1914  for  the  purpose  of  forc¬ 
ing  the  newspapers  of  this  city  to 
unionize  their  pressrooms  under  regu¬ 
lations  and  requirements  prescribed  by 
himself. 

“These  regulations  and  requirements 
were  so  wholly  unreasonable  and  un¬ 
fair  that  the  Sun,  after  Mr.  Hardy 
had  presented  them,  declined  to  agree, 
not  only  on  the  ground  that  the  cost 
of  running  the  pressroom  would  lie  in¬ 
creased,  which  is  not  important,  but 
because  the  efficiency  would  be  greatly 
reduced,  which  was  vital.” 


St.  Louis  Publishers  Pass  Resolutions 

The  St.  Louis  Newsxtaper  Publishers’ 
.\ssociation,  at  its  recent  meeting,  adopt¬ 
ed  resolutions  of  regn’et  and  sorrow  over 
the  deaths  of  Daniel  M.  Hauser,  of  the 
St.  Louis  Globe;  Edward  L.  Preetorious, 
of  the  Times,  and  Charles  W.  Knapp, 
for  many  years  editor  of  the  Republi¬ 
can,  and  more  recently  of  the  New  York 
Times. 
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T^he  Machine  ‘That  LASTS 


The  WASHINGTON  STAR 

Has  Just  Installed  EIGHT  MORE 

Multiple  Magazine  Linotypes 

displacing  single-magazine  Linotypes  after 
MORE  THAN 


MODEL  8 
LINOTYPE 
Three  Magazines 


TWENTY-THREE  YEARS’ 


CONTINUOUS  SERVICE 


The  Washington  Star  Battery 
now  consists  of  twenty-six  Lino¬ 
types,  of  which  twenty  are  Mul¬ 
tiple  Magazine  machines,  and 
includes 


MODEL  9 
LINOTYPE 
Four  Magazines 


Stx  Model  g  Four-Magaztne  Linotypes 

97  per  cent  of  all  the  matter  that  appears 

in  the 

WASHINGTON  STAR 

is  composed  on  the  Linotype. 

The  Multiple  hinotype  Way  Is  the  Modern  Way 

MERGENTHALER  LINOTYPE  COMPANY 
TRIBUNE  BUILDING,  NEW  YORK 


CHICAGO: 

IKK)  S.  Wabash  Ave. 


SAN  FRANCISCO: 

646  Sacramento  St. 

TORONTO  :  CANADIAN  LINOTYPE,  LIMITED 


NEW  ORLEANS; 

549  Baronne  St. 
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FLORIDA’S  EDITORS 

WELL  ENTERTAINED 


The  Tampa  Rotary  Club  Does  Itself 
Proud  in  Connexion  with  the  South 
Florida  Fair  and  Casparilla  Carnival — 
Music,  a  Poem,  Speeches,  Letters  from 
Distinguished  Men,  Etc. 


Tampa.,  Fla.,  February  6. — Produc¬ 
ing  something  entirely  new  in  the 
annals  of  Southern  hospitality,  the 
Tampa  Rotary  Club  yesterday  morning 
pulled  off  a  genuine  “Gridiron”  stunt 
at  the  Tampa  Bay  Hotel,  the  idea  being 
to  entertain  the  editors  of  the  State  and 
distinguished  visitors  to  Florida,  as  a 
part  of  the  programme  of  the  South 
h'lorida  Fair  and  Gasparilla  Carnival. 

At  the  hotel.  Manager  Adams,  co¬ 
operating  with  Jack  Mahoney  as  stage 
manager,  prepared  elaborate  and  appro¬ 
priate  settings  for  the  occasion.  The 
big  dining-room  was  converted  into  a 
.scene  for  high  jlnka  A  stage  was  erect¬ 
ed  at  the  head  of  tables  arranged  as 
spokes  of  a  wheel,  carrying  out  the 
Rotary  idea.  These  tables  were  plenti¬ 
fully  decked  with  favors  of  the  season. 

All  those  bidden  to  the  breakfast  were 
received  by  a  committee,  headed  by  L. 
B.  Dickie,  the  Board  of  Trade  genius 
and  assistant  secretary  of  the  Rotary 
Club,  and  assigned  tickets  and  number.s. 
Arriving  at  the  main  entrance  to  the 
dining-rcom,  Hamilton  Horsey,  Maurice 
Lucas,  and  other  active  Rotes,  placed 
upon  each  manly  brow  the  appropriate 
headpiece  of  fancy  tissue,  bespeaking 
the  carnival  character  of  the  occasion. 
Dignified  officials,  highbrow  notables, 
and  plain  editors  were  promiscuously 
hatted  with  every  variety  of  color  and 
fancy,  and  this  imparted,  at  the  outset, 
the  idea  of  hospitable  abandon  which 
characterized  the  entire  affair. 

A  shout  from  eager  boy-throats  greet¬ 
ed  the  company  upon  its  being  seated, 
and  newsboys  rushed  in  bearing  “ex¬ 
tras”  of  the  Tampa  Times,  announcing 
the  sen.sational  fact  that  directors  and 
managers  of  the  Fair  Association  had 
misappropriated  at  least  $50,000  of  the 
money  appropriated  for  the  Fair.  The 
“extra”  also  contained  other  startling 
news  and  not  a  few  pictures.  The 
intelligence  that  embezzlement  had  been 
discovered  in  the  inmost  circles  of 
Tampa’s  best  business  men  created  a 
flurry  of  excitement,  which  might  have 
flamed  into  something  serious,  but  for 
the  timely  appearance  of  John  Turner, 
of  the  Rotary  Club,  who.  leaping  over 
tables  and  chairs  in  his  eagerness  to 
stem  the  flood  of  indignation,  landed  at 
his  appointed  place  in  time  to  sound 
heavily  with  the  gavel  and  call  the  as¬ 
sembly  to  order. 

Mr.  Turner  extended  greetings  to 
every  v'ariety  of  male  person  present 
and  introduced  the  Mayor  of  Tampa, 
Hon.  D.  B.  McKay,  to  speak  a  more 
formal  welcome. 

To  Sam  J.  Triplett,  editor  of  the  St. 
Cloud  Tribune,  fell  the  honor  of  re¬ 
sponding  to  the  address  of  welcome,  in 
the  absence  of  both  President  Codring- 
ton  and  Secretary  Appleyard,  of  the 
State  Press  Association. 

Several  of  the  notable  guests  invited 
to  the  breakfast  were  unable  to  attend, 
and  President  Turner  called  on  E.  D. 
Lambright,  chairman  of  the  arrange¬ 
ments  committee,  to  read  their  letters 
of  regret.  These  were  unusually  impor¬ 
tant,  on  account  of  the  fame  of  the 
writers,  and  their  reading  was  greeted 
with  cheers.  The  following  letters  were 
read: 

Prom  James  Whitcomb  Riley: 

I  thank  you  vory  heartily  for  the  invita¬ 
tion  to  the  preaa  breakfaat;  but  unfortunately 
for  me,  my  ill-beaitb  wlli  prevent  my  atten¬ 
dance.  I  b^  of  you  to  present  to  your  club  the 
best  wishes  of  a  Fellow  Rotarian. 

From  Gen.  W.  B.  Haldeman,  editor 
of  the  Louisville  Times: 

It  will  not  be  possible  for  me  to  be  present 
at  the  breakfast  this  year.  I  had  a  sample  last 
year  of  a  Tampa  Rotarian  spread  and  am  there¬ 
fore  too  well  awar«‘  of  the  rare  enjoynk'nt  I  will 
miss  this  year.  Greetings  and  good  wishes  to 
the  press  and  their  Rotarian  hosts. 


From  William  Jennings  Bryan: 

Tbe  delightful  experiences  1  have  had  with 
other  Rotary  Clubs  make  me  realize  bow  much 
I  am  missing. 

From  Andrew  Carnegie: 

I  have  always  bad  an  ambition  to  be  a 
newspaper  reporter,  and  I  am  particularly  sorry 
that  I  will  not  be  able  to  meet  the  Florida  press 
gang.  You  have  my  best  wishes  for  the  suc¬ 
cess  of  the  occasion  and  though  absent  in  body, 

I  will  be  with  you  in  spirit. 

There  was  a  long  and  mighty  interest¬ 
ing  programme.  W.  J.  Lampton  con¬ 
tributed  a  poem.  Gov.  Van  Sant,  of  Min¬ 
nesota,  made  a  speech,  and  so  did  the 
Hon.  Hilary  A.  Herbert  (Cleveland's 
Secretary  of  the  Navy)  and  Samuel 
Gompers.  And  all  through  the  pro¬ 
gramme  there  were  various  funny 
“stunts,”  cabaret  effects,  etc.,  etc.,  and 
then  some  more. 

Among  the  notable  guests  present — 
in  addition  to  those  already  mentioned 
— were:  Park  Trammell.  Governor  of 
Florida;  Smith  S.  Ballard,  Mayor  of 
Montpelier,  Vt.  :J.  W.  Hays,  secretary- 
treasurer  International  Typographical 
Union,  and  Oapt.  Satterlee  and  Lieut. 
Ahearn,  of  the  United  States  Coast 
Guard  cutter  Tampa.  The.se  members 
of  the  press  were  also  present: 

Joe  Ilumphries,  Manatee  River,  Journal,  Bra- 
dentown;  J.  W.  Bell,  Tavares  Herald,  Tavarea; 
J.  W.  Jordan,  Timea-Unlon,  Jacksonville ;  J.  S. 
Hanna.  News,  Auburndale;  A.  F.  Donaldaon, 
West  Tampa ;  G.  H.  Gibson,  Colonist,  Stephyr- 
lillls;  E.  R.  Jones,  News,  Arcadia;  W.  M. 
Glenn.  .Sentinel,  Orlando;  R.  A.  Clark,  Star. 
Brooksville ;  Wayne  Thomas,  Courier,  Want 
City;  C.  C-  Woodward,  Courier,  Plant  City; 
H.  R.  Rood,  News,  New  Smyrna  ;  E.  R.  Jerger, 
Tlmes-Enterprlse.  Thomasvllle,  Ga. ;  A.  M.  C. 
Russell.  News.  Palmetto;  R.  I.,  Goodwin.  Trib¬ 
une.  Fort  Pierce;  R.  S.  Caldwell,  Metropolis. 
Jacksonville;  E.  C.  Herrington.  "News,  Apopka; 
Walter  J.  Johnson,  leader.  Tarpon  Springs ; 
R.  O.  Meek,  leader.  Fort  Meade:  A.  L.  Cleve¬ 
land,  leader.  Fort  Meade:  Allen  Meek.  leader. 
Fort  Meade;  P.  W.  Collens.  Chronicle,  Sum- 
merfleld ;  A.  Keapby.  Star.  Brooksville;  J.  S. 
Triplett.  Tribune,  St.  Clond ;  A.  P.  .Iordan. 
Herald.  Pnnta  Gorda.  E,  E.  Nangle,  Gazette. 
Kissimmee;  J.  G.  Gallemorc.  Record.  Bartow; 
Rube  All.vn.  Sun.  Sarasota ;  Pwlght  T.  Harris. 
r>ail.v  Capital.  Topeka.  Kan.  lecal  newspaper 
men  iwesent  included  men  from  the  staffs  of  the 
dail.v  iwpers  as  well  as  representatives  of  maga¬ 
zines  and  trade  imirnals. 

NEWS  OF  BIRMINGHAM  AD  MEN 

Merchants  Are  Making  Big  Plans  for 
Fashion  Week  Celebration. 

The  advertising  managers  of  the  re¬ 
tail  stores  of  Birmingham,  Ala.,  have  or¬ 
ganized  the  Retail  Division  of  the  Bir¬ 
mingham  Ad  Club,  which  devotes  its 
especial  attention  to  local  problems  di¬ 
rectly  affecting  the  retail  advertisers. 
The  division  has  charge  of  alternate 
weekly  luncheons  of  the  Club.  Among 
the  subjects  that  have  already  received 
attention  at  their  hands  are;  Exchange 
of  mats  by  the  local  paiicr.s,  street-car 
advertising  for  the  retailer,  the  percent¬ 
age  of  gross  sales  that  jnay  he  devoted 
to  advertising  in  various  linos  of  busi¬ 
ness. 

Some  weeks  ago  the  franchise  for  the 
advertising  in  the  Birmingham,  Ensley, 
and  Bessemer  Interurban  cars,  known 
locally  as  the  “Tidewater  Line,”  was 
taken  over  by  the  Direct  Advertising 
Service.  Still  more  recently  a  separate 
company  has  been  organized  to  handle 
this  business,  the  Tidewater  Advertis¬ 
ing  Company,  with  offices  in  the  Jeffer¬ 
son  County  Bank  Building.  The  active 
management  is  in  the  hands  of  T.  L. 
Woodruff  and  Charles  K.  Hogan,  who, 
with  H.  D.  Cullen,  of  the  Direct  Adver¬ 
tising  Service,  compose  the  personnel. 

Birmingham  merchants  are  making 
big  plans  for  “Fashion  Week,”  whlcn 
will  be  celebrated  durine  the  week  of 
March  13  to  18.  All  kinds  of  good  pub¬ 
licity  will  be  used — new.spapors,  bill¬ 
boards,  dlrect-by-mail,  and  probably 
poster  stamps.  A  stronger  effort  than 
ever  before  will  be  made  to  draw  out- 
of-town  trade  here  at  that  time.  This 
is  the  third  celebration  of  this  event. 
J.  F.  Burall,  advertising  manager  of 
J.  Blach  &  Sons,  has  charge  of  the 
publicity. 

City  Editors  to  Organize 

The  Ohio  Association  of  City  Editors 
will  be  organized  at  the  first  annual 
convention,  to  be  held  in  Lima,  O.,  Sat¬ 
urday  and  Sunday,  March  5  and  6. 


COAL  MEN  APPEAL  TO  PUBLIC 

Notable  Series  of  Advertisements  Devoted 

to  Miners’  Demands  for  More  Wages. 

A  notable  series  of  advertisements 
has  appeared  in  many  daily  newspapers 
during  the  past  two  weeks  from  the 
Anthracite  Coal  Operators’  General 
Committee,  in  which  have  been  dis¬ 
cussed  the  demands  of  the  coal  miners 
for  a  20  per  cent,  increase  in  wages. 
These  advertisements  have  occupied 
four  full  columns  or  a  full  page.  Others, 
it  is  reported,  are  to  follow. 

The  advertisements  were  printed  in 
practically  all  the  New  York  morning 
and  evening  newspapers;  also  in  the 
newspapers  of  Chicago,  Philadelphia, 
Boston,  St  Louis,  and  the  smaller  cities 
throughout  the  coal  mining  districts  of 
the  country.  They  were  prepared  In  the 
office  of  the  coal  operators  in  Philadel¬ 
phia,  and  were  placed  through  the 
Frank  Presbrey  Agency,  of  New  York 
city. 

In  addition  to  the  advertisements,  the 
editorial  departments  of  these  news¬ 
papers  were  furnished  a  coal  data  sheet, 
containing  facts  concerning  the  coal¬ 
mining  industry  that  might  be  found 
useful  in  discussing  questions  relating 
to  the  industry.  Accompanying  the 
sheet  was  a  letter  inviting  the  news¬ 
papers  to  send  their  own  representa¬ 
tives  into  the  anthracite  fields  to  make 
original  investigations. 

This  is  said  to  be  the  first  time  in  the 
history  of  the  anthracite  coal  industry 
when  the  operators  have  purchased 
large  di^lay  advertising  space  in  news¬ 
papers  in  the  largest  cities  of  the  Unit¬ 
ed  States  for  the  purpose  of  telling  the 
general  public  openly,  frankly,  and  fair¬ 
ly,  the  actual  situation,  and  of  pointing 
out  how  an  increase  in  wages  will  af- 
fe<-t  the  consumers’  pocketbook. 

Just  how  much  money  is  being  spent 
has  not  been  stated,  but  it  is  probably  a 
larger  sum  than  has  been  expended  be¬ 
fore  by  any  corporation  to  head  off  a 
strike. 


Reporters  Pass  on  Police  Fitness 
Atlanta,  Ga.,  February  10. — Police 
reporters  of  the  three  Atlanta  papers 
were  selected  by  the  Police  Commission 
this  year  to  conduct  the  exaijiinations 
of  policemen  for  promotions.  More  than 
fifty  bluecoats  were  subjected  to  tests  to 
establish  their  eligibility  for  the  posi¬ 
tions  of  lieutenant  and  captain,  and  the 
newspaper  men  were  provided  with  a 
classroom  for  the  conduct  of  the  ex¬ 
aminations.  The  three  reporters  have 
been  busy  .several  i  nights  correcting 
papers  and  posting  the  grades  of  the 
men.  It  is  stated  that  the  majority  of 
the  policemen  passed  their  examina¬ 
tions  and  will  be  given  promotions  upon 
the  recommendation  of  the  newspaper 
men. 


Practical  Talks  by  Ad  Mon 
Two  of  the  most  interesting  addresses 
listened  to  by  the  members  of  the  Ad¬ 
vertising  Club  of  St.  Louis  in  many  a 
day  were  those  of  C.  L.  Brittain  and 
W.  C.  D’Arcy,  both  members  of  the 
club  and  nationally  known  as  advertis¬ 
ing  men  and  enthusiasts.  Mr.  Brittain, 
who  is  chairman  of  the  Vigilance  Com¬ 
mittee  of  the  local  organization  and 
advertising  manager  of  Kline’s  in  this 
city,  was  a  former  president  of  the 
Kansas  City  Advertising  Club.  Among 
other  things,  he  said  there  is  a  great 
chance  for  a  newspaper  in  St.  Louis 
to  accept  nothing  but  honest  advertis¬ 
ing.  The  object  of  advertising  clubs  is 
to  promote  truth,  he  said,  and  the  dis- 
hone.st  advertiser  fools  no  one  but  hiin- 
.self.  Mr.  D’Arcy’s  address,  “The  A.  A. 
C.  of  W.  Campaign  to  Advertise  Ad¬ 
vertising,”  was  illustrated.  He  con¬ 
tended  that  the  campaign  now  being  so 
vigorously  pushed,  is  a  monumental 
work,  and  that  no  business  or  educa¬ 
tional  propaganda  so  far  can  compare 
with  it  in  purpose. 


'  Advertising  is  having  the  right  idea 
and  using  It  at  the  right  time. 


NEW  JERSEY  PRESS  MEETS 


A  Governor,  Two  Would-be  Governors 
and  Others  Make  Addresses. 

The  annual  mid-winter  meeting  and 
luncheon  of  the  New  Jersey  Press  As.so- 
ciation  held  at  Trenton  on  Monday,  Feli- 
ruary  7,  was  attended  by  about  fifty 
members  including  representatives  of  all 
the  leading  daily  and  weekly  news¬ 
papers  of  the  State.  A  business  meeting 
was  held  at  the  Hotel  Windsor  at  which 
were  discussed  many  subjects  of  news¬ 
paper  interest.  There  was  a  short  news¬ 
paper  shop-talk  by  Jason  Rogers,  pub¬ 
lisher  of  the  New  York  Globe. 

The  luncheon  called  for  1  o’clock, 
which  A.  C.  Studor,  editor  of  the  Mont¬ 
clair  Times  and  president  of  the  Asso¬ 
ciation,  besides  Governor  Fielder  and  a 
number  of  State  officers,  including  mem¬ 
bers  of  the  New  Jersey  Legislature,  at¬ 
tended,  was  a  great  success  in  develop¬ 
ing  a  frank  expression  of  opinion  from 
officialdom  as  to  how  seriously  it  con¬ 
siders  the  newspapers  and  how  it  ap¬ 
preciates  fair  criticism. 

Governor  Fielder,  who  for  three  years 
has  attended  these  annual  functions, 
expressed  himself  as  highly  appreciative 
of  the  fairness  of  the  new.spapers  of  the 
State.  He  acknowledged  that  the  actions 
of  any  man,  no  matter  which  way  he 
decided  Important  matters,  was  open  for 
review  and  criticism  by  those  who 
thought  differently,  but  said  that  no 
real  man  could  object  to  this  so  long 
as  it  was  constructive  and  not  obviously 
bitterly  partl.san. 

President  William  T.  Read,  of  the 
State  Senate,  made  some  playful  re¬ 
marks  to  the  newspaper  men  which 
were  c.s  good-natured  as  to  the  point, 
and  then  tw’o  near-Governors,  Senators 
Walter  E.  Edge  and  Austin  Colgate, 
both  new.spaper  men  and  candidates  for 
the  coming  election,  were  lntroduce<l 
and  told  to  do  their  wor.st. 

Jason  Rogers,  publisher  of  the  New 
York  Globe,  told  the  new.spaper  men 
briefly  about  his  plan  of  graphic  com¬ 
mercial  .surveys,  and  then  endeavored  to 
show  them  that  through  the  general  in¬ 
ability  of  newspaper  men  to  figure  co.sts 
they  were  selling  their  adverti.sing 
space  too  cheaply. 

Mr.  Rogers  outlined  a  plan  by  which 
newspapers  can  .separate  their  expenses 
Into  three  divisions:  first,  compnl.sory; 
second,  promotional;  and  third,  inve.st- 
ment;  and  thereby  more  effectively  con¬ 
duct  affairs  particularly  during  periods 
of  forced  economy.  He  stated  that  every 
newspaper  publisher  knew  how  easy  it 
was  for  expenses  to  pile  up  during  .a 
bulge  season  and  how’  difficult  it  was 
to  return  to  the  sane  ba.sis  later  on. 

He  explained  the  book  of  The  Inter¬ 
national  Press  Congress  and  told  what 
it  is  going  to  mean  to  newspaper  men 
and  particularly  small  town  country 
weeklies,  and  asked  the  support  of  all 
present  as  the  work  advanced.  Presi¬ 
dent  Studer  invited  him  to  attend  the 
summer  outing  of  the  Association  to 
cooperate  with  the  members  in  produc¬ 
ing  efficiencies  and  benefits  for  the  mem¬ 
bers. 


Sporting  Writers’  Election 

At  the  annual  meeting  of  the  Sport¬ 
ing  Writer.s’  As.sociatlon  of  Greater 
New  York,  at  the  Press  Club,  the  fol¬ 
lowing  were  elected:  Pre.sident,  E.  B. 
Mo.ss,  A.ssociated  Press;  vice-president. 
I^ouis  de  Casanova,  Brooklyn  Eagle; 
secretary-treasurer,  .loseph  MefSinn. 
Associated  Press.  Board  of  Directors — 
W.  J.  Slocum.  Evening  Sun;  Albert 
Copland,  Evening  Telegram;  Harrv 
Cros.s,  New  York  Times,  ami  K.  <1. 
Brown,  New  York  World. 


A  big  problem  in  business  to-day  is 
the  problem  of  distribution — the  get¬ 
ting  of  goods  from  where  they  are  to 
where  they  ought  to  be.  The  chief 
factors  in  distribution  are  adverti.sing 
and  salesmanship. 


THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 


South  America’s  Appeal 

The  unlimited  possibilities  in  the 
natural  resources  and  commer¬ 
cial  opportunities  in  the  vast 
territory  of  South  America  are  at¬ 
tracting  capital  and  genius,  manufac¬ 
turers  and  Captains  of  Industry,  in 
the  United  States. 

South  America’s  Appeal  is  Being  Presented 

in 

Feb.  12th  and  Feb.  26th 
euid  subsequent  issues  alternating  Saturdays 

These  South  American  features 
will  contain  valuable  information, 
maps,  and  data  of  vital  interest,  to¬ 
gether  with  announcements  by  manu¬ 
facturers’  representatives,  financial 
houses,  professional  men,  and  other 
South  Americans  who  seek  the  trade 
of  the  United  States. 


More  Than  a  Newspaper— A  National  Institution 

20  Vesey  Street,  ...  New  York  City 

South  American  Office,  Lavalle  341,  Buenos  Aires 
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LAW  FOR  "COPY”  DESKS 

Some  Decisions  'Which  May  Help  Edi¬ 
tors  to  Avoid  Lihel  Saits— Interesting 

Cases  Involving  Copyrights,  Editorial 

Comment  and  Criticism  in  Advertising 

---Some  Nice  Points  Raised. 

By  Samvel  Crowther. 

Some  nice  points  in  the  copyright 
law  are  involved  in  the  case  of  Mill-s 
v.  Standard  Music  Roll  Company.  The 
Mills  people  are  music  publishers  and 
they  gave  the  Standard  Company  the 
right  by  a  formal  license  to  use  their 
copyright  songs,  “Waiting  for  the 
Robert  E.  Lee”  and  "Take  Me  to  Thai 
Swanee  Shore,”  in  the  perforated 
music  rolls  which  the  Standard  Com¬ 
pany  got  out  for  use  in  mechanical  pi¬ 
anos.  The  permission  read  “to  use  the 
.said  copyrighted  musical  composition 
in  the  manufacture  of  its  sound  rec¬ 
ords  in  any  form  whatsoever.” 

The  Standard  Company  enclosed  a 
sheet  containing  the  words  in  the 
lK)xes  with  the  rolls  and  Mills  sueo 
to  recover  on  these  sheets  as  an  in¬ 
fringement  of  their  copyright,  claiming 
that  they  had  given  permission  only 
to  reproduce  the  sound  or  music  and 
not  the  words.  The  court  upheld  this 
contention  and  granted  damages  say¬ 
ing,  “I  can  readily  perceive  that,  if 
the  defendant  were  manufacturing 
di.scs  or  records  for  use  in  phono¬ 
graphs  or  similar  Instruments,  which 
produce  both  the  words  and  the  music, 
the  license  agreements  would  permit 
the  use  of  both  the  words  and  the 
music,  because  both  would  then  enter 
into  the  manufacture  of  the  records 
•  •  •  If  the  defendant  had  the  right 

to  distribute  the  words  alone  in  the 
way  complained  of,  it  would  have  the 
same  right  to  print  the  words  and  the 
music  together  on  a  separate  sheet 
and  distribute  It  with  the  perforated 
rolls.  It  would  thus  defeat  the  plain¬ 
tiff’s  exclusive  right  to  publish  and 
sell  the  musical  composition.”  (F.  A. 
Mills  v.  Standard  Music  Roll  Co.,  223 
Fed.,  849,  TJ.  S.  Di.strlct  Court.) 

The  plaintiff  here  was  a  dealer  in 
mu.sical  in.struments  and  they  com¬ 
plained  of  the  following  item  which 
appeared  in  a  newspaper: 

“I  have  a  $100  bond  from  Arm- 
strong-Byrd  Mu.sic  Co.  that  1  will  give 
to  anyone  that  can  use  it.  I  bought  a 
piano  there  and  when  I  showed  my 
bond  they  refused  to  accept  it  without 
I  would  add  $50  to  the  price  I  paid  for 
it.  MRS.  o.  B.  kee." 

The  plaintiff  had  distributed  certain 
agreements  which  it  called  “bonds” 
and  which  could  be  applied  in  part 
payment  in  the  purchase  of  musical 
Instruments.  The  writer  of  the  adver¬ 
tisement  had  asked  to  have  an  instru¬ 
ment  for  the  face  value  of  her  bond. 
The  plaintiffs  claimed  that  the  adver¬ 
tisement  had  greatly  injured  their 
business.  The  court  held  that  the 
plaintiffs  mu.st  .set  out  fully  the  names 
of  the  people  who  had  refu.sed  to  deal 
with  them  becaxise  of  the  advertise¬ 
ment  and  that  it  was  not  enough  to 
show  that  their  bu.siness  had  declined 
since  the  publication  of  the  adver¬ 
tisement.  It  was  held  that  the  words 
were  not  of  themselves  libellous  and 
that  specific  damages,  directly  trace¬ 
able  to  the  publication,  must  be  shown. 
(Kee  V.  Armstrong-Byrd  &  Co.,  151 
Pac.,  572,  Okl.  Sup.  <^.) 

The  plaintiff  had  recovered  a  verdict 
of  $10,000  against  a  local  newspaper 
which  had  charged  him  with  rape, 
robbery,  blackmail,  extortion  and  a  few 
other  crimes.  The  other  local  paper 
commented  upon  the  verdict  in  this 
manner:  “The  Herald  feels  Impelled  to 
denounce  the  $10,000  verdict  given  in 
the  George  W.  Egan  case  against  the 
Public  Opinion  Publishing  Co.  The 
articles  published  in  the  Public  Opin¬ 
ion  were,  in  our  opinion,  clearly  of  the 
nature  of  privileged  communications, 
concerning  a  candidate  for  office. 

“It  is  true  that  George  Egan  is 
gifted  with  dramatic  ability  and  elo¬ 


quence,  coupled  with  considerable  mag¬ 
netism,  and  he  brought  to  his  aid,  ‘the 
beautiful  girl-wife  of  his  bosom.’  The 
verdict  in  this  case  docs  not  alter  the 
fact.  Nor  can  a  man’s  eloquence,  nor 
can  a  newspaper’s  utterances,  make 
black  white  and  white  black.  •  *  » 

If  a  man  seeking  public  office  is  be¬ 
lieved  to'' be  unfit,  the  public  is  entitled 
to  know  what  manner  of  man  is  seek¬ 
ing  the  position,  and  if,  upon  reason¬ 
able  investigation,  an  editor  is  satis¬ 
fied  that  the  candidate  is  unfit,  it  is  his 
legal  right  and  moral  duty  to  publish 
what  he  believes  to  be  the  truth.” 

Egan  then  sued  the  paper  publish¬ 
ing  this  editorial;  he  held  that  the  pa¬ 
per  had  practically  adopted  the  article 
which  had  been  previously  published 
and  upon  which  he  had  based  his  first 
and  successful  libel  suit.  The  court 
found  that  the  editorial  did  not  indorse 
the  statements  as  previously  made  nor 
did  it  accuse  Egan  of  anything  but 
that  it  merely  expressed  the  opinion 
that  the  verdict  of  the  jury  was  not 
right  and  that  Egan  was  in  a  posi¬ 
tion  where  he  should  be  criticized. 
(Egan  V.  Eastwood,  153  N.  W.,  917, 
So.  Dak.  Sup.  CM.) 

The  copyright  law  provides  that  a 
notice  of  copyright  shall  be  given  on 
a  photograph  by  a  small  “C”  inclosed 
in  a  circle.  The  defendants  used  an 
illustration  from  a  magazine  which 
was  copyrighted  but  on  which  the  “C’ 
was  so  smsill  that  it  could  only  be  de¬ 
tected  by  a  microscope;  as  soon  as  the 
publishers  called  their  attention  to  the 
copyright,  the  defendants  withdrew 
the  publication.  The  publisher  brought 
a  suit  for  damages  but  the  court  re¬ 
fused  to  grant  damages  although  the 
validity  of  the  copyright  was  affirmed 
The  court  said  that  a  copyright  was 
not  lost  by  the  accidental  failure  to 
affix  the  copyright  notice  and  where 
one  had  actual  notice  of  the  existence 
of  the  copyright,  the  omission  of  the 
notice  would  not  stand  in  the  way  of 
the  recovery  of  damages  but  that  no 
damages  could  be  recovered  from  a 
person  who  had  innocently  violated  the 
copyright  and  that  the  present  case 
came  under  such  a  heading  for  the  no¬ 
tice  was  so  small  and  Illegible  as  to 
amount  to  the  same  thing  as  no  notice 
at  all.  (Alfred  Decker  Cohn  Co.  v. 
Etchison  Hat  Co.,  225  Fed.,  135,  U.  S. 
Dist.  Court.) 

One  Bentley  puhll.shed  a  telegraph 
code  in  the  Itnlted  States  and  secured 
a  proper  copyright  therefor;  subse¬ 
quently  he  went  to  England  and  pub¬ 
lished  a  new  and  revised  edition  of  the 
work  in  which  he  Included  all  of  the 
American  matter  but  in  such  manner 
that  it  could  not  be  told  which  matter 
was  new  and  which  was  old;  he  gave 
notice  of  the  American  copyright  on 
the  title  page  and  secured  an  English 
copyright.  The  defendant  pirated  the 
new  book  in  America  and  Bentley 
brought  action  on  the  ground  that  his- 
American  copyright  had  been  in¬ 
fringed.  The  court  held  that  the 
American  copyright  had  not  been  in¬ 
fringed  because  it  did  not  apply  to  the 
extracts  which  were  scattered  through 
the  book  but  to  the  book  as  a  whole 
and  one  could  not  be  expected  to  com¬ 
pare  the  new  and  the  old  work  word  by¬ 
word  and  thus  determine  just  how- 
much  was  covered  by  copyright  and 
how-  much  was  not.  The  defendant 
was  within  his  rights  in  publishing 
the  entire  book.  (Bentley  v.  Tibballs; 
223  Fed.,  249,  U.  S.  Circuit  Court  of 
Appeals.) 


Portland  Express  Entertains 

The  Portland  (Me.)  Evening  Express 
Publishing  Company  entertained  the 
entire  force  of  the  plant  at  Riverton 
on  the  evening  of  February  2.  special 
cars  conveying  the  party  to  and  from 
the  casino.  Besides  the  force  there  were 
several  special  guests.  Follow-ing  the 
banquet  there  were  toasts  and  readings, 
Ck)l.  .Tames  H.  Taylor  acting  as  toast¬ 
master.  The  speakers  were  George 
W.  Norton.  E.  W.  Cox,  Col.  Fred.  N. 
Dow,  A.  H,  Ford. 


GRANITE  STATE  EDITORS 
IN  SESSION  IN  BOSTON 

New  Hampshire  'Weekly  Publishers’ 

Association  Heard  Able  Disenssions  of 

Topics  of  Mutual  Interest — Editor 

McDuffee’s  Speech  Made  a  Hit — 

Governor  Spaulding  Among  'Speakers. 

(Special  to  Tub  Editok  and  Pcblisheb.) 

Boston,  February  6. — One  of  the  hits 
of  the  mid-winter  meeting  of  the  New 
Hampshire  'Weekly  Publishers’  Asso¬ 
ciation,  held  here  February  4  and  5, 
was  the  paper,  “Standards  of  Editorial 
Policy,”  by  Willis  McDuffee,  editor  of 
the  Rochester,  (N.  H.)  Courier.  Mr. 
McDuffee,  who  is  a  Dartmouth  man, 
has  the  reputation  of  being  a  free 
thinker  along  many  lines  of  human 
endeavor,  but  this  is  the  first  time 
that  he  has  publicly  expressed  himself 
in  regard  to  the  true  inwardness  of 
certain  things.  He  said,  in  part: 

“The  editor  of  a  local  newspaper 
cannot  hide  behind  the  impersonality 
of  his  institution,  the  corporation  of 
no  soul,  which  is  what  so  many  of  the 
large  papers  of  the  country  at  least 
appear  to  their  readers  to  be.  He  is 
held  to  a  personal  account  for  what  he 
says.  For  this  reason,  while  his  in¬ 
fluence  is  far  greater  among  those 
whom  it  touches,  his  embarrassments 
in  endeavoring  to  maintain  a  strictly 
independent,  fearless  attitude  in  his 
utterances,  to  stand  boldly  for  the 
right  policies  in  town  or  city.  State 
and  nation,  are  more  numerous  and 
far  keener  than  are  those  of  the  pub¬ 
lisher  of  a  metropolitan  journal,  whose 
circulation  of  hundreds  of  thousands 
is  not  appreciably  affected  by  the  dis- 
gruntlement  of  any  little  coterie  and 
who  is  not  personally  accessible  to  an 
irate  subscriber.  The  enmities  of  a 
bunch  of  politicians  in  his  city  govern¬ 
ment,  for  example,  mean  little  to  the 
big  city  editor,  compared  to  the  ap¬ 
proval  of  the  masses  of  the  people  who 
read  the  paper.  A  similar  stirring  up 
of  the  politicians  in  the  town  or  small 
city  of  the  rural  newspaper  may 
mean  a  .swarm  of  hornets  about  the 
head  of  the  editorial  critic  and  for  his 
head  there  is  no  covering. 

“The  people  in  a  small  community  do 
really  admire  independence  and  fear¬ 
lessness.  They  want  their  local  news¬ 
paper  to  stand  for  something,  to  take 
sides  boldly,  to  be  a  force  in  the  place. 
But  of  course  they  want  it  to  be  on 
their  own  side.  That  goes  without 
.saying.  It  is  human  nature. 

"And  after  all,  flnancial  considera¬ 
tions  are  not  everything.  For  from  it. 
If  they  were,  I  cannot  conceive  how 
any  sane  man  could  ever  enter  the 
field  of  journalism,  either  rural  or  met¬ 
ropolitan.  For  its  flnancial  possibili¬ 
ties  are  small  as  compared  with  those 
of  most  other  lines  of  endeavor.  But 
life  has  for  its  prime  object  useful¬ 
ness.  Satisfaction  comes  to  Just  the 
extent  that  one’s  life  is  made  useful. 
And  with  that  must  be  linked  congeni¬ 
ality  of  occupation.  If  one  have  a  call¬ 
ing  that  he  is  fitted  for,  one  in  whose 
daily  work  he  takes  enjoyment  and 
feels  that  he  is  accomplishing  some¬ 
thing.  even  though  it  be  slight  and  in 
a  narrow  field,  then  is  that  man  suc¬ 
cessful.  I  believe  that  few  callings  offer 
greater  opportunities  }n  these  ways 
than  that  of  an  editor,  and  an  editor  of 
a  local  weekly  newspaper,  no  less 
than  that  of  a  large  city  daily.  His 
field  is  narrower  in  extent  but  his  in¬ 
fluence  may  be  far  greater  on  those 
whom  he  reaches.  Let  him  exhibit  in¬ 
dependence  without  malice,  a  firm  and 
vigorous  attitude  when  he  believes  he 
is  right,  without  foolish  partisanship, 
force  and  vigor  in  unlimited  quanti¬ 
ties,  but  courtesy  and  fairness  withal, 
bowing  the  knee  to  nobody  but  not 
shooting  at  every  head  that  he  sees 
indiscriminately,  beholding  the  good 
in  humanity  as  well  as  the  evil,  not  al¬ 
lowing  his  early  ideals  to  be  lost  sight 
of  in  the  misanthrophy  caused  by  any 
bitter  experiences,  and  we  believe  that 
he  will  not  only  attain  the  supreme 


satisfaction  of  a  work  well  done  and  a 
life  of  usefulness,  but  will  likewise  fare 
better  in  a  material  way  than  many  of 
his  brethren  who  look  solely  at  the 
sordid  things  of  life. 

Governor  Holland  H.  Spaulding  of 
New  Hampshire  talked  on  “One  Yeai- 
at  the  State  House”  and  railroad  topics 
were  discussed  by  president  J.  H.  Hus- 
tis  of  the  Boston  &  Maine  and  C.  M. 
Burt,  general  ticket  and  passenger 
agent  of  that  line.  Mr.  Burt  said  much 
about  publishing  railroad  time  tables 
in  the  weekly  papers  of  the  State.  He 
asserted  that  cash  could  not  be  ex¬ 
pended  by  the  railroad  for  this  pur¬ 
pose,  but  that  he  hoped  that  in  time 
Ushers  to  be  paid  with  passes.  Several 
publishers  arose  and  said  they  thought 
the  road  should  pay  cash. 

William  H.  McLeod,  assistant  adver¬ 
tising  manager  for  Filene’s,  talked  on 
the  art  of  writing  ads  for  newspapers. 
“Copy  Writing  Through  the  Retailer’s 
Eyes”  was  his  subject.  He  urged  edit¬ 
ors  to  treat  advertising  as  they  would 
news  matter  and  not  write  over  the 
heads  of  their  readers. 

How  to  get  more  classified  ads  was 
discussed  by  “Brother  Casewell  of 
the  Warren  (N.  H.)  News.  More 

money  from  subscriptions  was  dis¬ 
cussed  by  Col.  W.  B.  Rotch  of  the  Mil¬ 
ford  Cabinet;  F.  M.  Campbell  and  A. 
F.  Morris  of  the  Littletown  Courier, 
and  others.  AH  agreed  that  the  prices 
usually  charged  for  weekly  newspa¬ 
pers  are  much  too  small. 

The  subject  of  job  work  brought 
forth  a  lively  discussion,  a  booklet  by 
F.  W.  Sanborn  of  the  Norway  (Me.) 
Advertiser  called  a  “confession,”  at¬ 
tracting  much  attention.  In  this 
booklet  Mr.  Sanborn  told  the  story  of 
how  he  “guessed”  on  a  job  and  what 
the  result  was.  The  job  In  question 
was  then  talked  over  and  figured  by 
several  printers.  It  was  recalled  that 
Mr.  Sanborn  succeeded  Don  Seitz,  now 
business  manager  of  the  New  York 
World,  as  owner  of  the  Advertiser. 


GOING  AFTER  GOVERNORSHIP 

Newspaper  Man  and  Publisher  Wants 

to  Be  Chief  Magistrate  of  New  Jerse\. 

State  Senator  Walter  E.  Edge,  of  .At¬ 
lantic  City,  N.  J. — a  successful  news¬ 
paper  publisher  and  advertising  agent — 
looms  large  on  the  political  horizon  of 
his  State,  just  now,  as  a  candidate  for 
nomination  for  the  Governorship  on  the 
Republican  ticket. 

He  is  forty-two  years  old  and  has 
been  in  public  life  for  the  last  twenty 
years.  He  was  a  successful  business 
man  for  an  even  longer  period,  for  he 
was  the  owner  and  publisher  of  a  news¬ 
paper  before  he  was  twenty-one  years 
old,  and  has  gone  steadily  forward  in 
various  enterprises  ever  since.  From  a 
“printer’s  devil”  in  an  Atlantic  (Mty 
newspaper  office  he  has  become  in  ap¬ 
proximately  twenty-three  years  the 
owner  of  two  newspapers — the  Daily 
Press  and  the  Evening  Union,  of  Atlan¬ 
tic  Qty — one  of  them  the  establishment 
in  which  he  began  work;  the  head  and 
controlling  spirit  of  a  large  internation¬ 
al  advertising  company  (the  Borland 
Agency),  with  offices  in  New  York,  Lon¬ 
don,  Paris,  Berlin,  and  other  European 
business  centres;  the  holder  of  large 
hotel  and  realty  interests  in  Atlantic 
(Mty,  director  in  banking  and  other 
financial  institutions.  He  is  said  to  be 
worth  more  than  $1,000,000. 


Newspaper  Advertising  is  Best 
“’Direct-by-Mail  Advertising”  was  the 
subject  discussed  at  the  last  meeting  of 
the  Dallas  (Texas)  Ad  Club.  The  con¬ 
sensus  of  opinion  was  that  judicious 
newspaper  advertising  is  superior  to  the 
direct-by-mail  method  of  reaching  pro¬ 
spective  customers.  On  invitation  from 
the  club,  William  G.  Rose,  president  of 
the  (Meveland  (Ohio)  Advertising 
League,  will  address  the  club  on  the  day 
the  party  of  Cleveland  business  men  ar-’' 
in  Dallas.  He  will  speak  on  “Enthusi¬ 
asm.” 


THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 

ST.  PAUL  DAILY  NEWS  GIRLS  A  STRIKING  FEATURE  OF  WINTER  CARNIVAL 
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ONE  of  the  best  features  of  the  great  Outdoor  Winter  Sports  Carnival 
held  in  St.  Paul,  Minn.,  January  27  to  February  5,  was  the  appearance 
of  the  St.  Paul  Daily  News  Girls  in  the  parade  of  20,000  carnival-clad 
men,  women  and  children.  These  girls  wore  snowy  athletic  sweaters,  short 
white  skirts,  moccasins  and  knit  caps.  Big  letters  “N-E-W-S”  on  each  one 
proclaimed  their  origin  wherever  they  went.  They  were  entertained  by  Mr. 
.tshbaugh  at  dinner  at  the  St.  Paul  Hotel,  and  again  at  luncheon  at  the  Min¬ 


nesota  Club.  L.  V.  Ashbaugh,  publisher  of  the  Daily  News,  and  C.  D.  Bertolet, 
of  Chicago,  manager  of  the  foreign  advertising  department  of  the  Cloverleaf 
Publications,  marched  at  the  head  of  the  girls,  with  bagpipe  and  drums  sup¬ 
plying  the  music.  The  Daily  News  queen  rode  on  a  mammoth  pushball. 

A  miniature  carnival  edition  of  the  Daily  News  was  issued  as  a  souvenir, 
each  page  a  quarter  the  size  of  the  big  Daily  News,  but  otherwise  exactly 
like  its  elder  sister,  with  department,  features,  etc.,  especially  carnivalized. 


I 


ADE  CALLS  HONOR  ROLL 
OF  6LD  CHICAGO  CUBS 

Surprising  Number  of  Well-Known 

Names  of  Former  Windy  City  Re¬ 
porters  on  Fabulist’s  List  Sprung  at  a 

Dinner  to  Minister  Brand  Whitlock, 

Once  Himself  a  News  Gatherer. 

At  the  dinner  recently  given  to 
llrand  Whitlock,  United  States  Min¬ 
ister  to  Belgium,  at  the  Lotos  Club  in 
i'hicago,  George  Ade  declared;  “If 
you  will  go  over  the  list  of  young  men 
who  wrote  for  Chicago  newspapers 
twenty-live  years  ago  you  will  be  con¬ 
vinced  that  the  newspaper  business  is 
the  greatest  business  in  the  world  fc 
getting  out  of.” 

"In  1890,”  said  Mr.  Ade,  “nearly 
every  young  man  who  could  no  longer 
lioard  at  home  decided  to  enter  journ¬ 
alism.  Chicago*  called  him.  Chicago 
is  the  home  of  opportunity — and 
other  things. 

"The  young  man  who  wishes  to  be 
a  book  agent  must  have  a  prospectus. 
.\n  insurance  solicitor  must  own  a 
.set  of  application  blanks.  The  bur¬ 
glar  needs  a  jimmy.  But  the  journal¬ 
ist  requires  only  a  collection  of  ad¬ 
jectives.  So  I  repeat  that  along 
al)out  1890  all  the  by-roads  led  to  Chi- 
lago  and  all  the  young  men  who  ab¬ 
horred  farm  work  were  arranging  to 
l)e  editors. 

“The  period  to  which  I  refer  was 
to  t.'hicago  what  the  Elizabethan 
iwriod  was  to  English  letters. 

“Joseph  Medlll  and  Wilbur  F. 
Storey  were  just  rounding  out  their 
interesting  careers. 

“George  Harvey  was  flashing  across 
our  loc'al  horizon  on  his  way  to  New 
York. 

“.Melville  E.  Stone  was  packing  out 
of  one  newspaper  office  in  order  to 
u.s.sume  general  supervision  of  all  the 
newspapers  in  the  world. 

“Vance  Thompson  wrote  for  an  eve¬ 
ning  paper. 

“Opie  Read  was  up  and  down  the 
street,  working  as  little  as  possible. 

“William  Elroy  Curtis  had  just 
served  a  term  as  society  editor  of  the 
Inter-Ocean. 

"Paul  Potter  was  tied  to  an  editorial 
desk,  but  already  he  had  heard  the 
<  all  of  the  stage  and  was  getting  ready 
to  write  ‘Trilby.’ 

“Will  Payne,  Kennet  Harris,  Ray 
Stannard  Baker,  Forest  Crissy,  Emer¬ 
son  Hough  and  other  contributors  to 
the  five  and  ten  cent  beacons  of  the 
pre.sent  day  were  humbly  contributing 
to  the  daily  press. 

“Ben  King  was  writing  his  quaint 
verse  and  peddling  it  around. 

"Eugene  Field  had  come  on  from 
Kansas  City  and  was  trying  to  weave 
‘Culture’s  Garland’  in  spite  of  the  fact 
that  the  high  wind  constantly  disar¬ 
ranged  his  material. 

“Julian  Street  was  still  operating  as 
an  amateur,  while  Henry  Hutt  and  the 


Leyendecker  boys  and  Pennrhyn  Stan- 
laws  and  other  illustrators  who  have 
brought  the  show  girl  into  the  home 
life  of  America  were  youthful  stu¬ 
dents  at  the  Art  Institute  over  on  the 
Larte  h'ront. 

“Do  you  recognize  some  of  the 
names?  Most  of  them  are  now  typi¬ 
cal  New  Yorkers — born  West  of  Kal¬ 
amazoo. 

“It  was  in  1890  that  John  McCutch- 
eon  come  up  from  Indiana  and  broke 
into  the  old  News  office.  Perhaps  you 
know  that  later  on  he  became  the 
Thomas  Nast  of  the  corn  belt — one  of 
the  few  cartoonists  with  a  really  defi¬ 
nite  influence  and  a  loyal  following. 
I'om  Powers  was  just  beginning  to 
draw  his  comics. 

“Shortly  before  Melville  Stone  es¬ 
caped  from  bondage  he  received  a 
call  at  his  office  from  a  talented 
young  woman  who  acted  out  on  the 
stage.  1  am  not  repeating  any  an¬ 
cient  scandal.  1  am  simply  telling 
you  the  facts.  The  young  actress 
showed  the  great  editor  some  verses 
which  had  been  dedicated  to  her  by 
a  lad  living  on  the  west  side.  Mr. 
Stone  sent  for  the  young  man  and 
put  him  to  work,  and  the  next  morn¬ 
ing  he  knew  the  young  man  had  writ¬ 
ten  'Itobin  Hood,’  and  since  ithen 
he  has  written  most  of  the  plays  with 
rnu.sic  presented  anywhere  in  Amer¬ 
ica.  You  must  have  seen  the  name  of 
Harry  B.  Smith  on  the  billboards. 

“A  young  person  with  very  red  hair 
did  general  hustling  on  the  Inter- 
Ocean  for  a  short  time  and  then  dis¬ 
appeared.  Years  later  he  bobbed  up 
in  Congress  as  a  member  from  Kan- 
•sas  and  began  to  shout  defiance  at 
Uncle  Joe  Cannon.  The  young  per¬ 
son's  name  was  Victor  Murdock. 

“1  shall  refer  most  briefly  to  the 
case  of  the  Hoosier  who  decided  to 
work  on  a  newspaper  until  he  could 
find  time  to  write  a  large  realistic 
novel,  and  who  was  perfectly  amazed 
a  few  years  later  to  find  that  he  had 
become  a  wholesaler  in  slang  and  fa¬ 
vorably  known  wherever  the  English 
language  is  not  spoken. 

“It  was  during  this  same  golden  agt> 
that  an  overgrown  and  diffident 
young  man  came  from  an  obscure 
town  in  Illinois  and  was  given  a  try¬ 
out  on  the  Tribune.  He  was  steady 
and  industrious  and  ever  willing,  and 
they  .set  him  to  do  hotel  reporting. 
He  was  a  failure  as  a  hotel  reporter, 
because  the  young  men  employed  by 
the  Herald  and  Times  secured  inter¬ 
views  every  day  with  interesting 
visitors  whom  he  was  never  able  to 
find.  He  could  i  not  find  them  be¬ 
cause  those  interesting  persons  did 
not  exist.  They  were  created  by  the 
enterprising  young  men  of  the  ’Times 
and  Herald,  who  were  working  in  com¬ 
bination  against  the  Tribune.  Each 
morning  the  Herald  and  Times  would 
have  a  throbbing  story  told  by 
some  traveller  who  had  shot  big 
game  in  India,  or  penetrated  the 
frozen  north,  or  visited  the  interior 


of  Tibet,  or  observed  the  habits  of 
the  kangaroo  in  Australia.  The  visi¬ 
tor  who  told  the  wondrous  tales  of  ad¬ 
venture  invariably  left  on  the  af¬ 
ternoon  train  for  New  York,  but  his 
name  was  on  the  hotel  register  as  a 
corroborative  detail  intended  to  give 
verisimilitude  to  an  otherwise  bald 
and  unconvincing  narrative.  Perhaps 
1  should  explain  that  the  hotel  clerk 
was  a  party  to  the  conspiracy. 

“Every  day  the  Tribune  young  man 
was  rebuked  because  he  had  been 
scooped  by  the  Times  and  the  Her¬ 
ald.  He  ran  from  hotel  to  hotel, 
frantically  eager  to  do  his  duty,  but 
he  never  could  find  the  African  ex¬ 
plorer  and  the  titled  European  and 
the  South  Sea  adventurer,  who  told 
their  breathless  tales  day  after  day- 
in  the  columns  of  the  rival  papers. 
So  the  Tribune  young  man  was  taken 
off  hotels  and  put  on  finaJice. 

“After  that  he  was  not  scooped. 
He  came  to  know  Lyman  J.  Gage  and 
moved  on  to  New  York  via  Washing¬ 
ton.  To-day  the  poor  young  man  who 
failed  as  a  hotel  reporter  because  he 
lacked  the  gift  of  imaginative  fiction 
is  president  of  the  National  City 
Bank  of  New  York.  Perhaps  you 
have  heard  of  him.  His  name  is 
Frank  Vanderlip. 

“Now  let  us  inquire  as  to  the  de¬ 
signing  scribblers  who  caused  him  to 
lose  his  job.  The  ‘Times  man  is  here 
in  vNew  York  as  first  aid  to  the  tired 
busine.ss  man.  The  next  time  you  visit 
‘Chin  Chin’  or  the  Hippodrome  you  will 
notice  the  name  of  Charles  B.  Dilling¬ 
ham  on  the  programme.  As  for  the 
Herald  young  man,  you  must  know 
something  about  him  if  you  have  read 
‘Mr.  Dooley.’ 

“It  was  along  about  1890  that  the 
sprightly  organization  known  as  the 
Whitechapel  Club  came  into  existence 
in  Chicago.  Moses  P.  Handy  was  an 
adopted  son  of  the  same  period.  He 
had  come  on  from  Philadelphia  and 
was  trying  to  introduce  the  custom  of 
wearing  evening  clothes  in  the  even¬ 
ing.  Chicago  had  started  to  build  the 
Columbian  Exposition  and  was  trying 
hard  to  prove  that  a  provincial  city 
could  be  cosmopolitan  while  company 
was  present.  Thus  many  influences 
worked  together  to  make  Chicago  a 
rather  interesting  preparatory  school 
in  1890. 

“An  apprenticeship  on  a  city  staff  Is 
.simply  a  gateway  for  almost  any  kind 
of  activity.  A  few  of  the  cubs  are 
still  in  the  harness.  Jim  Keeley  and 
Nat  Wright  control  important  news¬ 
papers  in  the  Middle  West.  Jimmy 
Bennett  is  a  highly  emotional  war 
correspondent,  operating  somewhere  In 
Europe.  I»uis  De  Foe  is  still  a  first 
nighter.  But  there  was  John  Wilkie, 
who  became  chief  of  the  Secret  Ser¬ 
vice,  and  John  Glenn  is  at  the  head  of 
the  Illinois  Manufacturers'  Association, 
and  Malcolm  McDowell  is  a  way-up 
official  in  Washington. 

“I  might  go  on,  tiring  you  men  of 
the  metropolis  with  my  .small-town 
gossip,  but  I  have  been  leading  up  to 


something.  Let  us  here  resolve  to 
treat  the  reporter  kindly,  becau.se  in  a 
few  years  we  may  be  working  for  him. 

“Of  all  that  untried  host  standing  in 
line  to  receive  assignments,  I  don't 
suppose  any  one  man  was  a  harder 
disappointment  to  the  prophets  than 
Brand  Whitlock.  When  he  came  up 
from  a  fresh-water  college  in  Ohio  and 
quietly  attached  himself  to  the  Herald 
staff  he  attracted  attention  almost  im¬ 
mediately  as  a  humorist.  He  special¬ 
ized  on  ‘josh  stuff.’  ■  He  wrote  banter¬ 
ing,  fantastic,  mock-serious  stories  of 
the  kind  that  were  standardized  by  Mr. 
Dana  s  young  men.  He  was  a  star  re¬ 
porter,  pulling  down  his  thlrty-flve  per; 
but  any  first-class  horoscoper  would 
have  allowed  that  Whitlock  was  des¬ 
tined  to  contribute  to  Puck  and  Judge, 
and  probably  attempt  the  libretto  of  a 
comic  opera.  He  legged  it  on  the 
newspaper  for  a  while  and  then  he  de¬ 
serted,  the  same  as  most  of  the  others, 
and  went  to  Springfield  to  resume  his 
studies.  This  was  his  first  erratic 
move.  If  he  had  been  a  true  journal¬ 
ist  there  wouldn’t  have  been  anything 
more  for  him  to  letim.” 


UNCLE  SAiM  SEEKS  AN  EDITOR 


/• 

Fine  Opening  for  the  Right  Man  Who 
Can  Pass  the  Examination. 

Washington,  D.  C.,  February  8th. — 
The  United  States  Civil  Service  Com¬ 
mission  announces  an  open  competi¬ 
tive  examination  for  chief  of  editorial 
divi.sion.  Bureau  of  Foreign  and  Do¬ 
mestic  Commerce,  Department  of  Com¬ 
merce. 

h'Yom  the  register  of  eligibles  re¬ 
sulting  from  this  examination  certi¬ 
fication  wil  be  made  to  fill  a  vacancy 
at  a  salary  of  |2,500  a  year.  The  ex¬ 
amination  will  be  held  on  March  7th. 
Per-sons  who  desire  to  take  this  exami¬ 
nation  should  at  once  apply  for  Form 
1312,  stating  the  title  of  the  examina¬ 
tion  for  which  the  form  is  desired,  to 
the  United  States  Civil  Service  Com- 
mis.sion,  Washington,  D.  C. 

Men  only  arc  eligible. 

The  appointee  to  this  position  will 
have  charge  of  the  Editorial  Division 
of  the  Bureau  of  Foreign  and  Domes¬ 
tic  Commerce,  Department  of  Com¬ 
merce.  ^  The  publications  of  that 
bureau  comprise  chiefly;  (1)  Com¬ 
merce  reports  (a  dally  bulletin  con¬ 
taining  reports  from  American  consuls 
and  other  representatives  abroad)  and 
special  articles  prepared  in  the  Edi¬ 
torial  Division;  (2)  monographs  deal¬ 
ing  comprehensively  with  special  sub¬ 
jects  of  commercial  importance,  pre¬ 
pared  by  American  consuls  and  field 
agents  of  the  bureau;  and  (3)  mono¬ 
graphs  prepared  in  the  bureau  and  fre¬ 
quently  compiled  in  the  Editorial  Di¬ 
vision.  The  appointee  must  not  only 
be  qualified  to  see  that  every  step  in 
the  editorial  work  is  properly  per¬ 
formed  but  he  must  also  have  execu¬ 
tive  ability  to  enable  him  to  admin- 
i.ster  successfully  the  work  of  the  di¬ 
vision. 
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AD\  ERTISING  AGENTS  Jg 
OPPOSE  PUBLISHERS 


Sitecial  Commillee  of  New  York.  Agents’ 

Ansoriation  Asks  Publishers’  Associa¬ 
tion  to  Rescind  Resolution  Allowing 

Net  Rate  to  All  Advertisers  Using  10,- 

000  Lines  in  Three  New  York  Dailies. 

The  Publishers’  Association  ol  New 
Y'ork  city  had  as  its  gue.sts  for  luncheon, 
on  Wednesday,  the  si>ecial  committee  oi 
the  Association  ot  rsew  iork  Advertis¬ 
ing  Agents.  After  the  luncheon,  a  meet¬ 
ing  of  the  Publishers’  Association  was 
held  at  which  the  committee  presented 
a  resolution  of  the  Association  of  New 
York  Advertising  Agents  requesting  the 
Publishers’  Association  to  rescind  its 
resolution  allowing  all  advertisers  using 
10,000  lines  in  three  New  York  dailies 
the  net  rate  given  by  publishers. 

The  rescinuing  of  the  publishers’  reso¬ 
lution  was  asked  for  by  the  committee 
on  the  ground  that,  if  the  i-esolution  was 
allowed  to  stand,  and  its  provisions  for 
giving  a  net  rate  to  advertisers  using 
10,000  lines  or  more  were  put  into  oper¬ 
ation  by  the  publishers,  it  would  oper¬ 
ate  greatly  to  the  detriment  of  both  the 
publishers  and  advertising  agents. 

In  support  of  this  contention,  one 
member  of  the  committee  pointed  out 
that  it  was  the  work  of  the  advertising 
agents  to  create  and  develop  the  busi¬ 
ness  of  advertising,  and,  therefore,  if  the 
publishers  permitted  their  resolution  to 
stand,  it  would  not  only  destroy  the 
structure  of  the  advertising  agents'  en¬ 
deavors,  but  would  also  ultimately  re¬ 
sult  in  a  considerable  reduction  of  ths 
ailvertising  space  of  the  newspapers. 

Por  example,  he  said  that  the  10,000 
line  net  rate  proposal  would  tend  to 
draw  such  advertisers  away  from  the 
advertising  agents,  and  throw  them  on 
their  own  resources,  with  the  result  that 
they  would  finally  become  di.sgusted 
with  their  efforts  to  prepare  ’’telling” 
copy  and  give  up  advertising,  whereas 
now'  through  the  expert  knowledge  and 
ability  of  the  advertising  agents  to  pre¬ 
pare  and  place  proia-rly  "result  getting’’ 
advertisements,  the  advertiser’s  interest 
is  maintained  and  promoted  to  the  mu¬ 
tual  benefit  of  both  pulilishers  and 
agents. 

lliscussing  the  conference  with  a  rep- 
re.sentative  of  Thk  Kditok  anh  Pub- 
l,isiii':it,  another  meml)er  of  the  commit- 
t«>e  .said  that,  if  the  conference  accom¬ 
plished  nothing  more — although  it 
sr*em<‘d  by  the  nature  of  the  questions 
ptit  to  the  committeemen  by  the  pub¬ 
lishers  pre.sent  at  the  luncheon  that  the 
majority  of  the  publishers  were  in  favor 
of  rescinding  the  10,000  line  net  rate 
resolution — it  had  succe<-ded  in  bringing 
aliout  a  better  umierstanding  lietween 
the  publishers  and  advertising  men. 
Not  only  had  they  lieen  brought  closer 
together  in  their  iKU-sonal  relationships, 
he  said,  but  they  had  al.so  gained  a  more 
intimate  knowledge  of  each  other’s 
aims  and  purpo.ses. 

In  behalf  of  the  publishers,  it  was 
explained  that  the  10,000  line  net  rate 
resolution  had  lieen  prepared  and  rushed 
through  the  a.s.sociation  on  the  “spur 
of  the  moment’’  when  the  minds  of  the 
men  had  b(>en  diverted  from  the  real 
purport  of  the  re.solution  by  a  discus¬ 
sion  of  the  topic  of  adverti.sing  and  the 
best  and  surest  means  for  i{s  promotion 
in  the  intere.st  of  the  publishers. 

But,  it  was  stated  by  a  member  o£  the 
agents’  committee,  it  was  indicated  by 
the  publishers  in  their  discussion  of 
the  matter  with  the  committee  at  Wed¬ 
nesday’s  luncheon,  that,  when  the  pub¬ 
lishers  had  had  time  carefully  to  di¬ 
gest  the  resoiution,  they  had  discov¬ 
ered  its  subtle  malicious  influence  and 
were  ready  to  capitulate. 

The  members  of  the  special  commit¬ 
tee  of  the  Association  of  New  York  Ad¬ 
vertising  Agents  are:  Collin  Arm- 
.strong,  president  of  Collin  Armstrong. 
Inc.,  chairman:  P.  B.  Bromfleld,  presi¬ 
dent  of  Bromfleld  and  Field;  Frank 
Presbrey,  pre.sident  of  Frank  Pre.sbrey 
Company;  A.  W.  Erickson,  president  of 


the  Erickson  Company,  and  Converse 
It.  -Marsh,  cltairmaii  ol  the  board  of  di¬ 
rectors  of  the  Bates  -Vdverlising  Com¬ 
pany. 


“K.  U.  B.”  EXPLAINED 


Beaton  Tells  Where  He  Got  the  Initials 
He  Signs  to  His  Stuff. 

Kenneth  C.  Beaton,  who  first  made 
his  initials  nationally  Known  while  do¬ 
ing  “Tfie  Column  lor  tne  Seattle  Post 
Iiuelligencer,  has  made  good  in  San 
Francisco  since  fie  went  tnere  last  year 
and  c''ught  on  with  the  Examiner. 
By  his  Humorous  anu  paineuc  appeal 
to  the  public  printed  in  a  "oox”  daily, 
under  tne  nead  "le  'I'own  Gossip,”  he 
has  got  San  i<  ram-iscans  going  despite 
their  reimtation  for  oeing  hard  to 
please,  i  ne  toilowiiig  letter  to  the  Ex¬ 
aminer  .shows  how  much  interest  is 
taken  in  him: 

Dear  K.  O-  h-  ilie  other  day  aboard  our 
ship,  the  Ib'aver,  the  ofheers  had  au  argu- 
lueut  pertaiiiiiig  to  your  place  of  birth ;  also 
as  to  where  you  gut  the  initials  K.  C.  It.  One 
said  that  lie  had  ri'ad  you  W'ere  a  Cauadian 
and  gut  the  initials  from  Knight  Ouinniauder 
of  th,'  ISutli.  .Vnuther  said  that  he  did  nut 
know  from  what  country  you  hailed  but  that 
you  gut  your  initials  fiuiu  a  certain  kind  of 
baking  isiwder.  -Now  i  contend  that  you  are 
Cieriiian  and  to  prove  this  as.sertiuu,  if  you  will 
look  on  i‘age  4b  in  the  book  entitled  ”L,ist  of 
iCadiu  Stations,”  you  will  Und  that  K.  (J.  B. 
is  one  of  the  codes  assigned  to  the  German 
Governiuent  liy  the  International  Kadio  eunven- 
tiuu  to  be  used  by  Germans  uniy.  Kindly  ad¬ 
vise  through  your  culuinn  which  is  right. 

Capt.  W.  E.  Mason. 

In  reply  Beaton  wrote  as  follows: 

•My  dear  l.'aiitain.  if  the  Geiuiaii  goternuieiit. 
Chose  me.  lor  a  radio  statlpn.  Tuey’ve  been 
too  busy.  To  tell  me  aliuut  it.  And  so  fur  as 
1  know.  They  Haven't  used  me.  And  You're 
wrung.  But  anyway.  it's  nice.  To  have 
people.  Argue  about  you.  When  you’re  not  in 
jail.  Ur  going  to  lie  hanged.  Ur  running  fur 
ullice.  Ur  a  saloon.  Ur  whatever  it  is.  Anil 
I'm  going  to  tell  you.  And  a  lot  of  other 
people.  Whu've  had  nothing  to  do.  But  write 
letters.  And  ask  questions.  Aliout  where  1  was 
burn.  .Ynd  what  my  name  is.  That  1  was  burn. 
In  Stayiier.  In  Uutariu.  in  Canada.  In  the 
same  year.  -Vs  the  Chicago  Ure.  And  my 
grandfather.  Never  wore  iwiits.  Till  he  was 
twenty,  lie  was  Scotch.  He  wore  kilts.  And 
that’s  why.  1  can  wear  knee  lengths.  And 
never  get  cold.  .4nd  for  elgliteen  years.  1  ate 
porridge.  Every  morning.  Eor  breakfast.  And 
that's  why.  1  can  eat  anything.  Now.  And 
they  calleil  me  Kenneth.  Because  they  likeil  it. 
.4nd  Carroll,  .\fter  a  railroad  conductor.  Who 
used  to  pass  father.  Uu  the  trains.  To  Colling- 
wood.  .4nd  Beaton.  Itecause  they  had  to. 
And  I'm  white.  And  oat  witli  a  knife.  And  a 
fork.  And  never  wear  a  Idack  tie.  Wltli 
evening  clothes.  I  thank  yoti.  K.  C.  B. 

TRIBUTE  TO  WILLIAM  WINTER 


Tribune’s  Great  Dramatic  Critic  to  Be 

Honored  by  Distinguished  Persons. 

Men  and  women  of  the  stage  and 
those  who  write  for  it  will  give  Will¬ 
iam  Winter,  for  many  years  dramatic 
critic  of  the  New  York  Tribune,  a  tes¬ 
timonial  in  recognition  of  the  service  he 
has  rendered  to  American  literature,  and 
more  especially  to  the  American  stage. 

Among  others  who  .signed  the  letter 
tendering  the  tc.stimonial  were  I’resident 
Wilson,  Joseph  H.  i'hoate,  Theodore 
Itoosevelt,  Thomas  Edison,  John 

Hays  Hammond,  Augustus  Thoma.s, 
I'ercy  Mackaye,  John  Burroughs,  John 
Philip  Sousa,  General  Chailes  F.  Hoc, 
Oswald  G.  Villard,  George  J.  Gould, 
David  Bispham  and  a  large  number  of 
prominent  theatrical  persons. 

What  the  nature  of  the  testimonial 
is  to  be  is  not  yet  determined,  nor  is  the 
date.  There  is  reason  to  liolieve  that  it 
will  take  the  form  of  a  special  theatri¬ 
cal  performance  in  some  New  York  the¬ 
atre  and  will  very  likely  include  a 
Shake.spearean  pageant. 


Discusses  World's  Accuracy  Bureau 
The  meeting  of  the  New  Jersey  Wo¬ 
men’s  Press  ('liih  held  in  Newark  Fel)- 
ruary  5  was  devoted  to  a  discussion  of 
the  New  Y'ork  World’s  Bureau  of  Ac¬ 
curacy  and  Fair  Play.  .1.  L.  Frazee,  a 
member  of  the  Bureau,  was  invited  to 
address  the  club.  Intense  interest  wa's 
manifested  by  a  large  number  of  news¬ 
paper  women  pre.sent,  and  after  a  .sho'  t 
explanation  of  the  plan  and  scope  of 
this  new  departure  in  journalism  in¬ 
augurated  by  Ralph  Pulitzer  two  years 
ago,  the  .session  developed  Into  a  spirit¬ 
ed  debate  among  the  members  of  the 
club  who  bombarded  the  speaker  with 
questions.  im 


TD  HANDLE  SUN’S  AUTO  ADS 

B.  S.  Brown  Succeeds  Mr.  Sharps  on 
New  York  Newspaper. 

Burton  S.  Brown  has  resigned  as  edi¬ 
tor  and  business  manager  of  the  auto¬ 
mobile  department  of  the  New  York 
Globe  and  has  succeeded  C.  E.  T.  Sharps 


Burton  S.  Brown 


as  editor  and  manager  of  the  automo¬ 
bile  department  of  the  New  York  Sun. 

Mr.  Brown  graduated  from  Dickinson 
College,  Carlisle,  Pa.,  in  1900,  and  began 
his  newspaper  career  in  the  fall  of  that 
year  with  the  New  York  Mail  and  Ex¬ 
press,  now  the  Evening  Mail,  doing  gen¬ 
eral  reporting  and  ship  news. 

Two  yeais  later  he  went  with  the 
New  York  Globe  as  general  reporter 
and  was  soon  promoted  to  court  re¬ 
porter.  In  the  latter  capacity  he  cov¬ 
ered  many  notable  cases  including  the 
Standard  Oil  investigation  and  both 
trials  of  Harry  K.  Thaw. 

In  1908  he  was  put  on  political  work 
and  travelled  with  President  Taft  on  his 
Presidential  stump-speaking  tour.  Dur¬ 
ing  the  years  1912  and  1913  he  had 
charge  of  the  editorial  and  business 
ends  of  the  automobile  department  of 
the  Globe.  Last  year  he  conducted  the 
Sportograph  column  of  the  sporting 
page  of  that  newspaper.  He  is  a  mem¬ 
ber  of  the  Beta  Theta  Pi  fraternity  of 
Dickinson  College. 


WIRELESS  HELPED  fHEM  OUT 

Associated  Press  L^sed  Ingenious  Method 
to  Get  News  to  Portland,  Oregon. 

SiDKANK,  Wash.,  February  4. — When 
the  great  .storm  which  swept  the  Pacific 
Northwest  a  few  days  ago  prostrated 
telegraph  fai-ilities  the  Associated  Pres.s 
was  forced  to  adopt  a  roundabout  but 
ingenious  method  in  getting  the  news 
of  the  world  to  the  reading  public  of 
Portland,  Orego.n. 

When  the  wires  failed,  the  San  Fran¬ 
cisco  office  had  recourse  to  the  Federal 
Wireless  Company,  which  has  a  sta¬ 
tion  in  Portland.  The  equipment  there 
had  been  so  badly  damaged  by  the  sleet 
that  it  was  jiossible  only  for  the  sta¬ 
tion  to  "receive.”  Unable  to  “send,” 
Portland  could  not  exchange  messages 
with  the  San  Francisco  office. 

It  chanced,  however,  that  between 
Portland  and  Spokane  the  Western 
Union  had  one  shaky  telegraph  key 
working  spasmodically  for  the  trans- 
mi.ssion  of  the  important  mes.sages  only. 
Over  this  wire  and  the  leased  wires  of 
the  A.s.soeiated  Press  to  Salt  Lake  and 
San  Francisco  the  Portland  Federal 
operator  was  enabled  to  direct  the  Fed¬ 
eral  office  at  San  Francisco  as  to  the 
length  of  the  wave  desired  with  the 
result  that  soon  the  sending  instru¬ 
ments  were  “tuned  up”  with  the  re¬ 
ceiving  and  the  news  report  thereafter 
moved  without  interruption. 


FARM  PRE.SS  CONSOLIDATION 

Important  Amalgamation  Will  Take 

Place  Next  Week  in  Spokane,  Waah. 

Spokane,  Wash.,  February  4. — An 
unusually  important  event  In  the  Pa¬ 
cific  Northwest’s  agricultural  publish¬ 
ing  activities  is  the  consolidation  of 
the  Agricultural  Age  of  Spokane, 
formerly  the  farm  features  of  the 
Twice-a-Week  Spokesman-Review  with 
the  Pacific  Northwest  Farm  Trio, 
comiwising  the  Washingrton  Farmer, 
of  Seattle,  the  Oregon  Farmer  of 
Portland  and  the  Idaho  Farmer  of 
Boise. 

The  final  step  in  the  consolidation 
will  be  taken  February  15th  when  the 
first  issue  of  these  papers  in  their  con¬ 
solidated  form  will  be  published.  The 
Washington  circulation  of  the  Agri¬ 
cultural  Age  will  be  added  to  the 
Washington  Farmer,  the  Oregon  cir¬ 
culation  to  the  Oregon  Farmer  and  the 
tialance  of  the  Agricultural  Age  cir¬ 
culation  to  the  Idaho  Farmer.  These 
State  papers  will  be  issued  every  week 
instead  of  semi-monthly  as  hitherto. 

Through  the  acquisition  of  the 
Washington,  Oregon  and  Idaho  Farm¬ 
ers  an  important  addition  is  made  to 
the  influential  group  of  papers  already 
being  issued  by  the  Cowles  Publishing 
Company,  including  the  Daily  Spokes¬ 
man-Review,  Sunday  Spokesman-Re¬ 
view  and  the  Twice-a-Week  Spokes¬ 
man  Review.  The  three  State  papers 
are  well  known  and  widely  read  and 
have  had  broad  experience  in  serving 
the  agricultural  classes  in  their  respec¬ 
tive  fields. 

The  organizations  of  the  State  pa¬ 
pers  will  be  kept  Intact  and  the  State 
offices  in  Portland,  Seattle,  and  Hoisi' 
will  be  maintained,  with  head  offices  in 
Spokane,  and  the  re.soureos  and  ex¬ 
perience  of  the  Cowles  Publishing 
Company  will  be  exerted  steadily  and 
strongly  in  building  up  this  already 
strongly  entrenched  ,  group  of  farm 
publications.  All  of  the  papers  in¬ 
volved  in  this  con.soIidation  have  been 
pioneer  members  of  the  Audit  Bureau 
of  Circulations. 


Reporter  Honored  by  His  Friends 

Boston,  February  8. — In  honor  of  his 
25  years  of  service  for  the  Boston  Globe, 
friends  of  Leo  J.  Lyons,  the  first  news¬ 
paper  reporter  in  Boston  to  specialize 
on  Jewish  news,  was  tendered  a  banquet 
last  night  at  the  City  Club.  About  75 
people  were  in  attendance.  The  com¬ 
mittee,  representing  the  Jewish  com¬ 
munity  of  Boston,  was  composed  of  Max 
Mitchell,  chairman;  Ex-Senator  E.  J. 
Bromberg,  Benjamin  Friedman  of  the 
Boston  Post;  H.  H.  Levenson  and  Julius 
Meyer. 

Jacob  de  Haas  was  toastmaster  and 
at  the  head  table  sat  Rabbi  M.  M. 
Eichler,  President  George  W.  Coleman 
of  the  city  council;  Councillor  Walter  L. 
Collins,  District  Attorney  Joseph  C.  Pel- 
litier,  Assistant  United  States  Treasurer, 
Charles  B.  Strecker,  W.  D.  Sullivan, 
Max  Mitchell,  I^eon  Eyges  and  Ex-Sen¬ 
ator  Bromberg.  Mr.  Lyons  was  pre¬ 
sented  a  silver  loving  cup  and  the  We.st 
End  Branch  of  the  Young  Men’s  Hebrew 
Association  gave  him  a  porcelain  seidel 
with  three  buckhorn  handles. 

Irvin  Not  the  Only  Cobb 

Under  the  heading,  “Such  Is  Fame," 
Geoige  Douglas,  who  conducts  the  “Bits 
for  Breakfa.st”  column  in  the  San  Fran- 
ci.sco  Chronicle,  tells  the  following  anec¬ 
dote:  When  Irvin  S.  Cobb  was  in  Los 
Angeles  the  reporters  treated  him  so 
well  he  decided  to  pass  around  a  few 
autographed  copies  of  his  latest  book. 
He  visited  six  book  stores  In  rapid  suc¬ 
cession  and  here  Is  a  sample  of  the  con¬ 
versation  which  took  place  in  each: 

Cobb — “Have  you  ‘Back  Home’?” 

Clerk — “Is  It  a  book  or  a  magazine?" 

Cobb — “It’s  a  book.” 

Clerk — "Ah — er — do  you  recall  the 
name  of  the  author?” 

Cobh — “A  man  named  Cobb  wrote  it — 
C-o-double-b,  Cobb !  ” 

Clerk — "Sylvanus  or  ‘Ty’?” 
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Beginning  The  7  ear  Right! 

New  York  WORLD 

Reasserted  in  January  its  distinct 
LEADERSHIP  in  the  advertising 
field  by  printing 

OVER  A  MILLION 

lines  (to  be  exact  1,005,482  lines) 


Not  only  did  it,  as  usual,  exceed 
all  its  competitors,  but  it 

BEAT  ITS  OWN  RECORD 

of  January,  1915,  by  the  great  amount  of 

168,620  lines! 


The  Remarkable  Prestige  of  the  The  New  York  World  as  an  Adver¬ 
tising  Medium  is  built  upon  the  rock  foundation  of  Circulation  and 
Satisfaction.  When  an  advertising  campaign  is  considered  in  the  rich¬ 
est  city  in  America  (some  say  on  earth).  The  World  is  the  first  news¬ 
paper  thought  of,  because  of  its  UNFAILING  RELIABILITY  AS  A 
PRODUCER. 


That  Advertising  in  The  New  York  WORLD  PATS 

is  the  Unvarying  Verdict! 


The  WORLD  Regularly  Sells  100,000  MORE  Copies  in  New  York  City  Each  Week-day 

Than  Any  Other  Newspaper 
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NEBRASKA  PRESS  ASSOCIATION 


MORE  ON  PRESS  GALLERY  LIST 


BERRI  ELECTED  A  REGENT 


A  Six-Day  Exrurhion  Being  Planned  for 
Next  July. 

(Special  to  XiiK  I&uituk  and  Publisher.) 

OKI),  Neb.,  February  5. — At  the  last 
meeting  of  the  Nebraska  Press  Asso¬ 
ciation  in  Omaha,  last  April,  an  invi¬ 
tation  was  extended  to  the  association 
by  certain  towns  in  the  western  part 
of  Nebraska — the  irrigated  section — for 
the  association  to  come  West.  It  met 
with  a  hearty  response  on  the  part  of 
the  members;  and  the  executive  com¬ 
mittee,  to  which  it  was  really  left  to 
determine,  is  still  in  favor  of  making 
the  trip. 

Koughly,  the  plans  contemplate  mo¬ 
bilizing  at  Grand  Island,  where  the 
Lnion  Pacihe  and  Burlington  roads 
cross,  there  to  take  a  special  train,  or 
trains,  of  i’ullmans,  and  start  on  a  six- 
day  excursion.  Assuming  making  the 
west-l)ound  trip  on  the  Burlington,  the 
plan  would  be  to  leave  Grand  island 
so  as  to  reach  Broken  Bow,  where  we 
have  an  invitation  to  stop,  for  supper, 
which  will  be  served  free  by  the  public 
spirited  people  of  that  place.  We 
would  also  receive  a  bonus  of  $100  and 
would  undertake  to  entertain  their 
jieople  with  a  band  which  we  wiil  re¬ 
cruit,  with  a  shake-down  minstrei 
show  and  perhaps  some  axldresses. 
The  next  stop  wouid  be  at  Ailiance,  125 
miles  away,  where  we  would  be  enter¬ 
tained  for  breakfast  and  a  wild  west 
show;  thence  to  Crawford,  from  which 
piace  we  would  go  via  autos  to  Chad- 
ron,  then  back  to  the  train  at  Craw¬ 
ford,  down  to  Bridgeport,  where  we 
would  be  transferred  to  the  Union  Pa¬ 
cihe  road  and  on  to  Scott’s  Bluff  and 
Gering,  the  principal  towns  considered 
in  the  general  western  invitation.  At 
the  iast  two  piaces  we  will  receive  en¬ 
tertainment  and  a  more  substantial 
bonus  than  at  the  other  places.  Ite- 
turning,  stops  will  be  made  at  Sidney, 
North  Platte  and  Kearney  under  the 
same  general  plan. 

We  will  undertake  to  have  round¬ 
table  meetings  en  route  and  our  bus¬ 
iness  session  at  Scott’s  Bluff. 

The  date,  tentatively  fixed,  is  the 
last  week  in  July.  We  are  hoping  to 
make  of  it  an  excursion  that  will  put 
Nebraska  on  the  map  for  doing  origi¬ 
nal  things. 

It  is  expected  that  about  300  men 
and  women  will  make  the  trip.  The  of- 
Hcers  of  the  association  are:  Horace 
M.  Davis,  president,  Ord,  Nebraska;  C. 
C.  Johns,  sec-treasurer,  Grand  Island; 
Clark  Perkins,  vic-e-president,  Aurora 
Itepublican;  Miss  Eunice  Haskins,  cor. 
sec’y.,  Stella  Press;  executive  commit¬ 
tee,  Will  C.  Israel,  Havelock  Post,  N. 
J.  Uudi,  Democrat;  Don  C.  VanDusen, 
Blair  Pilot;  B.  K.  Schaeffer,  Curtis  En¬ 
terprise;  A.  H.  Backhaus,  Merce 
Leader;  A.  B.  Wood,  Gering  Courier. 


Many  Namett  of  Newspaper  Men  Added 

to  Those  in  Congressional  Directory. 

Washincton,  D.  C.,  February  8th. — 
The  second  edition  of  the  Congres¬ 
sional  Directory  for  the  Sixty-fourth 
Congress,  which  contains  a  list  of  the 
members  of  the  press  entitled  to  ad¬ 
mission  to  the  Press  Galleries  of  Con¬ 
gress,  has  just  been  issued.  Many 
names  of  newspaper  men  which  did 
not  appear  in  the  first  issue  are  re¬ 
corded  in  the  current  publication  of 
the  directory. 

Among  those  apt>earing  in  this  issue 
who.se  names  did  not  appear  in  the 
jiievious  one  are;  Natnan  Alpert,  of 
me  aerneit  of  New  YorK  City; 
i\alph  E.  Dowdell,  Worcester  Gazette; 
iteuuen  hiiiK,  ’The  Day,  New  Xora, 
Israelite  Press;  Floyd  P.  Gibbons, 
Cincago  iribune;  carter  Glass,  Jr., 
Lynenourg  Advance  and  Lynchburg 
.sews;  Jay  G.  Hayden,  Detroit  News; 
.viaunce  is.  Judd,  Indianapolis  News; 
L.  .M.  Lamm,  Newport  Herald,  Stain- 
tord  Advocate;  Guy  Mason,  interna¬ 
tional  News  Service;  Benjamin  Mei- 
inan,  Jewish  Daily  Forward;  Elmer 
.Murphy,  .New  York  Sun;  George  H. 
Peet,  Boston  t.'hristian  Science  Moni¬ 
tor;  Harry  N.  Ih'ice,  the  Austin  Amer¬ 
ican;  Hugh  W.  itoberts,  Birmingham 
Age-Herald;  Boy  A.  Koberts,  Kansas 
City  Stai',  Kansas  City  Times;  Leo  It. 
Sack,  San  Antonio  Light;  Charles  I. 
Stewart,  the  Oklahoman;  Hayden 
’I’alliot,  New  York  American;  William 
B.  ’I'hom,  United  Press  Association; 
Warwick  Leete  Thompson,  Brooklyn 
Daily  limes;  Marion  Karl  W’isehart, 
New  York  Sun;  W.  E.  Yelverton,  Sa¬ 
vannah  .Morning  News. 

.  C'arter  Glass,  Jr.,  is  the  son  of  the 
Bepresentative  from  Virginia,  who  is 
the  owner  of  the  Lynchburg  News  and 
Advance. 


Owner  of  Brooklyn  Standard-Union  to 
Fill  Out  MrKelway’s  Term. 

William  Berri,  owner  of  the  Brook¬ 
lyn  Standard  Union,  was  on  Monday 
elected  a  regent  of  the  University  of 
the  State  of  New  York  to  fill  the  un¬ 
expired  term  of  the  late  St.  Clair  Mc- 
Kelway,  which  ends  April  1,  1917. 

Mr.  Berri  was  born  in  Brooklyn  Sep- 


world.  He  soon  became  office  manager, 
was  transferred  to  Waco  In  the  capacity 
of  manager  and  later  went  to  El  Paso, 
then  to  Dallas  in  the  same  capacity. 

In  1890  Mr.  Brooks  was  made  super¬ 
intendent  of  the  Denver  division.  He 
was  promoted  over  the  head  of  the  next 
higher  official  and  made  general  mana¬ 
ger  of  the  entire  system  in  1910.  Thiee 
years  later  he  was  elected  to  th  office 
of  vice-pre.sident. 


McLeod  Joins  Press  Agency  Bureau 

Toronto,  February  8. — The  Press 
Agency  Bureau,  of  this  city,  which,  un¬ 
der  the  management  of  J.  B.  O’Hig¬ 
gins,  has  had  charge  of  some  of  the 
large  Canadian  advertising  appro¬ 
priations,  and  Wm.  McLeod,  well- 
known  promotion  and  advertising- 
expert  with  Ads  Limited,  have  joined 
forces.  The  name  Press  Agency  Bu¬ 
reau  will  be  retained  and  the  com¬ 
pany’s  offices  will  be  in  the  Dineen 
Building. 


PHILADELPHIA  PRESS  DINNER 


Candidates  for  Legislative  Honors 
iNDiANAPOias,  February  7. — Blaine 

Patton,  who  runs  the  Star  News  Bu¬ 
reau,  and  Everett  Watkins,  the  State 
House  reporter  of  the  Indianapolis  Star, 
have  both  filed  the  necessary  applica¬ 
tions  to  appear  on  the  primary  ballots 
next  March  7  as  candidates  for  the 
Legislature.  Watkins  is  in  the  ring  as 
a  candidate  for  nomination  to  represent 
Grant  county,  his  former  home.  Patton 
would  be  one  of  the  representatives 
from  Indianapolis. 

Kival  newspaper  men  accuse  the  Star 
of  an  effort  to  control  the  legislature. 


Veteran  Editor  Wells  Is  Presented  with 
V  erbal  Bouquets  by  the  Speakers. 

Philadelphia,  February  lo. — The  an¬ 
nual  breakfast  given  by  the  Press  took 
the  form  of  a  complimentary  tribute  to 
Samuel  Calvin  Wells,  editor  of  that 
paper  for  thirty-seven  years.  More  than 
one  hundred  persons  from  the  various 
departments  attended  the  affair,  which 
was  held  in  the  Bellevue-Stratford. 
Isaac  B.  Pennypacker,  at  one  time  con¬ 
nected  with  the  editorial  department  of 
the  Press  and  a  close  friend  of  Mr. 
VV’ells  for  a  quarter  of  a  century,  was 
a  guest. 

Bichard  J.  Beamish,  directing  editor 
of  the  Press,  was  toastmaster,  and 
James  O.  G.  Duffy,  dramatic  editor  and 
for  twenty-five  years  an  associate  of 
Mr.  Wells  on  Col.  Forney’s  old  paper, 
made  a  fine  speech  recalling  the  tri¬ 
umphs  and  successes  of  the  past,  and 
narrated  many  interesting  stories  of  the 
journalistic  career  of  the  guest  of 
honor.  Samuel  W.  Meek,  manager  of 
the  Press,  and  Benjamin  G.  Wells, 
president  of  the  Press  Company,  pre¬ 
sented  their  verbal  bouquets,  and  the 
hero  of  the  occasion  replied  in  a  witty 
and  feeling  address,  in  which  he  touch¬ 
ingly  referred  to  many  men,  now  dead, 
with  whom  he  had  been  associated. 
Among  these  was  Charles  Emory  Smith, 
whom  he  succeeded  as  editor,  and  Col. 
Forney,  who  founded  the  paper,  was 
editor  when  Mr.  Welts  came  to  the  Press 
in  1879. 


TOBACCO  FOR  BELGIAN  SOLDIERS 


Hon.  W^illiam  Berri 

tember  12,  1848,  was  educated  in  the 
public  schools  and  under  private  tutors 
and  liegan  business  in  the  factory  of 
his  father  who  was  an  oilcloth  manu¬ 
facturer,  the  firm  afterward  being 
known  as  William  Berrl’s  Sons.  He 
was  connected  with  the  concern  for 
nearly  fifty  years,  during  twenty  of 
which  he  was  .sole  owner. 

He  has  been  an  active  Bepublican  all 
his  life  and  has  represented  his  party 
in  State  and  National  conventions  and 
was  a  member  of  the  last  Constitutional 
convention.  He  was  one  of  the  Incor¬ 
porators  of  the  Hamilton  Trust  Com- 
j)any,  of  which  he  is  vice-president;  an 
incorporator  of  the  Kings  County  Trust 
Company,  and  the  Kings  County  Bank. 
He  is  a  director  of  the  National  City 
liank  of  Brooklyn,  the  Edl.son  Electric 
f'ompany,  and  the  Security  Safe  Depo¬ 
sit  Company.  He  is  a  member  of 
Sphinx  and  Lotos  Clubs  and  several 
other  social  and  business  organizations. 

(iood  Work  by  Di^ateb-Pioneer  Press 

The  winter  carnival  at  St.  Paul, 
Minn.,  enabled  the  Dispatch-Pioneer 
Pre.ss  of  that  city  to  make  a  ten-strike 
in  the  way  of  a  cartoon  contest.  It 
offered  prizes  of  $10  and  smaller 
amounts  for  the  best  drawings  of 
“the  Carnival  Girl."  Over  700  artists 
of  .Minne.sota.  New  York,  Florida.  Il¬ 
linois.  Washington  and  ('alifornia  sent 
in  their  work,  chiefly  in  colors.  The 
first  prize  went  to  Sigvard  Mohn  of  the 
St.  Paul  Institute.  The  paper  followed 
thi.s  up  by  an  offer  of  $10  for  the  best 
snap-shot  picture  of  any  feature  of 
the  carnival.  The  contest  closes  Feb. 
19  and  the  army  of  Kodak  contestants 
is  a  huge  one  and  swelling  daily. 


American  Orit^nization,  Headed  by  Joseph 

Cboate.  Raising  Fund  for  tbe  Purpose. 

E.  W.  Barrow,  formerly  of  the  Conti¬ 
nental  Daily  Mail,  of  Paris,  and  now'  or¬ 
ganizing  secretary  of  the  Over.seas 
Club,  has  lieen  la  the  United  States  two 
months  for  the  purpose  of  making 
known  the  urgent  needs  of  the  2(»0,ono 
Belgian  .soldiers  who  are  now  stubborn¬ 
ly  defending  the  last  few’  miles  of  their 
country. 

In  talking  to  a  representative  of  The 
Editor  and  Pcbi-isher.  Mr.  Barrow  said 
that  the  Overseas  Club,  which  has  a 
membership  of  140,000  scattered 
throughout  the  British  Empire,  and  to  a 
large  extent  in  the  U^nited  States,  is 
paying  all  the  expenses  of  the  organi¬ 
zation  and  administration  of  the  fund 
which  it  is  raising  so  that  not  a  dollar 
contributed  will  be  taken  out  for  over¬ 
head  expenses  of  any  kind. 

At  present  money  is  being  raised  to 
provide  tobacco  for  the  Belgians  at  the 
front  through  the  American  organiza¬ 
tion  styled  the  Belgian  Soldiers’  Tobacco 
Fund,  of  which  Joseph  H.  Choate  is 
presddent.  Will  Irwin  is  one  of  the 
vice-presidents.  A  contribution  of 
twenty-five  cents  will  provide  a  package 
containing  fifty  cigarettes,  a  large  pack¬ 
et  of  good  tobacco,  a  box  of  matches 

and  ■  postal  card — enough  to  keep  one 
soldier  w’ell  .supplied  with  tobacco  for  a 
week. 

In  conclusion,  Mr.  Barrow  said: 

“We  will  be  glad  to  have  the  news¬ 
papers  cooperate  with  us  in  this  charity 
by  opening  subscription  campaigns.  I 
know’  that  this  movement  with  its  in¬ 
tensely  human  appeal,  will  make  a 
popular  newspaper  feature  and  we  will 
be  glad  to  take  the  matter  up  with  any 
newspaper  editor  w’ho  may  be  intero.sted 
and  will  write  to  us  at  the  Flatiron 
Building,  New  York.” 


TIMES  MEN  DINF 


BELVIDERE  BROOKS  DEAD 


After  all,  success  in  life  doesn’t  de¬ 
pend  upon  money — that  is  only  part  of 
it.  A  man  might  make  a  big  success 
in  business  and  still  fall  short  of  mak¬ 
ing  a  big  success  in  life,  because  suc¬ 
cess  in  life  depends  wholly  upon  a 
man’s  attitude  of  mind  and  heart  to¬ 
ward  other  people. 

There  are  just  three  fundamental 
principles  in  advertising:  Be  honest, 
be  sensible,  be  persistent. 


Vice-President  and  (General  Manager  of 
Western  Union— Once  Youngest  Operator. 

Belvidere  Brooks,  vice-president  and 
general  manager  of  the  Western  Union 
Telegraph  Company,  died  suddenly  on 
Thursday  in  New-  York  city,  from  heart 
failure,  after  an  illness  of  only  ten 
hours. 

When  Mr.  Brooks  became  a  messen¬ 
ger  boy  in  the  service  of  the  Western 
Union  at  Navasota,  Tex.,  at  the  age  of 
twelve,  he  announced  his  intention  to  be¬ 
come  an  operator  as  soon  as  he  could 
master  the  code.  At  thirteen  he  was  at 
the  “key,”  earning  the  reputation  of 
being  the  youngest  operator  in  the 


Old  Timers  and  Young-sters,  Men  on  the 
Paper  and  Off  It,  Get  Together. 

The  sixth  annual  dinner  of  the  New 
York  Times  Association  was  held  last 
Sunday  night  in  the  music  room  of  the 
Biltmore  Hotel  and  was  attended  by 
about  100  men — some  now  on  the  staff 
of  the  paper  and  others  who  have  been 
called  to  different  fields  of  endeavor. 

Among  the  latter  were  William  W. 
Penney  of  the  Criminal  Branch  of  the 
Supreme  Court,  Louis  W.  Fehr,  Secre¬ 
tary  of  the  Park  Board;  William  J. 
Guard,  press  representative  of  the 
Metropolitan  Opera  Company;  W.  J. 
Henderson,  music  critic  of  the  Sun; 
John  Corbin  and  Joseph  B.  Gilder,  H.  A. 
Bullock,  secretary  of  the  B.  H.  T. ; 
George  F.  Spinney,  Stephen  Chalmers, 
Imther  B.  Little,  E.  A.  Hascovar,  and 
Colonel  A.  B.  Williams,  of  Kichmond, 
Va. 

T.  W.  Williams  acted  as  toastmaster. 
He  introduced  as  speakers  of  the  eve¬ 
ning  Adolph  Ochs,  J.  K.  Miller,  Col.  Al¬ 
fred  B.  Williams,  George  McAneny  and 
(’harles  H.  Grasty. 

At  the  conclusion  of  the  dinner  the 
following  officers  were  re-elected:  T.  W. 
Williams,  president;  W.  A.  Warn,  vice- 
president;  Wilbur  F,  Fauley,  treas¬ 
urer,  and  H.  L.  Stamper,  secretary.  Col. 
Williams,  of  Richmond,  Va.,  was  re¬ 
elected  alumni  vice-president. 

During  the  evening  the  diners  were 
entertained  by  Will  Koger.s,  of  vaude¬ 
ville  fame,  who  did  his  lariat  twirling 
act,  and  by  Julius  Tannen  in  a  mono¬ 
logue. 
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NOT  QUITE  SO  CERTAIN  NOW 

From  the  standpoint  of  new.spaper  publishers  and 
advertisers,  decidedly  the  most  important  develop¬ 
ment  at  this  week's  meeting  of  the  Chamber  of 
Commerce  of  the  United  States  was  the  disclosure 
that  the  business  men  of  the  country  are  by  no 
means  a  unit  on  the  subject  of  the  maintenance  of 
retail  prices,  and  that  before  the  National  Chamber 
will  commit  itself  on  this  issue  the  question  will  be 
submitted  to  a  referendum  of  upward  of  one  thou¬ 
sand  commercial  organizations  affiliated  w'ith  the 
Chamber  of  Commerce  of  the  United  States. 

This  turn  of  affairs  is  the  more  of  a  surprise 
because  of  the  fact  that  when  a  year  ago  there 
was  published  a  preliminary  report  from  the  .special 
committee  appointed  by  the  Chamber  to  consider 
the  maintenance  of  retail  prices,  the  opinion  gained 
currency  that  the  sentiment  of  the  national  body 
was  overwhelmingly  in  favor  of  standardized  prices. 

Now  the  other  side  has  been  heard  from.  To  be 
sure,  the  special  committee,  the  chairman  of  which 
is  Paul  T.  Cherington,  a  Harvard  professor  long 
known  as  a  price  maintenance  enthusiast,  leans  to 
the  side  of  fixed  prices.  That  is,  seven  members 
have  signed  a  majority  report  favoring  it,  although 
two  of  them  modify  their  assent  in  supplementary 
statements. 

Three  men  out  of  the  ten  have  come  out  flatly 
against  price  maintenance  and  recommend  no  legis¬ 
lation  on  the  subject  at  this  time.  It  is  significant 
that,  whereas  several  of  the  seven  men  in  favor 
of  price  maintenance  are  lawyers,  college  profes¬ 
sors,  etc.,  all  three  of  the  opposed  committeemen 
are  practical  business  men — Frank  H.  Armstrong, 
wholesale  grocer,  of  Chicago;  Frederick  H.  Rike, 
of  Dayton,  head  of  a  big  department  store;  and 
Percy  S.  Straus,  of  New  York,  of  the  firm  of  R.  H. 
Macy  &  Co.,  and  president  of  the  New  York  Retail 
Dry  Goods  Association. 

The  referendum  upon  this  report,  which  has  been 
ordered  this  week  by  the  board  of  directors  of  the 
Chamber  of  Commerce  of  the  United  States,  will  be 
awaited  with  keen  interest  by  all  advertisers  and 
publishers,  but  by  none  with  greater  curiosity  than 
the  newspaper  publishers  who  are  speculating  just 
now  as  to  what  would  be  the  effect  upon  depart¬ 
ment  store  and  cut-rate  drug  store  advertising 
should  Congress  enact  any  legislation  authorizing 
the  maintenance  of  retail  prices. 


The  churches  of  West  Philadelphia  are  raising 
a  fund  for  newspaper  advertising  against  the 
booze  ads  in  the  Philadelphia  papers.  In  other 
words  they  intend  to  fight  the  brewers  and  dis¬ 
tillers  with  their  own  weapons.  Such  a  warfare 
ought  to  be  mighty  interesting  from  the  business 
office  viewpcrfnt. 


EVEN  A  GOOD  FELLOW  MAKES  A  BAD  PLEA 
WHEN  HE  HAS  A  BAD  CAUSE 

It  has  remained  for  Mr.  William  Woodhead,  ex¬ 
president  of  the  A.  A.  C.  W.,  to  enlighten  us  as  to 
what  coupons  and  trading  stamps  advertise.  To 
most  people  who  have  given  to  the  subject  seri¬ 
ous  thought,  the  task  would  have  looked  large. 
But  Mr.  Woodhead  makes  it  a  light  and  easy  one. 

Mr.  Woodhead  was  the  principal  speaker  at 
the  banquet  held  by  the  officers  of  the  coupon  and 
trading  stamp  Interests  on  January  28th.  Upon 
a  casual  reading  of  the  report  of  his  .  speech  on 
that  occasion  the  impression  is  strong  that  he  was 
"kidding”  his  hearers — that  he  was  indulging  in 
a  little  Woodheadian  drollery — that  he  was  aiming 
to  show  the  economic  absurdity  of  the  trading 
stamp-coupon  devices  through  using  the  worst 
possible  arguments  in  support  of  these  devices. 
But  closer  analysis  of  his  remarks  convinces  one 
that  he  had  no  such  purpose,  but  that  he  was 
really  trying  to  justify,  for  his  hosts  of  the  even¬ 
ing,  their  thoroughly  discredited  contention  that 
these  trade  lures  should  be  considered  as  legiti¬ 
mate  advertising,  or  be  classed  as  constructive 
forces  in  trade. 

In  its  recent  analysis  of  these  contentions  The 
Editor  and  Publisher  had  defined  the  functions 
of  advertising  with  something  of  definiteness.  Among 
other  things  we  had  pointed  out  that  “advertising 
proclaims — makes  known  the  merits  of  commodi¬ 
ties.” 

Mr.  Woodhead  answers  our  assertion  that  cou¬ 
pons  and  trading  stamps  do  not  proclaim  anything, 
nor  make  known  anything  about  the  merits  or 
values  of  commodities — that  they  are  not  a  chan¬ 
nel  of  information  for  the  people  about  the  merits 
and  special  appeals  of  articles  of  merchandise — 
by  the  assertion  that  they  are,  in  fact,  great  little 
proclaimers! 

“You  might  answer  this,”  he  says,  "by  saying 
that  they  do  proclaim  the  very  Important  fact  to 
the  consumer  that  if  he  wiU  return  he  will  get 
more  coupons  and  more  green  trading  stamps  and 
thus  make  a  saving  on  every  purchase  of  a  very 
considerable  amount  and  dependent  upon  the  fre¬ 
quency  with  which  he  makes  his  purchases  or 
comes  back;  and  that  is  some  proclamation.” 

“Some  proclamation”  is  right!  “And  then  I 
would  come  back  at  him,”  he  continues,  “that  if 
advertising  was  only  to  proclaim  it  would  not 
last  very  long  and  certainly  would  not  have  ' 
reached  the  tremendous  power  it  has  reached 
to-day. 

“Advertising  must  do  something  more  than  to 
proclaim.  It  must  sell,  and  it  must  keep  on  sell¬ 
ing.” 

If  we  try  to  follow  Mr.  Woodhead  in  this  rea¬ 
soning  we  find  ourselves  on  a  strange  road.  We 
learn,  from  this  trend  of  thought,  that  all  of  the  ' 
accepted  theories  of  advertising  are  wrong. 

The  manufacturer  who  devotes  his  life  to  per¬ 
fecting  his  product,  depending  for  his  rewards 
upon  securing,  through  informative  publicity, 
wide  markets  for  his  product,  has  been  wasting 
a  lot  of  time  and  gray  matter.  According  to  the 
Woodhead  theory  he  might  have  studied,  instead, 
methods  of  cheapening  his  product.  He  might 
have  relied,  not  upon  publicity  as  to  the  merits 
of  his  commodity,  but  upon  ignorance  and  indif¬ 
ference  as  to  such  merits,  and  make  his  sales 
through  the  lure  of  giving  something  for  nothing 
to  those  who  buy  his  products.  If  he  finds  his 
markets  through  stores  where  the  customers  fol¬ 
low  Mr.  Woodhead's  advice  of  “coming  back  for 
more  stamps  and  more  coupons”  he  will  not  have 
to  worry  about  keeping  his  products  up  to  the 
highest  standards  of  merit  end  value — for  the 
trading  stamps  and  coupons  do  not  proclaim  any¬ 
thing  about  these  things — they  just  proclaim  that 
if  you  come  back  you  will  get  more  stamps  and 
more  coupons. 

How  simple  this  would  make  the  problem  of  the 
manufacturer — if  he  happened  to  be  a  manufac¬ 
turer  who  had  no  pride  in  his  product  and  no 
scruples  as  to  obtaining  profits  without  rendering 
full  value! 

And  it  would  relieve  the  merchant  of  the  fuss 
and  trouble  of  competing  with  otheif  merchants 
in  value-giving  and  in  efficiency  of  store  service. 

It  would  release  him  from  the  obligation  to  serve 
his  customers  conscientiously,  or  to  enlighten  them 
as  to  the  merits'  of  the  goods  he  offers  them.  His 
answer,  if  any  were  needed,  to  dissatisfied  cus¬ 


tomers  would  be;  “Come  back  oftener — make 
more  frquent  purchases  here — and  you  will  get 
more  and  more  stamps.” 

And  this  theory  would  also  simplify  the  problem 
of  the  house-wife — amazingly.  She  would  no 
longer  need  to  study  the  ads  with  a  view  to  know¬ 
ing  values,  knowing  commodities,  buying  to  best 
advantage.  She  would  merely  look  for  the  stores 
where  the  stamp^joupon  lures  were  greatest,  and 
make  all  of  her  purchases  at  such  stores — for  has 
not  Mr.  Woodhead  assured  her  that  in  so  doing 
she  will  “make  a  saving  on  every  purchase  of  a 
very  considerable  amount”? 

Of  course,  in  attempting  to  recast  merchandis¬ 
ing  conditions  on  the  Woodhead  plan  we  run 
against  a  few  fundamental  things  that  give  us 
pause.  We  know,  as  does  everyone  who  has  given 
the  matter  serious  consideration,  that  the  stamp¬ 
seeking  customer  of  a  store  makes  no  saving 
whatever — that  she  not  merely  pays  for  the 
stamps,  but  that  she  pays  a  very  high  price,  in 
this  indirect  way,  for  the  premiums  finally  secured. 
We  know,  too,  that  when  she  permits  a  trade  lure 
of  “something  for  nothing”  to  infiuence  her  buy¬ 
ing  she  has  lost  her  efficiency  as  a  buyer  for  the 
home — that  she  has  ceased  to  be  interested  in 
making  wise  discriminations  between  products  or 
commodities.  She  can  do  this  only  through  her 
study  of  advertising — and  when  the  stamp  lure 
“gets  her”  she  loses  interest  in  real  advertising, 
and  follows  the  age-old  delusion  that  she  is  to 
find  something  of  value  for  which  she  has  not 
paid  anything  at  all — that,  in  some  way,  these 
clever  magicians  of  trade  have  managed  to  over¬ 
come  the  immutable  economic  law  of  value  for 
value,  service  for  service,  something  for  some¬ 
thing. 

And  it  must  be  admitted,  that,  in  a  way,  these 
stamp-coupon  promoters  have  been  clever  magi¬ 
cians  of  trade — not  in  the  interests  Of  manufac¬ 
turer,  retailer  or  consumer,  but  in  the  fact  that 
they  have  persuaded  all  of  these  to  carry  their  bur¬ 
dens  for  them,  and  to  pay  them  generously  for 
the  privilege.  In  imposing  upon  manufacturers 
and  merchants  a  direct  tax  amounting  to  from  one 
and  a  half  per'  cent,  upward  on  gross  sales,  and 
compelling  these  business  men  to  re-collect  that 
tax,  with  any  possible  profits,  from  the  consumer, 
they  have  shown  cleverness.  But  the  manufac¬ 
turers  and  merchants,  those  whd  have  permitted 
themselves  to  be  harnessed  up  in  the  service  of 
these  Interests,  cannot  be  credited  with  either  great 
insight  or  cleverness.  For  they  are  building  trade 
on  a  foundation  of  delusion,  on  the  shifting  sands 
of  a  popular  fallacy — and  such  trade  will  not 
endure. 

No,  Mr.  Woodhead,  this  strange  road  on  which 
you  seek  to  take  us  journeying  is  a  blind  alley — 
leading  to  the  city  of  the  fair  mirage— “Something 
for  Nothing,”  which  is  the  scintillating  capital  of 
the  State  of  “Nowhere.” 


Europe’s  Messenger 

By  Edwards  P.  Ingersoli.. 

Rejected,  repelled  by  the  tribes  of  Cain 
Who  deluge  the  earth  with  a  noisome  flood 
Of  primeval  brutes  from  the  Stygian  caves; 

I  wing  my  lone  way  o'er  the  trenched  fields, 
%Vhere  death  careers  on  the  poisoned  blasts, 
Where,  bleeding  and  torn  In  the  crimson  camps. 
Lie  scattered  the  slain  and  battle  scarred, 

I  rise  as  the  ghost  of  th’  unnumbered  dead — 
Hope,  vanquished,  sore-wounded,  yet  loth  to  die — 
To  find  me  a  land  where  the  air  is  sweet 
And  sunshine  and  rain  will  revive  the  heart; 
Where,  tickled  by  teasing  winds  from  the  sea. 

The  leaves  laugh  loud  on  the  rollicking  boughs. 
And  the  soothing  tides  with  mesmeric  spells 
Lisp  low,  siren  songs  on  the  restful  shores; 

A  land  unpalsied  by  phantom  fears. 

Serene  mid  the  slaughter  and  weltering  strife, 

.A  haven,  a  home  for  a  broken  heart. 

With  a  ministering  hand  to  bind  iiiy  wounds 
And  a  mystical  voice  to  lull  the  pain. 

I  pause  in  suspense  at  great  Liberty’s  gate 
And  trembling  stand  at  the  portal  side. 

While,  breathless,  I  hark  to  the  life  within 

On  my  startled  ear  falls  the  muffled  tread 

Of  the  hosts  that  march  to  the  drum’s  dread  beat. 

The  thunder  of  forges  fashioning  guns 

And  the  clatter  and  clash  of  champing  steeds. 

“Have  murder’s  foul  minions  betrayed  my  cause 

And  brewed  a  sly  mixture — revenge  and  lies — 

To  drug  with  vile  opiates  souls  of  men? 

Is  no  refuge  found  for  despairing  Hope, 

No  hand  outstretched  that  is  willing  to  save?” 
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PERSONALS 

Kendall  B.  Cressey  has  been  appointed 
general  manager  of  the  New  York 
Herald  and  New  York  Evening  Tele¬ 
gram.  He  will  assume  his  duties  Mon¬ 
day. 

('harles  Stewart  Forbes,  former  edi¬ 
tor  of  the  Boston  Sunday  Herald,  sailed 
from  New  York  on  Wednesday  on  the 
liner  Kochambeau  for  France,  where 
he  will  drive  an  auto  ambulance  in  the 
American  corps.  Forbes  was  graduat¬ 
ed  from  Harvard  in  the  class  of  1900. 

Rufus  Wood,  publisher  of  the  We¬ 
natchee  (Wash.)  Daily  World,  has  been 
.suggested  by  a  number  of  Washington 
newspapers  for  the  Republican  nomina¬ 
tion  for  congress  in  the  Fifth  Wash¬ 
ington  district. 

Colonel  John  Hicks,  publisher  of  the 
Dally  Northwestern  of  Oshkosh,  Wis., 
with  his  family  is  in  Galveston  to  es¬ 
cape  the  rigors  of  winter  in  his  native 
istate. 

Edgar  Howard,  editor  of  the  Colum- 
l)us(  Neb.)  Telegram,  is  among  the 
probable  candidates  for  the  Democratic 
nomination  for  Governor  of  Nebraska. 

.\rthur  H.  Ogle  has  resigned  from  a 
position  in  the  editorial  department  of 
the  St.  Louis  Times  to  become  assist¬ 
ant  to  the  general  manager  of  the 
Association  of  American  Portland  Ce¬ 
ment  Manufacturers  with  offices  in 
Philadelphia. 

('harles  P.  Roland,  Publicity  Com¬ 
missioner  of  Winnipeg,  has  resigned  his 
$6,000  position,  having  purchased  a 
controlling  interest  in  the  Winnipeg 
Telegram,  the  Conservative  paper.  Ro¬ 
land  went  to  Winnipeg  eight  years  ago 
from  St.  Catharines,  Ont. 

Frederick  A.  Van  Fleet  has  resigned 
as  financial  editor  of  the  Detroit  Times 
to  become  managing  editor  of  the 
.Michigan  State  Journal,  published  at 
Lansing.  Mr.  Van  Fleet  has  had  about 
15  years’  newspaper  experience  in  De¬ 
troit  at  different  times,  and  also  served 
as  an  assistant  secretary  of  the  Board 
of  Commerce  and  as  secretary  to  Mayor 
Philip  Breitmeyer  during  that  offlcial’s 
term. 

Fred  T.  Willhite,  advertising  man¬ 
ager  of  the  Springfield  (Ill.)  News- 
Record,  has  resigned  to  take  up  a  posi¬ 
tion  with  the  Lincoln  Casualty  Com- 
jiany  of  Springfield. 

Robin  Damon,  publisher  of  the  Salem 
(Mass.)  News,  has  left  for  his  mid¬ 
winter  sojourn  at  Palm  Beach,  Fla. 

Leon  B.  Paton,  night  editor  of  the 
Salem  (Mass.)  News,  has  returned  to 
his  desk  after  an  Illness  from  the  grip. 

Louis  Leavy,  newspaper  man,  has 
l)een  appointed  Postmaster  at  Bruns¬ 
wick,  Ga. 

Luther  B.  Johnson,  editor  of  the  Ran¬ 
dolph  (Vt.)  Herald  and  News,  has  been 
reappointed  as  a  member  of  the  State 
board  of  education  of  Vermont  for  five 
years,  by  Governor  Gates. 

Edward  P.  Mitchell,  editor  of  the 
New  York  Sun,  lectured  in  a  New  York 
church  on  Sunday  last  on  “Eftlciency 
in  the  Twenty-first  Century.” 

Clark  Howell,  editor  of  the  Atlanta 
('onstitution,  and  Norman  E.  Mack, 
owner  and  publi.sher  of  the  Buffalo 
Times,  were  in  St.  Louis  this  week  as 
members  of  the  Democratic  National 
Committee  to  perfect  arrangements  for 
the  convention  of  that  body  in  June. 
Mr.  Herwell  during  his  stay  in  the  city 
addressed  the  Business  Men’s  I^eague. 

Colonel  Henry  W.  Shoemaker,  pro¬ 
prietor  of  the  Altoona  Tribune,  has  pre¬ 
sented  a  prize  sword  to  the  Pennsyl¬ 
vania  State  College.  The  sword  will  be 
awarded  annually  to  the  best  drilled 
oiilitary  company  of  the  freshman  cla-ss. 

Joseph  Sheridan,  who  has  been  on 
the  reportorial  staff  of  the  Troy  Times 
for  two  years,  has  left  Troy  to  take  a 
.similar  position  with  the  Binghamton 
Press.  Before  coming  to  Troy  he  was 
engaged  in  newspaper  work  in  Bing¬ 
hamton. 

Frank  P.  Shields,  who  wants  the 
Democratic  nomination  for  Governor  of 
Nebraska,  is  offering  his  paper,  the 
Orleans  Izzer,  for  sale.  He  says  ho 
wants  to  conduct  his  campaign  with¬ 
out  any  handicap  or  artificial  aids. 


J.  D.  Whitney,  formerly  with  Brorn- 
field  &  Field,  Inc.,  New  York,  has  gone 
to  the  Travelers’  Insurance  Company 
of  Hartford,  Conn.,  as  publicity  man¬ 
ager.  Before  his  connection  with  the 
advertising  agency  he  had  been  con¬ 
nected  with  the  New  York  Evening 
Post  and  the  New  York  World. 

Louis  R.  Hovey,  publisher  of  the 
Haverhill  (Mass.)  Record,  has  become 
a.ssociated  with  the  Eytinge  Service, 
Inc.,  of  Boston,  as  treasurer. 

C.  H.  Thompson,  who  has  been  man¬ 
ager  of  the  New  London  (Conn.)  Tele¬ 
graph,  has  left  that  paper  to  become 
sales  manager  of  the  National  Electric 
Bulletin  Corporation,  which  has  recent¬ 
ly  erected  a  factory  at  Port  Neck.  He 
had  been  with  the  New  London  Tele¬ 
graph  since  the  fall  of  1910  when  he 
went  from  the  New  York  Tribune 
where  he  had  been  connected  with  the 
circulation  department. 

S.  J.  Orr,  a  member  of  the  staff  of 
the  Savannah  (Ga.)  Press  for  several 
years,  has  joined  the  staff  of  the  Atlanta 
Constitution.  He  succeeds  Thomas  N. 
Jarrell,  who  resigned  a  short  time  ago. 

Norman  Rees,  former  Philadelphia 
newspaper  man,  for  the  past  few  weeks 
a  member  of  the  staff  of  the  Atlanta 
Constitution,  has  gone  to  Mobile,  where 
he  has  joined  the  Register  staff  as  a 
reporter. 

Louis  E.  Menard,  who  for  the  last 
three  years  has  been  advertising  man¬ 
ager  of  the  Terre  Haute  (Ind.)  Tribune, 
and  who  resigned  recently,  has  accept¬ 
ed  an  offer  to  become  a  meml)er  of  the 
firm  of  Clemons,  Knight,  Menard  & 
Paul,  one  of  the  largest  real  estate  con¬ 
cerns  in  Detroit. 

Pre.sident  Wilson  had  sent  in  the 
name  of  Louis  J.  Leavy,  Jr.,  to  the 
Senate  to  be  postmaster  at  Brunswick, 
Ga.  Mr.  Leavy  was  appointed  some 
time  ago  by  Congressman  J.  R.  Walker 
and  the  new  appointee  will  succeed  C. 
L.  Elliott,  the  incumbent.  Mr.  Leavy  is 
managing  editor  of  the  Brunswick 
News. 


NEW  YORK  PERSONALS 

A.  E.  Clayden,  the  New  York  special 
representative,  is  on  a  trip  to  Parkers¬ 
burg,  Huntington,  and  Wheeling,  W. 
Va. 

Fred  J.  Oexman,  assistant  business 
manager  of  the  Cincinnati  Times-Star, 
is  in  New  York  in  the  interests  of  that 
paper. 

George  S.  Dyer,  who  was  formerly 
manager  of  the  promotion  department 
and  associate  advertising  manager  of 
the  New  York  Evening  Mail,  is  now 
connected  with  the  promotion  depart¬ 
ment  of  the  New  York  Tribune. 

Hal  Fink,  a.ssistant  business  manager 
of  the  New  York  Evening  Mall,  has  also 
assumed  the  responsibilities  of  adver¬ 
tising  manager. 

Ed.  L.  Keen,  manager  of  the  London 
Bureau  of  the  United  Press  Association, 
and  J.  V.  Simms,  manager  of  the  Paris 
Bureau  of  the  .same  organization,  are 
spending  a  short  time  in  the  United 
States. 

The  cartoons  of  George  Herriman,  the 
originator  of  "Ignatz  Mouse  and  Crazy 
Kat”  in  the  New  York  Evening  Journal, 
will  be  shown  weekly  on  the  screen  by 
the  Hearst  Vitagraph  (Company.  The 
first  issue  will  be  February  18.  The 
cartoons  of  Tom  Powers,  “Joy  and 
Gloom,”  which  appear  in  the  New 
York  American,  have  been  running  since 
January.  E.  B.  Hattrick,  who  was  for¬ 
merly  cdnnected  with  the  International 
News  Association,  has  charge  of  this 
department. 

B.  C.  Forbes,  busine.ss  editor  of  the 
New  York  American  for  several  years, 
has  resigned. 

Frederick  W.  Gehle,  formerly  assist¬ 
ant  financial  editor  of  the  New  York 
Evening  Post,  has  become  identified 
with  the  Mechanics  &  Metals  National 
Bank  for  the  development  of  Its  dom¬ 
estic  and  South  American  business. 

E.  E.  Heurja,  of  Fairbanks,  Alaska,  a 
student  in  the  University  of  Washing¬ 
ton,  who  accompanied  the  Ford  Peace 
Expedition,  was  in  New  York  last  week 
on  his  way  home  from  Europe. 


PHILADELPHIA  PERSONALS 

Charles  K.  Weston,  city  editor  of  the 
Public  Ledger,  will  leave  that  paper 
in  a  week  or  so  to  become  publicity 
manager  for  the  Dupont  Powder  Com¬ 
pany.  Rumor  hath  it  that  he  will  have 
a  salary  of  $7,500  a  year  and  that  a 
five  years’  contract  is  attached  to  the 
agreement.  There  is  no  news  as  yet  of 
his  successor;  everyone  is  too  much 
stunned. 

Gertrude  M.  O’Reilly,  a  very  clever 
Irish  girl  who  has  been  conducting  the 
Domestic  Science  department  in  the 
Sunday  Record,  has  gone  over  to  the 
Public  Ledger  to  take  charge  of  a 
“Home-Maker’s  Page.”  Nevada  Davis 
Hitchcock,  marketing  Instructor  at 
Temple  University,  has  succeeded  her 
on  the  Record. 

Maurice  O’Connell,  former  manager 
of  the  news  bureau  of  the  Ledger,  has 
joined  the  staff  of  the  Evening  Tele¬ 
graph. 

Mrs.  Berton  Braley,  erstwhile  our 
own  Marian  Rubincam,  is  visiting  her 
mother  in  this  city  and  is  hugely  en¬ 
joying  the  entertainments  arranged  in 
her  behalf,  where  accounts  of  her  ex¬ 
periences  with  the  Ford  Peace  Party 
are  oft  related  to  eager  listeners. 

George  Nowland,  of  the  Poor  Rich¬ 
ard  Club,  spoke  during  the  past  week 
before  advertising  clubs  in  Norfolk  and 
Richmond.  Next  week,  Irvin  F 
Paschall  will  make  a  trip  through  New 
England,  when  four  more  ad  clubs  will 
hear  of  the  splendid  arrangements  for 
the  convention  here  next  June. 

Tom  Daly,  Charles  C.  Green,  Her¬ 
man  Bub,  Franklin  Wood  and  a  few 
more  Poor  Richards  are  going  into 
vaudeville — for  one  week,  and  evenings 
only  —  be  it  quickly  added.  They  will 
appear  in  the  Philadelphia  act  which 
made  such  a  hit  at  the  recent  Franklin 
Day  banquet  held  by  the  club  in  the 
Bellevue-Stratford,  and  the  scene  of 
their  professional  debut  will  be  Keith’s 
Theatre,  early  in  March.  This  is  the 
first  time  it  is  said,  that  a  local  skit  of 
the  kind  has  been  given  a  place  on  the 
boards. 

Robert  H.  Frothingham,  ex-advertis¬ 
ing  manager  of  Everybody’s  Magazine, 
spoke  at  the  Poor  Richard  luncheon 
this  week,  on  “Poster  Advertising,” 
which  is  enlisting  his  interest  and  at¬ 
tention  at  present.  Posters  are  all 
right,  but  don’t  say  “bill-boards”  to  any 
Poor  Richard  man. 


BOSTON  PERSONALS 

Robert  Talbot,  head  of  the  Journal 
night  <te.sk,  has  just  returned  to  work 
after  an  operation  for  appendicitis. 

O.  G.  Draper  is  night  city  editor  of 
the  Journal. 

A.  Flanagan  and  John  O.  Caldwell, 
Jr.,  are  the  editors  of  the  Lynnfleld  Plain 
Talker,  a  new  weekly  to  be  issued  every 
Thur.sday  at  Lynnfield  by  a  syndicate  of 
Boston  printers  and  newspaper  men. 

Louis  Whitcomb  interviewed  Sir  Her¬ 
bert  B.  Ames,  M.  P.,  of  Canada,  who 
arrived  in  Boston  the  next  day  after  the 
destruction  of  the  Parliament  buildings 
to  speak  to  some  women  on  prepared¬ 
ness.  Although  Sir  Herbert  failed  to 
tell  the  ladies  that  he  had  been  in  his 
seat  in  the  house  until  3  P.  M.  the 
fatal  day  Mr.  Whitcomb  had  the  news 
sense  to  look  him  up  afterwards  and 
get  the  story  with  a  diagram  of  the 
scene  of  the  fire  drawn  by  Sir  Herbert. 
The  re.sult  was  an  exclusive  story  for 
Mr.  Whitcomb. 

Walter  Cobb,  for  the  past  35  years 
Quincy  district  man  for  the  Herald,  Ad¬ 
vertiser  and  Monitor,  has  been  laid  up 
with  bronchial  pneumonia  for  the  past 
month.  He  is  now  able  to  be  out  for  a 
time  each  day. 

William  Fitzpatrick,  of  the  American, 
has  been  having  the  time  of  his  life 
with  the  recent  deep  snow  that  blank¬ 
eted  Boston  and  suburbs.  Mr.  Fitz¬ 
patrick  is  a  ski  expert,  going  up  or 
down  hill  with  equal  facility,  which  is 
more  than  can  truthfully  be  said  of 
some  men  who  indulge  in  this  sport. 

Wells  Hawkes,  who  is  said  to  be  known 
to  more  newspaper  men  than  any  other 
press  representative  in  America,  has 
been  in  town  with  the  Ballet  Russe. 


CLEVELAND  PERSONALS 

B.  H.  Garfield,  president  and  general 
manager  of  the  Newspaper  Enterprise 
Association,  is  now  in  Seattle,  Wash. 

J.  H.  Halliday,  who  has  been  handling 
the  “Keep  Well”  column  for  the  News¬ 
paper  Enterprise  Association,  has  re¬ 
signed  to  become  publicity  director  for 
the  Cleveland  Department  of  Health. 
Brown  Holmes,  sporting  editor  of  the 
same  organization,  has  been  named  as 
managing  editor,  and  H.  D.  Johnson, 
of  the  Chicago  Herald,  has  been  ap¬ 
pointed  to  succeed  him  in  the  former 
position. 

Theodore  T.  Ellis,  treasurer  of  the 
New  England  Newspaper  Supply  Com¬ 
pany,  Worcester,  Mass.,  was  a  visitor 
to  Cleveland  this  week. 

Tom  A.  Johnstone,  art  manager  of 
the  Newspaper  Enterprise' Association, 
is  in  New  York  city. 

Guy  W.  Fowler,  formerly  of  the  Erie 
Dispatch,  Is  now  a  member  of  the  gen¬ 
eral  staff  of  the  News. 

Ben.  F.  Field,  editor  of  the  business 
page  of  the  News,  who  has  been  ill, 
is  back  on  the  Job. 

Moses  Levine,  formerly  on  the  police 
beat  and  general  staff  of  the  Press,  has 
been  assigned  to  the  police  beat  of  the 
News. 

Edwin  A.  Smiley,  who  has  been  as¬ 
sistant  city  editor  of  the  News  for  sev¬ 
eral  years,  has  opened  an  advertising 
office  in  the  B.  of  L.  E.  Building.  Mr. 
Smiley,  before  coming  to  Cleveland,  was 
connected  with  several  Buffalo  (N.  Y.) 
papers. 

Hal  J.  Fletcher,  member  of  the  local 
a<lvertising  .staff  of  the  Pre.ss  for  sev¬ 
eral  years,  has  been  transferred  to  the 
foreign  adverti.sing  department  of  the 
Scripps  Newspapers.  He  will  make  his 
headquarters  in  Cleveland. 

Harry  Craig,  of  the  local  adverti.sing 
•staff  of  the  Press,  has  been  transferred 
to  the  position  formerly  held  by  Mr. 
Fletcher. 

M.  A.  Fuller,  member  of  the  advertis¬ 
ing  staff  of  the  Ohio  News  Bureau  Com¬ 
pany,  has  been  promoted  to  the  posi¬ 
tion  of  advertising  manager  by  Presi¬ 
dent  R.  K.  Beach.  G.  W.  Cowley  is  a 
new  member  of  the  adverti.sing  staff  of 
the  .same  organization. 

Dr.  Bliss  Perry,  author  and  former 
editor  of  the  Atlantic  Monthly,  was  the 
principal  speaker  before  the  ('leveland 
Chamber  of  Commerce  on  Tue.sday.  His 
subject  was  Abraham  Lincoln. 

Carl  F.  Lezius,  member  of  the  Cleve¬ 
land  Advertising  Club,  has  been  elected 
president  of  the  Fellow  Craft  Club  of 
Cleveland. 

George  F.  Moran,  assistant  general 
manager  of  the  Leader,  has  just  return¬ 
ed  from  a  six  weeks’  trip  to  the  Pacific 
Coast. 

Miss  Henrietta  D.  Grauel,  syndicate 
and  magazine  writer,  addressed  the 
Cuyahoga  County  Institute  Monday  on 
“The  Most  Valuable  Art — the  Art  of 
Living.” 


SAN  FRANCISCO  PERSONALS 

A.  Huffman,  who  publishes  two  news¬ 
papers — one  in  English  and  one  in 
Siamese — at  Bangkok,  the  capital  of 
Siam,  is  here  on  his  way  to  the  Orient 
after  spending  six  months  in  the  United 
States.  Huffman  went  to  Siam  sixteen 
years  ago  and  for  a  time  was  engaged 
in  forestry.  But  life  in  the  interior 
where  he  employed  two  hundred  ele¬ 
phants  for  timber  haling,  became  mono¬ 
tonous  and  he  went  to  Bangkok  and 
started  a  paper.  It  was  hard  work,  for 
the  people  hardly  knew  what  a  news¬ 
paper  was.  He  had  to  explain  to  them 
what  advertising  meant;  but  the  worst 
problem  was  to  train  his  reporters. 
The.se  Siamese  newspaper  men  took  life 
very  casually.  A  man  would  go  out, 
hear  some  startling  news,  and  take  a 
walk.  Then,  the  next  day  or  so,  he 
would  mention  what  he  had  heard. 

VISITORS  TO  NEW  YORK 

J.  H.  Miller,  jr.,  circulation  manager 
I’ittsburgh  ('hronicle-Telegraph. 

Jos.  J.  B-ischgrund. 

{Personals  concluded  on  page  1078) 
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TEXAS  AD  MEN  TO  MEET 
IN  EL  PASO,  NEXT  WEEK 


With  Characteristic  Hospitality,  the 

Delegates  to  the  Convention  of  the 

Associated  Advertising  Clubs  of  Texas 

Will  be  Greeted  With  a  Large  and 

Efficient  “Glad  Hand.” 

(Special  to  Thb  Eoitob  and  Pdbushxb.) 

El  Paso,  Tex.,  February  7. — Great 
preparations  are  going  on  for  the  big 
convention  of  the  Associated  Advertis¬ 
ing  Clubs  of  Texas,  to  be  held  in  this 
city  next  week  Monday,  Tuesday,  and 
Wednesday. 

The  visiting  advertising  men  will  see 
bullfights  in  Juarez — which  has  adver¬ 
tised  the  Mexican  republic  as  much  as 
have  the  Mexican  revolutions,  many  of 
which  have  started  in  the  battle-scarred 
old  town.  At  Fort  Bliss,  as  the  guests 
of  Gen.  John  J.  Pershing,  commander 
of  the  Eighth  Infantry  Brigade  on  the 
Mexican  border,  they  will  inspect  the 
border  brigade  in  action  as  the  best  pos¬ 
sible  advertisement  for  a  larger  stand¬ 
ing  army  and  prejMiredness,  while  at  the 
Elephant  Butte  dam  they  will  gaze  upon 
the  best  of  advertising  copy  in  the 
Southwest  in  this  $10,000,000  concrete 
dam,  for  which  the  Elephant  Butte 
mountain  was  torn  down  to  fill  up  a 
river. 

The  delegates  from  Dallas,  Fort 
Worth,  Austin,  San  Antonio,  Houston 
and  the  other  cities  of  eastern  Texas 
will  begin  arriving  here  on  Sunday  in 
order  to  find  rooms,  meet  the  El  Paso 
Ad  club  members  and  visit  Mexico.  The 
delegates  will  be  met  at  the  Union  Sta¬ 
tion  by  delegations  of  local  ad  men 
wearing  Mexican  straw  hats  with  rib¬ 
bons  reading,  “I  belong.  Ask  me.”  This 
delegation  will  be  in  charge  of  presi¬ 
dent  W.  E.  Mix,  of  the  El  Paso  Ad  Club; 
H.  T.  Bowie,  chairman  of  the  enter¬ 
tainment  committee,  and  M.  P.  Carlock, 
director  of  the  Texas  Advertising  Clubs. 
The  headquarters  of  the  State  Ad  clubs 
will  be  in  the  Chamber  of  Commerce 
building,  where  George  H.  Clements,  di¬ 
rector  of  publicity  for  that  organization, 
is  to  have  charge  of  the  registration  and 
assignment  of  rooms.  The  Paso  del 
Norte  Hotel  will  be  the  official  meeting 
place  for  the  convention’s  informal 
meetings,  while  the  Texas  Grand  theatre 
will  be  used  for  the  convention  proper. 

One  of  the  novel  features  on  the  pro¬ 
gram  for  the  convention  is  the  address 
of  Rev.  Charles  L.  Overstreet,  pastor  of 
the  First  Presbyterian  church  of  El 
Paso,  who  will  speak  on  “The  Value  of 
Advertising  the  Churches.”  He  is  chair¬ 
man  of  a  committee  which  has  been 
conducting  an  extensive  church  adver¬ 
tising  campaign  and  also  a  publicity 
campaign  for  a  meeting  of  the  Lay¬ 
men's  Missionary  Movement,  and  will 
give  the  State  advertising  men  the  bene¬ 
fit  of  his  experiences  in  the  field  of 
church  adverti^ng.  A  woman  on  the 
program  is  another  innovation.  She  is 
Miss  Zula  Lee  McCauley,  of  San  Angelo, 
Tex.,  who  is  to  speak  on  “Cooperative 
Trade  Days  Advertising.”  She  Is  an 
expert  advertising  writer  and  has  made 
a  specialty  of  trade  day  advertising. 

The  banquet,  which  will  open  the  con¬ 
vention  on  Monday  night,  will  be  given 
in  the  roof  garden  of  the  Paso  del 
Norte  Hotel,  to  show  the  east  and  north 
Texas  advertising  men  the  kind  of 
climate  which  permits  El  Pasoans  to 
dine  al  fresco  in  February.  The  roof 
garden  of  the  Paso  del  Norte  looks  out 
upon  Mexico  and  the  old  town  of  Juarez, 
where  the  Carranza  soldiers  can  readily 
be  heard  challenging  everyone  who 
crosses  the  International  bridges,  and 
the  trumpets  in  the  Cuartel  where  so 
many  executions  have  been  held. 

The  banquet  is  to  be  given  a  Mexican 
tang  by  Mexican  fandango  dancers  from 
the  cabarets  in  Juarez,  a  Mexican  Tipico 
orchestra  composed  entirely  of  stringed 
Instruments  and  a  Mexican  singer.  The 
Mexican  orchestra  will  be  the  one  used 
by  Gen.  Diaz  in  the  palace  in  Mexico 
City,  and  is  considered  the  best  string 
orchestra  in  Mexico.  The  banquet  will 


be  arranged  by  George  H.  Clements, 
Claiborne  Adams  and  Norman  Walker, 
of  the  El  Paso  Ad  Club.  A  good-natured 
“gridiron”  at  the  expense  of  the  visiting 
and  local  delegates  will  be  given  by  the 
El  Paso  Gridiron  Club,  composed  large¬ 
ly  of  Ad  Club  members  and  El  Paso 
newspaper  men.  W.  E.  Mix  will  pre¬ 
side,  as  president  of  the  El  Paso  chap¬ 
ter. 

The  biggest  single  feature  of  the  en¬ 
tertainment  program  will  be  the  special 
excursion  over  the  Santa  Fe  train  to 
Elephant  Butte  dam,  where  the  United 
States  Reclamation  service  is  expending 
$10,000,000  in  damming  the  Rio  Grande 
to  irrigate  thousands  of  acres  in  south¬ 
ern  New  Mexico  and  west  Texas.  This 
trip  will  be  made  to  Engle,  N.  M.,  in  the 
heart  of  the  cow  country  of  the  south¬ 
west,  and  from  Engle  the  delegates  will 
be  guests  of  the  Reclamation  service 
on  a  special  train  of  steel  dump  cars 
which  are  used  for  hauling  rock  at  the 
damsite.  A  box  lunch  is  to  be  served  at 
the  dam,  and  the  advertising  men  will 
be  taken  for  rides  in  the  overhead 
tramway,  255  feet  in  the  air,  and  then 
escorted  through  the  “whispering  cham¬ 
bers”  under  the  dam  and  boat  riding 
on  the  14-mile-long  lake  in  the  middle 
of  a  desert.  This  will  be  the  last  big 
delegation  to  see  the  Elephant  Butte 
mountain  which  gives  the  dam  its  name 
and  which  is  being  torn  away  and  sub¬ 
merged  by  the  raising  waters  of  the  ar¬ 
tificial  lake. 

The  military  manoeuvres,  which  will 
be  given  at  Fort  Bliss  by  Gen.  Pershing 
will  include  mounted  drills  and  musical 
exercises  by  the  Eighth  Cavalry  Troop, 
drills  and  evolutions  by  the  Fourth  and 
Fifth  Artillery  Regiments,  musical 
drills  and  wall  scaling  by  the 
Sixth,  Sixteenth,  Twentieth  and  Sev¬ 
enth  Infantry  Regiments  and  a 
demonstration  of  wireless  by  Field 
Company  I  of  the  Signal  corps.  The 
delegates  and  visitors  to  the  convention 
will  be  taken  to  Fort  Bliss  in  automo¬ 
biles  after  a  ride  over  the  city,  to  Juarez 
and  to  the  Indian  village  of  Ysleta,  12 
miles  below  El  Paso,  in  the  irrigated 
valley  of  the  Rio  Grande.  A  bull-fight 
is  to  be  arranged  in  the  bull  ring  and  at 
Juarez  and  will  be  attended  by  Gen. 
Gavlra  and  his  troops  from  the  Car¬ 
ranza  garrison. 

The  officers  of  the  Texas  Ad  Club  are: 
Gus  W.  Thomasson,  honorary  presi¬ 
dent,  Dallas;  W.  B.  Crawford,  president, 
Waco;  A.  E.  Clarkson,  first  vice-presi¬ 
dent,  Houston;  J.  H.  Payne,  secretary- 
treasurer.  Dallas;  M.  P.  Carlock,  El 
Paso;  directors,  H.  C.  Burke,  Jr.,  Fort 
Worth;  Martin  McBride,  Greensville; 
B.  O.  Brown,  Austin;  A.  L.  Blanchard, 
Hillsboro. 

The  officers  of  the  Texas  Advertising 
Clubs  at  large,  are:  Lowry  Martin, 
president,  Corsicana;  M.  B.  Hanks,  sec¬ 
retary,  Abilene. 

The  officers  of  the  El  Paso  Ad  Club 
are:  William  E.  Mix,  president;  E.  C. 
Davis,  vice-president;  L.  J.  Burrud,  sec¬ 
retary-treasurer;  Henry  T.  Bowie, 
Charles  R.  Russell,  R.  E.  Sherman,  A. 
E.  Rowlans  and  J.  R.  Segall,  directors. 


The  complete  programme  for  the  con¬ 
vention  is  as  follows: 

First  Dat — Mor.mnq  Session. 

10  A.  M. — Opening  of  convention. 

Invocation — Rev.  Perr.v  J.  Rice,  of  El  Paso. 

Address  of  welcome — Tom  Lea,  mayor  of  El 
Paso. 

Address  of  welcome  on  behalf  of  El  Paso 
Ad  Club.  W.  E.  Mix,  president,  El  Paso  Ad  Club. 

Annual  address  of  president  Texas  Chapter 
Ad  Clubs  of  the  World.  W.  B.  Crawford.  Waco. 

Annual  rejiort  of  secretary-treasurer  of  Texas 
Chapter  Ad  Clubs  of  the  World,  J.  H.  Payne, 
Dallss. 

Address.  “Direct  Advertising.”  M.  P.  Car- 
lock,  El  Paso. 

Appointment  of  committees. 

First  Dat — Aitebnoon  Session. 

1 :30  P.  M. — Business  session  for  the  intro¬ 
duction  of  resolutions,  amendments,  etc. 

Address,  “Apiiortlonment  of  an  Appropria¬ 
tion,”  Dr.  F.  A.  Wynne.  Dallas. 

Address.  “.Advertising  In  Its  Relation  to  Dis¬ 
tribution,”  Jobn  E.  TTelevan,  Austin. 

Paper.  “Co-operative  Trade  Days  Advertis¬ 
ing."  Miss  Zula  I.«e  McCauley,  San  Angelo. 

Symposium.  “Wbat  Have  We  Done  to  En¬ 
courage  ‘Truth  In  Advertising’  I.eglRUtlon.” 

8  P.  M. — Banquet,  roof  garden  hotel  Paso  del 
Norte. 

SucoNn  Dat — Mornino  Session. 

9  A.  M. — Short  business  session. 

Address.  “The  Value  of  Advertising  to 


Churches.”  Rev.  Charles  L.  Overstreet.  El  Paso. 

Address.  “Why  the  Newspaper?”  Ai.  L.  Shu¬ 
man.  Ft.  Worth. 

12  M. — Final  business  session  lor  receiving 
reports  of  committees,  election  of  officers  and 
selection  of  next  place  of  meeting. 

SECOND  Dat — Afternoon  Session. 

3  P.  M. — Anto  ride  to  Ft.  Bliss,  Jnarex  and 
other  points  of  interest  in  the  vicinity  of  the 
city. 

Third  Dat. 

7  A.  M. — Special  train  to  Elephant  Butte 
dam.  Arrive  at  dam  at  11  A.  M. ;  return  2 
P.  M. 

The  Dallas  Advertising  League  has 
chartered  a  Pullman  car  which  will 
bring  its  delegates  here.  TTie  Dallas 
committee  which  has  arrangements  for 
the  trip  in  charge  is  composed  of  W.  C. 
Barrickman  and  Clarence  W.  Jones.  No 
delegrates  have  been  formally  elected, 
but  all  ad  men  who  can  were  asked  to 
attend,  as  delegates,  and  it  is  expected 
that  a  delegation  of  at  least  twenty 
members  will  attend  the  convention. 
Two  Dallas  men  will  appear  on  the  pro- 
grramme.  They  are  J.  H.  Payne,  secre¬ 
tary  of  the  Associated  Clubs,  and  Dr. 
P.  A.  Wynne,  who  will  discuss  “The 
Apportionment  of  an  Appropriation.” 

The  Waco  Ad  Club  has  elected  dele¬ 
gates  to  the  convention  as  follows: 
President,  C.  B.  Harmon,  delegate-at- 
large;  W.  V.  Crawford,  J.  W.  Carlin, 
L.  S.  Henry,  E.  C.  Blomeyer,  Louis 
Crow,  E.  A.  Miller,  J.  H.  Boyle  and  J.  P. 
Killingsworth. 

The  Houston  Ad  Club  will  be  well 
represented  here,  arrangements  to  this 
end  having  been  made  at  the  last  regu¬ 
lar  meeting  when  a  committee  consist¬ 
ing  of  H.  C.  May,  A.  E.  Clarkson  and 
S.  A.  Craig  was  appointed  to  select  dele¬ 
gates  and  finance  the  trip  to  El  Paso. 

The  Fort  Worth  Ad  Club  will  send  a 
delegation  to  the  convention  with  in- 
.structions  to  wage  a  fight  to  bring  the 
1917  convention  to  Fort  Worth.  Presi¬ 
dent  Tully  Bostick  and  Paul  Junkin 
were  elected  as  special  delegates  to  the 
El  Paso  convention,  with  H.  C.  Burke, 
Jr.,  as  delegate -at-large,  and  Harry 
Walton  as  alternate.  Other  delegates 
elected  were:  V.  N.  Turpin,  Wyche 
Greer,  Elmer  Mitchell,  A.  L.  Shuman, 
John  B.  Corey,  and  J.  Montgomery 
Brown.  The  Fort  Worth  Chamber  of 
Commerce  was  asked  to  send  Joe  B. 
Hines,  of  its  convention  department,  to 
El  Paso  to  work  for  bringing  the  next 
meeting  to  Fort  Worth. 


Putting  It  Over  on  Uncle  Sam 

Farmington,  Me.,  February  7. — The 
Franklin  Journal,  printed  twice  a  week, 
has  adopted  a  carrier  system.  This  is 
the  first  time  in  Maine  that  any  but  a 
daily  paper  has  put  this  plan  into 
effect.  The  Journal’s  managers  say 
they  are  forced  to  do  so,  as  the  Gov¬ 
ernment  exacts  a  penny  for  each  paper 
mailed  at  the  post  office  for  local  de¬ 
livery.  H.  P.  White  is  the  editor  and 
H.  B.  Brown  local  editor. 


From  Tacoma  to  Los  Angeles 

W.  E.  Douglas,  for  five  years  classi¬ 
fied  advertising  manager  of  the  Kansas 
City  Star  and  Times,  and  for  the  past 
three  years  in  the  same  position  on  the 
Tacoma  (Wash.)  Tribune,  has  reslgrned 
to  join  the  classified  ad  staff  of  the  Ex¬ 
press-Tribune,  Los  Angeles,  Cal.  Dur¬ 
ing  his  connection  with  the  Tacoma  Tri¬ 
bune  Mr.  Douglas  brought  the  classified 
advertising  from  fourth  place  in  the 
newspaper  field  in  Tacoma  to  the  first 
place.  Mr.  Douglas  is  considered  one  of 
the  best  classified  men  in  the  North¬ 
west. 


A  Million  Postcards  to  Advertise  Denver 

The  directors  of  the  Denver  tourist 
bureau  have  undertaken  an  extensive 
campaign  for  advertising  Colorado  for 
tourists  for  this  year.  President  A.  D. 
Lewis  recommended  advertising  in 
various  publications  and  the  establish¬ 
ment  of  information  bureaus  at  the 
Union  depot,  Denver,  at  Colorado 
Springs  and  Kansas  City.  It  has  been 
decided  to  publish  100,000  booklets  and 
1,000,000  post  cards  advertising  Denver. 
The  bureau  has  raised  $51,000  of  its 
proposed  $75,000  fund. 


CHICAGO  PERSONALS 

Matt  Foley,  former  sport  writer  for 
the  Examiner  is  reading  copy  on  the 
Journal’s  local  desk. 

James  E.  Darst,  night  editor  of  the 
St.  Louis  Globe-Democrat,  was  in  Chi¬ 
cago  last  week  visiting  Marquis  James, 
assistant  city  editor  of  the  Journal,  and 
Mrs.  James. 

John  Golobie,  editor  of  the  Guthrie, 
(Okla.)  Register,  was  in  Chicago  last 
week. 

H.  H.  Childers,  of  the  Press  Club,  is 
visiting  Montreal. 

Drury  Underwood,  of  the  Herald 
sporting  staff,  was  in  New  York  last 
week  for  the  first  time  in  eight  years, 
shaking  hands  with  the  boys  he  used 
to  work  with. 

Reed  Parker  has  resigned  as  automo¬ 
bile  editor  of  the  Tribune  and  Joined 
the  Mahin  Advertising  Company.  L.  M. 
Steffins  has  taken  the  place  he  vacated 
on  the  Tribune. 

Joe  Mitchell  Chappel,  editor  of  the 
National  Magazine,  wili  be  the  orator 
of  the  evening  at  the  Hamilton  Club’s 
Lincoln  birthday  celebration  on  Febru¬ 
ary  12. 

An  eight  and  a  half  pound  son  has 
been  born  to  Walter  A.  Wood  of  the 
Herald  and  Mrs.  Wood. 


CANADIAN  PERSONALS 

J.  J.  Kerr,  news  editor  of  the  Moose 
Jaw  (Sask.)  News,  is  taking  the  offi¬ 
cers’  training  course  at  Winnipeg,  pre¬ 
paratory  to  taking  out  a  commission 
for  overseas  service. 

Miller  McKnight,  for  ten  years  ad¬ 
vertising  manager  of  Maclean’s  Maga¬ 
zine,  Toronto,  has  resigned  to  accept 
the  position  of  advertising  manager  of 
Toronto  Saturday  Night.  He  succeeds 
George  J.  Webster,  who  came  to  Tor¬ 
onto  some  time  ago  from  New  York. 
Mr.  Webster  goes  to  the  Spur,  New 
York. 

R.  R.  Delong  has  been  appointed  ad¬ 
vertising  manager  of  the  Cigar  and 
Tobacco  Journal  and  the  Wine  and 
Spirit  Journal,  Toronto,  trade  publica¬ 
tions  issued  by  H.  Gagnier,  Limited. 

J.  H.  Thompson  has  been  appointed 
manager  of  the  new  engraving  plant 
being  installed  by  the  Montreal  Giizette. 
He  was  formerly  manager  of  Grip, 
Limited. 

Archie  Wills,  for  the  past  five  years 
marine  editor  of  the  Victoria  (B.  C.) 
Times,  has  joined  the  5th  Regiment. 
Mr.  Willis  is  known  in  all  ports  on  the 
Pacific  Coast,  most  of  which  he  has 
visited  in  fishing  smacks. 


TEXAS  PERSONALS 

Heppner  Blackman,  for  several  years 
cartoonist  of  the  Fort  Worth  Star- 
Telegram  and  editor  of  the  “Sunday 
Sandwich,”  a  Sunday  feature  of  that 
paper,  has  announced  that  he  will  quit 
the  newspaper  game  to  enter  the  mov¬ 
ing  picture  field. 

Will  A.  Medlin,  editor  of  the  Royse 
City  News,  has  been  recommended  for 
appointment  as  postmaster  at  Royse 
aty. 

L.  D.  Webster,  of  West,  Texas,  who 
has  been  manager  of  the  string  of 
newspapers  owned  and  published  in 
Central  Texas  by  State  Comptroller 
Henry  B.  Terrell,  has  resigned  to  be¬ 
come  general  manager  of  the  Bryan 
Daily  Eagle. 

Will  Cobb,  until  recently  editor  of  the 
Smithville  Times,  has  accepted  the  po¬ 
sition  of  manager  of  State  Comptroller 
Terrell’s  paper  at  Cameron. 

George  Marshall,  clerk  of  the  Adol¬ 
phus  Hotel  in  Dallas,  has  resigned  to 
accept  the  position  of  manager  of  the 
new  Newspaper  Club  of  Dallas. 

Walter  Stemmons,  for  the  last  three 
years  editor  of  the  Oklahoma  A.  &  M. 
College  publications,  and  general  pub¬ 
licity  agent  for  the  college  at  Still¬ 
water,  has  resigned  to  accept  a  similar 
position  with  the  extension  division  of 
the  University  of  Arkansas,  with  head¬ 
quarters  in  Little  Rock. 

Ed.  R.  Henry,  former  president  of 
the  Fort  Worth  Ad  Club,  has  been  ap¬ 
pointed  manager  of  the  Fat  Stock  Show 
there. 
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WEST  MICHIGAN  PRESS 


DALLAS  CLUB’S  NEW  PRESIDENT 


Interesting  Meeting  of  the  Assoriation  in 
Grand  Rapids  Officers  Elected. 

Krnest  15.  151ett,  of  (Irand  Uapids, 

■Mich.,  pre.sident  and  manaKer  of  the 
I’nited  Weekly  Press  Association,  was 
elected  president  of  the  West  Michigan 
Press  Association  whhich  held  its  an¬ 
nual  meeting  in  Grand  Hapids  iast  Fri¬ 
day.  Problems  of  the  small  newspaper 
were  discussed. 

More  than  thirty  editors  and  publi.sh- 
ers  from  all  over  western  Michigan 
were  present  and  heard  managing  di¬ 
rector  Frank  B.  White,  of  the  Agricul¬ 
tural  Publishers’  Association,  t’hicago, 
give  an  address  on  “Go-operation  in 
,\dvertising,’’  in  which*  he  stated  that 
the  publisher  of  the  small  newspaper 
has  it  in  his  power  to  make  or  break  his 
community  by  the  character  of  his  pa- 
j»er  and  its  advertising  columns. 

The  following  oflicers  were  elected  for 
the  coming  year:  President  K.  B. 
Blett,  Grand  l{at)ids:  vice-pre.sident, 
Paul  Ix'ake,  Grand  Hai>ids;  secretary- 
treasurer,  Mrs.  K.  G.  Aphey,  Galedonia; 
executive  committee,  H.  T.  .lohnson, 
Saranac;  T,  F.  Kogers,  Kavenna;  T.  O. 
Buckle,  Keed  Gity;  H.  K.  Krwin,  Goo- 
|)ersvil!e. 


He  is  Brice  Hoskins,  of  the  Dallas 
Morning  News. 

Brice  Ho.skins,  the  first  president  of 
the  reorganiaed  Newspaper  Club  of 
Dallas,  Tex.,  entered  newspaper  work  at 
Dallas  in  1902  and  was  with  the  Dallas 
Times-Herald  for  five  years.  He  was 
on  the  staff  of  the  Dallas  Dispatch  for 
one  year  and  then  went  to  St.  Louis, 
where  he  served  for  three  years  as 


Press  Combine  in  Michigan 

ItKKi)  Gity,  Mich.,  February  7. — The 
O.sceola-Lake  Press  is  the  name  of  a 
new  press  organization  organized  at 
Keed  Gity  Friday  where  they  were  the 
guests  of  Huckle  Brothers,  publishers 
of  the  Osceola  Gounty  Herald-Clarion 
Papers  from  the  towns  of  Osceola  and 
IjUke  counties  were  represented  and  the 
following  officers  elected:  President, 
F.  H.  Dewey,  Marion  Dispatch;  first 
vice-pre.sident,  G.  W.  Minchin,  Evart 
Keview;  second  vice-president,  H.  W. 
Davis,  Lake  Gounty  Star  of  Baldwin; 
treasurer,  W.  A.  McDowel,  Tustin 
Times;  secretary,  T,  O.  Huckle,  Osceola 
Gounty  Herald-Glarion  of  Heed  City; 
advisory  committee,  M.  Walls,  Hersey 
News,  W.  B.  Pool,  Luther  Observer, 
and  A,  W,  Huckle,  Osdeola  County 
Herald-Glarion  of  Keed  City,  The  news¬ 
paper  men  realize  what  the  high  cost 
of  living  means  to  them  and  of  the  big 
increase  in  the  cost  of  production  on 
account  of  the  war  and  preparations 
were  laid  for  a  raise  in  the  cost  of  the 
papers  of  Lake  and  Osceola  counties  to 
$l..'i0  per  year.  Editor  Davis  of  the 
1.4ike  County  Star  already  having  made 
the  rai.se. 


Pennsylvania  Press  League  Officers 

The  Pre.ss  League  of  15ucks  and  Mont¬ 
gomery  Counties,  Pa.,  has  just  elected 
the  following  officers:  President,  R.  E. 
Goettler,  of  Souderton;  vice-president, 
F.  Bliss  Carpenter,  of  Sellersville;  sec¬ 
retary,  C.  D.  Hotchkiss,  of  Doylestown; 
treasurer,  Hon.  B.  W.  Dambly,  of  Skip- 
pack.  The  president  appointed  the  fol¬ 
lowing  coiinmittees:  Executive  commit¬ 
tee,  C.  S.  Hunsicker,  Norristown;  E.  S. 
.\Io.ser,  Gollegeville;  C.  D.  Hotchkiss, 
Doylestown;  E.  E.  Althouse,  Sellers- 
ville;  W.  F,  Goettler,  Souderton;  P, 
Quinn  Roth,  Norristown;  L.  R,  Saylor, 
Pottstown;  W.  B.  Kirkpatrick,  North 
Wales;  W,  G.  Hower,  Bryn  Mawr, 
■Membership  committee,  Eugene  Dambly, 
Skii)j)ack;  I.  H.  Bardman,  Schwenks- 
ville;  (’harles  M.  Baum,  Perkasie. 


Truns-Mississipi  Pre.ss  Association 

The  Trans-Mississippi  Press  Associa¬ 
tion  has  ju.st  had  a  meeting  in  Leaven¬ 
worth,  Kan.sa.s.  Rs  membership  em¬ 
braces'  representatives  of  evening  pa¬ 
pers  in  Kansas  City  and  papers  in 
lj«‘avenworth,  Atchison,  Topeka,  I.aw- 
rence,  Sedalia,  and  other  nearby  towns, 
united  for  the  purpose  of  improving 
their  telegraph  service.  John  A.  Mar¬ 
tin  of  the  Atchison  Champion,  T. 
Dwight  Thacher  of  the  Lawrence  Jour¬ 
nal  and  Fred  .T.  V.  Skiff  of  the  Law¬ 
rence  Standard  were  among  those  in 
attendance. 


Brice  Hoskins 

liaseball  editor  of  the  Star.  He  then 
returned  to  Texas,  going  with  the  San 
.\ntonio  Express,  and  served  as  Austin 
Staff  Correspondent  and  afterward  as 
city  editor. 

For  nearly  four  years  he  has 
been  with  the  Dallas  Morning 
News,  during  which  time  he  has  served 
as  reporter,  sporting  editor  and  assist¬ 
ant  city  editor.  Mr.  Hoskins  is  also  a 
first-year  member  of  the  Baseball 
Writers'  Association  of  America,  organ¬ 
ized  at  Chicago  during  winter  of  1909; 
was  manager  of  the  Dallas  Scribes, 
the  newspaper  men's  baseball  team, 
which  won  State  championship  in 
1914-15;  is  active  in  B.  P.  O.  Elks’ 
work  and  holds  rank  of  Brigadier  Gen¬ 
eral  in  Elks’  Army  of  Texas,  assigned 
to  aviation  corps. 

Mr.  Hoskins  was  leader  in  the  move¬ 
ment  for  re-organization  of  the  old 
Dallas  Press  Club  and  was  elected  as 
first  president  of  the  Newspaper  Club 
of  Dalla.s,  at  its  annual  meeting,  in 
January. _ _ 

Minnesota  Editorial  Assoriation 

Sixty  editors,  including  several 
women,  met  at  Mankato  for  the  annual 
meeting  of  the  second  district  of  the 
Minnesota  Editorial  Association.  Jean 
A.  Flittie,  Mankato  attorney,  siwke  of 
newspaiier  men  as  others  see  them.  Mrs. 
G.  A.  Wilson  of  the  Redwood  Falls 
Gazette,  spoke  on  “Woman  in  Journal¬ 
ism.”  A  question  box,  conducted  by- 
James  Morri.son,  president  of  the  State 
as.sociation,  led  to  enlightening  discus- 
.sions  on  charges  for  legal  printing  and 
job  work.  Redwood  Falls  was  selected 
as  the  place  for  holding  the  midsummer 
meeting.  Philip  IJesch  of  New  Ulm 
was  chosen  president;  Mrs.  G.  A.  Wil¬ 
son  of  Redwood  Falls,  vice-president; 
Robert  Forrest  of  Lake  Wilson,  secre¬ 
tary;  W.  F.  Mahler  of  Springfield, 
treasurer. - - 

Planning  for  Gridiron  Dinner 

The  Houston,  Tex.,  Press  Club  and 
the  Houston  Ad  Club  are  planning  for 
a  gridiron  dinner  to  be  given  on  the 
evening  of  February  29  in  connection 
with  National  Prosperity  Day.  Commit¬ 
tees  headed  by  J.  W.  Link  met  at  the 
Chamber  of  Commerce  and  made  pre¬ 
liminary  arrangements.  It  is  planned 
to  invite  Gov.  Ferguson,  Senators,  Con¬ 
gressmen,  prominent  men,  and  news¬ 
paper  men  from  all  sections  of  the  State. 


Facts— Not  Mere  Talk 

Should  prevail,  when  those  facts  express 
themselves  as  forcefully  as  they  do  in  the 
record  of  the  Detroit  Free  Press  circula¬ 
tion  and  advertising  gains  for  1915. 

Ponder  carefully  our 


Daily  Circulation 
Increase . 

Sunday  Circulation 
Increase . 


27.8% 

.12.7% 


then  analyze  the  following  figures  indi¬ 
cating  the  Free  Press’  ‘‘preferred  posi¬ 
tion”  among  American  newspapers: 


SUNDAY 


Average,  last  6  months  of  1915,  132,405. 

An  increase  of  12,240  over  last  6  months  of  1914. 
Average  for  year  of  1915,  129,465 ;  an  increase  of 
14,619  over  1914,  or  12.7%. 


Present  circulation 


135,508 


DAILY 

Average,  last  6  months  of  1915,  104,759. 

An  increase  of  21,038  over  last  6  months  of  1914. 
Average  for  year  shows  increase  of  21,428  over 
1914,  or  27.8%. 


Present  Daily  Circulation  )  104,759 

Present  Sunday  Circulation .  135,508 


Detroit  Space  Buyers  Know ! 

Total  number  of  Lines  Advertising 
for  1915 . 9,899,218 

Total  number  of  Lines  Advertising 
for  1914 . 9,221,646 

INCREASE  FOR  1915 .  677,572 

Sunday  Free  Press  carried  in 
1915  . 5,101,292  lines 

News  Tribune  carried  in  1915. .  .4,289,656  lines 

EXCESS  SHOWN  Oil 

BY  FREE  PRESS . 0  11,UJU  lines 


Merit  is  the  Master  Magnet 

which  has  drawn  these  sane,  impressive 
gains  and  has  maintained  Free  Press  dom¬ 
inance  for  85  years,  without  megaphone 
publicity,  lottery  schemes,  expensive  new 
features,  or  boomerang  ‘‘boosting”  of  cir¬ 
culation.  This  fact  (quite  as  much  as  the 
expressive  figures  above)  should  prove 
‘‘enough  said”  to  the  advertiser  who  mar¬ 
kets  in  Detroit  territory.  A  Quality  and 
Quantity  sure  of  results. 


(Kbc  Petroit  ^rtt  Slnefs? 

"Michigan’s  Greatest  Newspaper" 

Largest  2-cent  morning  circulation  in  America 


VERREE  &  CONKLIN.  INC. 
Special  Representatives 
Brunswick  Bldg.,  New  York 
Steger  Bldg.,  Chicago 


R.  J.  BIDWELL  &  CO. 
Pacific  Coast  Representatives 
742  Market  St., 

San  Francisco,  Cal. 
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“That  wondorful  ethical  dividing  line  "A  lo>n<'al  result  of  the  development 
lietween  the  editor's  sanctum  and  the  of  farm  news  will-  he  the  development 
business  manaser’s  den  was  and  is  a  of  farm  advertisinp.  In  some  localities 
very  substantial  barrier  apainst  the  de-  right  here  in  Iowa  farm  advertising  has 
velopment  of  many  influences  that  not  waited  for  the  farm  news  features, 
might  work  for  the  good  of  the  nation,  but  has  already  become  an  important 
pramme  Ad«ires*e6  on  Practical  News-  the  State  and  the  community.  factor  in  the  advertising  column  and 

paper  Topics Banqueters  Listen  to  "But  in  the  case  of  the  automobile,  the  cash  account.  There  is  no  other 

by  some  happy  chance,  the  busine.ss  field  .so  full  of  promise  of  cash  produe- 
manager  and  the  editor  found  them-  ing  bu.siness  to  the  Iowa  newspaper  as 
wives  on  common  ground;  and  just  be-  that  offered  i»y  farm  advertising.  Your 
lausci  the  automobile  was  adverti.sed  own  experience  has  .shown  you  there 
was  no  rea.son  why  real  news  concern-  is  no  other  class  of  liu.siness  .so  satis- 
ing  the  automolalc  should  be  refuscil  factory  to  handle.  So  much  advertis- 
admittance  to  the  editorial  section  of  ing  is  general  or  cumulative  in  its  re- 
the  paj>er.  suits  that  it  is  often  ditticult  to  con- 

“The  news  of  the  automobile  world 
was  given  its  rightful  place  among  the 
happenings  of  the  day;  and  1  can  say 
to  you  now’,  without  detracting  one  iota 
from  the  splendid  work  of  the  men  in 
the  advertising  fraternity,  that  it  Was 
your  editorial  influence  which  made 
Iios.sible  the  gigantic  strides  in  this  in¬ 
dustry. 

“1  am  glad  to  be  able  to  make  thi.s 
statement  in  the  presence  of  the  pio¬ 
neer  in  this  movement  to  break  down 
this  wall  between  the  editorial  and 
busine.ss  departments.  Arthur  Bris- 
Itane  has  never  hesitated,  in  the  years 
1  have  known  him,  to  consider  business 
news  just  as  valuable  as  any  other 
news,  and  give  it  its  proper  place  in 
his  columns.  Arthur  Brisbane  ha.s 
never  hesitated  to  mention  the  name  of 
a  product  and  the  name  of  the  man 
who  made  it,  if  he  considered  it  worthy 
the  attention  of  his  reader.s.  And  Ar¬ 
thur  Brisbane  has  never  hesitated  to 
advocate  the  cause  of  an  industry, 
even  though  that  industry  might  tem¬ 
porarily  be  under  a  cloud,  it  he  felt 
that  his  advocacy,  unpopular  though  it 
might  be  for  the  moment,  would 
eventually  work  for  the  ]>ul)lic  goo<l. 

“Don't  misunder.stand  me.  1  am  not 
now  advocating  the  indiscriminate  use 
of  the  editoiial  columns  l)y  advertisers 
who  send  out  reading  articles  for  their 
merchandise.  Kar  from  it!  The  day 
ha.s  pa-ssed — and  1  am  glad  it  has  pas.se.l 
— when  an  advertiser  expected  that  bc- 
<’ause  he  spent  a  dollar  in  the  a<lvertis- 
ing  columns  he  should  receive  $5  w’orth 
in  free  puff  in  the  editorial  section. 

Those  were  days  of  misery  for  the  ad  • 


a  little  more  thoroughly  I  feel  sure  it 
will  prove  a  fruitful  one. 

“There  is  also  the  matter  of  farm 
want  ads.  Here  also  I  am  speaking 
from  the  experience  of  others  because 
for  reasons  peculiar  to  my  situation  I 
do  not  carry  a  want  department.  Farm 
want  ads  will  follow  naturally  an  ef¬ 
fort  to  specialize  in  farm  news,  and  sue- 
<'essful  Iowa  newspaper  men  hav’e  told 
me  that  want  ads  are  profitable  not  only 
for  the  advertising  income  they  produce 
but  becau.se  they  attract  readers  to  a 
paper.  With  a  good  farm  news  depart¬ 
ment,  especially  when  a  field  man  is 
employed,  the  possibilities  in  farm  want 
ads  would  seem  almost  unlimited. 

“Advertising  of  farm  products  in¬ 
tended  for  .sale  directly  to  the  con¬ 
sumer  is  another  field  which  has  been 
barely  touched  but  is  likely  to  develop 
wonderfully  in  the  next  few  years.  A 
shorter  cut  from  the  producer  to  the 
consumer  on  many  articles  of  food  is 
going  to  lie  found  .some  of  these  days, 
and  the  newspapers  and  the  parcel  post 
may  help  furnish  it.” 

Charles  H.  J.  Mitchell,  proprietor  of 
the  Storm  I.Ake  Pilot-Tribune,  dealt 
with  the  topic,  “The  Cost  System  in  the 
Country  Printing  Office”  in  an  illum¬ 
inating  fa.shion.  He  began  by  criticis¬ 
ing  the  “cost  expert”  as  “a  man  with 
a  mania  for  minutiae — a  searcher  after 
fine  distinctions  rather  than  a  seekei* 
after  the  es.sential  thing,  how  to  pro¬ 
duce  printing  at  a  sure  profit  and  how 
to  make  every  job  pay  its  own  way.” 

Detailing,  then,  at  some  length,  his 
struggles  to  devise  for  himself  what  he 
termed  “a  somewhat  crude  system,”  he 
said: 

“My  system  no  doulit  omits  to  supply 
some  information  that  might  be  re¬ 
required  in  a  printing  'office  of  very 
large  .size;  but  it  does  tell  me,  to  my 
own  .sati.sfaction  at  least,  how  much 
each  working  hour  for  each  operative 
co.sts  me.  It  tells  me  in  unmistakable 
vince  the  advertiser  that  his  investment  terms  which  printer  is  delivering  the 
was  profitable.  The  farmer  adverti.ses  most  goods.  It  teaches  me,  if  I  ob- 
his  .stock,  his  grain  or  both  of  these  in  s<M’ve  carefully,  which  employee  is  best 
his  public  sale  and  the  response  to  his  adapted  to  the  different  classes  of  work, 

advertising  announcement  is  usually  so  It  showed  me  in  1914  that  my  office 

definite  that  it  leaves  no  question  in  his  spent  63  per  cent,  of  its  productive 

mind  as  to  the  profitableness  of  the  hoiirs  on  the  job-printing  which  re¬ 

publicity. 

“Probably  the  line  of  farm  advertis-  - - — - ^ 

ing  that  the  country  papers  carry  most 
generally  is  that  of  the  auction  sale. 

My  own  community  was  by  no  means 
the  first  to  try  out  newspaper  advertis- 
ing  for  farm  sales,  but  1  have  not 
heard  of  a  farm  sale  in  Plymouth 
county  this  winter  that  was  not  adver- 
ti.sed  in  one  or  more  papers  of  the 
county.  In  nearly  every  case  a  few 
bills  were  used  for  posting  where  peo- 
I>le  congregate,  but  the  average  order 
was  not  over  100  bills  and  the.se  were 
taken  becau.se  the  cosi  of  printing  them 
from  the  same  type  as  used  in  the  ad- 
vertising  was  small.  The  time  has 
pas.sed  in  that  community  when  it  re- 
argument  to  an  order 
for 

in 

the 

papers  are  carry- 
others  so 

and  attention 

what  any  average  county  seat  paper _ 

with  a  general  county  circulation  might 

hope  to  do.  We  are  mailing  each  issue  Charles  H.  J.  Mitchell 

pajjers  to  about  half  the  homes  in  Ply¬ 
mouth  county,  and  few  farmers  with  turned  but  37  per  cent,  of  the  gross 
whom  we  get  to  talk  are  hard  to  con-  income.  It  has  taught  me  what  class 
vince  that  it  is  worth  all  we  charge  to  of  work  to  eschew.  It  has  given  me 
take  their  sale  advertising  to  2,000  confidence  in  my  business  to  a  degree 
families  in  their  home  county.  I  have  never  had  before. 

"Another  class  of  advertising  which  “But  above  all,  it  has.  made  it  pos- 
only  a  few  of  the  country  papers  com-  sible  for  me  to  look  my  patrons  in  thie 
ing  under  my  observation  have  develop-  eye  and  say  ‘I  know' — not  that  ‘I  gues.s' 
ed  is  that  of  the  breeders  of  thorough-  — about  the  cost  of  printing.  Now, 
bred  stock.  These  farmers  have,  some  honest,  don't  you  think  it  worth  while 
of  them,  been  paying  larger  amounts  to  to  get  in  the  T  know'  class?  I  felt 
the  live  stock  journals  for  advertising  amply  repaid  for  every  minute  I  have 
and  neglecting  the  local  papers  when  spent  with  my  crude  system,  by  an 
their  sale  reports  often  show  that  the  experience  I  recently  had  with  one  of 
larger  share  of  the  stock  is  sold  in  ter-  my  best  customers.  He  came  into  the 
ritory  which  they  cover  better  through  office  and  said  he  believed  we  were 
their  local  paper  at  less  expense.  If  charging  him  too  much  for  a  certain 
the  local  newspaper  will  work  this  field  {Continued  on  page  10&2) 


IOWA  PRESS  MEN 
GATHER  IN  DES  MOINES 


(Flprriat  to  Tnn  Boitob  and  PcBi.tsiiEK. ) 

Dfs  Moines,  Iowa,  February  10. — The 
first  annual  meeting  of  the  Iowa  Press 
A.ssociation  since  its  organization  on  a 
permanent  liasis  has  already  proved  to 


Arthur  Brisbane 


James  C.  Gillespie 


Major  E.  E.  Critcheielp 
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SIDELIGHTS  ON  BIG  MEN 


JOHN  B.  WOODWARD 

T's  a  rule  of  mine,”  said  Mr.  VVoo<l- 
ward,  of  “New  York  and  Kvery- 
where,”  as  someone  once  put  it,  “to 
sunound  myself  in  business  with  men 
who  can  supply  me  with  the  things  I 
lack.”  And  I  think  from  that  it  is  ndt 
hard  to  draw  one’s  conclusions  as  to  the 
type  of  man  Mr.  Woodward  represents. 

“If  reputation  counts,”  I  responded, 
"there  are  not  many  things  in  a  busi¬ 
ness  way  that  you  lack.” 

But  he  held  up  his  hand  protestingly, 
and  there  was  a  slight  flush  on  his  face. 
“The  good  things  people  say  about  one, 
like  the  bad,  are  always  exaggerated.” 

The  good  things  that  are  said  aboiit 


John  B.  Woodward 


Mr.  Woodward,  however,  are  not  exag¬ 
gerated. 

And  one  of  the  best  things  that  can 
be  said  of  him  is  that  he  is  extraordi¬ 
narily  modest.  I  say  “  extraordinarily” 
because  he  is  a  successful  man,  and 
successful  men  (especially  successful 
newspaper  men)  are  proverbially — not 
modest. 

1  spoke  to  him  about  the  phenomenal 
stride  that  has  been  made  by  the 
Chicago  Daily  News,  of  which  he  is 
advertising  manager.  He  refused  to 
take  any  of  the  credit  to  himself. 

"That  belongs  to  Mr.  Victor  F.  I.aw- 
son,”  he  insisted.  “Mr.  l.Awson  has 
made  a  paper  that  will  and  must  appeal 
to  all.  To  illustrate,”  he  went  on,  “there 
is  a  story  told  about  Mr.  Lorlmer,  edi¬ 
tor  of  the  Saturday  Evening  Post: 

“Mr.  Lorlmer  is  said  to  have  met 
a  friend  of  his  one  day  who  congratu¬ 
lated  him  upon  the  current  number  of 
the  Post,  a  copy  of  which  he  carried. 
‘That’s  the  flnest  issue  I  ever  read,’ 
said  Mr.  Lorimer’s  friend.  ‘There  are 
eight  stories  and  articles  in  it,  every  one 
of  which  appealed  to  me  in  every  re¬ 
spect.’ 

“‘What!’  exclaimed  Mr.  Lorimor,  ‘Do 
you  mean  to  say  that  every  story  in 
this  week’s  Post  appealed  to  you  per- 
sonsdly?’  ‘Just  so,’  his  friend  answered. 
‘Then,’  said  Mr.  Lorlmer.  ‘That  number 
of  the  Post  is  a  mighty  poor  one.  We 
don’t  want  to  publish  a  magazine  in 
which  are  eight  widely  different  stories 
that  appeal  to  ONE  man.’ 

“And.”  explained  Mr.  Woodward, 
“that  is  exactly  what  Mr.  I.Aw.son  has 
done  with  the  Daily  New.s.  Every  day 
he  tries,  to  have  in  the  paper  some 
feature  which  will  interest  every  mem- 
bei  of  society  in  Chicago — the  stock 
broker,  the  stock  broker’s  clerk,  the 
mother  and  the  children,  the  motorman 
and  the  great  flnancier.” 

Mr.  Woodward  is  one  of  the  hardest 
working  men  in  his  profession.  He 
divides  his  time  between  (??hicago,  Cleve¬ 
land,  New  York,  Boston  and  Baltimore, 


•and.  while  he  is  very  fon<l  of  out-door 
sports  (golf  in  particular)  he  tinds  very 
little  time  to  Indulge  in  them. 

“Successful?”  he  exclaimed  when  I 
called  him  that,  “What  does  it  mean  af¬ 
ter  all?  It  means  hard,  hard  work,  a 
few  dollars  more  than  the  next  fellow, 
perhap.s — and  then  neither  the  time  nor 
the  capacity  to  spend  it  or  to  enjoy  it. 
The  man  who  is  really  successful  is  the 
man  who  is  contented,  for  he  is  the  man 
who  is  happy,  and  happiness  is  the 
greatest  success  in  the  world.” 

Sounds  pessimistic,  doesn’t  it?  But 
he  is  really  the  most  cheerful  person 
imaginable.  And  even  when  he  growls 
about  hard  work  and  the  like,  you 
mustn’t  take  him  too  seriously. 

Hard  work!  Why,  he  adores  it.  And 
it  has  given  him  eternal  youth! 

Penelope. 


Transform  Hall  for  Roastfest 

Rochester,  N.  Y.,  February  7. — Close 
attention  is  paid  always  to  the  scenic 
I)art  of  the  New.swriters’  annual  roa.st- 
fe.st,  but  this  year  the  club  intends  to  pro¬ 
duce  .something  that  will  make  a  lasting 
arti.stic  impres.sion.  The  work  is  in  the 
hands  of  John  A.  Servas,  of  the  Servas 
Scenic  Studios.  Mr.  Servas  and  his  as¬ 
sistants  have  designed  sets  for  many 
first  class  theatres  throughout  the 
Country.  He  has  submitted  a  miniature 
of  the  setting  for  the  roastfest,  which 
has  been  approved  by  the  banquet  com¬ 
mittee.  Mr.  Servas  entered  with  en- 
thu.sia.sm  into  the  roastfest  spirit.  The 
big  dinner  will  be  held  on  Saturday, 
March  4,  and  the  Powers  Hotel  banquet 
hall  will  be  so  completely  transformed 
for  the  occa.sion  that  even  the  proprie¬ 
tors,  .Me.ssrs.  Swenson  and  Me.ssner, 
will  1(0  unalde  to  recognize  it.  The  limit 
of  ;i.’>0  on  the  guest  list  has  been  lu'arly 
reached  already. 

Whitney  Re-elected  President 

Fred  P.  Whitney,  city  editor  of  the 
Evening  Telegraph,  was  again  elected 
president  of  the  I’en  and  Pencil  ('lul>  of 
Philadelphia  at  the  annual  meeting  held 
this  week.  CXher  otiicers  chosen  were 
John  M.  Hutchinson,  vice-president, 
William  J.  Boyd,  treasurer;  William  C. 
Rowan,  .secretary;  and  Joseph  Melgin, 
John  J.  Egan,  Warren  F.  Doane,  Will¬ 
iam  (5.  Krieghoff  and  Edwin  M.  (Jile.s, 
directors.  The  report  of  the  retiring 
treasurer  showed  the  club  to  be  in  s 
prosperous  financial  condition.  The  club 
gave  a  dinner  a  few  nights  ago  to  three 
newly  elected  jurists.  Judges  J.  Henry 
Williams,  Joseph  I’.  Itogers  and  Henry 
N.  Weasel.  Fred  Whitney  was  toast¬ 
master,  (ieorge  M.  (Iraham,  sporting  ed¬ 
itor  of  the  North  American,  was  one  of 
ihe  speakers  and  the  list  of  guests  in¬ 
cluded  a  number  of  legal  and  political 
luminaries. 


Dinner  to  Press  League 

At  Norristown,  Pa.,  a  few  nights  ago, 
Thomas  K.  Ober,  of  Noble,  was  host  at 
a  dinner  given  to  the  Press  I,eague  of 
Bucks  and  Montgomery  Countie.s,  at  the 
Plymouth  ('ountry  (’lub  hou.se,  near 
Norri.stown,  and  .Mrs.  Ober  was  hostess 
at  a  tea  which  preceded  the  banquet. 
Both  functions  followed  a  musical  en¬ 
tertainment  given  by  Miss  Hes.sie  K. 
Slough,  a  .sot>rano  .soloist  of  Holy  Trin¬ 
ity  (’hurch,  Philadelphia,  and  Benjamin 
Evan.s,  of  Norristown.  The  festivities 
marked  the  annual  meeting  of  the  Pre.ss 
lA-ague,  at  which  the.se  officers  were 
elected:  President,  R.  B.  (loettles, 

Souderton ;  vice-president,  F.  Bliss  C.'ar- 
penter,  Sellcrsville;  secretary,  C.  C. 
Hotchki.ss,  Doylestown;  treasurer,  B. 
Witman  Danibly,  Skippack.  Sixty  edit¬ 
ors  and  their  wives  were  present. 


Padurah  Has  a  Press  Club 
At  Paducah,  Ky.,  la.st  week,  “Dick” 
Townsend,  retiring  manager  of  the  Pal¬ 
mer  Hou.se,  entertained  the  Paducah 
new8pai)er  men  at  dinner  as  a  farewell 
and  to  meet  his  successor,  William 
Booth,  of  Ilallas,  Tex.  At  the  sugges¬ 
tion  of  Mr.  Townsend  the  newspaper 


men  formed  the  Paducah  Pre.ss  Club. 
Th(!  officers  elected  were;  President, 
Henry  E.  Thoinp.son,  managing  editor  of 
the  News-Democrat;  vice-president, 
James  C.  Utterback,  of  the  News-Demo¬ 
crat;  secretary,  Herndon  I^jickley,  of  the 
Evening  Sun. 


Milwaukee  Press  Club  (Jrows 

Seventeen  new  members  were  initiat¬ 
ed  into  the  Milwaukee  I’ress  Club  at 
the  annual  catfest  in  the  club’s  quar¬ 
ters.  A.  J.  Horlick,  Racine,  pre.sident 
of  the  Horlick  Malted  Milk  Company, 
was  made  knight  of  Bohemia,  the  high¬ 
est  honor  the  club  confers,  with  Leo 
F.  Nohl  presiding  at  the  ceremonies. 
The  new  members  of  the  club  are:  Dr. 
(J.  L.  Beilis,  Carl  J.  Zai.ser,  Peter  Lowe, 
Joseph  W.  Bollenbeck,  Fred  1j.  Hock, 
Paul  H.  Gillan,  J.  W.  Martin,  John  Lan- 
de.sco,  Victor  Rul>in,  Otto  J.  Koch,  C.  C. 


Ben.son.  G('orge  Daun,  T^'onard  Bowyer, 
Louis  Montford,  W.  VV.  Swiggett,  Dr. 
John  R.  McDill  and  M.  C.  Conrad. 


Maine  Press  Committees 

President  Edward  M.  Blanding,  of 
the  Maine  Press  Association,  has  ap¬ 
pointed  the  standing  committees  for 
1916  as  follows: 

Meml)ership — Frank  B.  Nichols,  Ro¬ 
land  T.  Patten,  Joseph  Wood. 

Advertising — Charles  H.  Fogg,  Wil¬ 
liam  O.  Fuller,  Je.s.se  H.  Ogier. 

Job  Printing — Frederic  L.  Tower, 
Fi-etl  W.  Sanborn,  Frank  VV‘.  Ward- 
well. 

Postal  Law.s — Fred  B.  Merrill,  Charles 
F.  Flynt,  Walter  B.  Reed. 

Excursions — Roland  1’.  Patten,  Ar¬ 
nold  H.  Jone.s,  Charles  F.  Mann. 

Necrology — Liston  P.  Evans,  Howard 
Owen,  .Jonathan  I’,  (’illey. 


FLANEUR’S  LEAD  IN  NEWS 


The  “Washington  Post,”  one  of  the  prominent  dailies 
of  this  country,  with  an  exceptionally  tine  cable  service,  on 
February  9th,  1916,  published  the  following  cable  dispatch 
from  Madrid; 


King  Alfonso  Aiding  Soldiers* 
Wives  to  Find  Out  Fate 
of  Loved  Ones 

Madrid,  Feb.  8  —  King  Alfonso  has 
established  a  bureau,  of  which  he  is 
personally  the  head,  to  obtain  informa¬ 
tion  concerning  the  fate  of  soldier  hus¬ 
bands,  brothers  and  sweethearts  whose 
names  appear  in  casualty  lists. 

Inquiries  from  any  belligerent  coun¬ 
try  may  be  made,  and  the  embassies  and 
legations  of  the  Spanish  government 
are  ordered  to  obtain  the  information. 


The  sixteen  leading  dailies  that  publish  the  copyright 
daily  Flaneur  service  on  official.  Royal  and  noble  Europe, 
were  enabled  to  print  the  above  highly  interesting  item 
weeks  ago,  to  be  exact,  on  December  2  7,  1915,  only  a  far 
better  and  more  detailed  story.  Incidentally,  it  was  only 
the  other  day  that  the  “Editor  and  Publisher”  was  able  to 
inform  its  readers  through  a  Flaneur  advertisement,  of  the 
great  “scoop’-'  by  this  well  informed  writer  upon  the  N.  Y. 
World,  when  that  great  newspaper’s  reports  from  its  special 
commissioner,  “Gus”  Roeder,  on  Germany’s  marvelous 
economic  preparedness  had  been  published  in  the  Flaneur 
letters  WEEKS  BEFORE. 

If  Interested,  apply  for  details  about  this  highly  valuable, 
uniform  and  correct  foreign  service,  to 

THE  DAILY  FLANEUR  LETTER  OFFICE 

Munsey  Building  Washington,  D.  C. 


SUCCESSFUL  Because  PRACTICAL 

Our  illustrated  news  and  feature  service  is  very  gcncially 
used  because  it  FITS.  Our  clients  stay  with  us  year  after  year, 
without  interruption  or  change.  They  tell  us  that  our  service  forms 
the  backbone  of  their  feature  lists — that  it  is  so  practical,  so  usable, 
and  so  sensibly  prepared  that  they  would  not  do  without  it.  We 
know  what  the  average  newspaper  can  best  use,  and  we  furnish 
just  that.  There  are  no  better  mats  than  ours.  Prices  are  moderate. 

Write  our  New  York  World  Building  office  for  quotations 
and  a  week's  free  tfial. 

THE  CENTRAL  PRESS  ASSOCIATION 

World  Bldg.,  New  York  Frederick  Bldg.,  Cleveland 
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IOWA  PRESS  MEN 

GATHER  IN  DES  MOINES 

(Continued  from  parie  1080) 
class  of  work  which  we  did  regularly 
for  him.  I  was  not  compelled  to  .say, 
‘I  KUfcss  not,’  but  I  did  .say,  ‘1  know  we 
are  not,’  and  I  had  the  very  great 
pleasure  of  proving  it  to  him,  a-s  I  can 
do  in  thirty  minutes  to  any  reasonable 
minded  man.  I  convinced  him  of  the 
justice  of  every  item  in  our  budget  of 
co.sts  and  showed  him  how  we  arrived 
at  our  hour  cost;  and  he  left  the  office 
with  more  confidence  in  the  institution 
than  he  ever  had  before.  He  is  a 
banker,  and  I  ll  wager  that  my  credit 
limit  went  up  in  his  institution  that 
very  day. 

“Finally,  a  co.st  system  teaches  you 
the  actual  nece.ssities  of  your  busines.s. 
It  teaches  you  the  value  of  time.  It 
compels  j  ou  to  keep  more  c-areful  rec¬ 
ords  of  your  business  and  heli)s  you 
form  correct  business  haliits.  It  in- 
crea.ses  the  confidence  of  your  patrons 
in  your  institution.  It  removes  you 
from  the  class  of  the  ‘gue.s.ser.s'  to  that 
of  the  ‘knowers.’  It  puts  jH-jtper  in  the 
printer  and  creates  e.sprit  de  corps.  .Vnd 
I  be.seech  you,  for  the  good  of  your 
pocketlK)ok,  to  .start  to  install  .some 
sort  of  sy.stem  as  .soon  as  you  arrive 
at  your  home.’’ 

"1  he  ladies  with  the  newspajK'r  men 
were  given  special  attention,  having 
headejuarters  of  their  own  in  the  jrarior 
of  the  Savery.  'Fo-day  there  was  "open 
hoii.se’’  for  them  at  the  tlovernor’s 
HMuns  in  the  State  House  from  2:30  to 
5.  F.  M.  flovei-nor  and  Mr.s.  ('lark  re¬ 
ceived  all  guests  in  an  informal  social 
way  and  attendards  conducted  the  vis¬ 
itors  about  the  ('apitol  building.  To¬ 
morrow  afternoon  there  will  be  a  spe¬ 
cial  matinee  theatre  party  for  the  ladies 
as  guest  of  the  Des  Moines  (’harnber 
of  Commerce. 

The  Pre.ss  Association  meetings  close 
Saturday  morning,  and  the  attendance 
will  Ih'  over  400  to-rnorr'ow.  The  feature 
of  organizing  a  mutual  newspaper  in¬ 
surance  association  will  be  a  feature  of 
the  mcreting. 

The  pr-ogramme  for  to-morrow  and 
Saturday  is  as  follows. 

ntllliX,  lEBBUABV  11. 

0:00— Mwtiug  of  Uic  Iowa  Associated  Dailies 
ill  tlie  onlinury,  .Savery  Uotel. 

0:00-  I.  "(Jaslj  ill  Advance  Ilusis  for  C^oun- 
ty  I*aiKTa,”  Ikl.  M.  Suiitii,  Winterset  Madi- 
Hoiiian. 

DiseiiHsioii. 

••I'resaea  and  Presw  'lYoubles,’’  O.  P. 
Itiaek,  head  iireKHiiian  at  .Successful  Fariuiii); 
Plant. 

:t.  •'Koller  Troubles  and  the  Iteiiiedy,”  I,.  D. 
MeSbane,  lies  .Moines,  inauuger  of  lliugbaiu  A 
Son  XI  fg.  Co. 

.Music;  Drake  University  (juartette. 

4.  "A  chat  With  the  Boys,'*  J.  N.  Darling 
("Ding”),  cartoonist,  Ih-s  Xloiues  Uegister  and 
Tribune. 

.'i.  Itejiort  of  Field  Secretary.  Iowa  Press  As- 
soi'iation.  ti.  L.  Caswell,  Denison  Bulletin. 

1  :30.  Music,  Drake  University  (Quartette. 

1.  Addis'ss.  ‘‘XVork  of  tile  Vigilance  Coni- 
iiiitte*'  of  the  Ad  Clulw,’'  11.  J.  Kenner,  sec¬ 
retary  of  Vigilance  OiuiultU-e  of  Associatid 
Ad  Cliilis  of  the  World. 

0.  ''Tile  Daily  and  Wwkly  Xewaiiaiiers  of 
Iowa.”  D  W.  Norris,  Marshalltown,  llmes- 
lte|iul>lican. 

-Music,  Drake  University  Quartette. 

.‘i.  ‘‘Insurance  Values  and  Inventory  for 
Ihiblishers  and  Printers,”  Charles  S.  Brown, 
Chicago,  111. 

4.  Itejsirt  of  eomniittetsi. 

•'i.  Flection  of  ofllcers. 

aATl'BbAT,  KiaiBCABT  12. 

11:00 — 1.  Memorial  to  the  late  Charles  M. 
.liinkin  of  the  FairUeld  Ledger. 

2.  “A  'talk  on  Job  Printing  and  Prices,” 
Will  Parratt,  Waterloo. 

3.  By  sia-eial  invitation  all  imunbers  pres¬ 
ent  will  visit  the  new  publishing  plant  of  the 
Iowa  Homestead.  Following  this  a  visit  will 
1n>  made  to  the  plant  of  F.  T.  Mercslith,  pub¬ 
lisher  of  Successful  Farming. 


Would  Advertise  Maryland 

Delegate  Fox,  of  Haltimore,  ha.s  intro¬ 
duced  in  the  Maryland  House  a  bill  jiro- 
viding  for  the  addition  of  a  publicity 
department  to  the  State  Immigration 
Bureau,  the  appointment  of  a  pubiicity 
manager  at  $2,500,  a  secretary  who 
shall  speak  Knglish,  (Jerman,  Dutch  and 
French  at  $1,800,  a  clerk  at  $800  and  a 
stenographer  at  $900.  The  bill  conr 
eludes  with  the  curious  jirovision  that 
the  term  of  office  of  the  publicity  man¬ 
ager  shall  begin  May  1,  1916,  and  that 
the  act  shall  not  go  into  effect  until  a 
month  later. 


WITH  RUTHRAUFF  &  RYAN  NOW 

Personal  Sketch  of  Mr.  Doughty,  New 

Merchandising  and  Sales  Manager. 

Hector  Uandall  Doughty,  merchandis¬ 
ing  and  sales  director  of  the  Huthrauff 
and  Ityan  Advertising  Agency,  of  New 
York  city,  who  for  .several  years  past 
was  the  director  of  sales  of  the  direct 
adverti.sing  division  of  the  Gerlach- 
Barklow  Company,  of  Joliet,  Ill.,  began 
his  career  as  a  railroad  man,  entering 
the  h^lgin,  Joliet  and  Kastern  Railroad 
as  a  messenger  boj’,  from  which  he 
worked  his  way  up  to  billing  and  rate 
clerk. 

From  railroading  he  went  into  the 
stove  business,  securing  a  position  with 
Moore  Brothers,  succes.sors  of  the  Joliet 
Stove  Works,  as  twokkeeper,  and  ad¬ 
vanced  to  traveling  salesman.  He  had 
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a  natural  aptitude  for  writing,  and  dur¬ 
ing  his  travels  conducted  several  suc¬ 
cessful  advertising  campaigns  for  cus¬ 
tomers  of  the  firm.  His  advertising 
ability  was  brought  to  the  attention  of 
his  employers  by  one  of  the  customers, 
with  the  result  that  he  was  taken  off 
the  road,  and  plaeed  in  charge  of  the 
adverti.sing  department  of  the  stove 
works. 

His  next  position  was  with  the  (Jer- 
lach-Barklow  Company,  of  Joliet,  manu¬ 
facturers  of  adverti.sing  art  calendars, 
as  .salesman,  loiter  he  did  special  work 
for  the  company,  and  then  took  charge 
of  their  Pittsburgh  district.  At  the  be¬ 
ginning  of  1915  he  was  promoted  to  di¬ 
rector  of  .sales  of  the  direct  advertising 
division  of  the  company,  and  in  January, 
1916  went  to  the  Huthrauff  and  Ryan 
Agency. 

Mr.  Doughty  is  a  member  of  the  New 
York  Advertising  Club  and  has  recently 
l)cen  appointed  chairman  of  the  enter¬ 
tainment  committee  of  the  club  for  the 
Philadelphia  convention  of  the  Asso¬ 
ciated  .Advertising  Clubs  of  the  World. 
During  his  residence  in  Joliet,  he  was  a 
memlier  of  the  Advertising  Club  of 
Joliet. 

His  duties  with  the  Huthrauff  and 
Ryan  Agency  consist  principally  in 
looking  into  the  sales  possibilities  of  the 
advertiser’s  goods,  and  then  rendering 
him  every  assistance  in  the  promotion 
of  the  goods  upon  the  market,  by  per- 
.sonal  work  in  the  office  of  the  adver¬ 
tiser,  on  the  road  with  his  salesmen, 
and  in  the  preparation  and  proper 
piacing  of  his  advertisements. 


New  kansas  City  Adv.  Agency 

-A  new  adverti.sing  agency  has  been 
opened  in  Kansas  City,  Mo.,  by  J.  F. 
Baxter  of  the  Kansas  City  Journai 
.staff.  The  concern  is  known  as  the 
Baxter  .Advertising  Company.  The 
busine.ss  of  the  new  company  wall  be 
that  of  a  general  agency;  it  wili  pre- 
Iiare  advertisements  and  business  iitera- 
ture  for  its  clients  and  place  advertis¬ 
ing  in  all  kinds  of  publications. 


PUTS  BURDEN  ON  NEWSPAPERS 

Virginia  Paper  So  Interprets  Pure  Ad 
Law  and  Opposes  Its  Passage. 

The  Staunton  (Va.)  Leader,  opposing 
the  House  bill  entitled  "To  prevent  un¬ 
true,  deceptive  and  misleading  advertis¬ 
ing  and  making  such  advertising  a  mis¬ 
demeanor,  providing  penalties,”  says  of 
the  measure: 

“An  amendment  has  been  added  mak¬ 
ing  publication  of  an  untrue  advertise¬ 
ment  prinia  facie  evidence  of  intent  to 
defraud.  The  purpose  of  this  is  to 
place  the  burden  of  proof  upon  the  pa¬ 
per  or  magazine. 

"Newspapers,  that  is,  reputable  news¬ 
papers,  believe  in  honesty,  and  believe 
in  clean,  honest  advertising,  and  scru¬ 
tinize  closely  all  advertising  presented 
to  them  to  see  that  no  false  representa¬ 
tions  are  made  that  they  can  prevent. 
'Fhey  do  not  object  to  any  rules  or 
regulations  designed  to  protect  the  pub¬ 
lic  that  are  reasonable;  but  they  would 
submit  to  the  fairness  of  the  public  to 
say  whether  it  is  possible  for  news¬ 
papers  to  conduct  their  business  at  all 
under  the  limitations  proposed  in  the 
measure  reproduced  above. 

"The  Legislature  of  Virginia  ought 
not  to  pass  any  such  bill,  and  will  not, 
we  fetd  confident,  pass  any  such  bill.  If 
passed  it  would  very  liKely  come  in 
connict  with  that  part  of  the  Constitu¬ 
tion  which  guarantees  the  freedom  of 
the  press,  which  has  been  of  priceless 
value  to  the  people.  The  whole  thing 
is  alisurd  when  you  think  about  it  seri¬ 
ously.  How  many  frauds  in  years  past 
in  this  community  have  been  exposed 
by  any  person,  or  any  instrumentality 
other  than  the  newspapers’.'  ’The  news¬ 
papers  make  it  a  leading  part  of  their 
business  to  detect  and  expose  frauds; 
they  are  doing  it  every  day  in  every 
part  of  this  country.  Their  good  faith 
m  the  matter  cannot  be  impeached.  It 
is  clear  that  they  will  not  intentionally 
give  any  fraudulent  concern  an  oppor¬ 
tunity  to  exploit  the  people;  then  why 
lay  on  them  such  a  burden  as  proposed 
by  these  excellent  gentlemen  of  the 
iiouse  01  Delegates  ?’■ 


Canadian  Government  .Advertising 

1'oKONTO,  February  8. — What  Canadian 
newspai>eis  received  in  advertising  pa¬ 
tronage  from  the  Dominion  Government 
uui  ing  the  la.st  fiscal  yeai'  is  disclosed  in 
I  he  auditor-general's  report  made  pub¬ 
lic  yesterday  at  Ottawa.  The  largest 
sums  went  of  course  to  those  papers 
which  are  of  the  same  liolitical  com¬ 
plexion  as  the  GovernAient.  The  follow¬ 
ing  are  some  of  the  principal  benefici¬ 
aries:  Montreal  Gazette,  $5,824;  Mon¬ 
treal  La  Patrie,  $5,824;  (Quebec  L’Evene- 
ment,  $6,834;  .Winnipeg  Telegram,  $4,- 
967;  Moncton  Times,  $1,405;  Halifax 
Herald,  $3,857;  St.  John  Standard,  $3,- 
431;  (Quebec  Chronicle,  $6,191;  Toronto 
Mail  and  Kmpire,  $6,871 ;  Toronto  News, 
$6,268;  Toronto  AVorld,  $4,638;  Toronto 
Telegram,  $2,374;  London  Free  Press, 
$6,374;  Ottawa  Journal,  $5,701;  Montreal 
Star,  $4,260. 


The  Printer 

Respect  the  Printer.  He  comes 
of  an  old  and  honored  race  that 
has  done  more  than  any  other  to 
"lieat  swords  into  plowshares, 
and  spears  into  pruning-hooks.” 

Americans,  particularly,  should 
respect  the  printer,  because  Am¬ 
erica’s  greatest  citizen  was  one 
himself.  Printing  isn’t  a  trade — 
it’s  a  religion.  And  by  religion, 
we  mean  a  system  of  work 
whereby  men  are  made  happier, 
truer,  better  beings.  Respect  the 
Printer. 

Philip  G(X)dman. 


ALONG  THE  ROW 


•  CUB  COPY. 

“The  Bride  wore  a  veil  of  creeping 
chinneal.” 

“A  social  is  to  be  held  at  the  home 
of  Mrs.  Smith  in  the  evening  at  8  p.  m. 
on  the  night  of  February  3.” 

"The  fire  is  not  thought  to  be  of  in¬ 
cendiary  origin  as  it  was  started  by  a 
baby  playing  with  matches  among 
waste  paper.” 


bravb  man. 

Some  one  is  brave  enough  to  declare 
that  he  is  going  to  start  a  daily  paper 
in  the  City  of  Mexico  to  be  printed  in 
Knglish.  If  he  has  to  change  the  pol¬ 
icy  of  the  paper  with  every  change  of 
Administration,  we  can  scarcely  see 
how  he  will  ever  go  to  pre.ss  on  time. 
Man  who  tried  to  issue  a  “Who’s  Who 
in  Mexico,”  had  to  give  it  up.  Before 
he  could  get  all  the  “Who’s”  in  type 
they  became  “Has  Beens,”  and  vice- 
versa. 


USE  A  TYPBWRITEIt. 

Miss  Violet  Reilly  writes  to  ask  us  if 
it  is  absolutely  necessary  to  have  poems, 
sent  to  the  newspapers,  typewritten. 
Not  absolutely  necessary,  Miss  Reilly, 
but  advisable,  as  it  tends  to  guard 
against  typographical  errors.  We  knew 
a  fair  creature  once  who  wrote  a  poem 
in  longhand  in  which  she  said: 

‘‘At  pv'ning  when  tlie  sun  Bloks  low 
Aiul  sliadows  go  and  (Mime 
I  love  to  sit  and  listen  to 
The  city’s  sulidued  hum.” 

Her  copy  wasn’t  very  clear,  and  as 
printed  the  verse  read: 

“At  cv’ning  when  the  bun  sinks  low 
And  shad  roes  go  and  come 
I  have  to  sit  and  listen  to 
The  city’s  Subway  bum.” 

Better  use  a  typewriter.  Miss  Reilly 
— it’s  safer. 


NEW  EXPERIENCE. 

War  correspondents  in  Europe  are  to 
have  a  novel  experience.  They  are  to 
be  taken  to  the  German  front  for  three 
days.  It  will  be  a  great  relief  from  the 
monotony  of  sitting  in  caf6s,  500  miles 
away  from  the  conflict,  dreaming  of 
Park  Row,  and  wondering  where  they 
can  get  drafts  cashed. 


FRO.M  THE  SKIN  NEBS  V1LI.E  SIGNAL. 

“We  are  going  to  add  a  Home  Page 
to  the  Signal  and  it  will  be  made  right 
here  in  the  office.  It  wilt  contain  no 
Breakfast  Hints,  telling  a  wife  whose 
hu.sl)and  earns  $12  a  week  how  to 
prepare  dainty  little  dishes  of  frogs’ 
legs,  covered  with  chocolate,  which 
would  cost  about  $6  each.  If  anyone 
has  a  new  way  to  cook  oatmeal,  with¬ 
out  ringing  in  a  lot  of  other  features 
on  it,  it  will  find  a  place  in  our  columns. 
Otherwise  not.  We  do  not  intend  to  tell 
women  folks  how  to  make  silk  dresses 
trimmed  with  fur,  as  most  of  the  hus¬ 
bands  in  this  town  are  friends  of  ours, 
and  regular  subscribers.  Once  in  awhile 
we  will  throw  in  the  ground  plan  of  a 
calico  creation,  or  the  layout  for  a 
cheese-cloth  kimona,  or  something  like 
that,  but  nothing  that  will  lead  the 
head  of  the  house  to  bankruptcy.  And 
there  will  be  no  hints  from  Paris,  Ber¬ 
lin,  or  Vienna — we  are  not  going  to 
boom  their  trade — America  is  good 
enough  for  us,  and  the  Bois  de  Boulogne 
or  I’nter  den  Linden,  one  with  logwood 
joints  and  the  other  with  its  moth-eaten 
trees,  ain’t  in  it  with  Main  Street  any¬ 
how.  Our  Home  Page  is  not  going  to 
advise  mothers  how  to  bring  up  babies, 
and  consequently  many  little  ones  will 
be  spared  to  grow  up  and  be  useful 
citizens  of  this  town.  Later  on  we 
shall  announce  what  our  Home  Page 
features  are  to  be,  and  in  the  mean¬ 
time  subscriptions  are  received  as 
usual.” 


REP  AND  BLUB  FLAMES. 

No  wonder  that  the  office  air 
Was  suddenly  made  sizzling  hot 
When  on  the  cable  flimsy  fell 

The  contents  of  the  mucilage  pot. 

Tom  W.  Jackson. 
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polationa.  By  the  new  process,  pure 

£  _ _ whites  are  actually  cut  out  pure  w'hlte, 

with  no  all-over  screen  to  fill  in  and 

h make  “muddy.” 

^  The  advertiser  may  now  get  away 

^  ^  J  from  the  inevitable  pen-and-ink  draw- 

I  Jr  £  '■  m  "j  I  t  ing  of  a  generation  past  and  reach  out 

•  %  9  I  ^  W  I  1  ^LJL,  i  for  that  individuality  of  treatment 

■^'  1  which  is  just  what  makes  one  cam- 

— _ ». -  - - - -  — - 3  paign  more  original  than  another. 

%//(jt|H\W'"  Congratulations  to  the  engraver. 

Does  the  appearance  of  an  advertise-  condemns  and  brow-beats  him.  And  He  is  creating,  without  a  tent  and  a 
nient  in  a  daily  newspaper  materially  inve.stigation  seems  to  prove  that  the  brass  band  to  herald  it. 
affect  its  “pulling  power”?  KEASON  for  all  this  is  a  species  of  W.  Livingston  Larnkd. 

Is  there  entirely  too  much  of  this  back-handed,  boomerangish  frailty  on  ~ 

“psychology”  talk?  the  parties  of  the  first  part.  A"  Club  Office  Open  Daily 

Do  newspaper  readers  REALLY  stop  Having  turned  out  a  line  plate  in  Seattle  (Wash.)  Ad  Club  now 


W.  Livingston  Larnkd. 


All  Club  Office  Open  Daily 


Do  newspaper  readers  REALLY  stop  Having  turned  out  a  line  plate  in  Seattle  (Wash.)  Ad  Club  now 

to  analyze  or  study  the  physical  make-  three-quarters  of  an  hour,  when  three  maintains  open  headquarters  in  the 
up  of  an  ad?  hours  would  not  be  any  too  much,  the  Hotel  Butler,  Seattle,  with  an  assistant 

Is  it  not  true  that  nine  persons  in  cut  fails  to  print  as  clearly  as  it  might,  secretary  in  charge  daily  from  9..?0  a.  m 
ten  never  think  of  the  picture  or  the  There  are  “shoulders”  on  it,  making  it  to  2:30  p.  m.,  and  from  which  there  will 
border  or  the  style  of  type  or  the  fancy  smudge  when  printed  on  soft  paper  and  pe  disseminated,  for  the  benefit  of  local 
initials?  They  read  what  you  have  to  paralytlcally  inclined  presses.  merchants  and  bu.siness  Interests  gen- 


BING  VILLE 
BUGLE 

furnished  in  Mat  Form,  20"  or 
21",  7-column  or  8-column.  Fur¬ 
nishes  laughs  to  the  entire  family. 
It’s  unique.  Saturday  or  Sun¬ 
day  release  date. 

Asti  us  to  send  ^ou  late  proofs. 

WORLD  COLOR  PRINTING 
COMPANY. 

R.  S.  Grable,  Mgr. 


say  and  that's  about  all. 


The  fact  that  perhaps  only  two  erally.  confidential  information  concern-  Established  1900  St.  Louis,  Mo. 


Are  these  answers  obvious,  on  the  “bites”  were  taken  on  that  plate  Instead  jng  advertising  media,  adverti.sing  rates 
ice  of  it?  of  the  cu.stomary  and  very  necessary  and  various  advertising  schemes  as 

Every  Advertiser  inevitably  asks  five  or  six,  is  not  a  matter  for  con-  they  aiipear.  This  branch  of  service 


the  office  boy,  and  observes; — 
“There — look  at  THAT! 


they  afipear.  This  branch  of  service 
to  the  adverti.sing  community  is  iden¬ 
tical  with  that  emfiloyed  by  ad  clulis 


them,  in  some  form  or  other.  sideration.  to  the  adverti.sing  community  is  iden- 

There  is  always  with  us  the  shrewd  “No — your  plates  are  not  good!”  tical  with  that  enifiloyed  by  ad  clulis 
rascal  who  yanks  out  the  proof  of  a  storms  Mr.  City  EdUor.  as  he  spies  a  in  Minneapolis.  Los  Angeles,  I’ortland 

single-column  newspaper  Ad,  hand-  black  dob  on  the  end  of  the  fair  young  and  other  large  cities  for  some  years 

lettered  with  abominable  crudeness  by  society  matron’s  nose.  past  and  which,  according  to  published 

the  office  boy,  and  observes; —  “No — you  fellows  are  getting  careless  report.s,  has  lieen  the  means  of  saving 

“There — look  at  THAT!  Pretty  over  there,”  reviles  the  .Agency  Art  to  their  respective  communities  hun- 


punk,  eh?  Well — it’s  been  producing  Manager  and  his  retinue  of  knock -be- 
excellent  results  for  the  past  twenty-  stowers,  “we’ll  lose  the  account  if  you 
two  years.  We  wouldn’t  change  a  line  hand  us  that  sort  of  .service.” 


of  it  for  all  the  Advertising  experts  on 
the  top  side  of  earth.” 

*  *  * 

Very  good,  Eddie — but — 


"But,”  moans  the  engraving  man. 
“you  .said  you’d  eive  me  a  couple  of 
building  lots  and  kiss  mv  worst  enemy. 


dreds  of  thousands  of  dollars  annually. 

Reporters  Not  Barred  from  Exerutions 

Warden  Kirchwey,  of  Sing  Sing 
Prison,  New  York,  .says  that  he  has  no 


The  rule  doesn’t  measure  up  to  fact,  TIME.” 


if  I’d  get  these  plates  out  for  you  ON  mtentlon  of  barring  reporters  from 


executions.  “What  I  ordered,”  said  he. 


one-hundred  per-cent,  of  the  time. 


“Punk  service.”  is  the  Inexplicably  “was  that  only  twelve  persons  be  al- 


.A  shabby  store  should  be  as  success-  obdurate  answer. 


lowed  to  witness  executions;  reporters 


fill  as  a  neat,  well-groomed,  up-to-the- 
minute  shop,  eh?  that.  numner  or  witnesses  to  twelve.” 

A  dishevelled,  mus.sy,  soiled-linen  \nd  there  is  only  ore  moral: —  When  told  that  about  forty  witnes.ses 

salesman  should  make  as  keen  a  record  in  the  loot  flnnl.  show-down  analysis.  admitted  to  the  execution  of 

as  the  man  who  is  on  .speaking  terms  this  generation  wants  “OTTALTTY”  and  f’^arles  Becker,  the  police  lieutenant, 
with  his  harber  and  is  not  afraid  of  •••-.ttsh-  h,^th  a"d  like  the  hahv  Warden  declared:  “The  law  limits 

the  sound  of  water  running  in  a  tuh?  eried  tor  .s  string  of  .stars.... It  number,  and  I  cannot  violate  the 

No  Law  of  Life  justifies  our  friend’s  eon’t  be  did  law.”  The  warden  said,  however,  that 

fool  statement.  It  simply  isn’t  true,  *  *  •  he  is  not  following  the  custom  of  send- 

that’s  all.  The  trend  of  Advertising  is  Pngravprs  in  several  of  the  large  invitations  to  the  newspapers  to  at- 

toward  bigger,  better  and  more  sue-  opiPB  prxi  smaller  on^s.  too.  for  that  tend  executions. 

cessful  things  and  steady  improvement  matter,  have  found  time  enough,  he-  - 

of  the  Advertising  itself  is  largely  re-  tween  double-ru.sh  jobs,  to  do  some  Attended  the  Laruso  Dinner 

sponsible.  A  certain  Fifth  Avenue  very  constructive  work  for  both  news- 


It  nev'er  gets  much  further  than  ^®n  be  among  them.  The  law  limits 


the  number  of  witnesses  to  twelve.” 
When  told  that  about  forty  witnes.ses 


fool  statement.  It  simply  isn’t  true, 
that’s  all.  The  trend  of  Advertising  is 


Attended  the  (!aruso  Dinner 


jewelry  house  used  two  and  three  p,or^nvc!  nnfi  the  adverti.ser. 


column  copy  in  local  papers  for  a  year. 
Results  were  unsatisfactory  to  a  de- 


This  added  effort  consists  of  a  stead¬ 
fast  search  for  new  methods — new 
teehnicpi  nossihilities  in  platemaking — 


Among  those  who  attended  the  din¬ 
ner  given  by  the  Lotos  Plub,  New  York, 
to  Caru.so,  the  world’s  greatest  tenor, 
on  Saturday  evening  were  Che.ster  S. 


It  did  not  prove  a  good  investment  new  aud  better  ways  of  “making  pic-  Elderkin.  Charles  W.  Price 


Herbert  Houston.  William  .1.  Ouard. 


for  .some  rea-son  or  other.  These  ads.  tures  shew  up  well  on  cheap  paper.”  nern(rirf>.  i-iousion.  vviiiiam  .j.  (lUard. 
were  plain  type  affairs,  with  job-lot  There  has  always  been  a  hard  and  ^’''’ederic  Roy  Mar- 

set-ups  and  plain  rule  border.s.  In  no  fast  I'ne.  beyond  which  the  ambitious  Hidgway,  and  E.  C 


There  has  always  been  a  hard  and  Stone  Frederic  Roy  Mar- 


sense,  did  they  reflect  the  dignity  and  cmiid  not  venture.  Buchiginani. 

“class”  of  the  house,  and  along  came  a  straight  line  plates  and  coarse-screen  ~ 

new  agency  man  with  a  new  brand  of  hniftones  constituted  the  work-bench  of  Sixty  Years  Old  and  Going  Strong 
pretty  practical  optimism.  iPn.stration . . .  and  half  tones,  no  mat-  The  Altoona  (Pa.^  Tribune  fittingly 

He  ordered  a  series  of  simple,  beau-  ter  how  carefully  nrepared.  were  apt  celebrated  its  sixtieth  anniversary  a 
tifully  drawn  pen  and  ink  borders  of  an  to  “clog  up”— to  "fill  in  with  ink.”  and  few  nights  ago  with  a  banquet  and  a 
appropriate  character.  They  reflected  prove  di.sappointing  all  the  way  'round,  reception  at  which  the  leading  men  of 
good  ta.ste  in  every  line.  Then  a  typo-  rv-rtain  mechanical  difficulties  which  the  city  united  in  congratulating 
graphical  expert,  who  understood  the  the  hurried  new.spaner  office  has  fa'led  everyone  connected  with  the  Tribune. 
pos.sibllities  of  “painting  in  type,”  was  to  overcome,  are  still  the  bugaboo  of  Among  the  most  honored  guests  of  the 
engaged  to  put  the  text  into  shape,  the  .super-ambitious  Advertiiring  man  occasion  were  Alonzo  D.  Houck,  vlce- 
There  were  liberal  white  margins,  and  who  wants  to  give  his  clients  stunts —  president,  general  manager  and '  dircc- 
di.st'nctlve  fonts  and  initials,  just  in  something  new — pictures  away  from  tor  of  the  Tribune,  who  has  been  on 


Sixty  Years  Old  and  Going  Strong 

The  Altoona  (Pa.^  Tribune  fittingly 
celelirated  its  sixtieth  anniversary  a 


the  right  place. 

What  followed,  is  significant: 


the  others  In  the  same  medium. 


the  staff  of  that  paper  for  thirty-eight 


WITHIN  A  PERIOD  OF  TWO  experiment  and  "trv  out. 


It  has  remained  for  the  engraver  to  years,  and  Wesley  Howe  Schwartz,  who 


MONTHS  THE  “PnijI.iINO  POWER”  Sympathizing  with  the  hard  sharp. 
OF  THE  .ADVERTISING  INCttEASED  unrelenting  boundaries  of  his  shop,  his 


and  the  answer  will  be  practically  the  esting  .schemes  develop. 

‘‘r  r  2  r’"LT'  ^"®  ha.s  perfected  three  dis-  ^oon  of  her  .Tune  just  sixty  more  years 

ment  in  the  LOOKS  of  the  advertise-  tinct  processes,  and  is  advertising  the  from  to-nitrht  ” 

ments.  The  reading  matter  was  not  fact.  '  _ 

changed.  A  better  class  of  patronage  The  high-light  plate  is  a  great  step  \i7i.n.V  WK  •  A  i  ■ 


wa«  attracted  to  our  Fifth  Avenue  shop  upward  to  the  more  efficient  printing 
and  our  up-town  branch  and  MORE  of  half-tone  pictures  in  newspapers. 
OF  THEM!”  Every  non-es.sentlal  is  di.spensed  with. 


no  pot  of  oil,  brewed  lielow,  is  quite  This  sketch  can  now  he  put  in  plati 
hot  enough  for  .Mr.  Engraver.  form,  direct  from  the  original,  with  al 

The  advertls'ng  fraternity  in  general  Rs  many  tones  and  accidental  inter 


Editors  Who  Know 


**Itis  your  pecu> 
W  iudgment  of 
new«»  your  deft 
handling  of  the 
text  and  above 
all  your  almoet 
uncanny  capa. 
city  to  look 
ahead  and  see 
what  will  be 
good,  not  only 
fO'day  but  for  the 
future  morgue, 
that  makes 
your  service  the 
best  1  know  of.*' 


has  filled  the  editorial  chair  of  the 


SympathiTiine’  with  the  hard  sharn.  paper  continuously  for  thirty-five 


A/r  inrs  i  /  v  r- r\  i  i  rM  in  ^  uni  Unreienunff  DOlinaaries  or  nis  snop.  nis  venrs  The  <?tnrv  nf  thp  THhiinp’Q  lifp 

PKH.DENT  p..p  talents  and  the  inventive  genius  dla^s  Untold  aTthe  hln^ 

-^IT  ST  THINK  OF  IT.  The  appro-  of  his  men  have  been  set  in  operation,  by  many  speakers  and  an  anni- 

Priat  on  po.id.  The  pa.st  year  has  seen  a  number  of  ver.sary  poem  was  read  by  John  H. 

Ask  any  member  of  the  organization  unique,  practical  and  unu.snally  inter-  Chatham,  whoso  concluding  wish  for  the 


T  .u  '  m  .  r  1  '  Who’s  Who  in  Adverti-sinp 

upward  to  the  more  efficient  printing 

of  half-tone  pictures  in  newsnapei-s.  Who’s  Who  in  Advertising,  1916  edi- 
Every  non-es.sentlal  Is  di.spensed  with.  iiun.  published  by  the  Business  Ser- 
For  example; —  vifc  Torporation  of  Detroit,  is  the  fir.st 


•  •  •  For  example; —  vifc  Corporation  of  Detroit,  is  the  fir.st 

Everybody  else  appreciates  an  oppor-  An  artl.st  makes  a  court  room  sketch  attempt  made  to  pre.sent  in  convenient 

t unity  to  "take  a  fall”  cut  of  the  en-  — a  portrait.  It  is  exeeuted  in  soft  form  iiiograiihieal  stati.sties  of  tlie,  lead- 

graver.  Newspaiter  editors  and  art  pencil,  with  sundry  graduations  of  light  ing  adverti.sing  men  in  the  United 

managers  have  long  since  agreed  that  and  .shade.  States.  The  volume  contains  274 


and  .shade.  States.  The  volume  contains  274 

This  sketch  can  now  be  put  in  plate  .sketches  which  ought  to  prove  of  dis- 
form,  direct  from  the  original,  with  all  tinct  value  to  newspapers  and  those 


COL  HUNT  McCALEB  bot  I  know  of.” 
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COUPON-STAMP  DEVICE  HAS  GRIP  ON 

PEOPLE  AND  MERCHANTS  OF  MANY  CiTIES 


Messages  From  Publishers  and  Managers  of  Newspapers  Mirror  Con¬ 
ditions  in  Their  Communities,  Some  Admitting  the  Strangle- 
Hold  These  Lures  Have  Gained  on  the  Processes  of 
Trade- Others  Showing  Practical  immunity. 


[.4«  The  Editor  and  Plbushek  con¬ 
tinues  the  publit'ation  of  letters  from 
newpaper  makers,  in  ail  parts  of 
Ameriea,  detailing  local  conditions  in 
regard  to  trading  stamps  and  eoupons, 
it  becomes  interesting  to  note  the  ease 
irith  which  some  cities  seem  to  have 
barred  out  these  det'ices,  and  the  ease 
with  which  other  cities  seem  to  have 
fallen  under  their  spell. 

And  it  is  also  to  he  noted  that,  in 
cities  where  they  have  practically  no 
foothold,  the  letters  from  publishers 
breathe  of  jubilancy  and  satisfaction. 
While,  in  cities  where  they  have  fas¬ 
tened  themselves  upon  the  processes 
of  trade,  there  is  a  corresponding  tone 
of  anxiety  and  pessimism. 

There  is  scarcely  a  city  so  under  the 
sway  of  this  delusion,  however,  tlwit 
relief  i«  hopeless.  If  the  associalions 
of  local  merchants,  and  the  publishers 
of  newspapers  come  to  realize  that  the 
men'u-e  is  so  real  as  to  call  for  united 
action,  they  can  solve  the  whole  ques¬ 
tion  in  a  comparatively  simple  fashion. 
—Ed.\ 


“k  trading  stamp  town.” 

Theodore  Hodenwein,  publisher.  New 
Ix>ndon  (<’onn.)  Day. — “We  regret  to 
say  that  thi.s  city  is  a  ‘trading  stamii 
town.'  Uotli  the  S.  &  il.  and  the  Royal 
(Sold  stamps  are  used  here  to  a  consid¬ 
erable  extent.  Even  the  large  depart¬ 
ment  and  food  stores  u.se  them.  Nearly 
all  of  the  stores  would  like  to  discon¬ 
tinue,  realizing  that  it  is  a  tax  ution 
their  busine.ss,  but  they  arc  afraid  of 
each  other  and  they  will  not  cooper¬ 
ate.” 

CONWNBD  TO  SMAU.ER  8TORF23. 

T.  S.  Whitefield,  business  manager. 
Savannah  (Ga.)  l*ress. — “Savannah 
has  a  Retail  Merchants’  Association 
which  is  opposed  to  stamps  and  cou- 
pous,  and  no  member  is  allowed  to 
give  them.  This  association  is  also 
opposed  to  programmes  and  all  kinds  of 
cards  and  various  forms  of  so-calle-J 
advertising;  and  members  of  this  as- 
.s<H-iation  advertise  only  in  publica¬ 
tions  of  known  circulation. 

“There  is  a  S.  &  H.  station  in  Sa¬ 
vannah,  which  hu-s  a  large  numlicr  of 
smaller  stores  giving  their  stamps; 
also  a  number  of  giwery  stores,  luv.l 
one  or  two  prominent  clrug  .store.s. 
There  have  liecn  several  local  trading 
stamp  I'oncerns  startl'd,  but  owing 
to  otiposition  of  the  most  |>rominent 
merchants  they  have  not  succeeded.” 

NOT  WORRIED  ANY  MORE. 

R.  W.  Page,  business  manager,  Co¬ 
lumbus  (Ga.)  l.A>dger. — “We  are  not 
worried  here  with  trading  stamps,  any 
more.  A  few  years  ago  several  of  the 
merchants  used  them,  but  a  very 
strong  effort  was  made  to  kill  them 
off,  and  now  no  trading  stamps  are 
used  in  the  city  at  all.” 

NO  SHOW  rOR  STAMI>S  IN  SYRACCSE. 

Jerome  D.  Barnum,  business  man¬ 
ager,  Syracuse  (N.  Y.)  Post-Standard. 
— “The  coupon  evil  has  never  been 
enough  in  evidence  in  any  of  the 
stores  of  this  city  to  cause  any  serious 
misgivings  on  our  part.  Wo  think 
that  they  would  experience  some  ditli- 
lulty  in  gaining  a  .stronghold  on  this 
city.” 

“stamps  ARE  IN  BA1>  IN  NEW  CA.STI.E.” 

Fred.  E.  Rentz,  manager.  New 
Castle  (Pa.)  News. — “There  are  no 
large  stores  in  this  city  using  trading 
stamps  or  coupons.  Some  of  the 
smaller  stores  on  the  outskirts  u.se 
<-oui)ons.  There  have  IxK'n  several  at¬ 
tempts  made  to  get  the  stamps  and 
trading  checks  into  the  big  stores,  but 


they  have  always  met  with  failure  in 
late  years.  Stamps  are  in  bad  in  New 
Ca.stle,  and  it  would  be  a  hard  matter 
to  get  them  in  here — that  is,  into  the 
big  stores.  We  have  no  merchants’ 
asso<-iation  here,  but  when  there  is 
danger  the  merchants  always  get  to¬ 
gether  for  protection,  and  trading 
.stamps  appear  to  them  just  like  a 
hawk  to  a  mother  hen.  You  can  re.st 
assured  that  we  are  with  you  again.st 
the  .stamps.” 

ONE  STAMP-GIVING  MERCHANT  IN  iXIRT 
SMITH. 

P.  M.  Walker,  business  manager.  Ft. 
.Smith  (Ark.)  American — ”I  am  very 
plea.sed  to  .state  that  so  far  we  have 
iK'en  troubled  but  very  little  along  this 
line  in  our  city.  There  is  only  one 
merchant  who  would  consider  giving 
coupons  with  purchases,  and  1  believe 
that  he  now  sees  his  mistake.  The 
coupon  business  is  only  an  added  ex¬ 
pense  to  the  merchant.  We  do  not  Isi- 
lieve  that  it  puils  one  bit  of  extra  or 
transient  trade  into  the  .store.  It  can¬ 
not  possibly  take  the  place  of  news¬ 
paper  adverti.sing.” 

“TAKEN  CARE  OP”  IN  iXJRT  WAYNE. 

C.  J.  Suedhoff,  advertising  manager. 
Ft.  Wayne  (Ind.)  Journal-Gazette. — 
“We  have  followed  your  campaign 
against  the  ’coupon  evil’  and  heartily 
endorse  the  stand  you  have  taken. 
The  ’stamp  evil’  in  Ft.  Wayne  has 
been  taken  care  of  in  good  style.  We 
have,  all  told,  about  three  stores  giv¬ 
ing  stamps,  and  they  are  very  small. 
The  Ft.  Wayne  Merchants'  Associa¬ 
tion  put  the  ’kibosh’  on  the  trading 
stamps  about  five  years  ago  and  they 
will  never  be  able  to  get  a  foothold  in 
Ft.  Wayne.” 

"LOSING  THEIR  IMWER”  IN  HAMILTON. 

W.  I...  Tobey,  publisher,  Hamilton 
(O.)  Republican-News. — f’Our  mer¬ 
chants  use  trading  stamps,  and  adver¬ 
tise  them,  but  they  are  lo.sing  their 
power.” 

“NOT  FBRTIIJJ  .SOIL  TOR  TRADING  STAMPS.” 

E.  A.  Tostevin,  publisher,  Mandaii 
(N.  D.)  Pionct!!-. — “None  of  our  stores 
are  using  coupons  or  stamps.  The 
only  couiioiis  seen  are  those  received 
with  jiackages  of  tobacco,  and  other 
pa<-kage  gotni.s.  Thi.s  kind  of  a  com¬ 
munity  is  not  very  fertiie  soil  for  the 
trading  stamps,  for  it  is  in  a  new 
country,  where  fieople  are  used  to  pay¬ 
ing  go«xl  prices  for  what  they  buy,  and 
where— when  crops  are  bumper  ones, 
as  they  are  this  year  and  were  in  1914 — 
the  people  buy  very  liberally  and  don’t 
bother  with  a  come-back  like  the  trad¬ 
ing  stamp.  And  may  this  condition 
ever  prevail.” 

SOME  ANXIETY  IN  MUSKOGEE. 

Eugene  M.  Kerr,  publisher,  Musko¬ 
gee  (Okla.)  Times- Democrat. — “I  want 
to  express  most  profound  regret  in  be¬ 
ing  compelled  to  report  that  the  trad¬ 
ing  stamp  has  a  hold  in  our  clt> 
None  of  the  larger  merchants  how¬ 
ever  have  'fallen  for  it.’  1  believe  that 
vigorous  action  on  the  part  of  the  re¬ 
tail  merchants’  a.ssociation  could  have 
kept  the  trading  stamp  evil  out  of  the 
town,  and  even  now  it  could  lie  eradi¬ 
cated.” 


■Newspaiiers  build  for  tlu-mselvc.s 
chaiacters  exactly  as  individuals  do. 
All  the  (qualities  that  enter  into  the 
chiU-ai  ter  of  a  newspajier  reflect  them- 
.selves  upon  and  help  to  determine  the 
value  of  the  advertisements. 


There  are  two  objects  in  advertis¬ 
ing:  to  sell  goods  immediately;  to  cre¬ 
ate  prestige  or  good  will. 


LAW  PROPOSES  TAX  ON 
ALL  KINDS  OF  COUPONS 


Representative  Austin’s  New  Bill  Does 

Not  Confine  Levy  on'Prize  Tickets  and 

Other  Devices  to  Those  Packed  With 

Any  Particular  Line  of  Merchandise, 

hut  Covers  a  Wide  Field. 
iSpecial  to  Tub  Editor  and  Publisher.) 

Washington,  February  9. — Represen¬ 
tative  Austin,  of  Tennessee,  has  rein¬ 
troduced  his  bill  (H.  R.  11,077)  placing 
a  tax  on  coupons  so  that  it  will  apply  to 
all  kinds  of  coupons  instead  of  only 
those  placed  in  packages  of  tobacco. 
The  bill  is  Identical  with  his  previous 
bill,  which  was  described  in  this  paper 
last  week,  with  the  exception  of  the 
first  three  paragraphs,  which  have  been 
rewritten.  The  bill,  as  before,  will  be¬ 
come  effective,  should  it  become  a  law, 
on  the  first  day  of  September,  1916.  The 
three  leading  paragraphs  of  the  bill  are 
as  follows: 

“Be  it  enacted,  etc.:  That  there  shall 
be  levied,  collected,  and  paid  by  adhesive 
stamps  a  tax  of  2  cents  for  and  upon 
every  coupon,  prize  ticket,  or  other  de¬ 
vice  attached  to,  packed  in  or  with,  or 
forming  a  part  of  or  encircling  or  given 
with  or  accompanying  any  sale  of  any 
and  all  goods,  merchandise,  and  wares 
of  any  and  every  kind  and  character 
what.soever  manufactured  or  sold  to  the 
trade,  or  any  stamped  package  or  recep¬ 
tacle,  if  any  such  coupon,  prize  ticket, 
or  other  device  contains  any  direct  or 
indirect  promise  or  proposition  or  offer 
to  make  redemption  or  payment  in  cash 
therefor,  or  for  any  number  of  same,  or 
to  exchange  property  therefor,  or  for 
any  number  of  same,  whether  such  re¬ 
demption,  payment,  or  exchange  is 
made  or  is  to  he  made  by  a  manufac¬ 
turer  of  or  dealer  in  such  manufactur¬ 
ed  goods,  merchandise,  or  wares,  or  any 
other  per.son,  firm,  or  corporation. 

“Sec.  2.  That  on  and  after  the  first 
day  of  September,  nineteen  hundred  and 
sixteen,  there  shall  be  levied,  collected, 
and  paid  by  adhesive  stamps  a  tax  of  2 
cents  for  and  upon  redemption,  pay¬ 
ment,  purchase,  or  exchange  of  any 
coupon,  prize  ticket,  tag,  band,  or  any 
other  article,  thing,  or  part  of  an  article 
or  thing  which  before  being  offered  for 
.such  redemption  or  purchase  shall  have 
lieen  attached  to.  packed  in  or  with,  or 
formed  a  part  of  or  encircled  or  gdven 
with  or  accompanied  any  sale  of  any 
manufactured  goods,  merchandise,  or 
wares,  or  stamped  package  or  receptacle 
thereof. 

“Sec.  3.  That  coupons,  prize  tickets, 
and  other  things  mentioned  In  the  first 
sei’tion  of  this  act.  .stamped  in  accord¬ 
ance  with  the  provi.sions  thereof,  not- 
with.standing  anything  contained  in  the 
second  section  hereof,  upon  being  offer¬ 
ed  for  redemption  or  sale  shall  not  be 
required  to  pay  said  tax,  but  all  cou- 
l>ons,  prize  tickets,  and  other  things 
■mentioned  in  said  first  and  second  sec¬ 
tions  hereof  not  stamped  w'hen  issued 
by  the  manufacturer,  merchant,  or 
other  person,  firm,  or  corporation  Issu¬ 
ing  same,  shall.  If  presented  for  re¬ 
demption  on  and  after  the  said  first  day 
of  September,  nineteen  hundred  and 
sixteen,  be  stamped  as  provided  in  said 
.section  two  hereof  by  the  person,  firm, 
or  corporation  presenting  the  same  for 
redemption,  purchase,  or  exchange.” 


TROUBLES  OF  A  COUPON  CONCERN 


Popular  Profit  Sharing  Company,  (Jeve- 
laml.  Has  Liabilities  of  $37,000. 

Cleveland,  Ohio,  February  7. — Profit 
.sharing  i-oupons  arc  going  to  get  an 
awful  wallop  in  Pleveland.  Ohio,  before 
another  week  jiasse.s.  if  (he  efforts  of 
attorneys  for  deluded  individuals  who 
took  part  in  a  contest  here  amount  to 
anything.  The  company  at  which  the 
attack  is  aimed  is  known,  or  perhaps 
was  known  as  the  Popular  Profit  Shar¬ 
ing  Company,  which  had  offices  in  The 
Arcade.  The  game  was  to  collect  cou¬ 


pons  of  the  company,  and  win  prizes 
totalling  $10,000. 

According  to  the  petition  in  bank¬ 
ruptcy,  filed  by  the  president  of  the  con¬ 
cern,  Joseph  B.  Dyer  fixed  liabilities  at 
$37,000  and  assets  at  the  modest  sum  of 
$100.  Mr.  Dyer,  like  the  prospects  of 
the  premium  hunters,  has  faded  away 
from  here.  In  all  about  100  contest¬ 
ants  for  prizes  are  affected.  It  is 
claimed  by  those  looking  for  prizes 
that  the  same  happened  to  a  similar 
campaign  conducted  by  the  companj 
in  Pittsburgh. 


ATLANTA  TYPOS  SCORE 
USING  TRADING  STAMPS 


Typographical  Union  Warns  Its  Mem¬ 
bers  Against  Having  Anything  to  Do 
With  Coupons  and  Calls  Attention  to 
the  Georgia  Law  Which  Makes  the  Dis¬ 
tribution  of  Such  Coupons  Illegal. 

Atlanta,  Ga.,  F'ebruary  10. — Trading 
.stamps  were  condemned  in  resolutions 
adopted  yesterday  by  the  Atlanta  Typo¬ 
graphical  I'nion,  No.  48,  which  Included 
in  its  re.solutions  a  portion  of  the  law 
making  it  illegal  to  promote  trading- 
stamp  schemes.  It  warned  its  members 
against  having  anything  to  do  with 
trading  stamps.  The  resolutions  fol¬ 
low: 

“Whereas  many  of  the  best  mer¬ 
chants  of  the  city  of  Atlanta  have  ex¬ 
pressed  to  us  their  strong  objections 
to  the  return  of  the  trading-stamp  evil, 
in  that  it  is  in  conflict  with  proper 
business  rules  and  dealings,  doing  alike 
damage  to  the  merchant  class  and  to 
their  customers:  and, 

"Whereas  the  Atlanta  Typographical 
Union,  representing  in  part  as  it  does  a 
great  majority  of  the  purchasing  class 
or  consumers,  and  having  a  deep  inter¬ 
est.  therefore,  in  this  question,  besides 
having  a  high  regard  for  the  splendid 
merchant  class  of  Atlanta,  the  vast  ma¬ 
jority  of  whom  conduct  their  business 
upon  a  fair,  honest  business  plane;  and, 
“Whereas  it  is  well  known  that  the 
majority  of  the  trading-stamp  concerns 
are  here  to-day  and  gone  to-morrow, 
and  that  they  are  largely  owned  by  non¬ 
residents,  who  have  no  interest  or  pride 
in  our  great  city  except  to  get  all  of 
the  money  that  they  can  by  more  or 
less  devious  schemes  out  of  our  people; 
and, 

“Whereas  the  State  of  Georgia  has 
outlawed  said  trading-stamp  schemes, 
making  it  a  crime  to  issue  or  give  away 
such  stamps,  as  set  forth  in  the  follow¬ 
ing  law: 

“Uodc  of  Georgia,  Volume  2,  Section 
404: 

’’  'Trading  stamps — It  shall  bo  a  mis¬ 
demeanor  for  any  per.son,  firm,  or  cor¬ 
poration  to  issue  or  give  away  in  con¬ 
nection  with  the  sale  of  any  goods, 
warc.s,  or  merchandise,  any  stamps, 
commonly  called  a  trading  stamp,  or 
other  like  device,  which  stamp  or  other 
like  device  would  entitle  the  holder 
thereof  to  receive  from  some  other  per¬ 
son  than  the  vendor,  any  indefinite  or 
undescribed  thing  the  nature  or  value 
of  which  was  unknown  to  the  purchaser 
at  the  time  of  the  purchase  of  said  ar¬ 
ticle  of  goods,  wares,  or  merchandise’; 

“Therefore,  be  it  resolved,  by  the  At¬ 
lanta  Typographical  Union,  No.  48, 
that  we  condemn  such  trading-stamp 
schemes  and  call  upon  our  fellow-citi¬ 
zens  of  all  classes  not  to  have  anything 
to  do  with  such  stamps,  or  to  give  any 
aid  or  encouragement  to  those  engaged 
in  such  dubious,  illegal  business.” 


Disapprove  Premium  Stamps 
Dali-as,  Tex.,  February  8. —  Director.s 

of  the  Dallas  Retail  Merchaiit.s’ Associa¬ 
tion,  at  a  luncheon  meeting  on  Wednes¬ 
day,  declared  their  strong  disapproval  ot 
any  premium  stamp  method  of  advertis¬ 
ing,  and  expressed  preference  for  news¬ 
paper  space  judiciously  used.  The  beat 
advertising  known  to  the  retail  trade, 
they  declared,  is  that  in  regularly  estab¬ 
lished  and  well  circulated  newspapers. 
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CHANGES  IN  INTEREST 

Coi.usA,  Cal. — Frank  U.  Harris  and 
(leorKG  W.  Tompkins,  of  Lexington, 
Ky.,  have  purchased  the  Colusa  Herald. 

FVbderick,  Md. — The  Frederick  Post, 
a  daily  morning  newspaper,  has  been 
l)ought  by  the  News,  the  afternoon 
l)aper  of  Frederick.  Robert  E.  and 
William  T.  Delaplaine  will  have  gen¬ 
eral  supervision  of  the  two  newspaper 
I)lants. 

Smithvii.le,  Tex. — Mrs.  Frances  E. 
Sutheriand,  recently  of  Arlington,  Tex., 
has  purchased  the  Smithvilie  (Tex.) 
Times  from  Will  Cobb,  former  editor 
and  publisher.  Mr.  Cobb  wiil  transfer 
his  activities  to  Cameron,  having  become 
interested  in  the  Cameron  Daiiy  Herald. 
Mrs.  Sutherland  conducted  the  Texas 
(’lipping  Rureau  at  Arlington  before 
going  to  Smithvilie. 

Herington,  Kan. — M.  F.  Amrine,  of 
Council  Grove,  Kan.,  publisher  of  the 
Lost  Si)rings  News,  the  Duniay  Rustler 
and  the  Council  Grove  Daily  and  Week¬ 
ly  Guard,  has  bought  the  interest  of 
R.  R.  Lee  in  the  Herington  (Kan.)  Sun, 
succeeding  him  in  the  firm  of  R.  R.  Lee 
&  W.  J.  Scott,  which  has  been  di.ssoived. 
On  Mr.  Amrine’s  joining  forces  with  Mr. 
Scott,  the  Herington  Sun  appeared  en¬ 
larged  from  a  six-column,  six-page  pa¬ 
per  to  a  seven-column,  eight-page  paper. 

Winnipeg,  Man. — Charles  F.  Roland, 
formerly  a  newspaper  publisher  of  St. 
Catherine’s,  Ont.,  has  become  pre.sident 
and  general  manager  of  the  Telegram 
Publishing  Company.  Financialiy  in¬ 
terested  with  him  are  W.  J.  Kulman, 
G.  V.  Hastings.  W.  J.  Christie,  and 
Edward  Beck.  The  Telegram  will  con¬ 
tinue  to  be  a  Conservative  paper. 

Corpus  Chiusti,  Tex. — Me.ssrs.  Baum 
&  CrablK*  have  purcha.sed  the  Corpus 
Christi  Democrat,  and  hav'o  made  ex- 
ten.sive  improvements  in  the  plant, 
r.aum  is  al.so  owner  of  the  Alexandria, 
Ind.,  Times-Tribune,  and  for  a  number 
of  years  owned  and  imblishcd  the  Chi¬ 
cago  Stock  Yards  ]{ei)orter. 

LocKUAitT,  Tex. — The  I,ockhart  Post, 
William  M.  Schofieid,  editor  and  pub¬ 
lisher,  has  purchased  the  Lockhart 
Register,  M.  L.  Hurst,  editor  and  pub¬ 
lisher,  and  the  two  will  be  consolidated 
and  published  under  the  name  of  Lock¬ 
hart  Post-Register,  with  Mr.  Schofield 
as  editor.  Mr.  Hurst  retires  from  news¬ 
paper  work. 

Shreveport,  I.a. — Thomas  Y.  Harris, 
until  recently  connected  with  the 
Shreveport  Timc.s,  has  purchased  con¬ 
trolling  interest  in  the  Shreveport  .Jour¬ 
nal,  and  has  taken  charge  as  managing 
editor.  T.  B.  Goodwin  has  succeeded 
Mr.  Harris  on  the  Times. 

Franki.in,  Ind.  —  The  Greenwood 
News,  for  many  years  known  as  the 
Era,  has  been  sold  to  W.  W.  Aikcns 
and  Eugene  Pulliam.  i)ublishers  of  the 
Franklin  Evening  Star.  The  i)aper  will 
be  improved  and  the  news  .st^rvicc  en¬ 
larged.  C.  Q.  Biirkitt,  of  Logansport, 
has  been  made  rnanagisr  of  the  paper. 
A.  H.  I,yon,  former  owner  of  the  News, 
will  go  to  El  Paso,  Tex.,  to  engage  in 
newspaper  work. 


Old  Georgia  Paper  Sold 

Atlanta,  Ga.,  February  10. — John  H. 
Jones,  former  editor  of  the  Fitzgerald 
Press,  has  bought  the  I.,agrange  Re¬ 
porter  from  Editor  J.  A.  Perry,  who 
has  owned  the  paper  for  the  past  five 
years.  The  Reporter  is  one  of  the  old¬ 
est  publications  in  Georgia,  having  lieen 
established  in  1856.  Hugh  D.  McKay, 
of  Forsyth,  Ga..  who  has  served  as 
publisher  of  the  paper  for  the  past  two 
years,  will  continue  with  the  new  man¬ 
agement  until  March  1,  when  he;  will 
go  to  Greensboro,  N.  C.,  to  Imi  assistant 
advertising  manager  of  tlu!  Vick  Chemi¬ 
cal  Company. 


Newark  Star  Publibhing  Co. 

The  Newark  Star  Publi.shing  (k).  of 
-Newark,  N.  J.,  has  just  been  incor¬ 
porated  with  a  capital  of  $300,000.  The 
incorporators  are  Paul  Block,  Nathaniel 
O.  Wright,  and  H.  C.  Halsted. 


SPRINGFIELD  NEWS’  NEW  HOME 


Hereafter  it  W'ill  1h-  Publi.shed  as  After¬ 
noon  Edition  of  Republican. 

Springfield,  Mass.,  February  9. — The 
Springfield  Daily  News  has  begun 
publication  from  the  Republican  Build¬ 
ing  following  the  sale  of  the  paper  to 
Interests  which  p.lso  control  the  Repub¬ 
lican.  The  News  hereafter  will  be  pub¬ 
lished  as  an  afternoon  edition  of  the 
Republican,  a  morning  paper,  known 
throughout  the  United  States,  founded 
by  Samuel  Bowles  and  still  owned  and 
conducted  by  members  of  the  Bowles 
family.  • 

The  Republican  has  recently  changed 
over  from  a  seven-column  to  an  eight- 
column  paper  and  more  extended  type 
is  being  used.  The  Springfield  Union, 
with  morning  and  evening  edition.s,  is 
making  arrangements  for  similar 
changes  within  the  next  few  weeks. 


N KWSI‘A PER  ACTIVITIES 

The  Clover  Leaf  papers,  of  which 
L.  V.  Ashbaugh  is  publisher,  and  which 
include  the  Minneapolis  Daily  News, 
the  St.  Paul  Daily  News,  the  Omaha 
Daily  News,  the  Rural  Weekly,  the 
Woman’s  Home  Weekly,  and  the  Amer¬ 
ican  Home  Weekly,  have  a  new  rate 
card.  C.  D.  Bertolet,  of  Chicago,  Is 
manager  of  the  national  advertising  de¬ 
partment. 


New  Itglian  Daily  in  Boston 

A  new  daily  newspaper,  I.,a  Notizia, 
has  been  started  in  Boston.  Two  edi¬ 
tions  are  printed  daily.  It  is  independent 
in  policy.  Vinzenzo  Vacirca  is  the  edi¬ 
tor,  and  Email uele  La  Presto,  editor  of 
the  Tribuna  Del  Popolo,  is  business 
manager.  It  is  .a  clean  looking  sheet 
and  has  attracted  mm'h  favorable  at¬ 
tention  among  the  Italians  of  Boston. 


New  Daily  at  Hope,  Ark. 

At  Hope.  Ark.,  the  first  issue  of  the 
Evening  Arkansas  Herald  made  its  ap¬ 
pearance  on  February  2.  It  is  a  srlx- 
column  four-page  paper,  with  ,T.  E. 
Parkins,  of  I.ittle  Rock,  as  editor  and 
manager,  and  M.  L.  Henderson,  city 
editor.  The  first  issue  comes  out  with 
excellent  news  service  and  advertising 
patronage. 


Miami  to  Have  Daily  Paper 

Miami,  Gkla.,  February  7. — E.  XL 
Martin,  editor  of  the  Miami  Itecord- 
Herald,  announces  that  he  will  start  a 
daily  ('dition  of  the  Record-Herald.  Mar¬ 
tin  was  formerly  editor  of  the  Afton 
.\merican,  .\fton.  Okla.  He  moved  to 
Miami  alsmt  two  years  ago  and  pur- 
•■hased  the  Record-Herald. 

Proviileiice  Journal  Officers  Elected 

At  the  annual  meeting  of  the  Provi¬ 
dence  (R.  I.)  Journal  Company  the  fol¬ 
lowing  directors  were  elected  for  the 
en.suing  year:  Stephen  O.  Metcalf, 
Henry  D.  Sharpe,  Rowland  G.  Hazard, 
John  R.  Rathom.  Harry  Parsons  Cross, 
G.  Pierce  Metcalf  and  William  L.  Hodg- 
man.  At  the  meeting  of  the  board  of 
directors  the  following  officers  were 
elected  for  the  ensuing  year:  Presi¬ 
dent,  Stephen  O.  Metcalf:  vice-presi¬ 
dent,  Henry  D.  Sharpe;  editor  and  gen¬ 
eral  manager,  John  R.  Rathom;  treas¬ 
urer,  G.  Edward  Buxton,  .Ir. ;  secretary, 
Henry  R.  Davis;  assistant  treasurer, 
Robert  W.  Warren. 


Buloii  Rouge  Times'  New  Home 

'I'hc,  Baton  Rouge  (l^a.)  Daily  State 
Times  has  ju.st  completed  its  new  home. 
The  building  is  of  brick,  concrete,  and 
steel,  with  white  terra-cotta  ornamental 
front.  It  was  designed  exclusively  for 
the  State  Time.s,  Us  arrangements  being 
planneil  largidy  by  Charles  P.  Man- 
ship,  manager.  The  State  Times  now 
has  one  of  the  most  modern  and  best 
equipped  newspaper  plants  in  the  State. 


NEW  LONDON  TELEGRAPH  SOLD 

Paper  is  Taken  Over  by  Messrs.  Moran 
and  Whitney,  of  Norwich. 

The  Morning  Telegraph  of  New  Lon¬ 
don,  Conn.,  which  has  been  owned  for 
a  number  of  years  past  by  multimil¬ 
lionaire  Morton  F.  Plant,  has  been  sold 
to  Messrs.  Julian  D.  Moran  and  A.  R. 
Whitney,  of  Norwich,  Conn. 

Mr.  Moran  has  been  connected  with 
the  mechanical  department  of  the 
Morning  Bulletin,  of  Norwich.  Mr. 
Whitney  has  been  city  editor  of  the 
same  paper  for  several  years.  Mr. 
Moran  is  an  old  New  London  boy  hav¬ 
ing  been  associated  with  the  Evening 
Day  of  that  city  for  more  than  ten 
years. 

The  negotiations  leading  to  the  sale 
of  this  property  were  conducted  by 
Harwell,  Cannon  &  McCarthy,  News¬ 
paper  Brokers,  Times  Building,  N.  Y. 
C.  representing  the  interests  of  Mr. 
Plant. 

NEW  INCORPORATIONS 

El  Paso,  Texas.  The  Tri-State  Ad¬ 
vertising  and  I’rinting  Company.  To 
do  a  general  advertising  and  printing 
busine.ss  in  Texas,  New  Mexico  and 
Arizona.  Capital  stock,  $3,000.  Incor¬ 
porators:  A.  L.  Shirley,  Frederick 

Barnbrook  and  A.  Bliss  .\lbro. 

New  York  City.  Morton  Advertis¬ 
ing  Service,  Inc.;  capital  stock,  $10,000; 
to  conduct  a  general  advertising  agen¬ 
cy;  directors,  Joseph  W.  Morton,  Jr.,  of 
Plainfield.  N.  J.,  Elizabeth  M.  Cleaver 
and  Louis  L.  Sinsheimer  of  New  York 
city. 

lAiuisviLLE,  Ky.  Kentucky  Farming 
Pulilishing  Company.  Capital  stock, 
$12,000,  in  shares  of  $100  each.  To 
publish  newspapers,  magazines  and 
periodicals,  and  authority  is  given  to 
incur  an  indehteilne.ss  not  to  exceed 
$50,000.  The  incorporators  are  T.  M. 
Gilmore,  W.  W.  Watts  and  Fred  G. 
Bonte,  each  with  three  shares  of  the 
capital  stock. 

Centralia,  111.  Economy  Advertising 
('ompany.  Capital,  $50,000;  incorpora¬ 
tors,  F.  E.  Holland,  D.  A.  Ritchie, 
George  Ritchie. 

New  York  City.  Morton  Advertis¬ 
ing  Service,  Inc.  Agency.  Capital,  $10,- 
000.  L.  F.  Sulsheimer,  E.  M.  Cleaver, 
J.  W.  Morton,  Jr.,  incorporators. 

New  York  City.  Foreign  Printing 
Company,  Inc.;  capital  stock,  $5,000;  to 
do  a  general  advertising,  bookselling, 
imblishing  and  printing  business;  di- 
rector.s,'10rvin  S.  Acel,  Elmer  H.  Farkas 
and  Ida  bLirkas,  all  of  New  York  city. 

I'liicAGO,  111.  Messingcr  I’ublishing 
Company.  Cuiiital  stock  increased  from 
$10,000  to  $20,000. 


(Galveston  Tribune  Election 

At  a  meeting  of  stockholders  of  the 
Galveston  (Texas)  Tribune  in  Galves¬ 
ton,  the  following  directors  were  elected: 
C.  H.  McMaster,  R.  Waverley  Smith,  J. 
H.  I.jingl)ehn,  John  D.  Hodson,  Thomas 
E.  Gaffney  and  James  T.  Prendergast. 
On  adjournment  of  the  stockholders’ 
meeting,  the  directors  elected  officers  as 
follows:  C.  H.  McMaster,  president;  R. 
Waverley  Smith,  vice-president; 
I'homas  E.  Gaffney,  secretary  and 
treasurer. 


Po8t-Di.spatch  Building  Begun 
St.  Louis,  February  10. — The  con¬ 
tract  for  the  foundations  of  the  new 
Po.st- Dispatch  building  has  ju.st  been 
let  to  the  Gil.sonite  Construction  Co., 
St.  Louis.  The  work  of  excavation  has 
been  started  and  nearly  200  men  are 
already  employed.  ‘  The  building  will  be 
I'omplefed  early  in  1917,  and  will  not 
only  be  the  home  of  a  modern  news- 
paiier  jilant,  but  a  model  of  building 
construction,  as  well.  The  foundation 
construction  will  consume  from  three 
to  four  months.  The  steel  contract  for 
the  superstructure  has  been  placed,  and 
the  steel  will  begin  to  be  delivered 
April  1.  Plans  for  the  superstructure 
are  expected  to  lie  completed  March  1, 
and  bids  for  con.structing  the  building 
will  then  be  received. 


THE  SEATTLE  TIMES 

‘"The  Best  That  Money  Can  Buy” 

A.  B.  C.  flitures  for  six  months  ending 
Oetober  1.  1915. 

Daily,  net  paid,  67,638 
Sunday,  net  paid,  78,278 
Over  55,000  in  Seattle 

A  copy  to  every  family  each  week  day. 
Largest  circulation  by  many  thousands  of 
any  daiW  or  Sunday  paper  on  the  North 
Pacific  (-oast. 

Largest  (Jnutity  Beit  Quality  Circulation 

The  S.  C.  Beckwith  Special  Agency 

Sole  Foreign  Representatives 
New  York  Chicago  St.  Louis 


IF  you  are  intending  to 
do  some  national  adver¬ 
tising,  the  Promotion 
Department  of  the  Shaffer 
Group  of  newspapers  will 
gladly  assist  you  with  infor¬ 
mation  regarding  the  trade 
territories  in  which  these 
newspapers  are  located. 

Chicago  Evening  Post 
Indianapolis  Star 
Muncie  Star 
Terre  Haute  Star 
Rocky  Mountain  News 
Denver  Times 
Louisville  Herald 

PROMOTION  DEPT. 
SHAFFER  GROUP 

12  S.  Market  Street,  Chicago 


In  PITTSBURGH 

Our  Competitors  are  amazed  at  the  growth 
in  Circulation  and  Advertising  being  made 
by 

The  POST  and  The  SUN 
WHY  ? 

Because  The  Pittsburgh  Post  and  The 
Pittsburgh  Sun  are  to-day  the  best  news¬ 
papers  in  Pittsburgh.  The  most  wide-awake, 
up-to-date  Daily  papers  ever  published  in 
that  city,  and  the  great  public  is  realizing 
the  fact  more  and  more  every  day. 

CONE,  LORENZEN  &  WOODMAN, 
Special  Representatives 
New  York,  Detroit,  Kansas  City,  Chicago 


Deutsches  Journal 

The  N.  Y.  German 
Journal  is  America’s 
Greatest  German  Newspaper 


tlljp  lEurning  #tar 

covers  Washington,  D.C.,  more 
thoroughly  with  one  edition 
than  any  other  paper  in  the 
United  States  covers  the  city 
in  which  it  is  published. 

Member  of  the  A.  B.  C. 


DETROIT  SATURDAY 

NIGHT 

friiarantees  and  stands 

back  of 

every  advertisement 

it  pub- 

lishes. 

G.  LOGAN  PAYNE  CO. 

New  York  Chicago  Boston  Detroit 
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THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST 


TIPS  FOR  THE  AD  MANAGER 

Goldsmith,  Silver  &  Co.,  M.  C.  A. 
Cigar,  Boston,  Mass.,  will  in  future 
place  all  of  their  advertising  through 
the  C.  Brewer  Smith  Advertising 
Agency,  85  Devonshire  St.,  Boston, 
Mass. 


Wood,  Putnam  &  Wood  Co.,  Ill  De¬ 
vonshire  Street,  Boston,  Mass.,  is  mak¬ 
ing  1,400-line  contracts  with  some  Ohio 
newspapers  for  the  Peerless  Knitting 
Mills  Co.,  “Peerless  Underwear,”  Matta- 
pan.  Mass. 


Ijord  &  Thomas,  Mailers  Building, 
Chicago,  Ill.,  is  renewing  contracts  with 
newspapers  in  large  cities  for  Mary  T. 
Goldman,  “Goldman’s  Hair  Restorer,” 
Goldman  Bldg.,  St.  Paul,  Minn. 


Charles  D.  Levin,  Inc.,  1269  Broad¬ 
way,  New  York  city,  is  placing  orders 
with  a  selected  list  of  newspapers  for 
the  Mutual  Life  Insurance  Co.,  32  Nas¬ 
sau  Street,  New  York  city. 


J.  W.  Morton,  Jr.,  21  Irving  Place, 
New  York  city,  is  again  placing  copy 
on  contract  with  a  selected  list  of  news- 
jiapers  for  Kops  Bros.,  “Nemo  Cor¬ 
sets,”  120  Kast  Sixteenth  Street,  New 
York  city. 


Morse  International  Agency,  Fourth 
Avenue  and  Thirtieth  Street,  New  York 
city,  is  making  5,000-line  contracts  with 
some  Southern  newspapers  for  the 
Burnham  &  Merrill  Co.,  Packers,  Port¬ 
land,  Me. 


Hanser  Agency,  Kinney  Bldg.,  New¬ 
ark,  N.  J.,  is  again  placing  orders  with 
a  few  newspapers,  in  sections  where 
they  have  agent.s,  for  the  Newark  Shoe 
Co.,  “Newark  Shoes,”  M.  Samuels  &  Co., 
21  South  Hanover  Street,  Baltimore, 
Md. 

Advertising  Agents 

COLLIN  ARMSTRONG,  INC., 
Advertising  and  Sales  Service, 

115  Broadway,  New  York. 


FRANK.  ALBERT  &  CO., 
26-28  Beaver  St.,  New  York. 
Tel.  Broad  3831. 


HOWLAND,  H.  S.,  ADV. 
AGENCY,  INC., 

20  Broad  St.,  New  York. 
Tel.  Rector  2573. 


LEVEY,  H.  H., 

Mar  bridge  Bldg.,  New  York. 
Tel.  Greeley  1677-78. 


Publishers’  Representatives 

ARKENBBRG  SPECIAL  AGENCY, 
702A  World  Bldg.,  New  York 
406A  Madison  Ave.,  Toledo,  O. 


KATZ  M.  L., 

Peoples  Gas  Bldg.,  Chicago,  Ill. 


CONE,  LORENZEN  &  WOOD¬ 
MAN, 

Brunswick  Bldg.,  N.  Y.;  Advtg. 
Bldg.,  Chic.;  Gumbel  Bldg.,  Kan¬ 
sas  City. 


DE  CLERQUE,  HENRY, 

Chicago  Office.  5  S.  Wabash  Ave. 
New  York  Office.  1  W.  34th  St. 


GLASS.  JOHN, 

1156-1164  Peoples  Gas  Bldg.,  Chic. 


O’FLAHERTY’S  N.  Y.  SUB- 
URB  LIST 

22  North  William  St.,  New  York. 
Tel.  Beekman  3636 


PAYNE,  G.  LOGAN.  CO., 

747-748  Marquette  Bldg.,  Chicago, 
Ill.;  200  FifA  Ave.,  New  York, 
N.  Y.;  8  Winter  St.,  Boston,  Mass.; 
Kruage  Bldg.,  Detroit,  Mic^ 


Prudential  Life  Ins.  Co.  of  America, 
763  Broad  Street,  Newark,  N.  J.,  in  fu¬ 
ture  will  place  their  advertising  through 
the  Borland  Advertising  Agency,  Press- 
ton  Bldg.,  Atlantic  City,  N.  J.,  and  New 
York  city. 


H.  E.  Ayres  &  Co.,  164  Federal  Street, 
Boston,  Mass.,  are  making  contracts 
with  the  New  England  newspapers  for 
the  C.  A.  Briggs  Confectionery  Co., 
“Briggs  Cough  Drops,”  Cambridge, 
Mass. 


Reiliy-Taylor  Co.,  “Luzianne  Coffee,” 
New  Orleans,  La.,  has  transferred  its 
advertising  to  N.  W.  Ayer  &  Son,  300 
Chestnut  Street,  Philadelphia,  Pa.  This 
agency  is  also  placing  orders  with  a 
selected  list  of  newspapers  for  Smith 
Bros.,  “S.  B.”  Chewing  Gum,  Pough¬ 
keepsie,  and  renewing  contracts  "Tvith 
newspapers  in  selected  sections  for 
Mauli  Bros.,  Marcaroni,  etc..  Thirteenth 
Street  and  St.  Louis  Avenue,  St.  Louis, 
Mo. 


George  Batten  Co.,  Fourth  Avenue 
Bldg.,  New  York  city,  is  sending  out 
orders  to  some  Southern  newspapers 
for  Norris,  Inc.,  candy,  Atlanta,  Ga. 


White  Tar  Co.,  “White  Tar  Moth 
Bags,”  Cliff  and  John  Streets,  New 
York  city,  will  in  future  place  their 
advertising  through  Bates  Advertising 
Co.,  230  Fifth  Avenue,  New  York  city. 


Blackl)urn  Adv.  Agency,  Patterson 
Bldg.,  St.  Louis,  Mo.,  is  making  5,000,- 
line  renewal  contracts  with  a  selected 
list  of  newspapers  for  the  Blackburn 
Products  Co.,  medical.  College  and  El- 
wood  Streets,  Dayton,  Ohio. 


A.  W.  Ellis  Co.,  40  Central  Street, 
Boston,  Mass.,  is  placing  500-line  or¬ 
ders  with  some  New  England  newspa¬ 
pers  for  the  New  England  Maple  Syrup 
Co.,  “Uncle  John’s  Golden  Tree  Syrup,” 
Boston,  Mas.s. 


Gardner  Advertising  Go.,  Kinloch 
Bldg.,  St.  Louis,  Mo.,  is  making  6,000- 
line  contracts  with  a  selected  list  of 
newspapers  for  the  General  Roofing 
Co.,  “Certain-teed  Roofing,”  Boatman’s 
Bank  Bldg.,  St.  Louis,  Mo. 


Rudolph  Guenther,  25  Broad  Street, 
New  York  city,  is  again  placing  orders 
with  mail-order  newspapers  for  Dr.  R. 
Newman,  “Medical,”  36  East  Third 
Street,  New  York  city. 


F.  W.  Devoe  &  C.  T.  Reynolds  Co., 
paints.  New  York  city  and  Chicago,  Ill., 
will  .shortly  place  orders  with  newspa¬ 
pers  for  their  spring  campaign  through 
Eugene  McGuckin  Co.,  105  North 
Thirteenth  Street,  Philadelphia,  Pa. 


John  J.  Morgan,  44  Bromfield  Street, 
Boston,  Mass.,  is  placing  orders  with 
some  New  England  newspapers  for  Pot¬ 
ter  &  Wrightington,  “Old  Grist  Mill 
Coffee,”  Boston,  Mass. 


Frank  Pre.sbrey  Co.,  456  Fourth  Ave¬ 
nue,  New  York  city,  is  making  5,000- 
line  contracts  with  some  Eastern  news¬ 
papers  for  the  anthracite  coal  operators, 
Philadelphia,  Pa. 


hkiuitable  Life  Assurance  Society  of 
the  United  States,  120  Broadway,  New 
York  city,  is  placing  orders  with  same 
list  of  newspapers  as  last  year. 


Ruthrauff  &  Ryan,  450  Fourth  Ave¬ 
nue,  New  York  city,  is  again  sending 
out  orders  to  newspapers  in  New  York 
city  and  vicinity  for  the  Nomordust 
Chemical  Co.,  “No-Mor-Dust,”  19  East 
21st  Street,  New  York  city. 


Redfield  Adv.  Agency,  34  West  33d 
Street,  New  York  city,  will  shortly 
place  orders  with  Boston,  Mass.,  news¬ 
papers  and  then  will  gradually  take  up 
other  territory  for  McKesson  &  Robins, 
“Calox”  tooth  powder,  etc.,  19  East  21  st 
Street,  New  York  city. 


L.  A.  Sandlass,  Clay  Street,  Balti¬ 
more,  Md.,  is  again  making  some  re¬ 
newal  contracts  with  newspapers  for 
the  Hesinol  Chemical  Co.,  “Resinol 
Soap,”  etc.,  517  W.  Lombard  Street, 
Baltimore,  Md. 


Thomas  Ad.  Service,  Heard  National 
Bank  Bldg.,  Jack.sonville,  Fla.,  is  again 
placing  orders  with  newspapers  in  se¬ 
lected  sections  for  the  Florida  Citrus 
Exchange,  Tampa,  Fla.,  and  204  Frank¬ 
lin  Street,  New  York  city. 


J.  Walter  Thompson  Co.,  *Lytton 
Bldg.,  Chicago,  Ill.,  is  sending  out  200- 
line  2-t.  orders  to  newspapers  in  Ne¬ 
braska  and  Iowa  for  the  Henry  Field 
Seed  Co.,  Shenandoah,  Iowa. 


James  T.  Wetherald,  221  Columbus 
Avenue,  Boston,  Mass.,  is  again  placing 
orders  with  newsjiapers  in  selected  sec¬ 
tions  for  the  Comfort  Co.,  Comfort 
Foot  Powder,  Boston,  Mass. 


Fred  C.  Williams,  108  Fulton  St.,  New 
York  city,  is  making  2,800-line  con¬ 
tracts  with  some  Texas  newspapers  for 
the  India  and  Ceylon  Tea. 


Matos-Menz,  Philadelphia,  Pa.,  is  put¬ 
ting  out  a  schedule  for  the  Pratt  Food, 
Philadelphia. 


N.  W.  Ayer  &  Son,  Philadelphia,  Pa., 
is  placing  four  inches  of  advertising 
sixteen  times  with  a  few  papers  for  the 
Jos.  Dixon  Crucible  Company. 


Maull  Bros.,  St.  Louis,  Mo.,  are  re¬ 
newing  contracts  through  N.  W.  Ayer 
&  Son,  Philadelphia,  Pa. 


D’Arcy  Adv.  Agency,  St.  Louis,  Mo  , 
is  sending  out  5,000  lines  of,  advertising 
for  one  year  to  a  few  Eastern  jiapers 
for  the  American  Wine  Co. 


M.  V.  Kelley  Co.,  Toledo,  Ohio,  is 
placing  500  lines  one  year  with  some 
Pacific  Coa.st  newspapers  for  the  Gar- 
ford  Motor  Truck  Co.,  IJma,  Ohio. 


J.  B.  Stetson  Co^Philadelphia,  Pa.,  is 
putting  its  schedflle  through  Geo.  L. 
Dyer  Co.,  New  York  city. 


Reardon,  Denver,  Col.,  is  placing  2,00fl 
lines  of  adverti.sing  one  year  with  some 
Pacific  Coast  newspa/pers  for  Martin 
Bros.,  “Blue  Hill  Cheese,”  Denver,  Col. 


The  Beers  Advertising  Agency,  Ha¬ 
vana  and  New  York,  are  now  placing 
renewals  for  Dr.  Miles  Medical  Co., 
five  Inche.s,  two  columns,  for  a  year,  in 
leading  Cuban  Spanish  papers.  Also 
renewals  for  a  year  for  the  Glenns  Sul¬ 
phur  Soap,  two  inches,  one  column, 
twice  weekly,  using  Spani.sh  and  Eng¬ 
lish  papers. 


S.  C.  Dobbs  Aids  Students 

Samuel  C.  Dobbs  of  Atlanta,  Ga., 
former  president  of  the  Associated  Ad¬ 
vertising  Clubs  of  the  World,  has  given 
$60,000  for  the  construction  and  fur¬ 
nishing  of  a  dormitory  of  Emory  Uni- 
veraty  at  Oxford,  Ga.,  which  will  ac¬ 
commodate  132  students.  Mr.  Dobbs, 
who  is  a  native  of  Carroll  County,  Ga., 
is  desirous  of  helping  the  studies  of 
young  men,  he  says,  because  he  himself 
was  denied  the  advantages  of  college 
education.  He  said:  “One  of  the  most 
important  things  with  which  I  have 
ever  had  anything  to  do  was  the  intro¬ 
duction  of  the  educational  work  into 
the  advertising  clubs  at  Omaha  in  1910. 
This  work  has  grown  until  not  only  arc 
there  study  clas.ses  to-day  in  connection 
with  every  advertising  club,  with  a 
combined  member.shlp  of  about  1,300 
men,  but  thirty-one  colleges  and  uni¬ 
versities  have  e.stablished  special  chairs 
of  advertising  as  a  part  of  their  course.” 


TRADE-MARKS  MORE  POPULAR 

Remarkable  Increase  in  Number  Filed 

at  the  U.  S.  Patent  Office  in 

Washington,  D.  C.,  February  9. — The 
increase  in  the  use  by  advertisers  of 
trade-marks,  trade-names,  labels,  etc.,  is 
strikingly  shown  in  the  report  for  the 
last  fiscal  year  just  issued  by  the  U.  S. 
Commissioner  of  Patents.  The  figures 
embodied  are  the  more  significant  in 
that  they  cover  a  twelve-month  period 
during  which,  owing  to  the  European 
war  and  upset  business  conditions,  ad¬ 
vertising  and  kindred  activities  were 
below  normal. 

During  the  year  there  were  filed  in 
the  Patent  Office,  applications  for  the 
registration  of  trade-marks  to  the  sur¬ 
prising  total  of  8,376,  and,  in  addition, 
947  applications  for  copyright  entry  for 
laliels.  Actual  registrations  were,  of 
course,  below  the  number  of  applica¬ 
tions  filed  but  the  total  for  1915  was 
6,919  trade-marks  and  762  labels. 

How  the  registration  of  trade-marks 
has  grown,  even  in  the  face  of  a  tem¬ 
porary  slowing  down  of  business  is 
shown  by  a  statement  which  covers  the 
registrations  during  the  past  half  de¬ 
cade.  The  annual  totals  have  been  3,791 
in  1911;  4,635  in  1912;  5,166  in  1913; 
5,795  in  1914;  and  now  the  total  of  al¬ 
most  7,000  in  1915.  Meanwhile  the 
copyrighting  of  labels  has  increased 
this  year  ju.st  as  steadily  and  in  about 
the  same  proportion. 

Type  founders,  who  de.sire  protection 
for  their  new  type  faces,  are  not  at  all 
satisfied,  as  our  readers  know,  with  the 
present  de.sign  patent  system  and  are 
hoping  for  relief  in  this  direction  from 
Congress  during  the  present  session. 
Meanwhile,  however,  th^  type  people  and 
other  creators  of  original  designs,  in¬ 
cluding  the  manufacturers  of  advertis¬ 
ing  novelties,  continue  to  take  out  de¬ 
sign  patents  for  their  more  important 
productions.  This  past  year  witnessed 
applications  for  the  entry  in  the  Patent 
Office  of  a  total  of  2,679  designs,  the 
number  of  de.sign  patents  actually  issued 
during  the  interval  being  1,489. 

The  fact  that  this  latter  total  was 
somewhat  smaller  than  the  aggregate 
for  either  of  the  two  preceding  years 
may  perhaps  reflect  the  growing  dis¬ 
satisfaction  of  type  founders,  etc.,  that 
they  should  be  compelled  to  take  out 
patents  on  designs  which  they  feel  that 
they  should  be  allowed  to  register  for  a 
nominal  fee  much  on  the  plan  on  which 
trade-marks  are  registered. 


WILSON  ON  HONEST  ADS 

They  Herald  New  Era,  President  Tells 
St.  Louis  Business  Men. 

In  his  recent  speech  before  the  Busi¬ 
ness  Men’s  Ix>ague  of  St.  Louis,  Presi¬ 
dent  Wilson  strongly  indorsed  the 
movement  for  clean  advertising. 

“You  know  how  the  advertising  men 
of  this  country  have  banded  themselves 
together  to  see  that  advertisements 
speak  the  truth,”  Mr.  Wilson  said. 
“Now,  that  is  an  index  of  what  is  hap¬ 
pening  in  America.  We  have  upon 
some  occasions  drawn  it  a  little  strong 
with  regard  to  our  individual  busines.s. 
Now  we  are  beginning  to  realize  that 
the  real  efficiency  is  in  the  facts  as 
they  are,  because  they  are  going  to  be 
uncovered  sooner  or  later  in  the  process 
of  business. 

“You  cannot  sell  a  thing  that  is  not 
what  you  represent  it  to  be  without 
your  customers  ultimately  finding  out 
that  it  is  not  what  you  represent  it  to 
be.  So  that,  even  upon  an  Instinct  of 
preservation,  if  you  put  it  upon  no 
higher  plane,  you  had  better  anticipate 
the  facts  when  you  see  them  coming, 
and  not  get  caught  by  them.  The  truth 
is  stronger  and  mightier  than  any  other 
influence  in  the  world,  in  the  long  run.” 


Good  Old  Eagle! 

The  Brooklyn  Daily  Eagle  will 
celebrate  its  seventy-fifth  anniversary 
on  October  26  of  the  present  year  by 
publishing  a  diamond  jubilee  issue. 
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The  Following  Newspapers  are  Members  of 

THE  AUDIT  BUREAU  OF 
CIRCULATIONS 

And  grant  the  right  to  the  organization  to  examine,  through  qualified  aud¬ 
itors  or  independent  auditing  concerns,  who  are  certified  public  accountants, 
any  and  all  bills,  news-agents’  and  dealers’  reports,  papers  and  other  rec¬ 
ords  considered  by  the  Board  of  Control  necessary  to  show  the  quantity  of 
circulation,  the  sources  from  which  it  is  secured,  and  where  it  is  distributed. 


AD  FIELD  PERSONALS 

The  Tracy-Parry  Advcntising  Coin- 
jiany,  Philadelphia,  has  moved  into 
larger  quarters  in  the  I.afayette  build¬ 
ing.  that  city.  The  <‘omi)any  was  in¬ 
corporated  in  1911. 

•'  Henry  Jeklin,  manager  of  the  clas- 
.silled  advertising  department  of  the 
Sjiokane  (Wash.)  Spokesman- Ueview. 
won  two  blue  ribbons  for  fowls  exhibit- 
eil  at  the  Si)okane  Ihndtry  Show  last 
week. 

Mowbray  White,  formeily  of  the  I.os 
.Angeles  Herald  and  the  Pitt.sliurgh  Post 
and  .Sun,  has  joined  the  staff  of  Cone, 
I.orenzen  &  Woodman  as  a  solicitor. 

10.  .S.  Stewart,  as.sistant  advertising 
agent  of  the  Pennsylvania  Uailroad,  has 
been  ai)pointed  advertising  agent,  suc¬ 
ceeding  the  late  Col.  K.  N.  Barksdale. 
He  has  been  connected  with  the  Penn¬ 
sylvania  .since  189:).  He  is  also  a  writer 
of  siiecial  articles  and  short  stories. 

lOdward  H.  Acree,  .Jr.,  has  resigned 
.'IS  secretary  of  the  Siegfried  ('omi>any, 
Inc.,  advertising  agents.  aO  ChuiX'h 
SIrwt,  New  York,  to  become  atlvei  ti.sing 
manager  for  the  Dexter  Polder  Com¬ 
pany,  manufacturers  of  pai>er  folding, 
feeding,  binding  and  cutting  machinery, 
200  Fifth  Avenue,  New  York. 

C.  1j.  Pritchett,  a  membei'  of  the  Ad¬ 
vertisers*  Club  of  St.  Bouis,  who  was 
formerly  in  the  advertising  department 
of  the  Famous  &  Barr  Dry  (loods  Co., 
that  city,  is  now  adverti.sing  and  sales 
manager  for  the  I.indell  Store,  another 
St.  Bouis  dejiartment  store. 

Paul  Sutcliffe  has  been  appointed  ad¬ 
vertising  manager  of  the  Kdison  Stor¬ 
age  Battery  Company.  Orange.  N.  J. 
Mr.  Sutcliffe  received  his  earlier  adver¬ 
ti.sing  and  selling  training  in  California. 
On  coming  Fast,  in  1912,  he  joined  the 
Fdison  intere.sts,  Init  resigned  at  the 
end  of  a  year  to  become  .secretary  of 
the  W.  S.  Hill  .Adverti.sing  Company, 
Pittsburgh. 

Bidderhof,  recently  adverti.sing 
manager  of  the  Society  for  Klectrical 
Development  in  its  campaign  for  Klec¬ 
trical  Pros|)crity  Week,  has'  been  en¬ 
gaged  as  advertising  manager  for  the 
Coles  Picture  .Machine  Corporation. 

Budd  Rosenberg,  for  the  last  four 
years  advertising  and  .ssxies  manager  for 
the  Kastern  Outfitting  Company,  has 
liecome  associated  with  the  Ramsey- 
Olilienheim  Coinjiany,  of  San  Francisco, 
one  of  the  i)rogre.ssive  advertising  or¬ 
ganizations  on  the  Pacitlc  Coast. 

William  R.  AA’allis,  advertising  expert 
of  ('leveland,  received  the  largest 
amount  in  damages  for  per.sonal  in¬ 
jury  ever  a.s.sessed  in  courts  of  Cuya- 
hog.a  county,  Ohio,  last  week,  when  a 
Jury  in  the  court  of  common  i)leas  re¬ 
turned  a  verdict  for  $55,000  in  his  suit 
against  Kdward  W.  .Moore,  president 
of  the  Bake  Shore  Electric  Railway  and 
vice-i)resi<lent  of  the  Northern  Ohio 
Traction  ('ornpany.  It  was  the  third 
trial  of  the  case.  .Moore’s  automobile 
and  Wallis’s  machine  were  in  collision 
in  Cordon  Park,  Cleveland,  in  June, 
1912,  and  AA’allis’s  attorneys  contend 
that  his  mind  was  impaired  and  that 
he  was  Injured  internally  as  a  result  of 
negligence  on  Moore’s  part.  Wallis  has 
been  in  a  .sanitarium  at  .Atlantic  City 
for  the  last  year. 


New  Orleans  States 

.Mi'IiiImt  .\nilit  Itiircun  ut  ('Inmliitiiins. 

Sworn  \ri  I’nlxi  CIrciiIntion  for  <1 
AloiitliH  KntlliiK  Sepl.  .'tO,  Ifiin 

33,142  Daily 

Wf  Ku.'iranire  tlic  largest  wliitr  home 
'li'llM.nil  evening  elrciilnthiii  In  the  trade 
leriiiory  of  New  Orleans. 

To  real'll  a  large  majorlt.v  of  the  trade 
proRiiects  In  the  local  territor.v  the  States 
In  the  logii'Hl  and  economic  medium. 

<  ireiilatlon  data  rent  on  requeat. 
riie  S.  c.  BKf'KWITII  SPECIAI, 
AGENCY 

Sole  Foreign  RepreaentatlTea 

A'ork  Chicago  St.  I.ouin 


Charles  W.  AA’ild,  manager  of  the 
•American  Products  Company,  has  suc¬ 
ceeded  “.lack”  Barnes  as  .secretary  of 
the  Canton  (Ohio)  Adcraft  Club.  Mr. 
AV’ild  was  the  unanimous  choice  of  the 
club’s  board  of  directors. 


Ad  Manager  (Jets  $35,000  Job 
Chicago,  February  8. — H.  B.  lA'ach- 
man,  general  manager  of  the  Chicago 
and  Middle  AA’estern  division  of  the 
Street  Car  Advertising  Company,  has 
resigned  his  position  to  liecome  adver¬ 
tising  manager  for  Frederick  H.  Bart¬ 
lett  &  Co.,  at  a  saltiry  of  approximately 
$35,000  a  year.  Norman  B.  -Meyer,  as¬ 
sistant  general  manager  of  the  Street 
Car  .Advertising  Company,  also  will  go 
to  the  Bartlett  Company. 


California's  First  “Fraud  Ad”  Conviction 

As  a  result  of  the  “Truth  in  .Adver¬ 
tising”  camiiaign  of  the  Advertising 
Club  of  San  Francisco  the  first  convic¬ 
tion  in  California  under  the  ordinance 
which  prohibits  the  making  of  any 
false,  untrue,  deceptive  or  misleading 
statements  as  to  merchandise  offered 
for  sale,  has  been  secured.  J.  Gollober, 
a  wholesale  commission  merchant,  was 
on  February  4  found  guilty  of  violation 
of  the  ordinance,  (iollober,  according 
to  the  evidence  sulimitted  at  his  trial, 
bought  $2,000  worth  of  goods  from 
Weinstock,  a  local  bankrupt  concern 
He  then  put  into  the  store  several  dray 
loads  of  goods  from  his  wholesale 
house,  and  advertised  the  whole  as  a 
$10,000  bankrujit  .sale  of  Weinstock. 
.Judge  Oppenheim,  who  pre.sided  at  the 
trial,  characterized  the  sale  as  “pure 
bunk”  and  said  he  was  glad  that  Ban 
Franci.sco  merchants  were  putting  an 
end  to  fraudulent  adverti.sing. 


Endorse  Pure  Advertising  Bill 
The  Pure  Advertising  Bill  now  before 
Congre.ss  was  given  hearty  endorsement 
by  the  AV'aco  ('I'oxas)  Ad  (,’lub.  President 
C.  K.  Harmon  pointed  out  that  all  ad 
men  should  seek  to  secure  the  passage 
of  this  bill,  as  it  will  obviate  the  ne- 
ce.ssity  of  further  activities  concerning 
State  laws  on  this  subject. 


Additions  to  Mergenthaler  Staff 

Wm.  H.  Stubbs  and  John  F.  O’Sulli¬ 
van,  known  to  printers  everywhere  as 
among  the  fastest  Linotype  x)perators  in 
the  world,  are  among  recent  additions 
to  the  Mergenthaler  Linotype  Com¬ 
pany’s  sales  staff.  'Frajik  M.  Bland, 
who  has  represented  type  founders  for 
years,  is  another  of  the  Ijinotype  Com¬ 
pany’s  new  men,  and  M.  O.  Menaige, 
who  organized  the  New  York  Crafts¬ 
men’s  (’lub,  on  which  all  others  are 
patterned,  is  a  fourth.  The  new  men 
are  all  favorably  known  to  the  trade, 
and  will  add  materially  to  the  strength 
of  the  Linotype  organization. 

Richard  Jackson's  Rise 

From  cash  boy  to  director  is  the 
record  made  by  Hichard  Jackson,  ad¬ 
vertising  manager  of  B.  Altman  &  (’o., 
one  of  New  York’s  greatest  stores. 
Twenty-eight  years  ago  he  started  to 
work  for  the  firm  with  a  goodly  sup¬ 
ply  of  red  hair  and  freckles.  To-day 
he  is  only  42  and  one  of  the  directors 
of  this  great  establishment.  He  has 
come  to  the  front  through  hard  work, 
intelligent  .service,  and  an  ambition  to 
do  things  right.  Mr.  Jack.son  is  a 
1  achelor  although  he  admits  that 
most  succe.ssful  men  are  married. 

Lloyd  Resigns  from  the  Evening  .Mail 

Charles  B.  IJoyd  has  resigned  as  ad¬ 
vertising  manager  of  the  New  York 
Evening  Mail,  and  his  place  is  lieing 
temporarily  filled  by  Hal  Fink.  .Mr. 
Lloyd  will  leave  the  Mail  on  March  B 


New  York  city  has  become  the  me- 
trojiolis  of  the  world — first  in  popula¬ 
tion,  in  wealth,  in  business,  in  com¬ 
merce,  in  finance,  in  education,  in  mu¬ 
sic,  in  charity,  in  achievement,  in 
power. 


ALABAMA. 


-MCW.S  . . Blrmlngbam 

.Avcr.'^Bc  rli'i'uliitlon  for  Xoveiiiljer.  Dally,  37,188; 
Siiniluy,  38,003.  I’rinteil  2,207,884  lines  more  ad- 
rertlKiiiK  than  its  nearest  competitor  in  1814. 


^  CALIFORNIA. _ 

KX.AMINER  . 1.08  Angeles 

A.  B.  C.  Audit  reports  show  larip'st  Morning  and 
Sunday  circulation.  Greatest  Home  Delivery. 

THE  PROGRESS . Pomona 

GEORGIA. 

.luLltNAl,.  ^Or,  57,531) . Atlanta 

CHUONICLE  . Augusta 

LEDGER  . Coltimbiifi 

ILLINOIS. 

HERALD  . Iiiliei 

STAR  (Circulation  21,580) . Peoria 

IOWA 

REGISTER  &  LEADER . Des  Moines 

EVENING  TRIBUNE . Des  Moines 

Essential  to  covering  Des  Moines  and  vicinity. 

SUCCESSFUL  FARMING . Des  Moines 


More  than  700,000  circulation  gnaranteed  util 
proven  or  no  pay.  Member  Audit  Bureau  of 
Circulations. 


KENTUCKY 


MASONIC  HOME  JOUHNAI . IxniUvIlle.  Ky. 

(Seinl-Mniithly.  32  to  G4  pagp*.  i  Guaranteed 
largest  clrcnlntlon  of  any  Mnsunie  publleatU'D  in 
the  world.  In  exeesH  of  OO.DOu  copies  monthly. 


LOUISIANA 


TIMES  PICAYUNE . New  Grleans 

MICHIGAN 

I’vK'I'RlOT  (No  Monday  Ihbiic) . l  okson 


i.iiwt  tiov.  Statement — Dully,  11.403:  Snnduy 
12. ."dW.  MoTid>er  A.  H.  C.  rnd  A.  N.  I*. 

Kbit  rate  2  cents  line;  full  iN)sition  2><*  ceiitu  line. 


•  MINNESOTA. 


TRIBUNE,  Morning  and  Evening _ Minneapolis 


MISSOURI 


PGST-DISPATCH . » . St.  I/nils 

Is  the  only  news|ia|ier  In  Its  territnry  with  the 
lieanilfiil  Rotogravure  Picture  Section.  Circu¬ 
lation  first  six  months,  101.5; 

Sunday  svvrage  .  3.50.000 

Dally  and  Sunday . 204.407 


MONTANA 


MINER  .  Butte 

Average  dally.  11.0S4.  Sundny,  17.071,  for  3 
n:onths  ending  March  31$(t.  1015. 


NORTH  CAROLINA. 


SENTINEL  . Winston  Sniem 

ftetolier  gov't  report  5,S4.3,  net  gain  October, 
1015.  over  Octolier,  1014,  1.028  copie«. 


NEW  JERSEY. 


•TGURNAI,  . Ellrjihefh 

PRESS  rilROXirT.E  . Paterson 

courier. NEWS  . Plainfield 


ILLINOIS. 


SKANDIVAVEN  . 

INDIANA. 

THE  AVE  MARIA  . 

. . .  Notro  Dame 

NEW  YORK 


courier  &  ENQUIRER . BulTalo 

IL  PROGRESSO  ITALO  AMERICANO.New  York 

D'AY . .  York 


The  National  Jewish  Dally  that  no  general 
advertiser  should  overlook. 


NEBRASKA. 


TRIBUNE  . Hastings 

Circulation  A.  B.  C.  ic|iort,  7,100.  Full  leased 
wire  report  United  Press. 


OHIO. 


('i<AIN  DEALER . Cleveluud 

Circiilutkm  for  January,  lOlli. 

Dully  . .131,7«8 

Minday  . 170,114 


VI NDICzVTOU  . Youngatown 


PENNSYLVANIA. 

II.MI.S  . • . 

li.til.v  DE.MUt  RAT  . 

. .  Juhuutown 

TI.MES-LEADEK  . 

Wilkes- Itarrv 

TENNESSEE. 

BANNER  . 

. .  .Nashville 

TEXAS 

AMERICAN  . Austin 

•'ITie  Twentieth  Century  Paper  of  Texaa"  is 
aiwoliitely  independent,  printing  all  the  newt  all 
tile  time  uod  printing  It  flrat.  Seventy  per  c<^nt. 
eiiy  eireuluiiuu  by  carrier. 


CHROMCLB  . llouaton 

The  Chronicle  guarantees  a  circulation  of  35,000 
dully  and  45,000  Sunday. 


R08T  . Houston 

Over  00%  of  carrier  circulation  stays  In  the 
homes.  Proof  on  requi'st.  Government  Report, 
28.810  net. 


ITCLEGRAM  . . . . . . Temple 

Net  paid  circulation  over  6.000. 


UTAH. 


HERALD-REPUBLICAN . Salt  Lake  City 


VIRGINIA 


DAILY  NEWS-RECGRD . Harrisonburg 

In  the  famous  Valley  of  Va.  only  paper  in 
the  richest  Agricultural  County  In  United  S*atca. 


WASHINGTON 


PGST-INTELLIGENCER  . Seattle 


CANADA 


ONTARIO 


FREE  PRESS  . I»ndon 

DAILY  HERALD . Stratford 


Ijirgesl  circulation  In  Perth  County.  The 
paper  that  Perth  County  people  want  to  read. 


NEBRASKA. 


FRF.IE  PRESSE  (Clr.  128.384) . Lincoln 

NEW  YORK. 

BGBLLBITTING  DELLA  SERA . New  York 


ROLL  OF  HONOR 

The  following  publishers  guarantee  circulation  and  willingly  grant  any 
advertiser  the  privilege  of  a  careful  and  exhaustive  investigation. 
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PLENTY  OF 

MONEY  AND  GOOD  CHEER 

Tkat’s  the  sltiiatiuD  in 
PITTSBLRGH,  PA., 

Everybody  Busy. 

GAZETTE  TIMES 
CHRONICLE  TELEGRAPH 
Have  the  largest  circulation. 
Combination  Rate,  Daily  »Oc  a  line. 
Combination  Rate,  Daily  and  Sun¬ 
day  «  Dine 

For  further  information  write 
Frbaa  E.  Dice,  F.  A.  Mgr.,  Pgh.,  Pa. 
J.C.  WabmSng  J.  M.  Branham  Co.  R.  I  BidweD  Co- 
225  Fifth  Ave.Maller'a  Bldg.,  Chicago  742  Market  St. 
New  York  Cheimcal  Bldg..  St.  Louis  Oan  Francisco 


PITTSBURG 

THE  HOME  OF  THE 

LEADER 

You  deal  in  certainties  when 
you  use  space  in  the  Leader 
Write  to  W.  E.  Moffett,  Ad¬ 
vertising  Manager,  Pittsburg,  or  to 
Vcrrec  &  Conklin,  Brunswick  Bldg., 
N.  Y,,  Steger  Bldg.,  Chicago,  for 
any  information  desired. 


The 

Detroit  Free  Press 

“Michigan’s  Greatest  Newspaper’’ 

Member  A.  B.  C. 

The  Largest 

2-Cent  Morning  Circulation 
In  America 

Rates  and  information 
direct,  or  from 

VERREE  &  CONKLIN,  INC. 

Brunswick  Bldg.,  Bldg., 

New  York  Chicago 


Buffalo  News 

EDWARD  H.  BUTLER 

Editor  and  Publisher 
“The  only  Buffalo  newspaper  that  cen¬ 
sors  its  advertising  columns.  Many^  of 
our  advertisers  use  our  columns  exclusive¬ 
ly.  The  above  is  one  of  the  many  rea¬ 
sons  why.” 

MEMBER  A.  B.  C. 

Foreiffu  Advertisihg  Representative! 

KELLY-SMITH  COMPANY 
210  Fifth  Avenue  Lytton  Building 

NEW  YORK  CHICAGO 


What  Do  You  Know  About  This? 

The  Times-Leader  is  the  only  one  of  the 
three  New  Haven,  Conn.,  evening  newspa¬ 
pers  which  opened  its  books  to  the  r^ent 
audit  of  the  Audit  Bureau  of  Circulations. 
The  S.  C.  BECKWITH  SPECIAL  AGENCY 
New  York  Chicago  St.  Louis 


You  MUST  Use  the 

LOS  ANGELES 

EXAMINER 

to  cover  the  GREAT  SOUTHWEST 

a'5SY™AN“r..l50,000 


THE 

NEW  ORLEANS  ITEM 

Member  A.  B.  C. 

Accepts  advertising  on  the  abso¬ 
lute  guarantee  of  the  largest  net 
paid  daily  circulation  of  any  New 
Orleans  newspaper  or  no  pay. 
THE  JOHN  BUDD  COMPANY 
Advertising  Representatives 
New  York  Chicago  St.  Louis 


LIVE  TOPICS  DISCUSSED  BY  OUR  READERS 


IVnder  thit  caption  we  thall  print,  each  week, 
letter*  from  our  readers  on  lubjeet*  of  intereit 
connected  with  newspaper  publishing  and  adver¬ 
tising.  Any  publisher  who  desires  help  in  the 
solution  of  his  problems,  or  who  has  pronounced 
views  on  any  subject  connected  with  the  busi¬ 
ness,  is  invited  to  contribute  to  this  column.  We 
are  confident  that  such  a  column  can  be  made  of 
great  value  through  the  co  peration  of  our  read¬ 
ers. — Ed. 

Wood  Urges  Action  On  Defense 

To  Tub  Editor  and  PuBLisnEB: 

A  year  and  a  half  ago  has  gone  by  since  this 
natioD  awoke  to  tbe  fact  that  it  la  in  a  de¬ 
fenseless  condition,  and  we  have  yet  to  agree 
on  a  program  of  national  defense.  Congreas 
deliberates,  and  some  Intelligent  men  actnally 
oppose  a  plan  of  defense. 

Many  of  the  events  about  which  we  read  so 
Impersonally  are  fraught  with  Importance  to 
America,  but  notwithstanding  the  upheaval 
among  the  nations  of  tbe  world — notwithstand¬ 
ing  tbe  unmistakable  signs  that  we  as  a  na¬ 
tion  can  no  longer  live  tbe  old  life  In  the  old 
way  but  must  be  prepared  for  whatever  the  fu¬ 
ture  may  hold  for  us,  there  la  an  alarming  In- 
dllferenee  among  our  people  to  the  subject  of 
national  defense. 

Such  indifference  cannot  exist  when  a  man 
Is  familiar  with  the  military  history  of  this 
country  because  then  It  la  realised  that  tbe  in¬ 
action  and  tbe  neglect  of  to-day  la  translated 
iutu  a  waste  of  lives  and  of  treasures  at  a  later 
date. 

For  the  waste  of  a  year  and  a  half  and  for  tbe 
present  confusion  in  Congress  tbe  whole  nation 
is  responsible,  and  a  large  part  of  that  reapon- 
silillity  fails  on  tbe  sbouldera  of  those  who 
mould  aud  guide  public  opinion  through  tbe 
newspapers.  1  have  lately  read  many  editorials 
which  reveal  such  a  lack  of  understanding  of 
the  fundamentals  of  national  defense  that  tbe 
opinion  of  tbe  government’s  military  and  naval 
ex|)ert8 — highly  educated  men,  who  have  spent 
their  lives  in  tbe  study  of  the  subject — are  often 
set  aside  with  merely  a  word  of  ridicule. 

In  justice  to  himself.  In  jnstice  to  bis  read¬ 
ers  who  look  to  him  for  Information  and  who 
do  not  want  to  be  misled,  every  editor  should 
get  down  to  tbe  fundamentals  of  national  de¬ 
fense  by  familiarizing  himself  with  such  books 
as  Mahan’s  "Influence  of  Sea  Power  in  History’’ 
and  Upton’s  "Military  Policy  of  the  United 
States.” 

If  the  people  at  large  but  understood  what 
procrastination  now  la  likely  to  cause  ua  later. 
If  they  but  realized  that  there  are  men  of  in¬ 
fluence  advocating  policies  which  George  Wash¬ 
ington  denounced  dangerous  to  our  national  life, 
public  opinion  would  quickly  clarify  the  situa¬ 
tion  at  Washington.  In  properly  enlightening 
In  history,  and  tbe  causes  of  national  success 
and  failure,  no  class  can  do  more  than  tbe  news¬ 
paper  makers,  If  they  would  but  acquaint  them¬ 
selves  with  tbe  facta  and  discharge  their  duties 
with  faithfulness  to  their  trust. 

Yours  very  truly, 

Henry  A.  Wise  Wood. 
New  York,  January  29,  1916. 


“A  Great  Benefit  to  the  Profession” 
Oregon  Dally  Journal, 
Portland,  Ore.,  Feb.  1. 
Tbb  Enrroa  and  Pdbusbeb; 

’Tbe  newspaper  business  needs  the  adoption 
of  a  systematic  method  of  filling  vacancies  that 
arise.  'Poo  often  when  experienced  men  leave 
a  newsiiaper,  the  proprietor  or  editor"  forces 
the  employment  of  tyros — high  school  students 
and  college  graduates.  ’These  jobs  belong  to 
men  who  sre  experienced  and  who  have  made 
news-writing  or  advertising  soliciting  a  life 
work.  Thb  Eiiitob  and  Pdblishzs  Is  doing 
a  great  benefit  to  tbe  newspaper  profession  by 
publishing  situation  wanted  advertisements  for 
newspaper  men,  out  of  employment,  free.  The 
next  step  in  advance  would  be  to  establish  a 
confidential  agency  whereby  accurate  informa¬ 
tion  as  to  the  character  and  qualifications  of 
tbe  men  and  women  seeking  employment  could 
be  ascertained  by  editors  and  publishers. 

O.  O.  Lains, 
City  Editor. 


New  Orleans  Ad  Club 
"Preparing:  the  copy  for  the  ad,” 
was  the  feature  talk  by  S.  O.  Landry, 
president  of  the  Chambers  Agency,  at 
the  noon  luncheon  of  the  Advertising 
Club  of  New  Orleans  last  Tuesday,  at 
the  St.  Charles  Hotel.  Mr.  Landry’s 
address  was  of  a  nature  to  inform  ad¬ 
vertisers  of  the  money-making  and 
money-losing  points  that  must  be  ob¬ 
served  in  preparing  advertising  copy. 
The  Advertising  Club’s  program  of 
luncheon-talks  for  the  next  five  weeks 
includes  men  prominent  in  their  special 
fields,  both  locally  and  nationally,  such 
as  William  Ganson  Hose,  of  Cleveland; 
George  W.  Coleman,  of  Boston;  George 
H.  Davis,  of  Ford,  Bacon  &  Davis;  John 
L.  Ebaugh,  of  the  Times-Picayune,  and 
William  Woodhead,  of  San  Francisco. 


Collier  la  in  Demand 
The  executive  committee  of  the  Ad¬ 
vertising  Club  of  St.  Louis  has  con¬ 
sented  to  Assistant  Secretary  Collier  be¬ 
coming  also  assistant  secretary  of  the 
Financial  Advertisers’  Association, 
whose  headquarters  are  in  St.  Louis, 
President  John  Hing,  Jr.,  living  in  that 
city. 


TRIBUTE  TO  JOHN  WANAMAKER 

Philadelphia  Writer  Comments  on  His 
Daily  Signed  Editorial. 

Philadelphia,  February  10. — There 
are  772  persons  in  Philadelphia  deemed 
important  enough  to  be  listed  in  the 
new  volume  of  “Who’s  Who  in  Ameri¬ 
ca,”  according  to  The  Cosmopolite  of  the 
Evening  Telegraph.  "Concededly  the 
best  known  of  all  is  John  Wanamaker,” 
he  adds.  “In  various  capacities,  he  has 
long  been  before  the  public  eye  of  the 
whole  country.  Even  in  Japan,  I  had 
to  answer  inquiries  about  him.” 

Wide  as  is  the  fame  of  the  great 
merchant  and  former  postmaster-gen¬ 
eral,  and  based  upon  very  real  accom¬ 
plishments  of  magnitude,  by  no  means 
one  of  the  smallest  laurel  leaves  in  his 
crown  is  the  editorial  in  a  box,  in  the 
upper  left  hand  corner  of  the  adver¬ 
tisement  of  the  Wanamaker  store  which 
is  signed  by  his  name,  and  the  writing 
of  which  is  one  of  his  daily  tasks. 
How  easy  it  would  be  for  a  man  of 
his  years  to  leave  to  an  assistant  the 
preparation  of  this  part  of  the  store 
news;  or  at  least  to  sketch  an  idea  ver¬ 
bally  which  could  be  properly  elaborated 
in  the  advertising  department!  Many 
people  undoubtedly  believe  that  such  is 
the  case,  and  that  the  signature  is 
more  like  a  formal  seal  of  approval 
rather  than  a  symbol  of  authorship. 
Yet  in  fact,  every  afternoon  sees  a  sheet 
of  paper  put  in  Gordon  Cllley’s  hands, 
which  bears  in  Mr.  Wanamaker’s  writ¬ 
ing,  none  too  easily  read,  as  1  can 
testify,  the  message  for  the  morrow, 
which  is  often  the  best  written  “story” 
in  the  entire  paper. 

Poetic,  philosophical,  altruistic,  hope¬ 
ful,  sturdy;  these  store  editorials  by 
John  Wanamaker  are  marvels  of  warm 
human  interest,  literary  craftsmanship 
and  business  acumen,  and  1  personally 
confess  to  frequently  doing  what  many 
another  unquestionably  does  likewise, 
clipping  the  whole  thing  and  putting  it 
aside  for  preservation,  as  something 
quite  too  good  to  be  lost  sight  of,  in 
the  swiftly  passing  procession  of  the 
hours. 

Curtis  Wager-Smith. 


No  Paid  Secretary  Needed 
The  Muscatine  (Iowa)  Ad  Club  has 
decided  that  not  a  paid  secretary  but 
the  earnest  endeavors  of  the  member¬ 
ship  of  the  club  will  solve  the  difficul¬ 
ties  of  the  officers  of  the  Muscatine  Ad 
Club  whose  duties  had  grown  to  such 
proportions  as  to  tak'e  more  time  from 
their  personal  business  affairs  than  any 
business  man  could  afford  to  give.  The 
club,  at  its  last  meeting,  voted  to  con¬ 
sider  a  project  which  would  have  for 
its  object  securing  from  the  women  of 
the  city  a  frank  expression  of  the 
shortcomings  of  the  merchants  and 
business  houses  in  Muscatine.  Details 
for  securing  this  expression  are  to  be 
worked  out  and  the  plan  presented  to 
the  membership  for  approval. 


New  Ad  Club  at  Clinton,  la. 

Clinton,  la.,  business  men,  affiliated 
with  the  Clinton  Commercial  Club,  have 
made  arrangements  for  the  organization 
of  an  advertising  club.  The  decision  to 
form  a  club  was  made  following  an 
address  to  the  commercial  club  made 
by  T.  W.  LeQuatte,  advertising  man¬ 
ager  of  Successful  Farming  of  Des 
Moines. 


Ad  Men’s  Theatre  Party 
St.  Louis,  February  10. — The  Adver¬ 
tising  Club  of  St.  Louis  will  see  “The 
Whirl  of  the  Times”  at  the  Park  Thea¬ 
tre  next  Monday  night.  An  inducement 
for  the  ladies  to  accompany  their  hus¬ 
bands  is  the  promise  to  give  each  a  bag 
of  advertising  samples,  valued  at  more 
than  a  dollar  each.  If  the  presentation 
of  samples  is  as  great  as  at  the  annual 
election  meeting,  some  weeks  ago,  some 
of  the  younger  couples  will  be  able  to 
start  keeping  bouse  in  a  small  flat 


ON  UNFAIR  COMPETITION 

Trade  Comnii!«»iioner  Says  Publishers  and 

Advertisers  Must  Make  Next  Move. 

(Special  to  The  Editor  and  PuaMSHEa.) 

Washing’ton,  February  9. — “It  is  up 
to  the  publishers  and  advertisers  now.” 
This  was  the  expression  of  an  execu¬ 
tive  of  the  Federal  Trade  Commission 
when  asked,  on  behalf  of  The  Editoi! 
AND  Publisher,  as  to  the  status  of  the 
effort  on  the  part  of  the  Associated  Ad¬ 
vertising  Clubs  of  the  World  to  have 
the  Commission  rule  that  dishonest  ad¬ 
vertising  constitutes  unfair  competition. 
Our  readers  will  remember  that  the  in¬ 
itiative  in  this  movement  was  taken 
some  weeks  ago  when  James  Keeley, 
and  others  prominent  in  the  fleld  of 
advertl.sing  and  publishing,  appeared  at 
Washington  upon  invitation  of  Chair¬ 
man  Davies  of  the  Federal  Trade  Com¬ 
mission,  and  recounted  the  injury  to 
legitimate  business  through  deceptive 
advertising. 

To  the  correspondent  of  The  Editor 
AND  Publisher  who  asked  this  week  as 
to  the  progress  of  this  undertaking,  the 
spokesman  for  the  Federal  Trade  (Com¬ 
mission  said: 

“Under  our  rules  we  cannot,  of  course, 
make  public  what  is  transpiring  in  any 
investigation  that  is  under  way,  but  I 
may  say  that  the  Trade  Commission 
has  not  been  inactive  in  this  direction 
and  matters  have  now  reached  a  stage 
where  we  feel  that  it  is  a  case  of  the 
advertisers  and  publishers  making  the 
next  move.” 

Advertising  has  figured  more  or  less 
conspicuously  in  a  number  of  the  forty 
cases  which  have  just  brought  forth  the 
first  grist  of  rulings  from  the  Trade 
Commission.  In  none  of  these  cases 
was  it  necessary,  however,  to  file  formal 
“complaints”  for  the  reason  that  in  all 
instances  the  firms  or  individuals  com¬ 
plained  of  agreed  to  discontinue  the  il¬ 
legal  practices  or  unfair  competition 
complained  of.  Among  the  charges  that 
were  made  in  the  appeals  for  relief  to 
which  the  Commission  has  thus  early 
given  heed  were  allegations  of  unfair 
advertising  methods,  unfair  use  of  cor¬ 
porate  names,  misbranding,  undersell¬ 
ing,  etc.  etc. 


Six  Point  League  Luncheon 

The  Six  Point  lAsague  of  New  York 
will  hold  its  next  monthly  luncheon  on 
Tuesday,  February  15,  at  the  Martinique 
Hotel.  An  interesting  feature  of  this 
occasion  will  be  a  talk  on  “Selling 
Chewing  Gum  by  Newspaper  Advertis¬ 
ing,”  by  Frank  L.  E.  Gauss,  president 
of  the  Sterling  Gum  Co.  Mr.  Gauss’s 
talk  should  prove  doubly  interesting 
owing  to  the  fact  that  he  has  been 
connected  with  magazines  all  his  life. 
He  has  had  a  wide  experience  in  the 
advertising  business,  and  his  talk  will 
undoubtedly  be  a  treat  to  all  those  pres¬ 
ent. 


Endorse  Prosperity  Day  Movement 

The  Houston  (Texas)  Ad  Club  has 
endorsed  the  movement  for  the  observ¬ 
ance  of  B'ch.  29  as  National  Prosperity 
Day,  and  president  H.  C.  May  appointed 
a  committee  consisting  of  R.  C.  Kerr, 
George  W.  Hawkins,  J.  B.  Westover,  F. 
C.  Wilhelm  and  C.  T.  Prime  to  arrangi' 
for  Ad  Club  activities  on  that  day. 


3B  I  G 
INCREASE 
MAKERS 

form  a  part  of  the  splendid  ser¬ 
vice  going  to  all  subscribers  this 
week. 

Q  Glad  to  send  proofs  and  ex¬ 
planations  to  cities  in  which  we 
have  no  subscribers. 

AD  ART  SERVICE 
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NEWS  OF  THE  SCHOOLS  OF  JOURNALISM 


[/»  this  department  will  be  presented 
each  week  news  items  from  the  Collepes 
and  Universities  in  which  journalism  is 
taught.  Occasional  contributions  are  in¬ 
vited  from  such  institutions,  the  only 
restriction  being  that  the  matter  sent 
in  shall  be  briet,  important,  and  of  gen¬ 
eral  interest. — Ed.] 

University  of  Washington 

The  organization  of  a  corporation  of 
tile  smalier  newspapers  of  western 
W  ashington  which  shall  hire  an  expert 
advertiser  to  secure  foreign  advertising 
is  one  of  the  tangible  results  of  the 
Fourth  Annual  fwewspaper  Institute 
meeting^  of  the  newspapers,  most  of 
which  are  located  in  the  vicinity  of 
Seattle  and  Puget  Sound,  will  be  known 
as  the  Washington  Newspaper  Associa¬ 
tion.  Five  directors,  elected  annually 
by  the  members,  will  be  the  governing 
power  and  a  secretary  who  shall  bring 
to  the  association  the  desired  foreign 
advertising  will  be  enjoyed. 

The  plan  of  the  association  is  to  pro¬ 
vide  the  smaller  newspapers  of  the 
State  with  the  same  sort  of  service 
which  the  larger  papers  receive  from 
advertising  agencies.  The  organization 
will  be  financed  by  the  dues  of  the  con¬ 
tributing  members.  These  dues  have 
been  set  at  |1  a  month  for  all  news¬ 
papers  of  100(1  or  less  circulation,  $1.50 
lor  all  newspapers  with  a  circulation 
between  1000  and  1,500  and  $2  for  all 
over  1,500.  Already  forty  newspapers 
have  entered  the  association  and  it  is 
believed  by  the  promoters  that  when 
the  success  of  the  movement  is  assured 
many  more  will  enter.  Hugh  E.  Agnew, 
instructor  in  advertising  at  the  Univer¬ 
sity  of  Washington,  will  have  charge 
of  the  bureau. 

The  three  day  sessions  of  the  Insti¬ 
tute  at  the  University  of  Washington 
was  attended  by  133  editors,  publishers 
and  representatives  of  the  allied  crafts. 
Of  these  95  were  from  Seattle.  Every 
section  of  the  State  was  represented, 
however,  at  the  sessions. 

Clark  Squire,  a  senior  in  the  depart¬ 
ment  of  journalism,  became  editor  of 
the  University  of  Washington  Daily  at 
the  opening  of  the  second  semester. 
The  Daily  is  the  ofBcial  organ  of  the 
Associated  Students  and  is  financed  by 
the  tax  levied  upon  the  students.  This 
ends  the  seventh  year  of  the  Daily’s 
history. 

Procter  (“Ted”)  Cooke,  ex-15,  who 
during  his  third  year  at  the  University 
of  Washington  was  editor  of  the  Daily, 
has  been  transferred  from  the  staff  of 
the  Tacoma  Tribune  to  the  Seattle 
Star.  He  is  writing  a  series  of  feature 
stories,  treating  in  an  intimate  way  the 
life  of  the  University  of  Washington 
student 

Loren  Angevlne,  former  student  in 
journalism  at  the  University  of  Wash¬ 
ington,  is  city  editor  of  the  Spokane 
Press.  He  has  been  since  his  college 
days  a  member  of  the  staff  of  the 
Seattle  Star. 


DePauw  University 

As  one  of  the  direct  results  of  the 
new  spirit  of  co-operation  between  the 
city  merchant  and  the  college  student, 
four  men  in  advanced  retail  advertis¬ 
ing  courses  will  take  up  work  in  as 
many  of  the  city’s  stores.  These  stu¬ 
dents  will  work  on  the  actual  problems 
of  distribution  facing  each  store. 
This  “help-each-other”  movement  was 
launched  at  a  meeting  of  city  mer¬ 
chants  and  students. 

Classes  in  elementary  space  adver- 
ti.sing  are  using  Daniel  Starch’s  "Ad¬ 
vertising”  and  Tipper,  Hotchkiss,  Hol¬ 
lingsworth  and  Parson’s  "Advertising” 
as  text  books. 

As  a  feature  of  a  two-days’  voca¬ 
tional  conference  held  here  February 
2  and  3,  the  women  of  the  university 
published  a  special  edition  of  the  De¬ 
Pauw  Daily.  It  was  an  eight-page 
sheet  and  was  edited  by  women  en¬ 
tirely.  Miss  Genevieve  Briggs  of 


LaFayette,  Ind.,  was  editor-in-chief 
of  the  paper. 

As  one  of  the  speakers  at  the  con¬ 
ference,  Miss  Helen  Bennett,  manager 
of  the  Chicago  Intercollegiate  Bureau 
of  Occupations  and  formerly  of  the 
Chicago  Herald  discussed  journalism 
as  a  held  of  activity  for  the  co-ed 
graduate.  Miss  Bennett  outlined  the 
ditticulties  that  women  in  the  news¬ 
paper  game  meet  with  and  did  not  en¬ 
courage  the  average  woman  to  take  up 
the  profession.  She  advised  a  study  of 
English,  history,  economics,  psychol¬ 
ogy,  and  sociology,  as  foundation  work 
for  all  those  who  aspired  to  newspaper 
work. 


Univertiity  of  Miisaouri 

The  first  five  days  of  May  have  been 
set  aside  as  Journalism  week  at  the 
University  of  Missouri  and  the  open¬ 
ing  address  on  "The  Pi'ofession  of 
Journaiism  ’  will  be  delivered  by  John 
Stewart  Bryan,  editor  of  the  Kichmond 
(Va.)  Times- Dispatch.  Among  the  as¬ 
sociations  which  will  convene  in  Co- 
lumoia  Uunng  Journalism  Week  are: 
Missouri  Writers’  Guild,  Missouri  Wo¬ 
mens  Press  Association,  Missouri  Press 
Association,  League  of  Missouri  Ad 
Clubs,  Missouri  Associated  Dailies,  As¬ 
sociation  of  Missouri  Commercial  Sec¬ 
retaries,  Intercollegiate  Press  Associa¬ 
tion  and  Sigma  Delta  Chi,  honorary 
journalism  fraternity.  Journalism 
VVeek  usually  brings  to  Columbia  more 
than  300  newspaper  men  and  women 
from  Missouri  and  other  States  of  the 
Middle  West. 

Gamma  Chapter,  of  Theta  Sigma  Phi, 
the  honorary  journalism  sorority,  will 
this  week  initiate  Misses  Gladys  Baker 
of  Columbia,  Mo.,  Nellie  h'itzgerald, 
Leadville,  Colo.,  Margaret  Murphy,  Jop¬ 
lin,  Mo.,  Kuth  Sanders,  Carrollton,  Mo., 
Caralee  Strock,  King  (Sty,  Mo.,  and 
Margaret  Million  of  Mexico,  Mo. 

Among  the  foreign  newspapers  added 
to  the  library  collections  of  the  school 
are  a  number  of  German  newspapers 
issued  in  Peking,  China,  and  sent  to 
the  school  by  one  of  Its  graduates. 

Thomas  E.  Parker,  B.  J.  ’14,  is  now 
sporting  editor  of  the  Fresno  (Cal.)  lle- 
publican.  Uoy  Miller,  a  School  of 
Journalism  graduate,  is  now  with  the 
Fresno  Herald. 

Harry  Ridings,  B.  J.  ’12,  is  man¬ 
ager  of  the  automobile  advertising  de¬ 
partment  of  the  Kansas  City  Star. 

Harry  Guy,  a  former  School  of  Jour¬ 
nalism  student,  is  manager  of  the 
classified  advertising  department  of  the 
Dallas  (Texas)  News. 

Clarke  Salmon  has  resigned  his  po¬ 
sition  as  assignment  editor  of  the 
Kansas  City  Star  to  enter  the  whole¬ 
sale  and  retail  lumber  business  in 
Kansas  City,  Mo. 

H.  E.  Gladding  is  now  in  the  adver¬ 
tising  department  of  the  St.  Louis 
(Mo.)  Post-Dispatch. 


University  of  Minnesota 

Women  of  the  university  have 
formed  an  organization  to  petition 
Theta  Sigma  Phi,  the  national  journal¬ 
istic  sorority,  to  establish  a  chapter 
at  the  university.  The  organiz;Ttion 
will  be  called  the  Thirty  club  and  is 
limited  to  upper  class  women.  Flora 
J.  MacDonald  of  St.  Paul,  is  president; 
Violet  M.  Rutherford,  of  Govan,  Sas¬ 
katchewan,  Canada,  vice-president; 
Genevieve  Bernhardt,  of  Minneapolis, 
secretary,  and  Lucy  Howe,  of  St.  Paul, 
treasurer. 

The  department  of  journalism  has 
.secured  as  an  instructor,  L.  G.  Hood, 
recently  of  the  School  of  Journalism  of 
the  University  of  Missouri.  Mr.  Hood 
is  a  Missourian  by  birth,  a  graduate  of 
the  Scarritt-Morrisville  College,  class 
of  1907.  He  was  a  member  of  the 
board  of  directors  of  the  University 
Missourian  of  1914-15  and  1915-16,  and 
a  member  of  the  Sigma  Delta  Chi  fra¬ 


ternity.  He  has  had  both  teaching  and 
newspaper  experience  and  entered  upon 
his  work  at  the  University  of  Minne¬ 
sota,  February  2.  Mr.  Hood  has  taken 
charge  of  the  class  in  news-gathering 
and  reporting  In  connection  with  the 
Minnesota  Daily,  the  students’  organ  of 
the  university.  The  department  of 
Journalism  is  offering  this  semester  a 
course  in  newspaper  administration  as 
applied  to  rural  journalism.  The  course 
will  include  newspaper  direction,  cir¬ 
culation  building  and  records,  the  writ¬ 
ing  and  selling  of  advertising,  job 
printing,  cost  systems,  etc. 

The  students  of  journalism  recently 
formed  an  organization  known  as  the 
Em  Club.  The  club  will  make  a  study 
of  methods  pertaining  to  Journalism, 
but  one  of  the  principal  objects  was  to 
seek  admission  to  the  Sigma  Delta  Chi, 
an  honorary  journalism  fraternity. 


New  York  University 

Don  Seitz,  business  manager  of  the 
New  York  World,  addressed  the  day 
division,  Wednesday,  of  this  week,  on 
“Opportunities  in  Journalism.” 

May  DeWltt  Talmadge,  a  former 
journalism  student,  is  syndicating  her 
“Tea  Table  Talks”  among  a  number  of 
newspapers — especially  in  the  South. 

Mary  Johnston,  the  Virginia  novelist, 
addressed  the  class  in  magazine  fiction 
last  week.  Her  sister,  Elizabeth,  is  en¬ 
rolled  in  the  magazine  writing  and 
making  courses  of  the  school. 

Helen  M.  Parsons  contributes  two 
articles  to  the  February  number  of  the 
Child’s  Welfare  Magazine. 

Arthur  Gulterman,  who  gives  the 
course  in  newspaper  verse,  addressed 
the  Writers’  Club,  of  Bridgeport,  last 
week  on  "Taking  out  a  Poetic  License.” 
The  previous  week.  Prof.  A.  F.  Wilson 
addressed  the  Club  on  "Short  Story 
Writing.” 

Kenji  Ogomori,  a  student  in  journal¬ 
ism,  is  on  the  staff  of  the  Japanese- 
Amerlcan  Commercial  Weekly. 

James  Melvin  Lee,  director  of  the 
department  of  journalism,  will  address 
the  Forum  of  the  Park  Avenue  Metho¬ 
dist  Church,  to-morrow,  on  "Newspaper 
Ethics.”  Mr.  Lee  spoke  on  Friday  eve¬ 
ning  in  Mt.  Vernon,  N.  Y.,  on  “The 
World’s  Diary  and  Its  Writers.” 

M.  A.  Raynes,  foreign  editor  of  the 
Literary  Digest,  addressed  the  class  in 
current  topics  on  Monday  of  this  week. 


Massachusetts  Agricultural  College 

Included  in  the  all-student  issue  of 
the  Bay  State  Ruralist,  the  Springfield 
Sunday  Union’s  feature  page,  conducted 
by  the  department  of  journalism  of  the 
Agricultural  College,  was  a  tribute  to 
Prof.  Robert  W.  Neal,  the  major  ad¬ 
visor  in  journalism,  from  the  seniors. 
It  was  the  kind  of  a  me.ssage  that  must 
have  warmed  Professor  Neal’s  heart 

Squib,  a  monthly  humorous  magazine, 
founded  last  year  as  the  War  Cry,  has 
grown  and  made  good.  Its  drawings 
and  articles  compare  well  with  those  of 
other  college  fun-journals.  A.  E.  Lind¬ 
quist,  advertising  manager,  is  a  first- 
year  student  in  journalism. 

Bernard  Ostrolenk,  formerly  a  student 
assistant  under  Professor  Neal,  supplied 
the  leading  article  in  Country  Gentie- 
man  of  January  22. 

No  official  connection  exists  between 
the  college  paper,  the  Massachusetts 
Collegian,  and  the  journalism  depart¬ 
ment,  but  for  several  years  some  of  the 
editorial  staff  have  regularly  enrolled 
in  the  journalism  courses.  The  present 
managing  editor,  R.  W.  Smith,  has 
much  improved  and  varied  the  style  of 
heads,  and,  with  T.  S.  Rogers,  editor- 
in-chief,  a  former  journalism  student, 
has  systematized  the  news  gathering 
and  increased  the  amount  of  news. 

C.  E.  Wildon,  a  senior,  is  college  cor¬ 
respondent  for  the  Boston  American 
and  the  International  News  Service. 

Bob  Neal’s  Rhymologs  and  Everyday 
Sermons  and  Humble  Texts,  now  run¬ 
ning  as  features  in  the  Springfield  Eve¬ 
ning  Union,  are  by  Profes.sor  Neal,  of 
the  journalism  department. 


Greatest  Volume 
Greatest  Gain 

In  January  The  New  York  Times  published 
042.030  agate  lim^  of  advertisements,  a  gain 
of  108,731  lines  over  January,  1915 — a 
greater  gain  than  that  of  any  other  New 
York  newspaper,  morning  or  evening,  and. 
de<iuctlng  ssnall  want  advertisements,  a 
greater  volume  tlian  that  of  any  other  New 
York  newspaper. 

Circulation,  daily  and  Sun¬ 
day,  exceeds  320,000  copies 


IL  PROGRESSO 
ITALO-AMERICANO 

Established  1880 

(Member  Audit  Bureau  of  Circulations) 
Daily  average  net  circulation  last  postoffice 
statement,  134,386  copies. 

_  II  Progresso  Italo- Americano  enjoys  the 
distinction  of  being  the  largest  and  most 
successful  Italian  paper  among  the  Italians 
in  the  United  States,  which  means  among 
a  responsive  and  responsible  class  with  pur¬ 
chasing  power  to  buy  advertised  goods. 

IL  PROGRESSO  ITALO-AMERICANO 

CHAV.  CARLO  BARSOTTI. 
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GIVES  VITAL  MEANLNG  travelling  exhibit  en  route 
TO  FIFTY-FIFTY  IDEA 


AN  AD  MEN  S  SCHOLARSHIP 


The 

Automatic  Press  Blanket 


Engagement!:  Will  Keep  it  Going  Until 
the  Middle  of  August. 

The  Travelling  Kxhibit  of  the  Asso¬ 
ciated  Advertising  Clubs  of  the  World, 
consisting  of  twelve  two-sided  panels, 
each  0X4  leet,  and  containing  ex¬ 
amples  of  advertising  appearing  in  the 
various  mediums,  newspapers,  inaga- 
IhmtoiT,  February  7. — Not  only  the  zines,  street  cars,  bill  boaids,  etc.,  now 
memlx-rs  of  the  Sale.smanship  Club  ot  on  tour  is  arousing  considerable  in- 
ijeiroii  wno  nearu  me  remarkable  ad-  terest  wherever  it  is  shown, 
uress  ijy  rraiiK  uoewey  Jones  on  In  it  the  retailer  finds  suggestions 

"I'lity-iiity — liotn  isides  of  a  Sale,”  for  improving  his  printed  matter,  win- 
liefore  mat  ciuu,  but  also  advertising  dow  displays,  card  signs,  newspaper 
men,  iiianuiucturers  and  professional  copy  and  novelties — as  well  as  lor 
w'oiKers  are  continuing  to  discuss  the  utilizing  more  of  each  kind  of  pub- 
speech.  iiie  ciuij,  on  January  16,  de-  licity.  He  will  have  suggested  to  him 
voted  almost  an  entire  meeting  to  a  me  ways  wherein  the  manutacturer  s 
formal  uiscussion  and  analysis  of  Mr.  national  advertising  directly  helps  him. 
Jones's  talk.  C.  H.  de  Acres,  chair-  'The  general  advertiser  will  dis- 

man  of  the  gathering,  apparently  cover  in  the  exhibit  ways  in  which  he 
voiced  the  seiitimeht  of  all  those  pres-  can  better  serve  the  retailer,  how  he 
eht  when  he  declared:  can  better  harmonize  his  selling  and 

“In  a  certain  way,  to  me  this  lecture  advertising  eiforts;  how  he  can  use 
was  a  living  i)icture  of  two  charac-  additional  forms  of  advertising  to  de- 
ter.s,  of  Frank  C.  Jones,  the  manufac-  crease  "overhead;”  how  he  can  utii- 
turer,  and  of  Frank  Coewey  Jones,  ize  local  newspapers;  how  he  can  get 
succe.s.sful  orator,  author  and  sales-  more  out  of  his  present  advertising 
man.  investment. 

'  r Tom  the  earliest  days  of  my  sales-  The  printer,  the  publisher,  the  seller 
manship  exi>erience,  1  have  continu-  of  every  form  of  advertising  will  find 
any  and  persistently  attended  sales-  that  the  travelling  exhibit  is  sugges- 
iiiansnip  talks,  but  1  have  never  at-  tive  of  new  ways  of  increasing  the  ef- 
lenueu  a  lecture  before  in  which  there  fectiveness  of  his  service  to  the  adver- 
was  so  much  science  ot  salesmanship,  tiser,  as  well  as  his  own  selling  ef- 
or  so  much  truth,  as  in  this.”  forts  in  behalf  of  his  particular 

The  si>eech  of  Mr.  Junes  which  has  medium. 
attracte<j  so  much  attention,  was  a  The  travelling  exhibit  also  shows  the 
lengthy  one  and  proved  his  knowledge  usefulness  of  the  local  advertising 
of  scientific  .•jalesmanship.  It  teemed  club,  setting  forth  what  the  club  can 
with  human-nature  appeals,  as  he  had  do  for  its  members  as  well  as  setting 
reai  hed  inany  of  his  conclusions  while  before  them  samples  of  good  adver- 

he  was  retlecting  in  a  State  prison.  It  tising. 

was  a  sort  oi  a  sermon  with  himself  The  engagements  of  the  exhibit,  as 
as  a  text  and  which  made  for  him  no  will  be  seen  below,  will  keep  it  on  the 
excust!s  for  his  wrong  doings.  He  move  until  August  12. 
cited  the  (lolden  Uule  as  being  the  Feb.  7-12,  Cincinnati;  Ad  Club  of 

original  "fifty-fifty”  declaration  of  t’incinnati.  Feb.  14-19,  Indianapolis; 
ininciples.  In  his  long  talk  elucidating  As.sociated  Advertising.  Feb.  21-26, 
this  idea  he  said  among  other  things:  Youngstown;  Youngstown  Ad  Club. 

"The  trouble  with  me  was  that  I  Feb.  28 — .March  4,  Canton;  Adcraft 
didn't  have  my  salesmanship  balanced,  tnub  of  Canton,  228  Courtland  Hotel 
1  never  expected  to  get  anything  bet-  Hldg.  .Mar.  6-11,  CleveSand;  Cleve- 
ter,  from  anyone  I  did  business  with,  land  .Vd  Club.  Mar.  13-18,  Toledo; 
than  the  worst  of  it,  and  1  always  Toledo  .\d  Club.  Mar.  20-25,  Detroit: 
planned  when  1  did  business  with  any-  Detroit  .Ad  Club,  March  27 — Apr.  1, 
one,  to  get  a  shade  the  best  of  it  my-  Kalamazoo;  Kalamazoo  Ad  League, 
self.  'lhat  was  the  principle  upon  Aiir.  3-8,  South  Bend;  Ad-Sell  League, 
which  1  worked.  No  balance  there.  1  .Apr.  10-15,  .Milwaukee;  Milwaukee  Ad 
had  no  idea  of  balance;  it  never  oc-  Club.  .Apr.  17-22,  Peoria;  Ad  Club  of 
lurred  to  me.  1  found  out,  after  I  be-  Peoria.  Apr.  24-29,  St.  Ixiuis;  St. 
gan  to  reflect  on  that  subject,  that  the  I.ouis  Ad  Club.  May  1-6,  Columbia; 
i.alahced  .sale,  the  one  that  was  “fifty-  Cniversity  of  Missouri.  .May  8-13, 
hity”  on  both  sides,  was  the  scientific  Kansas  City;  Kansas  City  Ad  Club, 
.sale,  the  one  that  might  be  depended  May  15-20,  Omaha;  Omaha  Ad  Club, 
upon  always  to  succeed,  the  one  that  .May  22-27,  Uncoln;  Lincoln  Ad  Clui). 
makes  not  merely  buyers,  but  custom-  .May  29— June  3,  Denver;  Ad  Club  of 
ers,  of  the  people  you  do  business  Denver.  June  5-10,  Salt  Lake;  Ad 
with.”  Club  of  Salt  Lake.  June  12-17.  Spo- 


Atlanta  Club  Will  Found  One  to  Aid 
Deserving  Students. 

Atlanta,  Ga.,  February  7. — The 
scheme  of  the  local  Ad  Men’s  Club  to 
found  a  scholarship  to  aid  deserving 
students  at  the  Atlanta  Tech,  seem.s 
certain  to  go  through.  Before  the  last 
meeting  of  the  club,  in  a  short  address 
by  J.  M.  Van  Harlingen,  followed  by  an 
explanation  from  President  K.  G.  Math- 
eson,  was  outlined  to  the  club  the  won¬ 
derful  opportunity  they  enjoyed  for  en¬ 
dowing  a  scholarship,  the  plan  of  which 
will  be  about  as  follows: 

Each  member  of  the  Ad  Men’s  ('lub 
to  contribute  $1  or  more  yearly  for 
four  years  to  the  establishment  of  a 
fund  for  a  scholarship,  which  will  be 
lent  to  a  worthy  student  in  small 
monthly  apportionments;  the  student’s 
notes  are  to  be  accepted  for  every  cent 
of  the  amount,  repayment  beginning 
the  fall  following  his  graduation.  The 
fund  is  also  to  carry  insurance  on 
the  life  of  the  student,  so  that  in  the 
event  of  his  death,  no  loss  will  be  sus¬ 
tained.  The  scholarship  is  self-perpetu¬ 
ating  and  is  similar  to  several  which 
are  now  making  possible  the  education 
of  young  men  who  would  be  forced  to 
abandon  school  otherwise. 

President  Julian  Boehm  lauded  the 
movement  highly  and  agreed  to  be  one 
of  the  members  who  will  contribute  $5 
to  the  scholarship.  The  matter  will  be 
taken  before  the  club  at  their  meeting. 

At  that  time  will  also  come  up  the 
matter  of  limiting  the  membership  of 
the  club  to  200.  This  measure  is  also 
expected  to  carry.  The  membership  is 
now  196.  President  Boehm  said  it  is 
his  belief  that  the  tone  of  the  club  will 
be  raised  and  its  potency  magnified  by 
this  restriction. 


Detroit  Salesmanship  Club  Discusses 
Remarkable  Address  by  Frank  Goewey 
Jones  Before  That  Body — After  Four 
Years  in  Penitentiary  He  is  Profiting 
by  His  Reflections  labile  in  Prison. 


Is  everything  the  name  implies. 
Eliminates  all  tympan  cloth. 

Saves  paper,  time  and  increases  press 
efficiency. 

Write  for  sample  and  descriptive  mat¬ 
ter.  We  are  the  sole  manufacturers. 

“Quality  Goods  Only” 
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Is  a  business  asset.  It  is  as  ImiMirtaot  a 
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in  two  months  is  what  we  8ecur€*d  for  The 
Los  Angeles  Tiin<*s  last  year.  Total  Imsiiiess 
$(>7,970.  SECOND  campaign  Is  n  iw  rnnning. 
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IN  BAD  WITH  STATE  SENATORS 


Oklahoman  Reporters  Barred  from  Floor 

Because  Paper  Had  Offended  Them. 

Oklaho.ma  City,  Okla.,  February  8. — 
Itecause  it  published  reports  of  pro¬ 
posed  election  bills  to  be  introduced  in 
the  Senate  during  the  special  session 
of  the  Oklahoma  Legislature,  which 
the  Oklahoma  Senators  declared  was 
not  true  and  was  damaging  to  the 
Democratic  party  in  this  State  as  a 
whole,  representatives  of  the  Daily 
Oklahoman  have  been  barred  from  the 
Senate  floor  tintil  that  newspaper 
purge.s  itself. 

The  legi.slature  was  called  in  special 
.session  by  Governor  Williams  for  the 
primary  object  of  enacting  some  kind 
of  an  election  law  to  take  the  place  of 
the  grandfather  clause,  declared  un- 
coiLstitutioiial  by  the  United  States 
Supreme  Court.  The  clause  was  de- 
.signed  to  regulate  the  negro  vote  an<l 
assured  white  men  in  control  of  the 
Government  at  all  times.  There  have 
been  many  kinds  of  bills  and  election 
law  amendments  proposed  as  the  be.st 
solution  of  the  problem,  and  the  Okla¬ 
homan  published  .some  of  these  rumor¬ 
ed  bills. 


Wm.  A.  Woodbury’s  Hook 
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.4gaiii!:t  Advertising  Counties 

Tile  .Madi.son  (N.  J.)  Fagle  sees  dan¬ 
ger  of  unfair  distriliution  of  the  iieople’s 
money  if  the  Stevens  l)ill  now  in  the 
New  Jer.sey  Legislature  liecomes  a  law. 
It  says: 

The  bill  introduced  by  Stmator  Stevens  au- 
tlioriaing  county  boards  of  freeholders  to  apiiro- 
prlute  funds  to  advertise  the  attractions  of 
cimiities  would,  if  latssed,  merely  open  another 
channel  for  the  s|x'uding  of  taxiiayerg’  money, 
legitimately,  ia-rha|ie,  but  with  lamr  prospect  of 
return.  .Advertising  of  this  sort  should  be  left 
to  the  individual  community,  and  not  made  a 
g<‘ncral  county  iwopositlOD.  Senator  Stevens’ 
i.ill,  of  o.iurse.  was  iutr.Nlucetl  to  aiitlioriac  It-git- 
imate  advertising  to  tiring  visitors  and  iN-riiia- 
iient  residents  to  the  counties.  A  precedent  for 
■  be  plan  may  be  found  in  the  laws  that  autbor- 
iau  (s-rtaiii  municii>alities  to  levy  a  tax  for  ad¬ 
vertising  purposes.  The  communitlea  that  have 
taken  advantage  of  tbese  statutes  have  been 
(siast  resorts,  and  in  some  of  them  the  question 
lias  Iss-n  raisisl  whether  the  ciiiendltures  were 
wisely  made. 


WIOIAlt  A  WOODBURV 


Prominent  Advertiser  Criticises  President 

I’resident  Wilson  was  taken  to  task 
for  weak  leadership  in  a  paper  on 
’’Weak  Men  in  High  Places,”  read  in 
New  York  on  Tue.sday  by  David  Kirsch- 
baum,  pre.sident  of  the  National  Asso¬ 
ciation  of  Clothiers  and  himself  a  big 
national  advertiser.  He  said: 

It  is  the  opinion  of  many  thinking  men  that 
we  are  to-day  on  a  commercial  debauch.  Prices 
of  nearly  all  materials  are  aoaring  skyward. 
Ijihor  in  many  industries  is  making  nnreason- 
aliie  demands. 

•Men  in  liigb  places  are  being  influenced  by 
an  abnormal  situation,  yielding  to  the  atresa 
ot  the  moment  and  erecting  conditions  not  only 
for  tliemselvcs  but  for  most  Industries  that  may 
lake  a  decade  to  correct. 

'J'lic  solution  for  the  situation  flrst  of  ail  Is 
to  substitute  for  our  perhaps  good-lntentlonc<l 
iiut  incompeteut  leadership,  one  able  to  formu 
late  our  aspirations,  a  leadership  that  will 
unite  us  uiHin  a  common  standard  of  action  In 
our  political,  business  and  civic  activities. 


Will  Use  Newspapers  Only 

The  Kdward.sville  (Mo.)  Business 
Men’s  Club  voted  not  to  observe  "Na¬ 
tional  Pay-up  Week”  in  February,  ac¬ 
cording  to  announcement  made  liy  John 
H.  Dierkes.  the  seci’etary.  The  clui) 
al.so  voted  to  discontinue  numerous  ad- 
verti.sing  schemes  and  will  spend  its 
money  foi-  newspaper  advertising  in  the 
future. 


The  advertising  committee  of  the 
Texas  Ketail  Merchants’  Association, 
will  mail  25,000  pamphlets  to  Texas 
merchants  in  the  interest  of  the  an¬ 
nual  convention  which  is  to  be  held  in 
San  Antonio  in  June.  Following  up 
the  pamphlets,  the  committee  will  use 
other  advertising  matter,  including  a 
liberal  amount  of  space  in  the  daily 
newspapers. 


Names  Barred  from  Some  Ads 

Washington,  February  9. — A  bill  pro¬ 
hibiting  the  u.se  of  the  name  of  any 
member  of  either  Hou.se  of  Congress  or 
fif  any  officer  of  the  Government  by  any 
person,  firm,  or  corporation  practicing 
before  the  Patent  Office  in  adverti.sing 
his  fiu.siness  has  fieen  jiassed  by  the 
Senate. 


Enthusiasm  is  the  white  heat  that 
fuses  all  the  other  qualities  into  one 
effective  mass. 
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CIRCULATION  NEWS,  VIEWS  AND  OBSERVATIONS 

Being  a  Department  Edited  by  a  Regular  Cireulation  Man  and 
Designed  to  be  Helpful  to  Circulation  Managers  Every  where. 

By  Harvester 


OPPOSES  RAISE  IN  AGE  LIMIT  BANK  BOOKS  TO  BLADE  BOYS  Praise  for  a  Church  Ad 


Baltimore  Daily  Fights  Proposed  Law 
Affecting  Newsboys  in  Maryland. 

Halti.mohk,  Md.,  February  8. — None 
but  boys  licensed  by  the  State  may 
vend  or  deliver  newspapers  in  Mary¬ 
land,  and  the  minimum  age  at  which 
such  licenses  are  granted  is  ten  years. 
Every  newsboy  of  age  above  the  mini¬ 
mum  must  carry  a  l)adge  nearly  as 
large  as  a  policeman’s  l>adge,  conspicu¬ 
ously  exposi'd.  Such  licenses  and 
liadges  are  issued  l)y  the  State  Labor 
Itureaii.  It  is  now  proposed  to  present 
a  hill  in  the  I>“gisiature  to  raise  the 
age  limit  to  twelve  years. 

Four  amendments  to  the  e.xistiug  law 
relating  to  newsboys  and  carriers  of 
newspapers  are  propo.sed  by  the  social 
agencies  of  Baltimore  to  the  Child  La¬ 
bor  law.  One  of  these  raises  the  mini¬ 
mum  age  limit  of  newsboys  and  boys 
employed  a.s  route  servers  from  lo  to 
12  years,  restoring  this  provision  to 
the  law  as  it  existed  prior  to  1914; 
another  restricts  labor  of  children  un¬ 
der  14  years  of  age  to  8  hours  a  day, 
and  a  third  prohibits  night  work  by 
children.  The  only  one  of  these  pro- 
po.sed  amendments  to  which  re.sistance 
was  made  was  that  affecting  new.sboys, 
and  that  was  opposed  by  repre.senta- 
tives  of  the  News,  who  contended  that 
it  was  impossible  to  secure  a  suflicient 
number  of  boys  of  12  years  and  over  to 
sell  and  deliver  its  i)aper,s. 

At  a  conference  on  .social  legislation, 
in  the  City  Chib  on  Monday,  .7.  'Thomas 
Lyons,  of  the  News,  made  a  long  argu¬ 
ment  against  the  proposed  amendment 
as  it  affected  new,sl)oys.  He  pleaded 
earnestly  that  boys  of  10  years  be  not 
interfered  with  in  their  wol'k  of  .selling 
newspaiK'rs.  and  said  that  when  the 
law  was  first  passed  establishing  the 
age  at  which  boys  might  sell  papers  on 
the  street  at  12  years,  the  News  had 
lost  between  500  and  600  newsboys. 

Dr.  B.  Holly  Smith  said  he  had  been 
a  newsboy  and  had  sold  papers  when 
he  was  8  years  old,  and  he  felt  that  the 
experience  he  had  gained  on  the  streets 
had  been  a  benefit  to  him. 


Aid  Sending  Papers  to  Soldiers 

Toronto,  February  8. — The  Women’s 
Press  Clubs  of  Calgary  and  Vancouver 
have  evolved  a  useful  scheme  for  as- 
.sisting  the  public  in  sending  copies  of 
local  newspapers  to  Canadian  soldiers 
abroad.  They  have  had  wrappers 
printed  giving  full  particulars  as  to 
how  to  address  papers  to  soldiers  and 
the  amount  of  postage  required.  These 
are  ready  gummed  and  are  sold  for  five 
cents  a  dozen  at  book  and  drug  stores 
in  the  two  cities.  In  cases  where  pa¬ 
pers  are  to  be  sent  to  hospitals,  wrap¬ 
pers  are  to  be  had  with  the  address  in 
full  printed  on  them,  so  that  all  that  a 
sender  has  to  do  Is  to  do  up  the  paper 
and  affix  the  necessary  postage.  Over 
eight  thousand  wrappers  have  been 
sold  in  Calgary  within  a  few  days, 
which  means  that  ten  thousand  papers 
have  been  sent  to  the  front  or  to  the 
various  military  hospitals. 


Newsboys  Have  a  Treat 

The  Galveston  (Texas)  Tribune  en¬ 
tertained  its  carriers  and  new.sboys,  by 
having  them  attend  the  performance  at 
the  Grand  Opera  House  to  hear  the  lec¬ 
ture  by  Dr.  John  W.  Buskin  and  see  his 
close-to-nature  pictures  The  first  six 
rows  of  the  lower  floor  were  reserved  for 
the  newsboys  and  carriers,  and  the  boys 
attended  the  show  under  the  chaperon - 
age  of  Herbert  Peters,  the  Tribune’s  cir¬ 
culation  manager. 


Toledo  (Ohio)  Daily  Encourages  Thrift 
and  Cains  Circulation. 

.An  ingenious  and  original  circulation 
idea  of  Leslie  K.  Neafie,  manager  of 
circulation  of  the  Toledo  (Ohio)  IBlade, 
and  put  into  effect  by  the  Blade,  has 
met  with  notable  .success. 

For  a  new  .subscription  received 
within  a  certain  period  of  time,  each 
carrier  boy  of  the  Blade  was  awarded 
free  a  dollar  in  the  .savings  bank,  placed 
to  his  credit,  a  Imiik  book,  and  a 
steel  Itank  for  the  hoarding  of  smalj 
change. 

.Aside  from  the  actual  returns  in  sul)- 
scri|)tions,  which  wen*  higher  than  from 
any  previcuis  offer  under  the  same  cir- 
cumstance.s,  the  constructive  element 
of  such  an  idea  is  of  value.  The  Blade 
tills  whenever  pos.sible,  from  its  force 
of  carrier.s.  vacancies  on  its  oflice  and 
district  staff.  Thus  the  i)aper  encour¬ 
ages  thrift  l)y  the  Iioys  and  trains  for 
it.self  a  de.siralde  number  of  employees. 
The  Whetstone,  a  clever  little 
monthly  organ  circulated  solely  among 
the  I ’.lade’s  carrier  l>oys  and  agents, 
announced  the  idea  and  has  kept  the 
carriei-s  enthused. 


Newsboy's  F’ists  Win  (’oin 
PMi]..\i)Ki.t>tiiA,  February  10. — A  “news¬ 
boy”  at  Broad  Street  station  may  be  a 
coming  champion  in  the  ring,  accord¬ 
ing  to  the  Evening  Bulletin.  His  name 
is  “Lew”  Tendler.  He  is  eighteen  years 
old.  and  has  already  twenty-eight  fights 
to  his  i-redit,  with  imrses  ranging  from 
$7.50  to  $450  for  six  roun<is  of  box¬ 
ing.  “I’hil”  Glassman,  also  a  dealer  in 
newspaper.s,  is  his  manager,  and  the 
pair  expect  to  negotiate  a  match  with 
Johnny  Krtle,  of  St.  P.aul,  before  long. 
Tendler  supports  himself  and  his  moth¬ 
er  by  his  newspaper  sales,  his  boxing 
l)rotits  being  thriftily,  banked,  in  order 
that  he  may  quit  the  ring  and  go  into 
business  for  himself  when  he  is  twenty- 
one. 


Lockwood  Barr  Joins  Olipbant  &  Co. 

Dow,  Jones  &  Co.,  publishers,  and  the 
staff  of  the  Wall  Street  Journal,  gave  a 
luncheon  at  the  Hotel  Biltmore  last 
Saturday  to  Lockwood  Barr,  who  Is  re¬ 
tiring  as  managing  news  editor  to  be 
a.s.sociated  with  James  H.  Oliphant  & 
Co.,  members  of  the  New  York  Stock 
Exchange.  James  Beilly,  who  has  been 
with  Dow,  Jones  &  Co.  for  nearly  twenty 
years  in  various  capacities,  succeeds  Mr. 
Barr. 


Ad  Masque  Fete  at  Oakland 

Cooi)eration  on  the  part  of  the  .Ad¬ 
vertising  Men’s  .Association  of  San 
Francisco  with  the  Oakland  advertis¬ 
ing  men  in  working  for  the  success  of 
the  Oakland  Chamber  of  Commerce 
Ad-Masque,  to  he  held  in  the  Oakland 
Municit)al  .Auditorium,  February  14, 
has  Ifcen  a.s.surod  by  the  appointment 
of  a  committee  at  the  luncheon  of  the 
San  Francisco  ad  men.  Robert  Ander¬ 
son  of  the  Sun.set  Publishing  Com¬ 
pany  was  named  chairman  of  the  com¬ 
mittee. 


Artists’  Ad  Club  Moves 
The  .Artist.s’  Advertising  Club,  with  a 
membership  of  about  thirty  of  St. 
Louis’s  younger  arti.sts,  has  moved  into 
its  new  quarters  in  the  Railway  Ex¬ 
change  building.  The  club  members  re¬ 
cently  gave  a  dinner  at  the  Pre.ss  Club, 
at  which  busincs.s,  as  well  as  pleasure, 
had  a  part. 


'The  Mobile  (.Ala.)  Regi.ster  says:  “A 
church  in  Dothan  purposes  to  go  out 
after  the  peoi)lc  who  do  not  at  present 
attend  any  church;  and  has  adopted  the 
method  of  advertising  what  it  has  to 
offer.  The  full-page  advertisement  in 
the  Dothan  Eagle  shows  that  the  I^a- 
fayette  Street  Methodists  mean  busi- 
ne.ss.  They  do  not  ask  the  newspapers 
to  work  for  charity;  they  put  up  the 
money  and  get  display  and  position. 
Nothing  will  impress  the  non-church¬ 
goers  .so  much  as  this  proof  that  the 
cluiri'h  po.s.sesses  something  worthy  of 
their  attention.” 

Hygiene  Talk  lo  I’ilgriins 

Boston,  February  7. — Earl  Ovington, 
the  former  aviator,  talked  to  the  Pil¬ 
grim  Publicity  .Association  to-<lay  on 
the  matter  of  per.sonal  hygiene.  Mr. 
Ovington  gave  the  Ihlgrims  much  good 
advice  in  regard  to  diet,  exercise,  sleep, 
food  and  kindred  sulqects.  He  urged 
them  to  take  cool  air  baths  while  nude. 
He  said  that  he  and  his  family  bathe 
in  that  manner  evei'y  morning.  “Open 
air  bathing.”  .said  .Mr.  Ovington.  “tough¬ 
ens  the  skin  anti  makes  one  immune  to 
colds.  1  usuall.v  stay  about  the  house 
for  about  an  hour  with  my  clothes  off, 
and  when  I  get  into  them  1  feel  that 
part  of  the  joy  of  life  is  gone.” 


Publicity  that  Brings  Results 

The  El  Pa.so  (Texas)  ChamlK'r  of 
Commerce,  which  recentl.v  employcti 
George  C.  Clements  as  advertising  man 
and  pulilicity  director,  reports  that  it  is 
reaping  rich  returns  from  its  campaign 
of  i)ublicity  advertising  El  Pa.so  a.s  the 
gateway  to  .Mexico.  Imiuiries  come 
from  (’leveland,  Ohio;  Pittslnirgh,  Pa.; 
Ithaca,  N.  A'.;  Cincinnati,  Ohio;  Wichita, 
Kan.;  and  numerous  other  citie.s,  a.sking 
about  the  city  and  its  commercial  oi>- 
portunities. 


Kenny  (joes  to  (losiiiopolitan 

.1.  W.  Kenney,  until  recently  cit.v 
circulab^jr  on  the  St.  I.A)ui.s  Star,  is  now 
connecte<l  with  the  sales  force,  in  the 
Chicago  territory,  of  the  <’o.smor)olitan 
.Magazine.  .Mr.  Kenney  is  well  known 
in  the  circulation  and  promotion  field 
having  formally  been  cit.v  circulato;', 
Boston  .American,  cirt-ulation  manager, 
Philadel|)hia  Times,  manager  circula¬ 
tion  promotion.  New  A'ork  Prc.s.s. 


WHERE  IM^ES  HOUSTON  srAND  f 


Saiiiiiel  Hopkins  .Adams  ‘'(jets  After”  the 
President  of  the  A.  A.  (j.  IR'. 

Herbert  S.  Houston,  president  of  the 
A.s.sociated  Advertising  Clubs  of  the 
World,  is  the  latest  to  be  seated  upon 
the  gridiron  by  Samuel  Hopkins  Adams, 
in  the  “Ad-Visor”  dei)artment  of  the 
New  York  Tribune. 

In  ye.sterday’s  issue  of  the  Tribune 
this  appeared: 

Xtr.  Houston,  as  stniiilaril  liinror  of  the  A. 
A.  r.  W.,  iinist  u|>hold  Its  motto  atnl  emlilrm, 
“Truth.”  Mr.  Houston,  as  business  manager  of 
IlH-  World’s  Work,  with  full  authority  over  the 
iidvertisiiiK  dcimrtment,  doesn’t  do  this  when  he 
publishes  the  “copy”  of  Sanatogen  and  Absorb- 
Ine,  .Tr.  ...  If  the  “Truth  Emblem” 
means  anything.  It  must  stand  for  truth  from 
first  to  last :  not  the  half-truth  which  rejects 
cancer  cures  and  cfnisninption  fakes  anil  accents 
Sanatogen  and  .Absorbine.  Jr.  Where  does  the 
president  of  the  Associated  Advertising  Clubs 
stand?  With  his  magazine  or  with  his  organi¬ 
zation? 


More  than  300  of  the  proposed  1,000 
.Associates  of  Poor  Richard  have  been 
enrolled,  among  them  being  the  first 
woman  to  join.  Miss  Theresa  Blum, 
president  of  a  concern  which  .sells 
clothing  for  the  clever  sex. 


ASK  US  ABOUT  THE 

Goldberg 

Animated 

Cartoon 

Evening  Mail  Syndicate 

203  Broadway,  New  York 


Ten  Million  a  Week  Says 
Government  Report 

A  special  service  syn¬ 
dicated  gratuitously  to  , 
papers  who  desire  live 
movie  topics. 

The  Vitagraph  Company 
of  America 

East  15th  St.  &  Locust  Ave.,  Bklyn,  N.  Y. 
NEW  YORK  LONDON 

CHICAGO  PARIS 


250  Years 

SCOOP 

The  INTERNATIONAL  SYNDICATE 

Features  for  Newspapers 
Established  1899  BALTIMORE,  MD.  [ 


SPECIFY 

CLINE-WESTINGHOUSE 

Motor  and  Control 
Equipments 

FOR  WEB  PRESSES 

SPECIAL  MOTOR  DRIVES  for 
STEREOTYPE  MACHINES 

LINOTYPE  MOTOR  DRIVES 

CLINE  ELECTRIC  MFG.  CO. 

Fisher  Bldg.,  Chicago 
38  Park  Row,  New  York 


NEWSPAPER 

prosperity  is  based  on  circulation. 

FEATURE 

elements  of  the  right  kind  make  and 
hold  circulation. 

SERVICE 

by  experts  means  material  and  meth¬ 
ods  that  have  been  PROVED. 

Let  us  send  you  samples  of  our  col¬ 
ored  comity,  daily  and  Sunday 
pages  in  black  and  colors. 

Newspaper  P>ature  Service 

M.  KOENIGSBERG,  Manager 
41  PARK  ROW  NEW  YORK 


USE 

UNITED 

PRESS 

FOR 

Afternoon  Papers 

General  Offices,  World  Bldg.,  New  York 
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ATTRACTIVE  OFFER 
FOR  QUICK  SALE 

Two  Duplex  Flat-Bed  Presses 
Replaced  by  Scott  Web  Presses 

Ten-pa«e  printi  from  type  ■  4.  6,  8  or  10 

pace  7  column  paper  at  3000  per  hmi. 

Tw  «ve>p«ce  prm  prints  4,  6*  8,  10  or  12 
page  7  column  papers  at  4300  per  hour. 

Send  for  further  mjormation 

Walter  Scott  &  Co. 

Plainfield,  N.  J. 


Canadian  Press  Clippings 

The  problem  of  covering  the  Canadian 
Field  is  answered  by  obtaining  the  service 
of 

The  Dominion  Press 
Clipping  Agency 

which  gives  the  clippings  on  all  matters  of 
interest  to  you,  printed  in  over  os  p«r  cent, 
of  the  newspapers  and  publications  of 
CANADA. 

We  cover  every  foot  of  Canada  and  New¬ 
foundland  at  our  head  office. 

74-76  CHURCH  ST.,  TORONTO,  CAN. 

Price  of  service,  regular  press  clipping 
rates — special  rates  and  discounts  to  Trade 
and  Newspapers. 


We  can  increase  your  business — 
you  want  it  increased. 

You  have  thought  of  press  clip¬ 
pings  yourself.  But  let  us  tell  you 
how  press  clippings  can  be  made  a 
business-builder  ft  r  you. 

BURRELLE 

60-62  Warren  St,  New  York  City 

Established  a  Quarter  of  a  Ceritury. 


ATLAS 

PRESS  CLIPPING 

Agency 


42d  Street  New  York 


Successful 

Men  in  every  walk  of  life  are  all 
familiar  with 

Romeike’s  Press  Clippings 

Among  our  patrons  are  professional  and 
business  men  and  women,  public  person¬ 
ages  and  the  leading  Banks,  Trust  Com¬ 
panies  and  Corporations. 

Romeike  Clippings 

are  an  indispensable  adjunct  to  every  busi¬ 
ness.  If  you  have  never  used  them,  write 
for  information  and  terms  to-day. 

HENRY  ROMEIKE.  INC. 

106-110  Sei  entk  Ave.  New  York  City 


FUNERAL  OF  S.  S.  CHAMBERLAIN 


Simple  Service  Attended  by  Many  of  His 
Old  Newspaper  Friends. 

San  Francisco,  February  5. — The 
funeral  of  the  late  Sam  S.  Chamber- 
lain.  was  very  largely  attended. 

The  Rev.  Charles  L.  Miel,  of  the 
Episcopal  Church  of  Richmond,  for 
many  years  a  friend  of  Mr.  Chamber- 
lain,  officiated.  Following  the  service, 
the  body  was  cremated  at  Cypress 
Lawn  Cemetery.  The  a-shes  will  be' 
taken  back  to  the  family  home  at 
Chappaqua,  N.  Y.,  by  his  son,  William 

H.  Chamberlain,  who  came  to  this  city 
to  conduct  the  funeral. 

The  pallbearers,  chosen  largely  from 
among  Chamberlain's  old  associates  on 
the  Examiner,  were  Dent.  H.  Robert, 
Charles  S.  Young,  Justin  McGrath, 
Edmond  C.  Coblentz,  W.  F.  Bogart,  A1 
Murphy,  George  Pancoast  and  Edward 
Hamilton. 


OBITUARY  NOTES 

Cou  William  Rochefort  Cassidy, 
formerly  vice-president  and  secretary 
of  the  Albany  (N.  Y.)  Argus,  died  at 
Brighton,  Eng.,  on  February  5.  Col. 
Cassidy  was  56  years  old.  His  father, 
William  Cassidy,  was  proprietor  and 
editor  of  the  Argus  for  a  great  many 
years.  Col.  Cassidy  attended  George¬ 
town  University.  He  went  on  the  Al¬ 
bany  Argus  as  a  reporter  in  1882  and 
later  became  assistant  editor  and  then 
vice-president.  He  re.slgned  in  1894.  He 
was  appointed  to  Gov.  Cleveland’s  staff 
in  1894  with  the  rank  of  Colonel.  He 
was  a  member  of  the  Albany  Club  and 
of  the  Manhattan.  Reform  and  I-ambs 
Clubs  of  New  York  city. 

Frederick  W.  Crocdace,  who  wa.s  for 
.some  years  a  publisher  in  San  Fran¬ 
cisco,  died  at  his  home  there  a  few 
days  ago  of  heart  disease,  aged  72 
years.  He  was  a  native  of  England, 
and  was  the  son  of  a  famous  Ixmdon 
physician.  He  came  to  San  Francisco 
in  the  late  sixties  and  engaged  in  the 
publishing  business,  editing  a  Journal 
called  the  Brevlate  of  Records.  T.«,ter 
he  was  associated  with  W.  O’B.  Mac- 
donough  in  the  publication  of  a  sports 
paper. 

A.  P.  Thayer,  aged  69.  staff  corre- 
snondent  of  the  Marshalltown  (la.) 
Times-Renublican  for  more  than  thirty 
vears.  is  dead.  He  was  one  of  the  best 
known  men  in  Central  Iowa.  His  son. 
George  F.  Thayer,  is  business  manager 
of  the  Times-Republlcan. 

Artht’r  F.  Wn.LiAMs,  city  editor  of 
the  Bridgeport  (Conn.)  Morning  Tele¬ 
gram  from  1909  to  1913.  died  at  his 
home  in  PhUadelnbia  last  week  of 
nneumonia.  Mr.  Williams  is  survived 
by  a  widow  and  three  children.  He 
wa.s  about  36  years  old.  Since  leaving 
Bridgeport  in  1913  Mr.  Williams  had 
been  employed  on  the  copy  desk  of  the 
Philadelphia  Record. 

James  Albert  Hogan,  aged  28.  a  well- 
known  newspaper  man  of  Oklahoma, 
died  at  his  home  at  Hobart.  Okla.,  on 
Feb.  5  following  an  illness  of  two 
months  that  began  with  Influenza  and 
developed  into  abscesses  of  the  lungs. 
Mr.  Hogan  had  worked  on  various 
Oklahoma  newspapers. 

Abraham  Wiixdx.  aged  107,  who 
claimed  to  be  the  oldest  new.sboy  in  the 
world,  died  at  the  home  of  his  son,  in 
Fort  Worth,  Texas,  on  February  5. 
Mr.  Wilcox  had  lived  In  Fort  Worth 
for  a  number  of  vears  and  sold  naners 
on  the  streets.  He  wAs  active  up  to  a 
few  days  before  his  death. 

Frank  Corbin,  who  for  many  years 
was  Identifled  with  newspaper  work  in 
Texas,  having  been  circulation  man¬ 
ager  of  the  Galveston  News  from  1874 
until  1902.  died  at  Galveston,  Texa.s,  on 
.January  29. 

Reese  Wii,son,  fifty-eight  years  old. 
Texas  newspaper  publi.sher.  was  found 
dead  at  his  home,  615  Russell  Place. 
San  Antonio,  on  February  7.  Mr.  Wil¬ 
son  conducted  a  newspaper  at  Center 


Point,  after  he  went  to  Texas  from 
Alabama  as  a  young  man.  He  then 
published  the  Lockhart  Register  for 
twenty-two  years.  Removing  to  San 
Antonio,  he  was  associated  with  the 
Passing  Show  Printing  Company  until 
recently  when  he  invested  in  another 
printing  plant. 

Robert  W.  Richards,  for  fourteen 
years  associated  with  editorial  work  on 
the  Moorhead  (Minn.)  Daily  News,  and 
a  pioneer  newspaper  man  of  northern 
Minnesota,  died  at  Long  Beach,  Cal.,  on 
Feb.  30.  Mr.  Richards,  with  his  wife 
and  daughter,  left  Moorhead  a  year 
ago  last  December  for  CSilifornla,  after 
disposing  of  his  Interest  in  the  News. 
He  thought  the  Southern  climate  would 
benefit  his  health. 

Miss  Anna  McKenzie,  for  years  so¬ 
ciety  editor  of  the  Indianapolis  (Ind.) 
News,  died  at  the  Long  Hospital,  where 
she  had  been  ill  for  several  months. 
In  long  service  with  the  News,  she 
came  to  regard  social  life  as  her  field  of 
endeavor  and  while  she  was  intimately 
in  touch  with  the  society  of  Indian¬ 
apolis,  she  regarded  its  affairs  as  her 
work,  rather  than  her  pleasure.  Faith¬ 
fulness  was  an  outstanding  virtue,  and 
was  well  illustrated  by  her  devotion  to 
the  Sunday  School  of  the  Second  Pres¬ 
byterian  Church,  with  which  she  was 
affiliated.  As  a  critic  of  music  she  was 
thorough  and  talented,  and  a  great  part 
of  her  life  was  spent  in  attendance  at 
musical  and  social  entertainments. 

M.  N.  Allen,  aged  87,  for  fifty  years 
a  resident  of  Titusville,  Pa.,  died  there 
la.st  w’eek.  He  was  once  editorial 
writer  on  the  -  old  Titusville  Journal 
and  later  wa.s  associated  with  Warren 
C.  ("Parson”)  Plumer  and  C.  C.  Wicker 
in  the  puhli.shing  of  the  Titusville 
Courier. 

Allen  M.  T,each.  for  fifteen  years  a 
proof-reader  on  the  Cleveland  Pre.ss, 
died  from  exposure  and  heart  disea.se 
while  on  his  way  to  work  Monday 
morning.  He  was  born  in  Oakville. 
Canada,  and  came  to  the  United  States 
when  he  was  twenty-three  years  old. 
and  entered  the  advertising  business, 
being  one  of  the  first  in  Cleveland  to 
establish  such  a  bureau.  He  was  a 
member  of  Typographical  Union  No. 
53,  and  at  one  time  its  corresponding 
secretary. 

Alex.inder  Wn.,soN  Drake,  the  art 
critic  and  collector,  who  retired  In  1913. 
after  being  art  editor  of  the  Centurv 
and  St.  Nicholas  magazine^  for  more 
than  40  years,  died  on  Fehruarv  4,  at 
bis  home  in  New  YArk  citv.  after  an 
illness  of  two  weeks.  He  had  not  been 
in  robust  health  for  several  vears,  but 
became  dangerouo'v  ill  only  a  few 
weeks  aqro.  AJr.  Drake,  who  has  been 
ealled  "The  Father  of  the  New  Wood 
Engraving  ”  wr.®  horn  in  Westfield.  N. 
.T  .  and  was  in  his  74th  vear.  At  the 
timo  of  his  retirpment  he  was  known  as 
“The  Dean  of  Vrt  Editors.” 

Ath.  Hohfvwi^t,!,  died  on  Fehrnarv  < 
at  Danville  lil  aged  94.  He  was  a 
noted  -Aholitioniot  and  in  slavery  dav-s 
was  editor  of  th"  New  York  Eagle 

I.Ater  be  was  made  aa.sooiate  editor  of 
the  New  York  Slaverv  Standard  and 
was  as.soeiated  with  Wendell  Phillips, 
William  T.loyd  Garrison  and  others  in 
fighting  slavery.  In  1856  be  moved  to 
Chicago,  where  he  engaged  in  journal- 
l.sm. 

J.  W.  Mili.er.  proprietor  of  the  Win- 
terset  (Ta  )  Penorter.  is  dead  at  Txing 
Beach.  Cal.,  of  heart  failure,  aged  61. 
He  was  publisher  of  the  Reporter  since 
1903. 

George  G.  Mikle.  proprietor  of  the 
Natal  tR  E.)  Reporter.  Is  dead  after  a 
lingering  illness.  He  had  been  in  the 
newspaper  business  in  Ontario.  Mani¬ 
toba  and  British  Columbia  for  over 
forty  years. 

W.  A.  Rrennan.  editor  and  proprietor 
of  the  Sunimerslde  (P.E  T.)  .Journal, 
died  suddenly  on  .January  29  from  heart 
failure.  He  was  sixtv-eight  years  of 
age.  a  native  of  the  U^nited  States,  but 
a  resident  of  Prince  Edward  Island  for 


many  years.  He  began  newspaper 
work  with  his  father  who  bought  the 
Isleinder  more  than  fifty  years  ago. 
In  1872  he  purchased  the  Journal,  add¬ 
ing  to  it  the  Agriculturist. 

William  Wesley,  senior  member  of 
the  firm  of  Wesley  &  Son,  publishers  of 
the  Bruce  Herald  and  Times,  Walker- 
ton,  Ont.,  died  on  February  5,  aged 
sixty-one.  Mr.  Wesley  was  one  of  the 
pioneer  publishers  in  Bruce  County, 
settling  in  Walkerton  more  than  thirty- 
five  years  ago.  His  son,  A.  J.,  is  now 
editor  of  the  paper. 

Solon  Lutz,  news  editor  of  the  Ber¬ 
lin  (Ont.)  News-Record,  died  on  Feb. 
3.  He  was  in  his  fortieth  year  and  had 
had  experience  on  papers  in  London, 
Ont.,  and  St.  Thomas,  where  he  wa.s 
favorably  known  in  journalistic  circles. 

Albert  Langdon  Woodworth,  treas¬ 
urer  of  the  H.  L.  Judd  Company,  manu¬ 
facturers  of  fancy  hardware  in  Man¬ 
hattan,  died  on  Monday  at  his  home  in 
Brooklyn,  in  his  seventy-fifth  year.  Mr. 
Woodworth  was  born  in  South  Wind¬ 
sor,  Conn.,  and  was  formerly  a  news¬ 
paper  man  on  the  Hartford  Press. 


Publisher  McClurg  »o  Wed 
Boston,  February  7. — Announcement 
has  been  made  of  the  engagement  of 
Miss  Gertrude  Florence  Schwarz, 
daughter  of  Mr.  and  Mrs.  Theodore 
Edward  Schwarz,  of  Brookline,  to  Og¬ 
den  Trevor  McClurg,  a  prominent  Chi¬ 
cago  publisher.  In  honor  of  the  an¬ 
nouncement  Mr.  McClurg  gave  a  thea¬ 
tre  party  recently  to  friends,  followed 
by  a  supper  at  the  Copley  Plaza.  Prior 
to  the  theatre  party  Mr.  and  Mrs. 
Schwarz  entertained  at  dinner  at  their 
home  in  Brookline.  Miss  Schwarz  is 
the  granddaughter  of  the  late  Rev. 
Lewis  B.  Schwarz  and  a  great-grand¬ 
daughter  of  Moses  Grant,  of  Boston, 
who  was  known  as  “Deacon  Grant.” 
She  formerly  lived  in  Denver,  where 
she  made  her  debut.  She  is  a  graduate 
of  Smith,  class  of  1909. 


WEDDING  BELLS 

Charles  Henderson,  dramatic  editoi 
of  the  Cleveland  Plain  Dealer,  and  Miss 
Grace  McMillan,  of  tleveland,  surprised 
their  friends  last  week  with  the  an¬ 
nouncement  that  they  were  married. 
Mr.  and  Mrs.  Henderson  plan  to  spend 
their  wedding  trip  in  New  York  and  the 
East  as  soon  as  Mr.  Henderson’s  woi’k 
on  the  Plain  Dealer  will  permit. 

Will  Irwin,  magazine  writer  and  war 
correspondent,  and  Mrs.  Inez  Haynes 
Gilmore,  an  author,  were  married  on 
February  1,  at  the  home  of  the  bride’s 
si.ster,  Mrs.  Paul  Thompson,  in  New 
York.  Mr.  and  Mrs.  Irwin  sailed  last 
Saturday  to  spend  their  honeymoon 
along  the  European  battle-front. 

Fldwin  B.  Ingli.s,  court  man  on  the 
Bridgeport  (Conn.)  Telegram  and  Miss 
Harriet  Florence  Taylor,  of  Bridgeport, 
were  married  in  New  York  a  few  days 
ago,  surprising  their  many  friends. 

F'.'  T.  Fleming,  editor  of  the  Harring¬ 
ton  (Del.)  Journal  and  Miss  Matilda  .1 
Culver,  of  Harrison,  were  married  at 
that  place  last  week. 

L.  Clifford  Fox,  associate  editor  of 
the  News  Bureau  of  the  Southern  Pa¬ 
cific  Company,  in  San  Francisco,  and 
Miss  Madge  Thomas,  daughter  of  Mr 
and  Mrs.  W.  Harry  Thomas  of  that  city 
were  married  on  January  28.  Mr.  Fox 
was  formerly  a  newspaper  man. 

Miss  Harriet  F.  Taylor,  daughter 
of  Mr.  and  Mrs.  William  Taylor,  of 
Southport,  Ct.,  and  Edwin  B.  Inglis,  sou 
of  Mr.  and  Mrs.  Walter  E.  Inglis,  of 
Bridgeport,  were  married  February  2  in 
New  York.  Mr.  Inglis  is  a  member  of 
the  city  staff  of  the  Bridgeport  Tele¬ 
gram. 

Lloyd  O.  Wilson,  a  reporter  on  the 
staff  of  the  New  York  city  News  As¬ 
sociation,  and  Miss  Rosalind  France.s 
Duncan,  a  student  in  the  School  of 
Journalism  at  Columbia  University, 
wore  married  on  Monday.  Miss  Dun¬ 
can  met  her  hu.sband  not  long  ag" 
while  she  was  getting  the  facts  in  con 
nection  with  a  news  event  to  which  Mr. 
Wilson  had  been  assigned  also. 
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STEVENS  BILL  CRITICISED 

Field  Manager  Kirby  Says  It  Would 
Result  in  a  Price-Fixing  Law. 

^VASHINGTON,  D.  C,  February  9. — 
John  T.  Kirby,  field  manager  of  the 
National  Retail  Dry  Goods  Association, 
was  the  guest  of  the  local  Retail  Mer¬ 
chants’  Association  at  luncheon  yester¬ 
day  at  the  Commercial  Club,  and  spoke 
on  problems  confronting  the  retail 
merchant.  He  criticised  the  pending 
Stevens  bill,  which,  he  said,  would  re¬ 
sult  in  a  price-fixing  law,  because  it 
provides  that  In  case  prices  are  modi¬ 
fied  due  notice  must  be  given.  Con¬ 
tinuing,  he  said: 

"The  bill  provides  that  in  case  of 
copyright  or  label  goods  the  manufac¬ 
turer  would  have  the  right  to  enter 
into  contract  with  the  retailer  where¬ 
by  he  would  name  the  price  at  which 
the  retailer  not  only  bought,  but  also 
sold,  his  merchandise,  thereby  abso¬ 
lutely  '  ontrolling  the  profits  of  the  re¬ 
tailer.  The  retailer  would  simply  be 
the  agent  of  the  manufacturer  without 
the  privilege  that  an  agent  has  of 
returning  unsold  merchandise.  At  the 
same  time  it  would  be  the  retailer’s 
capital  that  was  invested. 

“Even  in  your  own  city  such  a  law 
would  be  unfair  as  between  localities, 
because  the  merchant  situated  on  the 
main  street,  with  high  rental  and  other 
overhead  charges,  would  have  to  have 
a  large  market  in  order  to  make  a  fair 
profit,  while  the  merchant  situated  on 
a  side  street,  with  less  overhead 
charges,  could  make  an  equally  fair 
profit  on  less  market.’’ 


TEXAS  FAVORS  PREPAREDNESS 

Poll  of  Dallas  News  Shows  Overwhelm¬ 
ing  Sentiment  for  Wilson  Programme. 
Dai.las,  Tex.,  February  9. — The  Gal- 
ve.ston-Dallas  News  is  conducting  a  poll 
of  its  readers  on  the  preparedness  issue, 
and  results  so  far  received  show  the 
sentiment  in  Texas  is  20  to  1  in  favor  of 
President  Wilson’s  program/me. 

Yesterday  the  News  published  an  in¬ 
vitation  to  the  citizens  of  Texas  to  ex- 
I)ress,  in  twenty-five  words,  their  opin¬ 
ion  on  the  defence  programme.  An¬ 
swers  have  been  coming  in  at  the  rate 
of  2,000  a  day  from  all  parts  of  Texas, 
and  in  every  section  the  sentiment  is 
shown  to  be  about  20  to  1  in  favor  of 
preparedness. 

The  Dallas  News  this  morning  print¬ 
ed  more  than  twelve  columns  of  re¬ 
plies  received  yesterday. 


To  Protect  Defence  Secrets 

Washington,  D.  C.,  February  8. — A 
bill  to  prevent  the  disclosure  of  nation¬ 
al-defence  secrets  (S.  4307)  has  been 
introduced  by  Senator  Tillman,  chair¬ 
man  of  the  Senate  Committee  on  Naval 
Affairs.  The  first  section  of  the  bill 
reads:  “That  whoever,  without  proper 
authority,  procures  or  attempts  to  pro¬ 
cure,  either  Individually  or  by  collu¬ 
sion,  information  of  any  kind  in  any 
form  relating  to  the  national  defence 
at  any  place  within  the  Fnited  States 
or  subject  to  the  juri.sdiction  thereof; 
or  so  receives  or  assents  to  receive  any 
such  information  from  any  unauthor¬ 
ized  person;  or  whoever,  having  pos- 
se.ssion  of  or  control  over  any  such  in¬ 
formation,  communicates  or  attempts  or 
agrees  to  communicate  the  same  to 
any  person  not  authorized  to  receive 
it.  shall  be  punished  by  a  fine  of  not 
more  than  $1,000,  or  by  imprisonment 
for  not  more  than  one  year,  or  by  both 
stich  fine  and  imprisonment.” 


No  Rise  in  News  Print  Yet 

A  rumor  was  afloat  in  New  York  this 
week  to  the  effect  that  a  movement  to 
Increase  the  price  of  news  print  paper 
was  on  foot.  Inquiry  failed  to  develop 
anything  tangible,  however,  though  the 
market  is  notably  firm.  There  has  been 
a  slight  advance  in  book  papers,  caused 
by  the  steady  increase  In  the  cost  of 
raw  materials. 


SITUATIONS  WANTED 


Adverti$ement»  under  thi»  clautflcation,  ten 
cents  per  line,  eack  insertion.  Count  sit 
words  to  tke  line.  For  those  unemployed, 
not  to  exceed  50  words,  two  insertions  FREE. 


CiaCUIATlON  M.\NAOER  of  many  years’ 
experience  wishes  an  opportunity  on  an  after¬ 
noon  newspaper  In  a  city  of  10,000  population 
or  larger.  Particularly  lifted  In  setting  re¬ 
sults  from  boys,  and  thoroughly  competent  to 
handle  the  circulation  department  of  any  news¬ 
paper.  Good  references.  Now  employed.  Ad- 
dresB  H-1718.  care  Editor  and  Publisher. 


NEWSPAPER  MEN — Two  experienced  and  ca¬ 
pable  young  ne>W8i>aper  men  now  employed  on 
large  dallies,  desire  to  assume  charge  of  news 
end  of  paper  In  city  of  twenty  or  thirty  thou¬ 
sand.  Have  executive  ability  and  personality  to 
bolster  up  paper  and  get  results  Immeillately. 
Good  organisers,  with  sound  judgment.  Prefer 
Southern  city.  .Address  Managing  Editors,  H 
1717,  care  of  the  Editor  and  Publisher. 


DESK  AND  MAKE-UP  MAN  with  eight  years’ 
metropolitan  experience  wlshee  situation.  Is 
qualified  to  alt  In  as  head  of  the  desk  or  handle 
day  or  night  editor’s  desk.  Would  take  execu¬ 
tive  position  on  a  smaller  paper  If  proposition 
la  a  good  one.  -Address  11-1720,  care  Editor  and 
Ibihllaher. 


.ADVERTISING  M.AN— An  earnest  young  man, 
with  an  excellent  knowletlge  of  advertising,  sup¬ 
plemented  by  two  years  of  practical  experience, 
desires  connection  with  agency,  newspaper,  mag¬ 
azine.  or  firm  maintaining  advertising  depart¬ 
ment.  Position  to  carry  small  remuneration  but 
opjiortunlty  for  advancement  to  a  producer.  Ex¬ 
ceptional  references  In  regard  to  character. 
F.  11.  L.,  No.  (115  N.  Irving  .Ave.,  Scranton,  Pa. 


OFFICE  DETAII,  MAX— all  round,  experi¬ 
enced  from  A  to  Z :  Managing,  circulation,  trade 
papers,  fashion  publications,  or  A1  assistant  to  a 
big  executive.  Is  out  of  a  job — a  good  reason 
why.  Can  you  give  me  a  “foot  hold?”  Ad¬ 
dress  American,  H  1709,  care  Editor  and  Pub¬ 
lisher. 


RESORT  AND  TRAVEL  ADVERTISING  MAN- 
.AGER  : — .Are  .von  making  arrangements  for  your 
Resort  and  Travel  advertising.  If  so,  I  would 
like  to  submit  my  services  to  yon.  Am  capable 
of  managing  an  entire  Resort  advertising  cam¬ 
paign.  ilave  been  with  a  metropolitan  daily  and 
have  done  their  Resort  work  for  nine  years,  cov¬ 
ering  Individually  every  resort  locality  In  New 
.Tersey.  Pennsylvania,  and  New  York  State.  I 
would  like  to  connect  with  a  New  York  City  or 
Philadelphia  dally,  care  Editor  and  Publisher, 
S.  O.  S.  Box  H  1710. 


EDITOR — College  trainetl  man.  experienced  In 
metropolitan  editorial  work  wants  work  on  a 
weekly.  Will  take  Job  as  editor  or  will  lease 
with  option  to  buy.  Ohio  or  neighboring  states 
preferred.  Earl  nail.  Georgetown.  Ohio.  Ad¬ 
dress  II  1713,  care  Editor  and  Publisher. 


FDITORIAL. — AVanted  a  position  on  the  edi¬ 
torial  or  reportortal  staff  of  an  eastern  news¬ 
paper  by  a  recent  graduate  of  a  college  course  in 
journalism.  Willing  to  start  at  m  dvate  wages 
and  to  work  hard.  Best  of  referen  w  U  1714, 
csre  Fditor  and  Publisher. 


ADVERTISING  MAN— who  can  help  advertis¬ 
ers  get  the  moat  and  beat  out  of  space,  which 
frequently  means  actual  cash  saving.  Experience 
In  department  store  and  general  advertising. 
Practical  knowledge  of  type,  printing,  engraving, 
etc.  Will  render  service  on  whole  or  part  time 
In  New  York  or  vicinity.  Address  FI  1702.  care 
Editor  A  Publisher. 

CLASSIFIED  MANAGER  for  ten  years  on  two 
New  York  leading  newspapers  desires  to  make 
a  change.  Am  enthnslastlc.  steady,  and  reliable 
and  have  an  exceptional  record  for  producing 
results.  Address  H  1706,  care  Editor  and  Pub¬ 
lisher. 


ADVERTISING  MANAGER,  energetic  and  am- 
Idtlous  yodng  man  with  highest  references  would 
like  to  represent  large  Western  newspaper  In 
Fjistern  Territory  or  become  associated  with 
spi^lal  agency  In  the  East.  Salary  and  com¬ 
mission.  straight  salary  or  drawing  account  ac¬ 
ceptable.  Sixteen  years’  experience  with  an  ex- 
ceptlonal  record  as  a  result  producer.  Any  rea- 
sonable  proposition  will  be  considered.  Address 
n  1707,  care  FMltor  and  Publisher. 

FORBIMANSIIITF — Make-up,  ads,  small  city 
afternoon  paper.  Reliable,  married,  member 
union.  Address  Foreman,  II  1722,  care  of  the 
Editor  and  Publisher.  .  _ 

ADVERTISING  MANAGER.  —  Ninety  pages 
paid  advertising  regular  rates  In  single  Issue. 
Southern  dally.  10.000  circulation  Is  my  rec¬ 
ord.  1  get  business  because  I  know  how  to 
write  and  lay  out  good  copy.  Age  32.  married  ; 
no  stimulants;  wide-awake,  healthful  and  active. 
Best  references.  Not  cheap.  If  Interested, 
make  me  offer.  Address  O  1655,  care  Editor 
and  Publisher. 


REPORTER  or  Agricultural  Editor,  young 
man.  wants  position  on  Wisconsin  or  MInnesots 
dally  or  large  weekly.  Have  good  education  and 
gome  experience  as  correspondent,  editorial 
writer,  and  agricultural  writer.  Salary  second 
consideration.  If  there  la  a  chance  for  advance¬ 
ment.  Address  O  1656,  care  Editor  and  Pub¬ 
lisher. 


PUBLISHER.  general  manager,  or  editor 
wants  position.  Twenty-five  years'  successful 
experience  on  large  dallies  as  publisher  or  own¬ 
er.  A  bnlMer  with  beat  of  references.  Ad¬ 
dress  o  16.’57.  care  Editor  and  Publisher. 

ADVEPTI^TNO  MAN.  married.  31  years  old 
Have  had  adverllsl— '  and  selling  exiierlence  • 
can  give  heat  of  reforence:  willing  to  work  for 
small  wages  If  a  chance  for  advancement  T 
Pare  proven  re«u'ts.  and  wll'lng  to  work  hard 
for  env  firm.  Address  O  1660.  care  Editor  and 
Publisher. 


SITUATIONS  WANTED 


Advertisements  under  this  classlftcation,  ten 
cents  per  line,  eaeh  insertion.  Count  sir 
words  to  the  line.  For  those  unemployed, 
not  to  exceed  50  words,  two  insertions  FREE. 


STENOGR.APIIER  —  Advertising  experience, 
knowledge  of  copy  writing,  newspaper  rates  and 
space,  filing;  excellent  at  figuring.  $18.00.  Ad¬ 
dress  H-1720,  care  Editor  and  Publisher. 

EDITORIAL  WRITER  —  Experienced  dally 
newspaper  editor  desires  situation  as  editorial 
writer  on  Republican  dally  paper.  Well  posted 
on  affairs  in  the  Central  and  Western  States. 
W.  E.  Adair,  2049  North  19th  Street,  Omaha, 
Neb. 


MAKE  MORE  MONEY.  Some  'Trade,  Class, 
or  Technical  Journal  In  N*w  Y’ork  City  can  use 
my  services.  I  am  an  experienced  'Trade  Journal¬ 
ist.  exfiertenced  in  all  departments  of  the  work, 
and  more  profitable  without  additional  Intervh'w. 
Address  A.,  513  Clinton  Ave.,  Newark,  N.  J. 


CORRESIHINDENT- M’ASIIING'TOX.  D.  C  — 
Aggressive,  Informed,  level-headed  newspaper  man 
In  Washington  would  like  to  represent  two  or 
three  papers.  .Address  11-1723,  care  Editor  and 
Publisher. 

ROTARY  PRESSMAN-STEREOTYPER  on  Goss 
or  Hoe  presses,  thoroughly  practical  In  both 
branches,  strictly  temperate,  experienced.  A-1 
reference,  guarantee  entire  satisfaction,  want  to 
connect  with  a  reliable  publishing  concern  that 
will  appreciate  efficiency  in  ever.v  particular, 
whose  business  Is  In  such  shape  to  enable  a  com¬ 
petent  Preasman-Stereotyper  to  command  $30.00 
per  week.  Two  weeks’  notice.  Particulars  in. 
first  letter.  Address  Rotary  Pressman-Stereo- 
typer,  c/o  Editor  and  Publisher  Co.,  N.  Y.  C. 

REPORTER,  comitetent,  (24).  college  graduate, 
four  years’  ex|)erlence,  capable  e<lltorlal  writer, 
wishes  position  on  live  dally  paper  In  city  of 
not  less  than  25,000.  Highest  references.  Ad¬ 
dress  Box  314.  care  Editor  and  Publisher. 

PUBLICITY  DIRECTOR.— Seeks  position  with 
corjioratlon  or  any  enterprise  where  a  ’’press 
agent  Is  known  by  his  clippings,”  My  modern 
metiKMis  make  money.  Write  for  interview  to 
H  1705.  care  E<Iltor  and  Piihllslier.  _ _ 

COPYREADER  AND  REPORTER— of  twenty 
years’  experience  on  New  Y'ork  iwpers  seeks  itosi- 
tlon.  Handled  A.  P.  for  years.  Clovered  theatri¬ 
cals  and  iHdltlcs.  Best  references.  Address 
II  1704,  care  Editor  and  Publisher _ _ 

AUTOMOBILE  ADVERTISING. — Young  man, 
Christian,  wishes  position  with  automobile  pub 
llcation  or  In  automobile  or  ac’cessorles  manu¬ 
facturer’s  advertising  department  as  manager’s 
assistant.  Agency  experience  In  copy,  layouts, 
rates,  etc.  Salary  Immaterial  when  there  are 
opportunities  for  advancing.  II  1703,  care  Edl 
tor  and  Piihllsher. _ 

NEWSPAPER  MAN  of  18  years’  experience 
in  both  newspaper  and  press  association  work, 
who  has  covered  many  big  stories  and  who  has 
been  managing  editor  of  a  metropolitan  dally, 
seeks  emplo.vment  as  managing  or  city  editor  of 
a  live  newspaper.  Can  write  editorials  with 
a  punch  and  is  especially  strong  on  human  in¬ 
terest  stories.  Can  give  best  of  references. 
Address  O  16.50.  care  Editor  and  Publisher. 

CIRCULATION  MANAGER. — Young  married 
man.  10  years’  experience.  Circulation  builder 
my  business.  Would  like  to  connect  with  either 
dally  or  weekly.  Moderate  salary.  (lilt-edge 
references.  Address  G.  I*  S.,  care  Editor  and 
Publisher. _ 

FOREMAN. — Does  your  composing  room  need 
a  head?  Foreman  with  years  of  experience  is 
at  liberty  owing  to  suspension  of  paper.  Recom¬ 
mendations  vfrom  last  two  employers  covering 
15  years  in  that  capacity  will  be  satisfactory 
as  to  ability  and  habits.  Address  Competent, 
csre  Editor  and  Publisher. 


REPOR’TER. — Every  community  depends  upon 
Its  business.  Could  your  readers  tell  it  by  your 
paper?  Age  26.  three  years’  experience,  wants 
Job  In  small  city  where  he  can  develop  busi¬ 
ness  news;  balance  of  tlifle  to  suit  paper;  can 
write  features ;  thorough ;  college  graduate  hut 
not  finished  learning.  Address  Jay,  care  Edi¬ 
tor  and  P''Mlsher. 

CIRCULATION  MANAGER,  experienced.  Past 
records  show  I  have  been  successful.  At  present 
head  of  a  circulation  promotion  companv  which 
is  being  dissolved.  Don’t  want  a  position  but 
am  looking  for  a  permanent  Job.  Any  part  of 
country.  References.  Address  G  1652,  care 
Editor  and  Publisher. 

CARTOONIST  with  metropolitan  newspaper 
training,  having  specialized  in  politics  and 
sports  for  the  past  ten  .vears.  desires  to  locate 
on  a  live  dally  anywhere.  Address  O  1604. 
care  The  Editor  and  Publisher. 


HELP  WANTED 


A(ivertUmient§  under  this  claeHflcatton,  fifteen 
cents  per  lines  each  insertion.  Count  sia 
words  to  tke  line. 

niRTT  LATION  CHEW  MANAGER— <ioofl  live 
clrrulatlon  crow  manasror  with  or<‘w  of  ten 
tralnoil  women  solleltors  to  eover  Ohio  for  the 
only  Republican  news»pai>er  prlntofl  in  the  Stale 
Tapitai.  A<1<lreH«  The  Coliimbua  Saturday  Mon¬ 
itor.  rolumbuH.  Ohio. 

BOOKKEEF'ER  AND  CASiilER  WANTED— 
Western  7-<la.v-a-woek  paper  runnlntr  12  to  Id 
PHK««  daily  anil  4S  pagea  Sunday  wants  ex- 
I>eTlence4l  bookkeeper  and  cashier.  Must  tte  able 
with  one  assistant  to  handle  all  the  books,  check 
the  nax>er.  handle  the  advertlslnt;  sche<lule  and 
weekl.v  imy-roll.  Must  be  able  to  furnish  surety 
tx*”d  fi»r  ut  h*’et  Btate  experience,  rive 

referenr*eH  and  state  salary  expected  In  first  let- 
b‘r.  Addr«  ss  H-1 710.  care  Editor  and  Publisher. 

MALE  STENOGRAPHER— Wanted  for  public¬ 
ity  4if  Sfeaiiiship  Compan.r,  com[>etent  male 
stenogni|dier ;  newspaper  man  {M'eferred ;  salary 
$100  i»er  month:  two  references  r(‘qiilre<l.  Ar- 
dreaa  A.  J.  W.,  P.  O.  Box  822,  N.  X 


Experienced  newspaper 
business  manager 

of  g(x»d  reputation  and  success¬ 
ful  record  can  secure  substantial 
minority  interest  in  and  business 
management  of  very  profitable 
daily  newspaper  property. 
$35,000  cash  necessary.  Proposi¬ 
tion  N.  C. 

CHAS.  M.  PALMER 

Newspaper  Properties 

225  Fifth  Ave.,  N.  Y.  City 


$50,000 


In  cash  available  for  first  pay¬ 
ment  upon  a  net  earning 
Evening  Daily. 

HARWELL,  CANNON 
&  McCarthy, 

Xcu  epai.cr  and  Maffaxine  Properties. 

Times  Bldg.,  New  York 


DOMINANT  PAPER 


Central  State  city  of  25,000,  pro¬ 
gressive  and  industrial  center.  Morn¬ 
ing  paper  of  metropolitan  bearing, 
doing  profitable  business  in  unde¬ 
veloped  and  enlarging  field.  Three- 
fourths  interest  offered  for  $37,500. 
Proposition  No.  928X. 


H.  F.  HENRICHS 

Xeuspaiier  1‘roitertlea, 
I.ITC’IIKIBTI.U.  1LI» 


PUBLISHER’S  NOTICE 

'I’he  Kditor  and  Publinher  and  the 
JouriiallHt  maintains  an  efficient  corps  of  paid 
corresponileiits  at  the  following  Important  trade 
centers;  Boston.  Philadelphia.  Toronto.  Cleve¬ 
land.  Cincinnati,  Detroit.  St.  Louis.  Chicago. 
Atlanta.  New  Orleans.  Dallas.  Indianapolis. 
Washington,  Baltimore,  and  San  Francisco, 
Other  correspondents  will  he  added  from 
time  to  tins*.  Advertisers  and  newspaper  men 
will  find  a  ready  market  for  stories  of  adver. 
flslng  achievements,  news  bents,  etc.,  hv  ad 
dressing  the  main  office.  1117  World  Building 
New  Y’ork  city. 

Branch  offices  are  locattsl  as  follows :  Chicago. 
332  S.  Michigan  Ave.,  Ryan  A  Inman,  nigrs.. 
’phone  Harrison  2161  ;  San  Francisco.  742  Mar 
ket  ^St..  R.  J.  Uidwell,  manager,  ’phone  Kearney 

'The  Fditor  and  PnbllMher  page  contain- 
672  agate  lines,  168  on  four.  Columns  are  Ut 
pU’ss  wide  and  twelve  liieiies  deep. 

Advertising  Hate  is  2.5c.  an  agnte  line,  $1<>o 
a  page.  $75  a  half  page  and  $42  a  quarter  pace 
Position  extra.  Time,  a;iace  anq  cash  discount, 
are  allowed  on  contracts. 

Small  ailvertlsoments  under  proper  classlfii-a 
tloii  will  l)e  chargetl  as  follows;  For  Sale  amt 
Help  Wanted,  fifteen  cents  a  line;  Business  Op 
imrtunlty  and  Miscellaneous,  twenty-five  cents  s 
line,  and  Situationa  Wanted,  ten  cents  a  lln* 
count  six  words  to  the  line.  For  those  iineue 
ployefl  a  fifty-word  or  eight-line  adveri  Iseniein 
will  l)e  publlshe«1  two  times  FREE. 

Readers  are  urged  to  have  the  pap  r  mailed  u- 
the  home  address.  This  will  Insure  iiroiupt  cte 
livery. 

'rhe  Kditor  and  Pablinhrr  sells  regiilnrlt 
at  10c.  a  copy.  $2.00  i>er  year  in  the  Unifeii 
StaU-s  and  Colonial  Possessions.  $2.50  In  Unn 
ada  and  $3.00  foreign,  and  Is  on  sale  each  week 
at  the  following  news  stands: 

■New  York — World  Building,  Tribune  Building. 
Park  Row  Building,  140  Nassau  street,  .Mau 
ning's  (opposite  the  World  Biilldlngi,  .’13  I’nrk 
Row ;  The  Woolworth  Building,  Tunes  Building. 
Forty-sicond  Street  and  Broadway,  at  luaseineni 
entrunee  to  Subway ;  Brentano's  Book  Store. 
Twenty-sixth  Street  and  Fifth  Avenue  snd 
Mack's,  opposite  .Maoy’s  on  Thirty-fourth  Street. 

Baltimore — B.  K.  Edwards,  American  Btilliliog 

Philadelphia — L.  G.  Ban,  7th  ami  Ubesinut 
Streets;  Wm.  Sobel,  Bulletin  Bulhllng  News 
Stand. 

Boston — Parker  House  News  Stand. 

ENttsburgh — Davis  Book  Shop,  416  Wood 
Street. 

Wa.shington,  D.  C. — Bert  E.  Trenls,  511  Four 
teenth  Street,  N.  W. 

Chicago — Pounus  Book  Store,  37  N.  (fiark 
Street;  Post  Office  News  Co..  Monroe  Street; 
Chas.  Levy  €lrc.  (jo.,  27  N.  Fifth  Avenue. 

Cleveland — Schroeder’s  News  Store,  Superior 
Street,  opposite  Post  Office ;  Solomon  News  Co. . 
1111  walnut  Street. 

Detroit — Solomon  News  Co.,  69  Lamed  St.,  W. 

San  Francisco — R.  J.  BldwaU  Oo..  742  Market. 
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CUTS  DISTRIBUTION 

COST  TO  ONE-THIRD 


SortvCastin^  System  Inaugurated  by 
New  York  Globe  That  Saves  Several 
Thousand  Dollars  Depreciation  of 
Metal  Only  Running  Expense — Com¬ 
positor  Always  Provided  With  Full  Case 
A  system  of  non-flistribntion  that 
saves  several  thousand  dollars  a  year 
in  the  cost  of  production,  and  increases 
the  efficiency  of  the  compositor  by  at 
least  forty  per  cent,  has  been  inaugur¬ 
ated  in  the  composing  room  of  the  New 
York  (;iol)o.  None  of  the  types  us<-(l 
on  that  newspaper,  either  as  news  or 
for  advertisement.s,  Ik-Iow  and  inclu<i- 


James  Tole 


ing  twenty-four  point— unless  it  l)e  a 
patented  tyi>o  »Uinande<l  by  the  ailver- 
tiser,  or  old-style  gothics — are  dis¬ 
tributed. 

Diseu.s.sing  the  system  with  a  repre- 
.sentative  of  The  Kditor  anh  Pi  bi.ishek, 
James  Tole,  superintendent  of  the 
composing  room,  .said: 

“The  metho<i  employed  in  th<‘  Globe 
is  to  use  the  sorts-casting  machine  of 
the  monotype  in  conjunction  with  the 
composing  machines,  thus  making  the 
sorts-casting  a  by-pro<luct  of  the 
piant.  We  are  more  fortunate  in  this, 
of  course,  than  would  Ik-  a  plant 
equipped  oniy  with  the  sort.s-ca.sting 
machine.  By  this  means  ttie  compos¬ 
itor  always  has  a  ‘full’  case,  and  the 
work  of  composition  is  greatly  facili¬ 
tated.  There  is  no  such  a  thing  as 
running  out  of  sorts,  for,  whenever  the 
compositor  finds  himself  out  of  letters 
he  only  has  to  send  his  case  to  th<' 
.storeroom,  where,  in  a  few  minutes, 
the  empty  boxes  are  refilled,  and  he  is 
ready  to  proceed  with  his  job. 

“Before  we  installed  the  non -distri¬ 
bution  system,  we  had  an  average  of 
three  men  steadily  employed  at  distri¬ 
bution.  At  the  scale  of  $30  a  week  this 
was  a  total  of  $90  a  week,  of  $4.fi80 
a  year.  Often  we  would  be  compelled 
to  bring  down  a  force  of  men  on  Sun¬ 
day  to  make  a  ‘clean-up,’  and  that  co.st 
double  price.  Even  with  this  exr>ense 
the  cases  were  never  ‘full.*  It  was  al¬ 
most  impossible  to  buy  enough 
foundry  tyjie  to  keep  them  so. 

“Now  all  our  distribution  is  at¬ 
tended  to  by  one  man — a  superannuated 
member — who  works  on  an  average  of 
live  hours  a  day.  Even  if  we  employed 
a  full-scale  journeyman,  the  cost 
would  be  only  one-third  of  the  old  sys¬ 
tem.  Now  we  have  full  cases  of  typo 
always.  Everyone  who  knows  any¬ 
thing  about  a  printing  office  knows  the 
time  lost  and  the  expense  of  ‘picking 
for  sorts’  when  tyi>c  and  material  are 
not  plentiful.  It  is  practically  impos¬ 
sible  to  figure  in  dollars  the  expense  of 
trying  to  set  ads  out  of  empty  cases. 

"We  use  our  sorts-casting  machine 


in  conjunction  with  our  composing  ma¬ 
chines,  setting  everything  up  to  four¬ 
teen  point  on  the  machin-e  and  above 
that  size  casting  the  sorts.  This  makes 
the  cost  of  sorts-casting  practically 
nothing  to  us,  as  the  machine  tender, 
or  caster  man,  would  have  to  be  em¬ 
ployed  anyway  on  the  smaller  compo¬ 
sition,  and  no  additional  help  is  re¬ 
quired  for  the  sorts.  The  same  thing 
applies  to  leads  and  rules.  We  cast 
the  latter  on  the  night  shift  and  the 
sorts  on  the  day  shift. 

“TaJee,  as  a  sample,  the  full-page 
Macy  ad.  When  this  page  is  dead  our 
distributor  lifts  out  the  name  jilate 
and  twenty-one  lines  (thes<>  twenty- 
one  lines  are  patented  types  or  old- 
.style  gothics  demanded  by  the  adver¬ 
tiser)  which  are  to  be  dis/ributed 
Then  the  remainder  of  the  ad  is  put 
into  the  bin  ready  for  the  melting  pot. 
You  see,  there  is  no  brass  to  pick  out, 
nor  are  there  any  lines,  except  the 
twenty-one,  to  be  put  ba<-k  into  the 
cases.  We  will  set  new  type  out  of 
the  full  cases  on  the  next  ad. 

“One  important  feature  and  a  money- 
saver  is  the  use  of  one  grade  of  metal. 
I  found  early  in  our  experimenting  that 
standard  linotype  metal  could  be  usi-d 
on  both  the  linotype  and  monotype. 
Before  that  we  u.sed  a  fine  grade  of 
monotypi'  metal,  costing  nearly  twice  as 
much  a.s  the  linotype  grade. 

“I  have  looked  over  the  bills  for 
brass  leads  and  rules  for  a  year  at  a 
time,  and  it  will  surprise  you  to  know 
that  we  spent  as  much  as  $400  a  year 
for  this  imrpo.se.  Since  in.stalling  our 
linotype  slug  and  rule  ca.ster  and  our 
monotype  lead  and  rule  attachment, 
we  have  spent  not  one  cent  for  brass. 
I’asting  leads,  rules,  and  borders  on 
these  automatic  devices.  The  running 
expen.se  is  the  depreciation  of  the 
metal  only. 

“We  get  out  of  our  sorts-caster 
about  one  hundred  and  twenty-five 
pounds  of  type  a  day.  In  our  dull 
periods  we  store  up  enough  to  bring  us 
through  the  bu.sy  times.” 

The  fir.st  thing  to  which  attention 
of  the  printer  is  called  w’hen  he  takes 
a  ioh  with  the  Globe,  is  the  non-dis¬ 
tribution  system.  Tn  order  that  he 
may  not  go  astray  in  the  matter  he  is 
handed  a  card  on  which  is  enumerated 
fifty-eight  fonts  of  di.splay  type 
which  are  included  in  the  non-distribu¬ 
tion  sy.stem  and  are  always  on  hand, 
and  which  he  is  instructed  by  the  cap¬ 
tion  of  the  card  not  to  distribute. 
These  fifty-eight  fonts  of  type  contain 
fourteen  faces  and  range  from  four¬ 
teen  to  twenty-four  point.  Types  be¬ 
low  fourteen  point  are  .set  on  the  com¬ 
posing  machines. 

Besides  the  adv'antage  of  greatly  re¬ 
ducing  the  cost  of  production,  the  non- 
distribution  system  has  the  additional 
advantage  of  enabling  the  plant  to 
hold  wait  order  advertisements  and 
other  standing  matter  for  an  indefinite 
I>eriod. 

The  system  al.so  is  us<‘d  to  a  greater 
or  le.ss  extent  by  the  New  York  .Amer¬ 
ican.  New  York  World  and  the  New 
York  Evening  Mail. 


.Advertising  Clubs  as  A.  R.  C.  Members 

The  Audit  Bureau  of  Cireulations 
through  its  Board  of  Directors  has 
concluded  to  accept  advertising  asso¬ 
ciations  and  clubs  affiliated  with  the 
.As.sooiated  Adverti.sing  Hubs  of  the 
World  as  advertiser  members  of  the  A. 
B.  C.  The  decision  was  brought  about 
by  agitation  in  the  Chicago  .Advertising 
Association,  looking  to  that  association 
joining  the  .A.  B.  C.  as  an  adverti.scr 
member  and  securing  reports  on  cir¬ 
culations  for  its  library.  These,  of 
course,  would  be  filed  and  furnish  a 
source  of  information  to  many  mem¬ 
bers  intere.sted.  The  reports  made  by 
the  A.  B.  C.  cover  about  a  thousand 
newspapers,  magazines  and  p<‘riodicals, 
farm  publications  and  cla.s.s,  trade  and 
technical  journals  and  are  very  detailed 
in  their  character  disclo.sing  where  cir¬ 
culations  are  distributed  and  the  quality 
of  readers  as  well  as  the  quantity. 


AD  MEN  FOR  NATIONAL  DEFENCE 

Committee  From  A.  A.  C.  W.,  Submit  to 
President  Plan  for  Advertising  Campaign. 

Washington,  D.  C.,  February  10. — A 
national  defence  advertising  campaign 
was  laid  liefore  President  Wilson  yes¬ 
terday  by  a  committee  of  the  Associated 
.Advertising  Clubs  of  the  World. 

The  committee  said  it  stood  ready  to 
jirepare  the  campaign  and  carry  it  to 
fulfilment,  enlisting  the  assistance  of 
newspapers  and  other  advertising 
agencies,  and  securing  the  free  services 
of  leading  writers,  illustrators,  engrav¬ 
ers  and  printers. 

“We  seek  the  privilege,”  said  the 
committee  in  a  memorandum  left  with 
the  Pre.sident,  “of  serving  our  country 
with  all  the  capacity  and  power  we  pos- 
.sess  in  mobilizing  the  United  State.s 
for  national  defence  and  for  interna¬ 
tional  service.” 

The  committee,  headed  by  Herbert  S. 
Houston  of  New  York,  pre.sident  of  the 
association,  included  P.  S.  Florea,  of 
Indianapolis,  secretary  of  the  associa¬ 
tion:  E.  T.  Merdith,  of  Des  Moines,  and 
William  Woodhead,  of  San  Francisco. 

A  i>lan  for  mobilizing  resources  for 
national  defence  and  for  international 
peace,  was  al.so  .submitted:  no  action 
was  taken  by  the  President. 


POOR  RICHARD  TEN  YEARS  OLD 

The  Event  Will  Be  Fittingly  Celebrated 
by  a  Banquet  on  February  21. 

Philadelphia.  February  10. — Poor 
Richard  will  celebrate  his  tenth  birth¬ 
day  in  Philadelphia  on  the  evening  of 
February  21.  when  he  will  give  a  ca¬ 
baret.  simper  and  dance  at  the  Bellcvue- 
Stratford.  when  all  the  ad  men  of  Phila¬ 
delphia  and  their  friends  will  be  present 
in  glad  rags  to.  .show  the  precocious 
youth  how  thankful  they  arc  that  he  is 
alive.  The  party" will  be  a  gay  one. 
with  some  moye.of  those  original  stunts 
which  are  making  the  Poor  Richard 
Club  famous,  a  vaudeville  entertain¬ 
ment.  confetti  and  streamers,  and  Ben 
Franklin  himself  as  guest  of  honor.  .A 
sunner  will  be  served  at  11  o’clock. 

Mayor  Smith,  who  is  heartily  co¬ 
operating  with  the  Poor  Richard  Gluh 
in  its  determination  to  make  the  con¬ 
vention  next  .Tune  the  be.st  ever,  .sent 
out  to  IT.'i  mayors  all  over  the  coun¬ 
try — one  to  every  city  which  has  an 
ad  club,  a  letter  urging  each  mayor  to 
.Tttpnd  in  his  city  a  ‘‘Philadelphia  Day” 
luncheon  or  dinner  the  third  week  in 
February  to  learn  pf  the  ambitious  pro¬ 
gramme  prepared  for  the  twelfth  an¬ 
nual  convention  of  the  A.  A.  G.  W.  in 
Ghiladelpbia  'n  June.  The  letter  has 
been  most  effective  and  the  idea  has 
been  acted  upon  by  the  Mayor  of  Bal¬ 
timore.  who  has  written  that  he  wishes 
to  follow  the  lead  of  this  city  and  ar¬ 
range  a  “Baltimore  Day”  when  the  ad¬ 
vantages  of  the  Monumental  City  will 
be  discussed  and  adverti.sed. 


No  State  Money  for  Butter  Ads 

I.<ANsiNG.  Mich..  February  7. — The 
State  dairy  and  food  commissioner  can¬ 
not  spend  the  State’s  money  in  news¬ 
paper  advertising  of  State  brands  of 
butter,  according  to  an  opinion  of  the 
attorney-general.  An  act  passed  by  the 
last  T^egislature  provided  for  a  State 
brand  of  butter,  the  act  indicating  that 
the  general  purpose  was  to  insure  a 
higher  standard  and  a  more  uniform 
market.  The  dairy  and  food  commis¬ 
sioner  had  samples  .submitted  to  his  de¬ 
partment  and  after  testing  same  adver¬ 
tised  one  brand  in  a  I.,an.sing  newspaper, 
calling  attention  to  a  certain  grocery 
where  it  could  be  purcha-sed.  The  State 
Board  of  Auditors  refused  to  authorize 
the  advertising  bill  and  an  opinion  was 
a.sked  from  the  State  legal  adviser.  The 
attorney-general  says  the  act  does  not 
allow  for  such  advertising.  The  dairy 
and  food  commis.sioner  contended  that 
for  the  good  of  the  dairy  indu.stry  of 
the  State  he  was  allowed  under  the  act 
to  advertise  brands  of  butter  that  had 
tested  up  to  the  standard  of  “State 
brand.” 


AIMED  AT  FRAUDULENT  ADS 

Bill  Before  ConpreRS  Would  Kill  Them 
in  District  of  Columbia. 

Washington,  D.  C.,  February  8.— The 
bill  to  prevent  fraudulent  advertising  in 
the  District  of  Columbia  has  been  favor¬ 
ably  reported  in  the  House  and  will  no 
doubt  receive  early  action.  The  text  of 
the  bill  (H.  R.  10490),  in  part,  is  as 
follows: 

“That  it  shall  be  unlawful  in  the  Dis¬ 
trict  of  Columbia  for  any  person,  firm, 
as-sociation,  corporation,  or  adverti.sing 
agency,  either  directly  or  indirectly,  tn 
display  or  exhibit  to  the  public  in  any 
manner  whatever,  whether  by  hand¬ 
bill,  placard,  poster,  picture,  film,  or 
otherwise:  or  to  Insert  or  caused  to  lie 
inserted  in  any  newspaper,  magazine, 
or  other  publication  printed  in  the  Dis¬ 
trict  of  Columbia:  or  to  issue,  exhibit, 
or  in  any  way  distribute  or  disseminate 
to  the  public:  or  to  deliver,  exhibit,  mail 
or  send  to  any  pcr.son,  firm,  as.sociation, 
or  corporation  any  false,  untrue,  or  mis¬ 
leading  statement,  representation  or  ad¬ 
vertisement  with  a  fraudulent  intent  to 
deceive,  mislead  or  induce  any  person, 
firm,  association  or  corporation  to  pur¬ 
chase,  discount,  or  in  any  way  invest  in 
or  accept  as  collateral  security  any 
bonds,  bill,  share  of  stock,  note,  ware¬ 
house  receipt,  or  any  security:  or  with 
the  fraudulent  purpose  to  deceive,  mis¬ 
lead,  or  induce  any  person,  firm,  asso¬ 
ciation  or  corporation  to  purchase, 
make  any  loan  upon  or  invest  in  any 
property  of  any'  kind:  or  use  any  of  the 
afore.said  methods  with  the  fraudulent 
intent  or  purpose  to  deceive,  mislead  or 
induce  any  other  jierson,  firm,  or  cor- 
lioration  for  a  valuable  <‘onsideration  tn 
employ  the  services  of  any  person,  firm, 
as.sociation,  or  corporation  .so  advertis¬ 
ing  such  service.s.” 


Hill  Will  Benefits  Em|>loyees 

The  will  of  .John  A.  Hill,  the  New 
York  publisher,  has  bPen  admitted  in 
the  Surrogate’s  Court  in  Newark.  N.  .1.., 
upon  the  petition  of  the  Essex  Conntv 
Trust  Company  and  Arthur  .1.  Baldwiii, 
executors  and  trustees.  To  his  secre¬ 
tary,  Miss  Rose  Steiner,  the  testator 
leaves  $30,000.  She  entered  the  pu'i- 
lisher’s  employ  shortly  after  he  started 
in  business  in  New  York.  William  W. 
Mayer,  treasurer  of  the  company,  ranks 
next  in  length  of  employment  and  re¬ 
ceives  $2,500.  A  bequest  of  $2,500  goes 
to  each  employee  of  the  Hill  Publishing 
Company  who  has  been  in  continuous 
service  of  the  concern  for  twenty-five 
year.s.  To  those  who  have  served  fo” 
twenty  years.  Mr.  Hill  left  $2,000  each. 
Fifteen-year  employees  receive  $1,500 
each,  and  ten-year  employees  $1,000 
each.  According  to  the  terms  of  tlie 
will,  about  eighty  employees  of  the  pnt)- 
lishing  house  are  to  share  in  the  divi¬ 
sion  of  Mr.  Hill's  per.sonal  estate.  Tin' 
rest  of  the  property  is  put  in  trust  fo?- 
the  benefit  of  his  wife,  Mrs.  Emma  B. 
Hill,  and  his  daughter,  Miss  Jean  Car¬ 
lisle  Hill. 

(Chicago  Wants  A.  A.  C.  W.  Headquarters 

A  movement  is  on  foot  among  the 
advertising  men  of  Chicago  to  have 
the  headquarters  of  the  .A.  A.  C.  W. 
moved  from  Indianapolis  to  that  city, 
on  the  ground  that  it  is  more  central 
in  location  and  better  suited  to  carry 
on  the  work  of  the  as.sociation.  More¬ 
over  several  of  the  adverti.sing  organi¬ 
zations  are  already  lo<-atcd  there,  name¬ 
ly  the  Audit  Bureau  of  ('irculations. 
the  Poster  Advertising  A.ssociation.  the 
Association  of  Advertising  Spe<-ially 
Manufacturers,  and  the  Agricultural 
Publishers'  As.sociation. 


On  Wednesday,  at  the  convention  of 
the  National  Association  of  Clothiers,  in 
New  York  city,  a  resolution  offereii  by 
Charles  Endel  on  fraudulent  advertis¬ 
ing  was  passed.  It  provides  that  ad¬ 
vertisers  should  adhere  strictly  to  the 
truth  in  their  rejiresmitations  to  tin- 
public,  no  matter  from  what  soiiiao 
they  may  come  or  in  what  channels 
they  may  be  published. 


NEW  YORK  STATE  NEWSPAPERS  HAVE  THE  SEUNG  POWER 

Ten  Million  Buyers  in  the  Empire  State  who  want  every  Product  you 

Manufacture— and  how  to  reach  them 


By  GEORGE  F.  BARIGHT 
New  York  Advertising;  Specialist 


What  is  SELLING  POWER? 

Somebody  has  defined  it  as  CIRCULATION,  multiplied  by  the 
Reader’s  BUYING  Power,  multiplied  by  the  Reader’s  CONFIDENCE 
in  the  Publication. 

Eliminate  the  last  two  and  you  have  only  mere  PUBLICITY — 
which  is  a  very  different  thing, 

LET’S  APPLY  THIS  RULE— AND  SEE  WHY  THE  NEWSPA¬ 
PERS  OF  NEW  YORK  STATE  HAVE  SELLING  POWER. 

1 :  CIRCULATION. 

Nobody  questions  the  volume  and  quality  of  circulation  of  New 
York  State  Newspapers.  The  Newspapers  on  this  list,  for  example, 
give  you  a  total  circulation  of  four  mUIion  copies  an  issue,  a  tremen¬ 
dous  publicity  force,  available  for  your  benefit  any  time  you  want  to 
take  advantage  of  it. 

2 :  BUYING  POWER. 

New  York  State’s  Ten  Millions  are  a  buying  public — because  they 
have  not  only  the  needs  to  be  supplied,  but  the  earning  power  to 
supply  them  with — the  sum  paid  in  SALARIES  AND  WAGES  to  the 
million  and  a  quarter  of  people  engaged  in  the  Manufacturing  Indus¬ 
tries  alone  in  New  York  State  exceeds  SEVEN  HUNDRED  AND 
FORTY-THREE  MILLIONS  OF  DOLLARS  EVERY  YEAR— one- 
sixth  of  the  entire  sum  thus  paid  in  the  United  States! 

Do  you  realize  that  this  vast  sum  of  money  is  being  spent,  most 
of  it,  for  Food  Products,  Clothing,  Furniture,  Pianos,  Carpets,  Toys, 
and  thousands  of  other  Manufactured  Articles  that  help  to  make  life 
comfortable? 

Do  you  realize  that  New  York  State  has  the  largest  number  of 

prosperous  Farmers,  Professional  Men  and  others  engaged  in  profit¬ 
able  business,  who  want  the  good  things  of  life  for  themselves  and 
their  families? 

ARE  YOU  GETTING  YOUR  SHARE  OF  THIS  GREAT 
MARKET  ? 

IS  ANY  OF  THIS  MONEY  COMING  BACK  TO  YOU  ? 

3 :  CONFIDENCE. 

The  Newspapers  of  New  York  State  enjoy  the  confidence  of  the 
public,  the  Dealers  and  the  Advertisers.  They  know  the  rules  of  the 
game  and  have  played  it  fairly. 

THEY  ARE  TRUTHFUL.  FEARLESS  AND  CO-OPERATIVE— 
They  work  with  the  Manufacturer  to  secure  the  co-operation  and 
support  of  the  Dealer  in  introducing  goods  throughout  their  territory 
and  moving  them  off  the  shelves  again. 

The  public  believe  what  they  read  in  their  News  pages,  have 
respect  for  their  Editorial  columns,  and  Confidence  in  their  Adver¬ 
tisers — all  through  long,  creditable  performance. 

IF  ALL  THIS  DOESN’T  CREATE  SELLING  POWER — WHAT 
WOULD  YOU  CALL  IT  ? 

Start  now  to  get  your  share  of  the  Hundreds  of  Millions  of  dollars 
which  will  be  spent  in  New  York  State  this  year. 

ARRANGE  FOR  YOUR  NEWSPAPER  ADVERTISING  WITH 
THE  NEWSPAPERS  ON  THIS  LIST — ASK  FOR  THEIR  HEARTY 
CO-OPERATION  IN  GETTING  YOUR  GOODS  ESTABLISHED 
WITH  THE  DEALERS — YOU’LL  GET  THE  RESULT! 


Tbe  Newspapers  listed  on  tbis  page  offer  3,935,096 
average  Circulation  at  a  total  combined  cost  of  $6.33 
per  line,  or  an  average  of  one  amd  one-balf  tenths  of 
a  cent  per  line  per  thousand.  This  is  less  than  thirty- 
four  cents  per  thousand  Circulation  for  an  advertise¬ 
ment  occupying  a  magazine  page  of  224  lines. 

Make  your  own  deduction  as  to  whether  that  is  not 
Low  Cost  advertising,  bearing  in  mind  that  the  terri¬ 
tory  is  covered  most  intensively,  and  that  it  covers 
fourteen  of  the  principal  Cities  of  New  York  State, 
and  their  suburbs,  and  covers  them  well,  with  News¬ 
papers  of  High  Standing  and  Reputation. 

Suppose  you  had  this  tremendous  Publicity  Force 
working  for  you;  don’t  you  think  you  would  soon 
feel  the  Benefit? 


Paid 

2,500 

10,000 

Cir. 

Lines 

Lines 

Albany  Knickerbocker  Press  (M) . . 

41,229 

.05 

.05 

Albany  Knickerbocker  Press  (S) . . 

33,836 

.05 

.05 

Brooklyn  Eagle  (E)  3c . 

[  44,096 

•16 

Brooklyn  Eagle  (S)  3c  . j 

Brooklyn  Standard  Union  (E) . 

61,259 

.15 

.15 

Brooklyn  Standard  Union  (S) . 

68,030 

.15 

.15 

Buffalo  Courier-Enquirer  (M&E).. 

110,274 

.14 

.12 

Corning  Evening  Leader  (E)  .... 

8,275 

.0179 

.0129 

Elmira  Star-Gazette  (E) . 

20,057 

.035 

.03 

Gloversville  Leader- Republican  (E) 

5,512 

.0143 

.0108 

Gloversville  Herald  (M) . 

6,489 

.02 

.015 

Ithaca  Journal  (E) . 

6,335 

.035 

.015 

Newburg  Daily  News  (E) . 

8,386 

.0358 

.0214 

Mt.  Vernon  Daily  Argus  (E) . 

5,907 

.0214 

.015 

New  York  American  (M) . 

293,784 

.40 

.38 

New  York  American  (S) . 

690,889 

.60 

.57 

New  York  Globe  (E) . 

187,429 

.28 

.27 

New  York  Herald  (M) .  i 

1  ( 

.40 

.40 

New  York  Herald  (S) .  i 

.50 

.50 

N.  Y.  Journal  of  Commerce  (M)... 

17,926 

.18 

.15 

New  York  Evening  Mail  (E) . 

159,520 

.32 

.29 

New  York  Evening  Post  (E) . 

20,598 

.13 

.16 

New  York  Press  (M) .  i 

New  Yor^  Press  (S) .  ' 

[-  110,869 

.27 

.225 

New  York  Sun  (M&S) . 

71,749 

.40 

.36 

New  York  Sun  (E) . 

155,009 

.30 

.27 

New  York  Times  (M) .  1 

New  York  Times  (S) .  1 

[  318,274 

.50 

.425 

New  York  Tribune  (M&S) . 

82,674 

.25 

.21 

New  York  Telegram  (E) . 

223,848 

.285 

.27 

New  York  Telegram  (S) . 

232,640 

.20 

.18 

New  York  World  (M) .  1 

New  York  World  (S) .  j 

[  391,158 

.40 

.40 

New  York  World  (E) . 

403,787 

.40 

.40 

Oneonta  Star  (M) . 

6,484 

.0114 

.0085 

Poughkeepsie  Star  (E) . 

6,260 

.0215 

.0115 

Schenectady  Gazette  (M) . 

20,632 

.06 

.04 

Troy  Record  (M&E) . 

♦23,230 

.035 

.035 

“A.  B.  C. 


3,935,096  6.8753  6.3551 


Ratings  Government  Statements,  Oct.,  1915. 


General  Advertisers  seeking  further  light  in  respect  to  marketing  conditions  and  distribution  facilities  in  New  York 
State  are  requested  to  communicate  with  THE  EDITOR  AND  PUBLISHER,  suite  1117,  World  Building,  New  York 

Phones,  Beekman  4330,  4331. 


Facts  Regarding  the  New  York  Advertising 
Situation  Important  to  General  Advertisers 

Comparative  figures  which  abundantly  prove  the  commanding  position  gained  by  the 

NftW  MCWAPA^BR. 

From  figures  compiled  by  the  Statistical  Department,  N.  Y.  Evening  Post.  Month  of  January,  1916,  compared  with  1915. 


Total  Display  Advertising 

The  Journal  leads,  with  The  Globe  second 

and  the 

Times 

Third. 

EVENING  NEWSPAPERS 

19i6 

1915 

Gain 

Loss 

Journal  .. 

.  542,419 

550,667 

8,248 

(iLOBE  . 

.  478,123 

387,057 

91,066 

Sun  . 

.  421,721 

367,099 

54,622 

World  ... 

. . .  393,536 

434,920 

41,384 

.Mail  . 

.  327,679 

•335,361 

7,682 

Post  .... 

.  286.996 

255.656 

31.340 

T  elegram 

.  231,693 

258,793 

27,100 

MORNING  NEWSPAPERS  (Excluding  Sunday) 

Times  . . . 

.  433,354 

376,390  ' 

56,964 

World  . . 

.  211,365 

188,739 

22,626 

.\merican 

.  220,918 

201,854 

19,064 

Tribune  . 

.  212,842 

148,240 

64,602 

Sun  . 

.  194,658 

159,869 

34,789 

Herald  .. 

.  175,755 

180,148 

4,393 

.  82.942 

62,493 

20,449 

SUNDAY  NEWSPAPERS 

.American 

.  402,387 

355,582 

46,805 

Times  . . 

.  364,554 

280,177 

84,377 

World  . . 

.  337,602 

316,126 

21,476 

Herald  .. 

.  292,061 

308.716 

16,655 

Sun  . 

.  194,612 

141,500 

53,112 

T ribune  . 

.  132,646 

77,540 

55,106 

Press  . . . 

.  28,810 

76,336 

47,526 

Total  Volume  Dry  Goods  Advertising 

Again  The  Journal  leads,  with 

The  Globe 

second  and  the 

Evening  World  third. 

EVENING  NEWSPAPERS 

1916 

1915 

Gain 

Loss 

lournal  . 

.  266,350 

328,550 

66,200 

GLOBE  . 

.  220,459 

157,286 

63,173 

World  . 

.  1%,722 

268,349 

71,627 

Sun  . 

.  180,293 

192,224 

11,931 

Mail  . 

.  153,857 

191,925 

38,068 

Telegram  . 

.  81,328 

130,313 

48,985 

Post  . . 

74,598 

70,466 

4,132 

MORNING  NEWSPAPERS  (Excluding  Sunday) 

.  Times  . 

.  60,950 

86,208 

25,258 

World  . 

.  25,550 

51,419 

25,869 

Tribune  . 

.  24,612 

19,025 

5,587 

Sun  . 

23,848 

27,354 

3,506 

Herald  . 

.  22,385 

40,944 

18,559 

.American  . 

.  16,910 

32,486 

15,576 

6.375 

1,660 

4,715 

SUNDAY  NEWSPAPERS 

American  . 

.  180,800 

204,788 

23,988 

Times  . 

.  125,284 

118,690 

6,594 

World  . 

.  120,861  . 

153,852 

. S 

32,991 

Herald  . 

.  109,590 

125,909 

16,319 

Sun  . 

.  48,636 

55,397 

6,761 

T ribune  . 

41,094 

16,210 

24,884 

Press  . 

240 

24,802 

24,562 

180,000 

Circulation  of  the 
sort  that  sells 
goods 


Total  Foreign  Advertising 

Here  The 

Times  leads,  with  The  Journal  second 

and  The 

Globe  third. 

EVENING  NEWSPAPERS 

Journal  . . 

.  113,553 

World  . 

73,1.35 

GLOBE 

.  109,714 

Mail  . 

56,292 

Sun  . 

.  97,685 

Telegram  . 

40,357 

Post  . 

.  92,918 

MORNING  NEWSPAPERS  (Excluding  Sunday) 

Times  ... 

.  135,695 

American  . 

64,203 

World  ... 

.  87,180 

Herald . 

53,515 

T ribune  . 

.  78,827 

Press  . 

18,177 

Sun  . 

.  74,821 

Proves  results  as 
well  as  circ  lation 

Member  of 
the  A.  B.  C. 


Here  are  some  classifications  in  which  results  must  be  produced  to  hold  the  business  : 


Food  Advertising 

Here  is  a  case  of  The  Globe  in  the  lead 

with  the  others  merely  following. 

EVENING  NEWSPAPERS 

GLOBE  . 

38,656  Mail  . 

5,359 

World  .. . . 

16,572  Telegram  . 

5,125 

Journal  ... 

13,635  Post  . 

3,705 

Sun . 

7,554 

Morning  Newspapers(Excluding  Sunday) 

American 

5,310  Herald  ... 

630 

World  ... 

4,855  Sun . 

395 

Times  . . . 

3,531  Press  . 

240 

Tribune  . 

1,576 

SUNDAY  NEWSPAPERS 

World  ... 

6,470  Times  .... 

2,410 

American 

5,540  T ribune  . . 

Herald  . . 

3,580  Press  . . . 

Sun . 

3,245 

Women 

s  Snecialtv  Shons 

The  Globe 

leads 

* 

all  the  week-day 

papers,  with  the  Evening  World  second 

and  the  Evening  Sun  third. 

EVENING  NEWSPAPERS 

GLOBE  .. 

25,202 

Mail  . 

10,060 

World  .... 

21,830 

Post  . 

7,320 

Sun . 

20,918 

Telegram 

1,220 

Journal  .. . 

20,303 

Morning  Newspapcrs(Excluding  Sunday) 

Herald  . . 

7,175 

American 

1,560 

Times  . . . . 

7,030 

Sun . 

450 

Tribune  .. 

3,920 

World  ... 

370 

Press  . . . . 

1,910 

SUNDAY  NEWSPAPERS 

Times  . . . . 

42,569 

Tribune  .. 

18,858 

American 

28,209 

Sun . 

4,770 

Herald  . . 

25,761 

Press  . 

2,055 

World  ... 

23,954 

Men’ 

s  Furnishings 

The  Journa 

leads. 

with  the 

Times 

second  and  The  Globe  third. 

EVENING  NEWSPAPERS 

Journal  .. . 

34,998 

Mail  .... 

6,176 

■  GLOBE  .. 

19,615 

Telegram 

2,905 

W’orld  ... 

18,069 

Post  .... 

1,493 

Sun  . 

6,820 

Morning  Newspapers(Excluding  Sunday) 

Times  .... 

22,610 

Press  .... 

.  6,738 

World  . . . 

18,374 

Sun  . 

4,555 

American  . 

11.965 

Herald  . . 

3,080 

T ribune  . . 

10,020 

SUNDAY  NEWSPAPERS 

American  . 

2,748 

W'orld  . . 

.  1,720 

Herald  . . . 

2,68,3 

Tribune  . 

.  1,385 

Press  .... 

1.800 

Sun . 

Times  .... 

1,770 

Double  the  circulation  sold  when  present  rate  card  was  adopted — no  increase.  The  greatest  value  for 

the  least  money,  everything  considered. 

CHICAGO  O’MARA  &  ORMSBEE,  INC.,  newyork: 

Tribune  Bids  Special  Repreaentativea  Brunawick  Bldg. 


